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Fetch is going to be a unique dog walking sole trading business that will target overweight dogs that needs that extra physical exercise over rugged strenuous terrain. Here at Fetch, we also aim to provide services for the nightly professionals who work during the dark hours, where upon return, the dog will be cleaned and dried from the services that Fetch offers. 
Fetch was established on the 15th of June 2021.
Address: Church village CF38 just south of Pontypridd and off the A470.
Email:Billy22stew@hotmail.co.uk.
Phone number: 07414726485 

Executive Summary
Fetch is a certified and fully licenced dog walking sole trading business, starting up as a part-time business to build customer rapport and to gain a local foothold within the booming dog walking business market. However, once the business starts to gain more demand Fetch will be looking to potentially grow into a larger more professional business, for example having its own website and fleet of work vans and expanding the area of operations.
Fetch has noticed a niche within the dog walking business that can be filled from the services that Fetch can provide. Fetch will use these niches within the market as our unique selling points, and we can offer a friendly caring dog-loving company that is fully insured and having proof of an enhanced DBS check. Fetch will also be qualified in dog first aid and will hold a dog walking licence and a licence to transport the dogs to and from homes.
Fetch will give a 10% discounted cost to old age pensioners where on return their pet will be cleaned. Once Fetch has completed a dog nutritional course this means that Fetch can liaise with local veterinarians for dogs that are overweight, Fetch can help with weight loss by giving strenuous exercise safely to meet the dog's needs. Fetch will also be qualified to write up a diet plan for the dog's owner helping with the weight loss
Because of Covid-19, Fetch will use its own equipment, such as towels after cleaning the dog, dog leads so there is no cross-contamination between customers and Fetch. Fetch will use a GPS tracker that can give a live feed to the dog's owner smart device for peace of mind.
Fetch will be walking the dogs around and over the Garth Mountain depending on weather conditions (by carrying out a risk assessment the night before by looking at weather reports and keeping in the shade if it is warm). The Garth Mountain has an elevation of 307 meters (1,007 ft) above sea level (the mountain guide, 2021) and this means that we can offer more walk for the value that Fetch offers. 
Business/Industry Overview
In the United Kingdom, pre-pandemic, just over one in four adults had a pet dog. According to a survey carried out by PDSA (2020), due to the pandemic, many households have decided to own a dog, with numbers rising in the UK from 26%, pre Covid, of 10,000,000 dogs to 33% during Covid and 12,000,000 dogs. However, since the country is now potentially heading back into a new normal and many businesses are now reopening and many returning to work, many dogs are now going to be left alone feeling isolated whilst also not getting the activity and socialising that man's best friend needs. In order to have a healthy body and mind a dog needs activity and to be able to socialise with other people or dogs.
A survey carried out for the initial business plan on other local dog walking businesses shows that in the demographic area of the 10 miles surrounding the set-up of the work area (see appendix 1), none of the dog walking businesses work in the evenings and none of them target specifically overweight dogs which are generally owned by the older generation and people with mental and physical limitations due to having health issues. At Fetch the aim is to fill the gap in this empty market and bring happiness and well-being to our beloved canines through activity and socialising with other dogs whilst giving the owners’ peace of mind.
Fetch is currently a sole trading business looking to provide a service on a part-time basis initially, and then gradually building and growing Fetch into a full-time business, eventually employing military veterans with anxiety issues, thus giving the members of Fetch a healthy sociable lifestyle.

However, due to the start-up of the new business, there are weakness and local competition/threats. One weakness is going to be targeting new customers in the initial stages, so advertising will consist of using social media local groups and using business cards, targeting dog saloons and vets for the elderly who do not use social media. Fetch will overcome current threats by delivering a local unique service that no other dog walking business in the area provides. 

Market Analysis and Competition
Fetch will be targeting three key groups,
Group 1 the older generation who cannot walk their dog, Fetch will have a reduced cost of 10% for the elderly. At Fetch we will be able to provide a wash and dry service, if needed, for the elderly if they are too frail to clean their dog.
Group 2 targets the nightly professionals who cannot be at home during the evenings by offering the service up to 23:00hrs, since the average dog walking business finishes at 19:00hrs from Monday to Friday with the latest finishing at 20:00hrs in the targeted area
Group 3 is to target overweight dogs that require frequent high intensity exercise to get back to gaining and maintaining a healthy dog. Fetch is looking to utilize the Garth Mountain so the dogs would have a steep incline of over 1000 ft to walk up which will be at a higher intensity than on the flat where most dog walking businesses walk their dogs.
Fetch will aim to provide a unique service that no other local competition can provide; however, with the rise in dogs over the pandemic and having an understanding that competition can arise at any time, Fetch will be continually monitoring the surrounding area by joining local dog walking business sites, networking with other dog walking groups for any new or existing upcoming competition and keep up to date with latest trends.
There are competition threats from local dog walking businesses that Fetch cannot offer in the initial stages of the business start-up, such as dog sitting, kennel boarding and grooming. If Fetch grows into a larger company, within 36 months Fetch will look to turn these threats into opportunities, for example further training in grooming, or hiring a groomer and having a larger garden to potentially house dogs within overnight cages.
With the potential to employ staff in the future then Fetch could provide a sit-in service not just for dogs, but for all pets that live in the household which in turn will eventually become a strength to the business. 

