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[bookmark: _Hlk164952852]The study examines the association between emotional intelligence (F1) and individual cognitive-based performance to figure out if F1 improves performance above and beyond general intelligence. Despite the consensus and testimonials suggesting a favourable correlation between emotional intelligence and achievement, there is a paucity of empirical research on the subject. According to the research, there is a positive correlation between cognitive performance and emotional intelligence (El) in general, as well as its part skills of sensing, understanding, and regulating emotions. A select group of people, including academics, managers, business consultants, and members of the public, now embrace the concept of emotional intelligence. Emotional intelligence is formed of three distinct emotional reasoning skills: sensing, understanding, and managing emotions.
Despite popular opinion that emotional intelligence (ED) and cognitive performance are positively correlated, this work fills the empirical research vacuum by examining the effect of ED on individual cognitive performance. It looks at whether emotional intelligence (EI), which is made up of the ability to recognise, understand, and control emotions, improves performance in addition to general intelligence. 304 undergraduate students used the Multifactor Emotional Intelligence Scale (MEIS) to complete tests of general intelligence and El. The purpose of the study is to clarify how El and individual performance are related. The results supported Hypothesis 1. Overall emotional intelligence and individual cognitive performance showed a favourable correlation that was higher than that of general intelligence.
Although the study supported Hypothesis 2, it did not support Hypothesis 3. Emotional intelligence was found to improve individual cognitive performance beyond the limits of general intelligence. The research suggests that the emotions experienced and how they are interpreted and managed may be the cause of problems with task performance rather than the existence of emotions. People with high emotional intelligence can regulate their emotions to reduce negative consequences and boost motivation and productivity. The study shows that people with developed emotional intelligence (El) can regulate their emotions to maximise performance, even when emotions may initially come in the way of activities. Greater ability for emotion People who use buffering tactics to internalise and separate their emotions can reduce the detrimental effects of fear and other unpleasant emotions, such as anxiety. Conversely, they can utilise positive emotions to increase output and engagement. Future research may look at the relationships between emotional intelligence and other aspects of life, such as task-interdependent activities, work satisfaction, and organisational commitment.
The use of cognitive reasoning exercises is one of the drawbacks since it could limit the applicability to different tasks. To solve dependability problems with the MEIS, specifically about the understanding section, more study is needed. It can be more difficult to extend the results to other groups and contexts because the undergraduate sample was homogeneous. Future research initiatives should focus on activities other than cognitive-based ones and investigate the relationship between task-interdependent behaviours, organisational commitment, and work satisfaction and Emotional Intelligence (EI). It is also essential to look at the relationship between performance and emotional intelligence and gender differences in emotional expressiveness. 

Lastly, the study clarifies the connection between El and cognitive function, proving how all of El's components—including experiencing and managing emotions—improve performance. The versatility of the MEIS in assessing both overall and part emotional intelligence underscores its research use. Further research on a variety of activities, demographics, and gender differences ought to offer useful insights into how emotional intelligence functions in improving performance.

Summary 
 At a prestigious institution in the west of the country, creative research was done on the many sides of emotional intelligence (EI) and its profound impacts on both individual and team performance. This study endeavours to name the diverse sides of emotional intelligence (EI) and delineate avenues for future research with extreme caution and attention. It sheds insight into the complex interplay between feelings, ideas, and actions.
A research group of 304 undergraduate students, evenly divided across genders, was included in the ground-breaking experiment, offering a diverse demographic setting for analysis. These individuals, who were primarily of Caucasian descent and had ages ranging from 18 to 33, provide the context for understanding the study's findings. Each participant finished a comprehensive battery of tests that were specifically created to gauge different sides of cognitive ability, emotional intelligence, and demographic characteristics. This made a wealth of data available for analysis and interpretation. The main instrument in the assessment toolkit was the Mayer-Salovey-Caruso Emotional Intelligence Test (MEIS), a sophisticated instrument designed to evaluate emotional reasoning abilities in three main domains: naming, understanding, and managing emotions.

