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Principles of Branding 
& Self Promotion
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Swansea University Client Brief

Sleeping well course cards

One A4 PDF 3 drawings; 2 examples of your 
existing work and one on the subject of sleep - 

relaxing bath, deep breathing for example.

Make sure that all are drawn in the same style.

15 illustrations  for info cards.

Fee - £1500

Submit to Jon by 15th February.
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Are you being recognized for your greatness?

Do people know what you do and how well you do it?
 

Why have you been passed over by that potential 
client or employer time and again?

The answer is simple but probably not what you want 
to hear……

 

.….no one is thinking about you!
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Are you exchanging contact details or adding 
people to social media networks?

If not, why not?

If you start developing useful contacts now, you may 
find it far easier to find work when you graduate.

One of your fellow students may have skills that will 
help you, and you may have skills that will help them.

How will you ever know if you don’t 
communicate with them?
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Are you looking for professional contacts outside of 
the university?

If not, why not?

Don’t leave it until you graduate, start making 
those potentially valuable contacts now.

People won’t know who or where you are, 
or what you can do, unless you tell them.
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Have you started researching the industry you 
want to work in – do you know what kind of work 

there is out there?

If not, why not?

Have you bookmarked websites that may help 
you to learn about the opportunities that exist 

in your industry?

Do you read industry magazines or belong to 
online creative communities?

If not, why not start now.
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Try to maintain some consistency across the sites 
in your web presence.

Brand Identity

Doesn’t marketing yourself mean that you should 
consider yourself as a ‘brand’?  

Start getting involved in online communities now 
and establish a web presence.

Make sure all your sites link to each other. 

Create a business brand for yourself! 
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So what does the term ‘Brand’ 
mean to you?
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A brand is the way a company, organization, or 
individual is perceived by those who experience it. 

More than simply a name, term, design, or symbol, 
a brand is the recognisable feeling a product or 

service evokes.

Brands, then, live in the mind. They live in the 
minds of everyone who experiences them.

Brand Identity
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Branding is the visual expression of the heart behind 
your business, or yourself... a story that can't be told 

with a template design or a generic solution. 

It should be distinctive, strategic, personal to you 
and memorable.

Is Yours?

Brand Identity
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Activity 1
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You want to…………



Changemakers: Building your Personal Brand for Sustainable Employment Personal Branding

Stand OUT from the crowd
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Differentiate yourself from 

the rest, be the best!
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Unique
Be
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No one else like ME

ME ME ME ME ME ME ME ME ME …………… 

Your name is your very own IP
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If you’ve got it flaunt it
Skills

Mind Set
Experience
Creativity
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Activity 2
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The 4 pillars of branding

Narrative

You need to tell a 
story about the 
brand

Differentiate

Make it stand out 
from the crowd 

Communicate

Reach your audience 
using the correct 
channels

Consistent

Keep to one 
key visual style
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What is your role as a creative?
Communicator and problem solver

What is a creative brief?
A problem

What is your creative work?
A solution(s)

What is a Creative Act?
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What is a Creative Act?

‘Bisociation’ - combining two unrelated pieces of 
information to form a third idea  (Koestler, 1964)

Creativity - an association of ideas, information or 
materials to form new concepts.  Sometimes 
described as ‘new combinations’.

Don’t creatives do this all the time?

It works in two stages - divergent thinking and 
convergent thinking.
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In his book, Applied Imagination (1953), Alex Osborn 
noted two distinct kinds of thinking that are essential 
to being creative and solving problems:

Divergent Thinking
Generating lots of options

Convergent Thinking 
Evaluating options, making decisions

What is a Creative Act?
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Divergent Thinking

Defer Judgment – Deferring judgment isn’t the same 
as having no judgment. It just says “hold off for a 
while”. 

Avoid judging ideas as either bad or good in the 
divergent - thinking phase.

Combine and Build – Use one idea as a springboard 
for another. Build, combine, and improve ideas.
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Divergent Thinking

Seek Wild Ideas – Stretch to create wild ideas. While 
these may not work directly, thinking outside the box 
allows the space to discover extraordinary ideas.