A PESTEL analysis (political environmental sociable, technological economical law) is a tool that can and must be controlled to continually monitor and oversee a business plan. A PESTEL (was carried out to look at the business environment that Fetch will be operating in. This is important because keeping up to date can maximise the business opportunities and it will also minimise the threats to Fetch (CIPD, 2020).

Political
New laws and rules that are politically being implemented means that here at Fetch we will keep and stay within the practice guidelines of the Animal Welfare Act 2006 England and Wales GOV.UK (2021). This will be done by collaborating with the local council and keeping up to date with any new laws/bylaws relating to dog walking, for example picking up the dog's faeces following the dog Fouling of Land Act 1996 (which can be up to a £1000 pound fine if prosecuted) (RCT.gov 2020). There is also a new rule, rule 57, in the Highway Code which states that animals traveling in a vehicle need to be restrained (Gov.UK, 2015), which if broken could lead up to a £5000 fine. The local council, Rhondda Cynon Taff (RCT), have a new protection order that states all dogs should be kept on a lead while on or near certain highlighted premises (RCT.gov, 2017) (see appendix 2). Public space protection orders (PSPOs) are currently being put into place throughout the UK where areas of walking with a dog are banned so Fetch will keep in date having knowledge with local laws and National laws, for example the Dangerous Dogs Act (1991).

Economical 
Since the outbreak of Covid-19, the UK has fallen, economically, on challenging times. Here at Fetch, we recognise this, and we believe the prices that we can offer for the service that Fetch provides will reflect the economic downfall that people could face. Wales, alongside the rest of the UK, is departing the European Union, which means that Wales will now receive less funding for parks and the local countryside, which in turn could lead to less availability of local parks due to a £375 million reduction from the European union (Brien 2021). Here at Fetch, we can guarantee the same arduous hilly route for all the dogs so Fetch will not need to use different areas.

Social 
Fetch will aim to specifically target all the social classes; however, this will be more of a challenge due to the older generation not using social media as much as the younger generation. Therefore, Fetch will have a strategy in place targeting the older generation by advertising in the local vets and dog saloons. Before Fetch will accept a dog, there will be a phone call to dog owners for an assessment of the dog/dog's social abilities with other dogs and people.

Technological
With technology now being used regularly in the workplace, Fetch will also be looking to utilize modern technology such as smart devices, smart phones, iPad, and tools that can be used to take payments (while keeping up with Data Protection Act (2018) and backing up customers’ personal information to cloud for safe secure storage) send emails, social media, and other business administrational purposes. Therefore, we will be using smart devices for branding and expanding the business and using tools such as social media for communicating with customers and even relaying live updated information though an App back to the dog owner's smart device, by showing the dog's location using a GPS when out on a walk. 
Laws
At Fetch we will have all the legal requirements in order for the customers to feel in safe hands. Firstly, Fetch will register with HMRC as a sole trader where Fetch will have full responsibility of the tax and each year send back a tax return once Fetch profits are more than £11,500 per year and a contribution to National Insurance once the earnings are over the same threshold.
Fetch will have an enhanced DBS check and there will be dog walking liability insurance alongside business insurance on the company van to allow the transportation of dogs. Fetch will have health and safety measures set in place. For example, the van will have air-conditioning for the comfort and safety of the dogs. On walks an airhorn will be carried to distract and stop any dog aggression. Fetch will also be qualified in pet first aid
Keeping to the law is paramount at Fetch, so making sure the dog’s faeces are picked up and put inside a dog waste bag and disposing of them in the appropriate law-abiding manner is also important.
Due to the laws regarding walking dogs in public spaces, Fetch will have to abide to those laws. Fetch will have to take out employer's liability insurance once demand grows, which if not displayed leads to a fine of £1000 and £2500 per day from the Health and Safety Executive (HSE) if insurance has not been taken out. 

Environmental
When walking with dogs Fetch is fully aware of the environmental laws. When a dog has excreted, Fetch will dispose of the faeces in the correct manner (dog waste bin, with an eco-friendly disposable bag).
Now the world is turning to green practice, Fetch will be looking at driving an electric powered van within 36 months if the business is successful. Now the summers are getting warmer, potentially due to global warming, Fetch will only transport dogs using an airconditioned vehicle and for short journeys of 10 miles or less.
The routes that Fetch will use will be in shade under the canopy of a small forest around the Garth Mountain on the hotter days. Fetch will be aware of the signs of heat stroke within a dog, from attending a dog first aid course. 

