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One of the oldest industries is hospitality, which dates all the way back to the innkeepers and tavern owners of biblical times. While tourism is a relatively modern innovation that originated in Europe, Switzerland was one of the first nations to provide specialised lodging and tourist services.
The English word "hospitality," which connotes to welcome guests or to create a home away from home, is derived from the Latin word "hospes," which also means guest or stranger. All commercial endeavours that directly or indirectly profit from, depend on, or are related to travel and tourism are included in the broad industry of hospitality and tourism..” One of the most robust, flexible, and dynamic sectors in the world is hospitality. To enhance the visitor experience, technology and innovation are being applied in this sector of the economy.” (EHL)
[bookmark: _Int_1a2k2YDD]The hotel industry is an especially important category of the hospitality industry that aims to offer overnight accommodation which usually does not include long-term or permanent accommodation. The main form of accommodation in the hotel industry is hotels that aim to offer to travelers or tourists private rooms and all the time with en-suite bathrooms.
Holiday Inn Crown Plaza was founded in 1983 as the high-end division of Holiday Inn, later in 1994, the brand hotel was renamed Crowne Plaza Hotels.
[bookmark: _Int_YXmagCaK][bookmark: _Int_vIVID9ds]Crown Plaza subsidiary of IHG Hotels and Resorts is a UK-based hotel group that operates worldwide being one of the most luxurious hotel companies. As of 2022, the hotel has more than 431 hotels and 118.000 bedrooms usually found in resorts, coastal towns, city centers, and near major airports are the perfect key points for targeting its customers and the marketing approach to the business travelers which the hotel brand is well known is designed and gain from a distinctive understanding of their needs. As of September 6, 2007, Crown Plaza is launching its "Think Thank" concept which is focused to help the brand to build up as a hotel of choice for this type of clientele. Crown Plaza hotel in the later couple of years started to pay more attention to the food offered in the hotels, and public spaces and tested new ways of delivering new alternatives methods of room service having a 6-month trial period in some of the hotels which will result in a worldwide overtake of the chain. The hotel's main purpose has been to differentiate from its rivals and create a more enjoyable experience for chosen clientele of business travelers.”One of the most important findings is that there is a large number of people who do not consider business travel to be a burden. To make the stay more interesting and enjoyable, we aim to do more” (Tom Seddon)
[bookmark: _Int_s12f1WEH]Crown Plaza focuses on offering premium and practical accommodations for leisure travelers and business travelers, providing substantial value for the money. . Certain main point Crown Plaza it is focusing on is its Worklife room which offers a unique experience and a detached space for business travelers and the Studio concept where the guests can acquire a special boutique-style room for work or meetings. 
[bookmark: _Int_XTSqhNFC][bookmark: _Int_QoPaZ7kp][bookmark: _Int_VoRPChVo][bookmark: _Int_lUlXt2KG]At the start of 2022 and because of the Covid-19 pandemic the Crown Plaza hotels start to work on 3 innovative trends. Reworking 'WORK' is a trend that is based on rethinking work priorities, how you work, and why you work giving more flexibility and the ability to work while traveling. The second trend is HYBRYD LIVING, HYBRID LIVES which is designed for a better understanding of people's priorities and expectations of agility and flexibility in everything from stores to hotels that are looking for hotels to build a lifestyle solution that incorporates both flexibility and agility (Karn Ferry,2021). Crown Plaza`s latest trend is focussing on UPSKILLING AND SIDE-HUSTLES Wich continue to evolve on upskilling, education, and side projects and offering new alternatives for blended travelers. Crown Plaza hotel is and will remain one of the main dominant and high-end places on a worldwide scale for someone who is looking for a place to relax, for a business meeting, for work traveling someone who needs a place with some high-end and substantial value for the money, place where they can receive the balance between work and relaxation.
The practise of promoting goods, services, and projects that are ecologically friendly is known as green marketing or environmental marketing. A variety of practises and methods that are ecologically friendly are referred to as "green marketing," in particular.. Examples of green marketing include developing environmentally friendly products. 