Through a series of thoughtfully crafted exercises, the participants' skills to negotiate the complicated terrain of human emotions were thoroughly investigated, offering insight into their diverse emotional intelligence profiles. The MEIS, in its condensed form with eight activities, assessed participants' abilities to find, understand, and regulate their emotions to give a comprehensive assessment of emotional intelligence. Using a multi-dimensional approach made it easier to examine emotional intelligence in detail and gave important insights into participants' areas of strength and growth in relation to different components of emotional reasoning.
Additionally, the expert grading method of the MEIS ensured a comprehensive evaluation, enhancing the reliability and validity of the data that was gathered. Participants were assessed using the venerable Shipley Institute of Living IQ Scale, which is widely recognised for its efficacy, in addition to the MEIS. This standardised exam not only revealed details about the individuals' cognitive abilities but also offered a robust benchmark for comparing and analysing emotional intelligence, which expanded the scope and complexity of the study's findings.
Participants also finished a carefully crafted cognitive performance task intended to mimic real-world issues met in high-stress scenarios, in addition to these psychometric assessments. Participants in this assignment, which was derived from Burney's logical reasoning exam, had to find solutions to challenging issues in a constrained period. This showed the participants' cognitive agility and tenacity in the face of hardship, which improved the study's empirical foundation. The results of this comprehensive battery of tests produced a kaleidoscope of information that offered fresh insights into the connections and intriguing linkages between emotional intelligence, cognitive performance, and demographic characteristics.
Notably, emotional intelligence (EI)—particularly in the domains of experiencing and managing emotions—became a more reliable indicator of enhanced cognitive performance than general intelligence, underscoring the transformational potential of EI in shaping individual outcomes. However, despite the empirical accomplishments, the study met several methodological challenges and revealed new avenues for investigation. While it is convenient to recruit undergraduate students, the results might not be as broadly relevant to different demographics and circumstances. Moreover, even while the cognitive performance test is a useful tool for assessing participants' critical thinking abilities, it could not fully reflect the subtleties of task performance in real-world situations, particularly in dynamic social settings. Thus, further study and advancement are needed.
Nevertheless, the study shows how transformational emotional intelligence can be in influencing individual and group results across a range of situations. This research invites us to go through the labyrinthine hallways of human emotion and cognition on a voyage of discovery. Through the disclosure of emotional intelligence's inner workings and its significant impact on human activity, revolutionary ideas bridging academic boundaries will become clear, illuminating the way towards individual and collective wellbeing.