Fetch has conducted a SWOT analysis that revealed the following:
Strengths
The strengths Fetch includes are its three unique selling points (USP) which are: keeping the business open for longer with later hours than the local competition, exercising overweight dogs over a mountain, catering to the elderly where a 10% discount is given and a dog wash if needed. Fetch aims to have good networking with the local council at (RCT). Attending a level 3 dog nutrition course (appendix 4) and having all up-to-date insurances and licences and an enhanced DBS

Weaknesses
Weaknesses that Fetch currently face are going to include marketing the business in the early start up stage. Not having the relevant training, for example pet first aid, and not coming from the local area and where the owner’s accent is similar from a population known for stealing dogs. Therefore, initially, Fetch will have to gain the trust of the local population for the business to succeed; holding and showing an enhanced DBS and proof of a dog walking licence (appendix 5) may gain some trust.
Opportunities
Opportunities for Fetch will be attending further enhanced training courses e.g., dog behaviour, diet for dogs, first aid. There is opportunity once Fetch grows into a more professional business Fetch will look to employ veterans with mental health issues that struggle with anxiety.
When demand grows then there will be more opportunities to expand. For example, having more customers means that the business can financially grow taking on full-time staff that have a driving licence and then Fetch can target areas further afield.
Threats
Threats that Fetch will face is the local competition where certain local dog walking business offer more services than we initially can. Fetch will also have to win over trust from the community in the initial stages due to not being local to the area of our operations. Competing with dog walking business on price will be difficult as larger businesses can offer a cheaper service of 1 or 2 pounds; however, Fetch offers a more challenging walk from the other competition and will be open for longer hours past dusk especially into the winter months where darkness sets-in earlier.


Sales and Marketing Plan
Fetch will be looking to advertise using social media platforms, such as Facebook and joining local interest sites where gaining a local network would be the best outcome for gaining an initial foothold. Professional business cards will be issued to advertise in local dog saloons and vets for the public who do not use social media. There will also be collaboration with the local competition for any leftover customers.
Future intentions would be to eventually have a Fetch-website and be able to advertise using printed local banners outside and printed logos on clothing and van prints to give Fetch more of a professional appearance. This will attract more demand and help with marketing the business
Product or Service Offerings
Fetch will have a service that cannot be offered locally. The service/product that Fetch offers is unique, and because of this the prices that Fetch charges is reflected in the service that Fetch provides.
Fetch will travel to a customer's house if the initial meet and greet has been successful, where the customer will hand over the dog to our safe hands where the dog will be transported in our vehicle to the walking location, then the dog will have a 4km walk, including a height of over 1000 ft above sea level. Each dog will have a GPS attached and they will be walked with the leads provided and cared for with the accessories Fetch provides. Treats will be given when earnt though good behaviour. Fetch will use our own eco-friendly poo bags and dispose of them in the correct manner.
Once the walk has finished, if needed, Fetch can clean the dogs down with the towels and use the jet-wash (appendix 6) that Fetch provides. Fetch will be able to offer more services within a 9-month period after carrying out further courses to expand the future of Fetch. 
Pricing Strategy
Fetch will have a neutral pricing strategy set in place that will mirror the current market within the local competition (appendix 7). The price will include (the pick-up followed by a walk of 4km including over one thousand feet above sea level where Fetch will use our own equipment such as leads, treats, pictures, and even live data (GPS on dog collar) which will be sent to the dog's owner via an App. Once the walk has been completed then Fetch will drop off the dog and give it a clean if needed. All this for the value of £11.99 per walk during the day, and £15.99 during the evenings. Pensioners will have a reduced rate of 10%. 

Sales and Distribution 
Fetch will attract new customers using social media. Once the DBS has been received and the dog nutrition course completed, Fetch will call into a local dog veterinary and speak to them about a plan of action by helping overweight dogs lose weight where upon Fetch will produce a level 3 canine nutrition qualification in order to gain trust from professional practises as they could refer dog patients to Fetch (Fetch will be able to collaborate with vets as Fetch would specialise in overweight dogs).
Fetch will have its own standard operating procedures set in place before accepting a new dog on its first walk, such as a meet and greet where questions will be asked about the dog’s personality and behaviour when around other dogs. Once that assessment has been carried out, then an agreement be made.
With the rise in dog ownership, Fetch believes that targeting new customers will be successful once all the legalities are set in stone. Demonstrating accountability would also prove that Fetch is genuine and can be trusted to provide a professional service given the rise in dog knapping.
  
