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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: According to Anderson (2026) a load time of 1 to 2 seconds for websites it’s crucial for avoiding website abandon. This website loads in less than a second, which goes beyond that standard and helps keep customers from leaving.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website features a good structured set of sub‑pages, each clearly showing its purpose, which makes navigation easy and enhances the customer experience.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: According to White (2021) online booking systems make it quick and easy for customers to book with just a few clicks. This convenience is reflected on this website, where customers can book at any time using the ‘Book Now’ button, which is located at the bottom of the Home page and always available in the top-right corner of all sub‑pages.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The website should include an online chat tool so customers can get support outside work hours and also to build trust. According to Salesforce UK (2020), offering live chat tools on your website helps build trust with customers by providing a range of contact options, making your business appear more responsive and available.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: According to Bonnardel, Piolat, and Le Bigot (2011), the visual design of a website, including elements like colour, plays a crucial role in creating a positive first impression for users. In line with this, the website uses vibrant colours that capture attention without being overwhelming, which helps maintain user engagement and encourages them to stay and explore throughout their visit. The appearance on a mobile phone is very similar to that on a computer, however the layout becomes more compact and responsive to fit the smaller screen size.

	Question 2b -  How does the website use imagery, video and colour? 


	Answer: Although the website loads quickly, the image resolution isn't as sharp at first. Even though the site loads in under a second, some images initially appear blurry or low-resolution, which becomes noticeable right away.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website doesn’t use a chat tool however the customer could request a free callback by clicking “Contact” on left side top part of the webpage.


	Question 2d – How effective are the social media links on the website?


	Answer: The social media links on the website are effective and up-to-date across all platforms. While most of them are current, some, like the YouTube channel, haven't been updated in a while, with the latest video being from about 9 months ago. However, the most active platform is TikTok, where recent videos are posted frequently, sometimes within a day, reflecting the platform's fast-paced nature and high engagement.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services become clear when the mouse hovers over the top menu options, which clearly outline what the company offers.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: The reviews on the website aren’t very transparent. I found positive reviews up to date as well hidden in different sections like “Party” and “Group,” but when you search on Google, you see both good and bad reviews. This suggests the website might be showing only positive reviews and hiding the negative ones.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The company presents itself as a top‑quality service through its bright, modern website, and images that show people having fun. Everything on the website makes the experience looks family‑friendly with food, drinks, and entertainment all available in one place. I’d choose or recommend it because it’s a simple and enjoyable option for groups and is a trusted brand that works well for birthdays, family days out, or casual social plans.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The prices aren’t immediately clear on the homepage or main sections. You have to click into each service or booking option to see the actual cost. This means customers don’t get an instant overview of prices until they explore each area individually. In my opinion it looks that the prices change depending on the time, and the company encourages customers to start the booking process before showing the final cost.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Bowling

	
	2. Arcades

	
	3. Pool

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: The first word, "bowling," is subjective because Google often shows results based on your location, so it will prioritize nearby options. For example, the company’s website may appear at position 8 for "bowling," but for the other terms like "Arcade" and "Pool," the site does not appear in the top ten search results.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, I believe websites are still crucial for modern UK businesses. While social media and apps are big, a good website acts as a reliable, professional information’s like services, prices, and contact details. With e-commerce growing, websites are essential for reaching customers beyond social media. Without it, a business could lose out on valuable chances to connect with customers and grow.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would recommend improving the website’s SEO. As Crain (2023) mentions, SEO takes time but can bring more visitors to the site and keep them there longer. By making the content match what people are searching for, the website can get better rankings in search results, attract more people, and increase sales. This is a smart long-term way to grow the brand and build trust with customers.
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