Conclusion
While the study is a significant advancement in the field of emotional intelligence research, it also serves as a springboard for future inquiry, inspiring academics to explore the intricate relationship between human emotions and thought processes. Using cutting-edge techniques and multidisciplinary approaches, researchers may fully realise the promise of emotional intelligence. This would bring in a new age of empowerment and awareness that might enhance society flourishing and human well-being. Expanding upon the findings of this seminal study, more investigation into the subject of emotional intelligence research must buy fresh perspectives and enhance our understanding of this complex phenomena.
Research writes down that emotional intelligence encompasses more than just emotional recognition, comprehension, and regulation. To broaden the definition of emotional intelligence, researchers such as Daniel Goleman have proposed the concept of "emotional competence," which encompasses abilities like empathy, adaptability, and resilience. 
Furthermore, New research shows that emotional intelligence matters not just on an individual basis but also plays a significant role in organisational dynamics and leadership effectiveness. 
Organisations that prioritise the growth of emotional intelligence in their personnel tend to foster a culture of trust, inventiveness, and cooperation, all of which enhance employee contentment and boost overall performance. Leaders with high emotional intelligence are adept at motivating and inspiring their teams, negotiating complex interpersonal dynamics, and fostering an atmosphere that is psychologically secure and conducive to creativity and growth.
Furthermore, recent studies have emphasised the value of emotional intelligence in a range of contexts, including interpersonal relationships, education, and healthcare. Higher emotional intelligence teachers are better at creating supportive learning environments, reducing student disengagement, and meeting students' socio-emotional needs in the classroom. In contrast, emotionally intelligent healthcare workers show greater levels of empathy, communication ability, and patient happiness in the medical area, all of which improve patient outcomes and treatment quality. Moreover, a lot must be learned about how emotional intelligence interacts with other ideas like grit, resilience, and emotional control. 
Research writes down that individuals that have high emotional intelligence are more equipped to overcome adversity, stick with a plan to carry out long-term goals, and employ adaptable coping strategies. Gaining an understanding of the relationships between emotional intelligence and these related ideas can improve holistic approaches to personal and professional development, allowing individuals to thrive in a dynamic society.  Considering these recent discoveries, research on emotional intelligence going forward should adopt a multidisciplinary strategy, fusing different methods and points of view to properly convey the complexity and diversity of the concept.  Longitudinal studies that track individuals over time can shed light on the developmental processes and long-term effects of emotional intelligence. Additionally, cross-cultural research is needed to create culturally competent treatments that work with a variety of demographic groups and to understand how cultural norms and values change emotional intelligence profiles. As we embark on this path of investigation and discovery, it is imperative that we acknowledge the transforming potential of emotional intelligence in fostering individual well-being, strengthening interpersonal connections, and accelerating collective achievement. By learning more about emotional intelligence and its various ramifications, we may build a more resilient, compassionate, and peaceful society where people live, and organisations thrive in harmony with the intricacies of human emotion and intellect.
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Strategic management at UNICEF UK entails matching virtual organisations to the organization's broad goals and core values. By aligning their efforts, virtual teams may successfully handle child welfare challenges across many geographies and thematic areas. Setting specific goals and KPIs is just one aspect of strategic planning; another is creating plans that are adapted to the difficulties and possibilities that virtual teams encounter. Organisational structures need to be set up with defined roles, duties, and communication channels to ease virtual cooperation and decision-making.
Allocating resources is also a crucial part of strategic management as it guarantees that virtual teams have access to the technological infrastructure, support, and training they need to do their jobs well. Systems for measuring performance are critical for monitoring results and progress, easing ongoing development and well-informed decision-making. The effective risk supervision and management structure of UNICEF UK entails the proactive identification, evaluation, and mitigation of organisational risks. 

Examining the organization's risk appetite and supervising risk management operations are important responsibilities of the Board of Trustees, who are helped by the Audit and Risk Committee. The Executive oversees day-to-day risk management, and the Risk Management Group, which is made up of senior employees from UNICEF UK, supports her. Risks are considered at every level of the decision-making process thanks to the integration of risk management into strategic and operational planning procedures. By expecting and addressing any obstacles, UNICEF UK can protect its image and guarantee the successful implementation of its projects and programmes. To keep improving its services and initiatives, UNICEF UK places a high priority on getting input from stakeholders and supporters. To name and proactively resolve areas of concern, feedback is swiftly examined. The organization's exceptional customer satisfaction scores are a testament to its commitment to providing all supporters with an outstanding experience. To keep accountability and transparency, UNICEF UK adheres to recognised complaint management procedures, such as the Charity Commission's Serious Incident Reporting Process. The organization's dedication to ethical standards and best practices in fundraising is proved by the yearly complaints report that is created and authorised by the Trustees and Executive team. In keeping with their privacy and choices, UNICEF UK also gives supporters the opportunity to choose not to receive further communications.
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Everywhere a child's right to a happy, safe, and healthy childhood is threatened, from Gaza to the Ukraine, we are among the first to respond to critical emergencies. We also enhance our data and digital infrastructure, which lays a solid foundation for sustainable growth. The contributions you make now may be able to rescue a kid from cholera, typhoid, or malaria. They might aid in constructing a makeshift school where kids can study and seek safety in an emergency. They might help a youngster who is malnourished in getting the essential nutrients they need to recuperate. Whatever help you choose to provide, you will be helping us in creating a world that is more kid-friendly for all children.
 The emergence of virtual organisations has created a new paradigm that allows organisations such as UNICEF to use digital technology and worldwide connection to further their goals. Within UNICEF, virtual organisations are decentralised entities that use remotely to efficiently handle certain child welfare challenges, often across various countries and time zones. This assessment looks closely at how virtual organisations have appeared inside UNICEF, concentrating on the strategic management challenges that come with organising, creating, and managing these kinds of organisations. Through an examination of critical elements including mission and vision alignment, strategic planning, organisational structure, resource distribution, performance measurement, obstacles overcome, targeted goals, and noteworthy projects, this assessment looks to provide thorough understandings of the ways in which UNICEF can use virtual organisations to effectively address child welfare issues worldwide. The evaluation's inclusion of mission and vision statements emphasises how crucial it is that virtual organisations' operations be in line with UNICEF's overall goals and fundamental values. Furthermore, emphasising strategic management draws attention to the necessity of thoughtful planning, organisational structure, resource distribution, and performance evaluation to guarantee virtual teams' efficacy and success in furthering UNICEF's global child welfare mission.
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Mission: The main goals of UNICEF's work are to guarantee that children's fundamental needs are satisfied, to promote their rights and protection, and to give them the chance to realise their full potential. To effectively address child welfare concerns across many areas, a virtual organisation within UNICEF would focus on using virtual teams to implement programmes and initiatives that are in line with these broad aims. 