[bookmark: _Int_YKNUzpOB]Regarding green messaging Crown Plaza hotels implements reduced water use where the guest's rooms have low flush water faucets, sensor flush systems, and low flow shower heads. They are working with the local council to collect storm water which is used for toilets flush. Having a straw-free policy and a keep cup rather than takeaway coffee cups, and a separate collection for all the recycling.

Holiday Inn, the InterContinental Group of Hotels and Resorts' American hotel network and brand, Denham, Buckinghamshire, is home to the company's headquarters. Holiday Inn is a hotel whose trademark means a “type of hotel which offers rooms at reasonable price” which consistently is focusing on ensuring that visitors, whether they are there for business or pleasure, feel warm and welcome. Kemmons Wilson, a resident of Memphis, Tennessee, built the first Holiday Inn hotel in 1952 after becoming dissatisfied with the subpar quality of the roadside lodgings while on a family road trip. Wilson's architect gave the building the joking name "Holiday Inn" during construction, alluding to the musical Holiday Inn. In the upcoming years becoming one of the most trusted and iconic hotels in the world with 241 hotels in the pipeline, 1180 properties followed by 212,534 rooms (figures as of 30 September 2022) ready to use for the guests, either a meeting with friends or a business meeting or if you considering having a well time with the family for a trip. 
[bookmark: _Int_pnvGAeoj][bookmark: _Int_M53VSRhT][bookmark: _Int_dvnz7O5H]Holiday inn brand was one of the first hotel brands in the world which make its presence in China in 1984. The brand at this moment offers facilities for the business traveler while also offering a warm atmosphere who want to relax and enjoy some of the amenities which the Holiday Inn brand is offering such as swimming pools, fitness centers, restaurants, kids eat and stay free program and many other amenities which helped the brand to become one of the most popular and favourite hotels.” With a cosy and economical stay, Holiday Inn hotels want to make it simple to share every moment, no matter how big or small. Being present counts, whether it's with friends, family, or co-workers.”(Holiday Inn)  Most of the hotels are located in the city centers, close to the airports and the roadways to achieve business travel needs (Russel & Cohn 2012). In 2012 Holiday Inn received an increase of 4.5 percent of industry revenue per available room (InterContinental Hotels Group 2012 annual report). The target market for Holiday Inn is the modern traveler who is discerning but unpretentious and seeking out real-life experiences. They look for consistency, comfort, and quality along with surprises. No matter if someone is traveling for business or pleasure, connecting with others is crucial. They range in age from 22 to 55, are 44:56 male to female, are 67% married, and 58% have children.
Regarding to green messaging, Holiday Inn hotels have completed 10 best practise solutions that provide them a competitive edge and help them with actions that immediately reduce their energy and operating expenses. Actions like keeping tabs on usage statistics, forming a green team for the resort, and installing energy-efficient lighting in guest rooms fall under this category, have learned the principles of sustainability and are starting significant initiatives, such installing energy-efficient appliances and practising sustainable site management.
 Due to the intense rivalry in the hotel industry, businesses must keep up with new developments to be competitive. Keep up with the market as a whole to ensure that your business provides the kind of customer experience customers want and expect. But because of COVID, consumer interests and requirements have also shifted. One of the industries most severely impacted by COVID-19 across a number of performance parameters has been and is the hotel sector. Larger global events frequently have an impact on hospitality trends. A significant example of this is the COVID-19 outbreak, which forced businesses in the hotel industry to place a greater emphasis on cleanliness, sanitation, safety, and local markets. As a result of concerns over climate change, corporations now give eco-friendly solutions priority.
Revenue management is vital to hotels because it enables them to employ cutting-edge technology and big data to increase revenues and profits. Predicting market demand and quickly adapting to changes in the market are the main objectives. There is no denying that the hotel industry is now having problems.
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