Go for Quantity – Take the time necessary to 
generate a long list of potential options.
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Convergent Thinking

Be Deliberate – Allow decision making the time and 
respect it requires.

Avoid snap decisions or harsh judgments.

Give every option a fair chance.
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Convergent Thinking

Improve Your Ideas – Not all ideas are workable 
solutions. 

Even promising ideas must be honed and 
strengthened. 

Take the time to improve your ideas.

Consider Novelty – Do not dismiss novel or original 
ideas. Consider ways to tailor, rework, or tame.
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Each of us engages in both kinds of thinking on 
a daily basis. 

The secret to creating new ideas, however, is to 
separate your divergent thinking from your 
convergent thinking.

This means generating lots and lots of options 
before you consider evaluating them.
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This is the approach I want to see 
in your concept development for 
your personal branding – let me 

see everything you do!
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What is a Metaphor?

• A metaphor is a figure of speech that describes an 
object or action in a way that isn't literally true, but 
helps explain an idea or make a comparison.
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Why Metaphor?

• We think in metaphors, often without realising it

• Metaphors are integral to language

• Using metaphors in what we say reinforces our 
message
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Branding isn’t just for big corporations – 
freelancers and small businesses should invest 

in branding to connect with potential customers 
and employers.

The primary way to attract the best clients, or 
employers, and maintain an interest in your 
services is to build a personal brand that’s 

consistent with who you are as an individual.

Brand Identity - Define Yourself
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NO!
You are Illustrators not Graphic Designers!
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Look at other creatives in your respective industries:

What do you feel works, and what doesn’t work, in 
their branding? 

What colour palettes, fonts, and image choices stir the 
most emotion in you as a viewer? 

Brand Identity – Do your Research
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What elements of their website appeal to you? 

How do they utilize social media channels to build 
their credibility?

How can you use this in your own branding?

Brand Identity – Do your Research
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Once you’ve surveyed the competition you should 
also build ideal customer/client/employer profiles 

to determine how to market yourself. 

You should always be aware of who your audience 
is and what they respond to. 

Who is your target audience?  Clients?  
Employers?  

Who do you want to see your work or make an 
impression on?

Brand Identity – Do your Research
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Find out who is working for the best clients and 
producing the best work.  

How can you attract those kind of clients or gain 
the same level of exposure? 

Use a LinkedIn company employee search?

Brand Identity – Do your Research
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Consistency isn’t a “step” of branding so much as 
a rule to live by. 

Maintain the same branding for all promotional 
literature, social media accounts and websites – 

be consistent.

Brand Identity – Be Consistent
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Banksy

https://www.banksy.co.uk/
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Severus Lian

https://www.severuslian.com/
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Mariajo Ilustrajo

https://www.mariajoilustrajo.com/
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Liam Eisenberg

https://liameisenberg.com/
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Jordan Grimmer

https://www.jordangrimmer.co.uk/
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Ralph Steadman

https://www.ralphsteadman.com/
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Yannick de la Pêche

https://delapeche.com/
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ArtStation - Patrick Gleason

https://www.artstation.com/patrickgleasonstudio
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Alex Ross

https://www.alexrossart.com/
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Guang Lim

https://gylim.com/
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Jason Edmiston

https://jasonedmiston.com/
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Your logo/signature/avatar etc. (if applicable)

Your personal brand’s colour palette

Your personal brand’s choice of font(s)

Your website layout

Your social media account deliverables (profile 
pictures, banner images, etc)

Your physical deliverables (business cards, 
portfolios, letterhead, etc)

Brand Identity – Visual Style
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Look at other creatives in your respective industries:

What do you feel works, and what doesn’t work, in 
their branding? 

What colour palettes, fonts, and image choices stir the 
most emotion in you as a viewer? 

What elements of their website appeal to you? 

How do they utilize social media channels to build 
their credibility?

How can you use this in your own branding?

Your Task
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Your Task

Complete the 4 Pillars, Metaphor Gestalt and 
SWOT worksheets for your branding.

Continue actively working on your own personal 
brand/corporate identity.
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