Vision: Every child should have access to healthcare, education, protection, and a secure environment in which to grow up, according to UNICEF's vision. This vision would be shared by a virtual organisation inside UNICEF, which would strive to overcome geographical obstacles by utilising digital technology and virtual cooperation to realise this ambition.

[bookmark: _Toc164966964]UNICEF UK Goals 

Primarily a part of the larger UNICEF organisation, UNICEF UK primarily functions as an advocacy and fundraising organisation in the United Kingdom. It heavily relies on virtual teams and digital technology to carry out its aims, even though it lacks a separate virtual organisation from its physical activities.
Child Protection and Rights Advocacy: UNICEF UK dedicates its full efforts to promoting the rights and protection of children across the globe. This involves working to guarantee that every kid has access to healthcare, education, safety from exploitation and violence, and a secure environment in which to grow up. 
Emergency Response and Humanitarian support: UNICEF UK offers children and families in need life-saving aid and support by promptly responding to humanitarian crises and catastrophes worldwide. This entails providing impacted populations with necessities including food, clean water, shelter, and medical attention.


Health and Nutrition: UNICEF UK funds initiatives to improve the health and nutrition of children, including the fight against cholera, malaria, and malnutrition. In underprivileged areas, this may entail giving immunisations, necessary medications, nutritional supplements, and access to healthcare services. 
Education and Child Development: UNICEF UK works to guarantee that all children have access to high-quality education as well as learning and development opportunities. This includes assisting with projects to construct schools, hire instructors, supply learning resources, and encourage inclusive and fair education for all kids.
Water, Sanitation, and Hygiene (WASH): UNICEF UK strives to enhance communities' access to clean water, sanitary facilities, and hygiene education globally. This lowers child mortality rates, prevents waterborne illnesses, and improves general health and wellbeing. 
Advocacy and Policy Change: To give children's rights and wellbeing top priority, UNICEF UK pushes for national and international investments as well as policy reforms. This entails working with partners, influencing governments, and spreading awareness of important issues affecting kids and their families.
Gender Equality and Social Inclusion: By fighting for the rights and self-determination of girls and children from disadvantaged backgrounds, UNICEF UK advances gender equality and social inclusion. This involves addressing obstacles to inclusion for kids with disabilities and members of minority groups, as well as initiatives to reduce gender-based discrimination and advance girls' education. 
Community Empowerment and Participation: UNICEF UK strives to include communities in decision-making processes that affect the lives of children by empowering them. This includes assisting neighbourhood-based projects, cultivating alliances with nearby institutions, and encouraging community involvement in development activities. Primarily a part of the larger UNICEF organisation, UNICEF UK primarily functions as an advocacy and fundraising organisation in the United Kingdom. It heavily relies on virtual teams and digital technology to carry out its aims, even though it lacks a separate virtual organisation from its physical activities.
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UNICEF UK encourages a culture that is conducive to remote work, enabling staff members to work from locations other than typical office buildings. Because of this flexibility, employees can work well with partners and colleagues no matter where they are physically found. 
Digital Fundraising Platforms: To generate money for its projects and programmes. UNICEF UK uses online contribution portals and digital fundraising platforms. Using these platforms, donors may make safe and simple contributions to UNICEF's work from any location with an internet connection.
Virtual Advocacy Campaigns: UNICEF UK uses online petitions, email newsletters, and social media to carry out advocacy campaigns. These initiatives look to increase public support for legislative changes and child-related initiatives while bringing important concerns to the public's attention. 
Remote Volunteer Engagement: UNICEF UK uses online volunteer opportunities to recruit volunteers from a distance. Volunteers may help by giving their time and ability to support UNICEF's mission by helping with duties like event planning, content development, and social media management.
Online Events and Webinars: To involve supporters, inform the public, and highlight its work, UNICEF UK organises online events and webinars. These gatherings offer chances for conversation and education on a variety of subjects of development projects, humanitarian issues, and children's rights. 
Digital Collaboration Tools: To ease communication and teamwork, UNICEF UK makes use of digital collaboration tools like project management software, video conferencing platforms, and shared document repositories. With the aid of these technologies, distant teams may collaborate effectively and keep organisation.
Capacity Building Through E-Learning: To help employees, volunteers, and partners expand their knowledge and abilities, UNICEF UK offers e-learning opportunities. Topics like child safety guidelines, humanitarian response tactics, and best practices for fundraising are all covered in online courses, webinars, and virtual workshops.
Remote Monitoring and Assessment: To check and assess the results of its projects and programmes, UNICEF UK makes use of digital tools and platforms. This involves gathering and evaluating data remotely to evaluate programme aims' achievement and make evidence-based decisions about next actions.
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A cooperative and open approach in 2022 produced our UNICEF UK 2023–26 Strategy. An ambition-based approach has appeared, one that is both ambitious for our company and ambitious for the kids. For our partners and supporters in the UK, as well as—most importantly—the children we are here to prioritize—the launch of this new approach comes against a difficult background. The Art of Strategic Management Television appeals, direct marketing, public fundraising events, and digital fundraising on sponsored social media and the internet were all examples of Public Engagement fundraising initiatives. With new emergency partnerships and new long-term projects from both new and current partners, corporate and foundation partner revenue increased dramatically. This includes money given by the partners, their staff, and their customers. A wide range of emergency initiatives and limited and unrestricted projects were funded by individual benefactors and their families.

Strategic Planning: To be in line with UNICEF's overarching strategy, virtual organisations must take part in strategic planning procedures. This entails proving precise aims, finding critical performance metrics, and formulating plans for utilising virtual teams productively to meet those aims. For instance, to better connect their efforts with overall organisational aims, UNICEF's virtual teams may concentrate on geographical areas or theme areas.

Organisational Structure: Creating an organisational structure that eases virtual decision-making and cooperation is a key part of strategic management in virtual organisations. Clear roles and duties, as well as systems for collaboration and communication, would be necessary for UNICEF's virtual teams. This might entail providing virtual coordinators or team leaders who foster cooperation and guarantee alignment with company aims. 

Resource Allocation: Strategic management entails distributing resources wisely to ease the work of virtual teams. To ease the effective use of virtual teams, UNICEF must give priority to investments in technical infrastructure, training, and ability building. This entails giving virtual team members access to project management software, communication tools, and training courses designed specifically for their requirements.


Performance Measurement: To check progress and results, strategic management in virtual organisations needs strong performance measurement tools. To assess their effects, UNICEF's virtual teams would have to prove certain parameters including reach, efficacy, and efficiency. This entails gathering information, examining performance trends, and applying insights to guide choices and initiatives for ongoing development.
[bookmark: _Toc164966967]
Structure UNICEF UK 
Founded as The United Kingdom Committee for UNICEF, it is a charitable organisation limited by guarantee that is registered in England, Wales, and Scotland. The charity's operations are overseen by a Board of Trustees, chosen by UNICEF UK members, by the organization's Articles of Association, which are accessible on the internet. For the purposes of business law, the Trustees, who are all volunteers, are also Directors. The Board handles supervising the administration of UNICEF UK's whole operations. It assigns the Chief Executive and the Executive Team day-to-day management. 
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Stability vs. Flexibility: Virtual companies have the flexibility to adjust to changing conditions. This flexibility, nevertheless, could conflict with the necessity of stability and long-term planning, especially given the nature of UNICEF's work, which often calls for consistent efforts over protracted periods of time.

Coordination Issues: In virtual organisations, planning needs coordinating disparate teams across national borders. The fact that UNICEF runs in several nations, each with a unique sociopolitical backdrop, makes planning more difficult.

Resource Allocation: In virtual settings with little physical presence, effective resource allocation becomes essential. To maximise effectiveness, UNICEF must plan how to give resources—including money, people, and skills—across virtual teams in an efficient manner. 
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Technology Infrastructure: For communication, cooperation, and information exchange, virtual organisations significantly rely on technology infrastructure. To meet the various requirements of virtual teams and keep data security and privacy, UNICEF need reliable IT infrastructure.
Cultural Integration: Considering team member cultural variations is important while designing virtual organisations. Because UNICEF works in culturally different areas, it must develop ways to help virtual teams feel united and have a common goal.
Development of Skills: Creating successful virtual teams requires naming and fostering necessary skills including self-control, communication, and technology literacy. UNICEF should fund training initiatives to provide employees the know-how they need to succeed in remote work settings.
[bookmark: _Toc164966970]Leading
Clear and consistent communication is essential for effective leadership in virtual organisations. To guarantee alignment, offer feedback, and promote cooperation across virtual teams, UNICEF leaders need to make use of a variety of communication platforms. 
Establishing Trust: Effective leadership requires that members of a virtual team have a strong foundation of trust. It is imperative for UNICEF leaders to prove methods that foster confidence, including responsibility, openness, and acknowledgment of individual efforts.
Performance Management: Managing virtual teams effectively calls for creative methods in this area. UNICEF ought to employ performance measures that assess results instead of just activities, enabling remote workers to concentrate on outputs while keeping responsibility. 

[bookmark: _Toc164966971]Risk oversight and management.
Every meeting of the Board includes a standing item on risk, and it annually examines UNICEF UK's risk appetite statement. The Audit and Risk Committee, which examines and offers advice on risk and control policies and processes, helps the Board in carrying out these responsibilities. 
UNICEF UK has a proven track record of success in securing funding for UNICEF's initiatives and making genuine strides towards the advancement of all children's rights, particularly those of the most vulnerable. Given the serious risks and difficulties that children meet everywhere in the globe, regular evaluation of risk awareness and management along with strong safeguarding protocols are essential components of our approach to good governance and the successful achievement of our children's goals.
This is especially important considering the dynamic and occasionally hazardous environments that UNICEF uses in, as well as the constantly changing laws, regulations, and complexity that characterise the UK charity sector. The Executive oversees day-to-day risk management, with aid from the Risk Management Group, which is made up of important senior employees from UNICEF UK. The Group oversees the discovery, evaluation, and mitigation of the charity's principal risks through quarterly meetings. The Treasurer and the head of the Audit and Risk Committee (ARC) are welcome to attend the Group's quarterly reports to the ARC. Furthermore, risk management is a crucial part of strategic planning procedures. For UNICEF UK, the Board of Trustees oversees managing and controlling risks. Leading and setting up the risk-taking culture and mandate are part of this. 
[bookmark: _Toc164966972]Complaints and feedback
At UNICEF UK, we value the opinions of our supporters greatly. We assess information as soon as it is received to find any areas of concern or to highlight the success stories that have lived up to the high expectations of our supporters. We are pleased that 4 out of 5 supporters think highly of our service. We also honour supporters' requests to have no further communication from UNICEF UK. We've created effective channels for folks to let us know when they'd prefer not to hear from us. In 2022, in addition to our privacy observance, we got 59 requests from individuals using the Fundraising Preference Service to cease communication in the future.  UNICEF UK received 485 complaints in total in 2022—a 13% decrease from 2021. 302 of these complaints had something to do with our fundraising efforts. The rest dealt with those who supported our work for children or our charitable aims. To follow our charity governance standards, we use the Charity Commission's Serious Incident Reporting Process. At UNICEF UK, our Trustees uphold open accountability for our compliance with the law and impartial operations. 

Our dedication to improving our performance is proved by the yearly complaints report we send to the Fundraising Regulator, which serves as a testament to our dedication to fundraising best practices. Our Executive team and Trustees have accepted the report based on our complaint data. We promise to provide everyone with the greatest experience possible, as showed by our supporter promise, complaints, and privacy policies. These describe our exacting standards and the kind of experience you may predict from UNICEF UK.
[bookmark: _Toc164966973]Conclusion 
UNICEF UK is a global symbol of hope for children, committed to enhancing their lives with steadfast dedication, creative thinking, and calculated anticipation. UNICEF UK, as a part of the larger UNICEF network, has the distinct aim of standing up for children's rights, making sure their fundamental needs are satisfied, and giving them chances to prosper. UNICEF UK has transformed its operations by incorporating the ideas of virtual organisations. The organisation uses digital technology and remote collaboration tactics to expand its influence and reach. UNICEF UK uses virtual teams and digital platforms to enhance its advocacy, programme delivery, and fundraising activities. Examples of these initiatives include creating a remote work culture, running virtual campaigns, and organising online events. The foundation of UNICEF UK's operations is strategic planning and management, which directs the organization's actions to perfectly distribute resources, watch performance, and be in line with organisational goals. UNICEF UK exhibits resilience and adaptation in navigating the intricate field of child care by placing a high priority on flexibility, cooperation, and innovation. Furthermore, UNICEF UK shows an unwavering dedication to risk supervision and management by guaranteeing responsibility, openness, and ongoing governance and operational development. UNICEF UK takes precautions against any risks and protects its reputation and purpose by implementing strong risk management procedures and prompt reaction methods. Furthermore, UNICEF UK places a high priority on managing complaints and comments to give its supporters an outstanding experience and to at once and openly resolve any issues raised. UNICEF UK proves its commitment to quality and accountability by proactively seeking feedback, learning from mistakes, and keeping high standards of ethical conduct. UNICEF UK is dedicated to its goal for children and the organisation as it sets out on the journey described in the 2023–26 strategic plan. UNICEF UK is still a major player in creating a better future for kids everywhere because of its unwavering goal of a society in which every child has access to healthcare, education, safety, and a secure environment in which to grow up. To put it simply, UNICEF UK's dedication to impact-driven action, innovation, and teamwork highlights the organization's critical role in improving child welfare throughout the world. UNICEF UK keeps paving the path for revolutionary transformation, one child at a time, by adopting virtual organisation concepts and strategic management techniques. As we go, let us unite in our support of UNICEF UK's work, understanding that every donation, no matter how little, has a significant impact on the lives of children all over the globe. By working together, we can make a world where every child's right to a happy, safe, and healthy childhood is respected and safeguarded, guaranteeing future generations a more promising and fair future.
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             TABLE 1Cronbach's Alpha (a) Reliability Statistics for the Subscales of the Multifactor Emotional Intelligence Scale (Mayer, Salovey, & Caruso, 1997) The experiment was taken by 304 undergraduates (152 Men and 152 Women) of which the participants ranged in age from 18 to 33 years. Measure: 1. Perceiving emotions 2. Understanding emotions 3. Regulating emotions 4. Overall emotional intelligence 5. General Intelligence Results from the experiment : Emotional intelligence improves an individual's cognitive performance: and a positive relationship was found (Mayer 1997). To investigate how individuals understand emotions.
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      • Hypothesis 2 was verified: there is a positive correlation between perceived emotions and cognitive performance above general intelligence. • Hypothesis 3, which states that emotional intelligence does improve cognitive performance above general intelligence . • Hypothesis 4, Emotional regulation and cognitive function above and beyond general intelligence were found to positively agree. • Conclusion: to fully realize emotional intelligence's potential for both individual and group success. The study's conclusion emphasizes the critical role that emotional intelligence plays in both individual and team performance . The components is perceiving, understanding and regulating emotions. 
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