Advertising and Promotion
Fetch will be initially advertising using social media, primarily Facebook. Fetch will set up an account for the dog walking business building and promoting this over time and building on customer feedback gaining more experience and learning more as time progresses. Fetch business cards will be printed and placed with permission, or a small fee, with private shop owners, vets, groomers local newspapers, social media, and networking with the local competition.

Ownership and Management Plan
Fetch will be a sole trading company and will have full responsibility of the company's business where registering for a self-assessment and then telling HMRC about the new business while registering for a trademark (it can take up to four months to be registered).
Fetch will keep all records for up to 5 years of income, expenses, tax returns each year and personal income. Fetch will be using the cash basis for the accounting method where Fetch will only pay on its earnings, however, once Fetch grows into a more successful business then fetch will be looking to set up as a limited business.
Fetch will be managing the business alone as a sole trading company. It will aim to purchase a suitably recommended vehicle from the research that Fetch carried out (see appendix 8). Fetch will have all the correct insurances for the best cover in adhering to all legalities. Fetch will be purchasing, using, and maintaining its own equipment and this will be purchased using personal income from the selling of a personal car. 
Fetch will be monitoring social media for new customers and gaining feedback from customers (though a Fetch Facebook page), looking at where improvements can be made while maintaining links with councils, vets, dog saloons and networking continually to promote the growth of the business. Fetch will have to keep all records of incomings and outgoings in order to send a tax return each year, using a cash basis accounting method which will make this easier.

Operating Plan
Fetch will be working from home in a one-bedroom flat with no garden. Fetch will be working on a mobile basis, traveling to all the customers’ addresses to provide a pickup and drop off dog walking service. 
Fetch will write out a schedule where there will be enough time-management during the day to be able to manage the business for administration purposes, for example growing the business in-between dog walking scheduled times (see appendix 9)
Fetch will be operating locally in a public area where the dogs will have to be kept on the leads according to the RCT Borough Councillor after a lengthy business call (Walker, 2021). In the initial stages of the business start-up, Fetch will be a one-man band until the business starts to expand and gain more demand by learning where to improve from customers feedback.
Fetch will be looking to grow if successful and will potentially employ local veterans. Fetch will have to supply and maintain its own equipment, for example vehicle, power hose and dirty towels. 
Fetch has been in communication with a van fitting company (Vantastec, 2021) that specialises in fitting dog boxes professionally into the back of vans for both quality control and the safe secure transportation of the dogs. There will also be health and safety measures such as a ramp that leads up to the back of the air-conditioned van for the overweight or those dogs that struggle to jump due to being frail.
Fetch will be operating in and around the Rhondda Cynon Taff area providing services locally.  

Financial Plan
Fetch has a potential financial forecast broken down into different segments. In the initial stages of the business start-up Fetch states that “it is looking to provide a service part time” until there is more demand. However, with a total 12-month prediction of this year's business total sales would be £15,300.52 net, however, Fetch total full-time potential net income would be £28,418.40 net per annum, or part time income of £14,209.20 per Annum.
Fetch has carried out market research in and around the area of operations and this shows that there is a growing demand since more people are going back to work, and now dog business is at full capacity in the local area. In the preliminary stages of Fetch will not be able to deny a new customer in the start-up of the business, however once there is more demand, then fetch will look to grow.


The initial start-up cost for the business was £7500 from selling a privately owned car. Once all equipment and insurance courses are paid, the total business start-up cost will be £6,802.89 with a remaining £1,697.11. Predictions of Fetch earning full time, shows an estimate income of £2,368.20 net per month. Once all expenses are paid out monthly, there will be a net income of £1,639 net. Referring to the sale assumptions months 1 to month 5 Fetch will not be earning over £1000 per month. However, with the help of a personal amount each month from a military pension, Fetch can continue with no loss during the initial stages of the business start-up. Using the cash sheet forecast Fetch predicts to break-even within month 9 of the business start-up, as to break-even Fetch needs to reach the point of £4,052 and by month 9 Fetch predicts to reach a target of £4,191.92 which will lead to a break-even point by month nine. 
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Appendices

Appendix 1 
Map of competition of local area
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Appendix 2
Highlighted areas where dogs need to be kept on a lead.
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Appendix 3
Pet First Aid certificate 
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Appendix 4
Dog nutrition certificate
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Appendix 5
Professional dog walking certificate
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Appendix 6
Jet wash for dogs
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Appendix 7
Table of the competition and what they offer
	Monday-Friday
	Matts and Moggie's
	All pets service
	Big Bark
	Happy Paws
	Fetch

	Opening hours
	09.00-19.00hrs
	07.30-17.30hrs
	09.00-18.00hrs
	08.00-19.00hrs
	07.30-23.00hrs

	Cost
	£12ph
	£12ph
	£10ph travel time not included
	£10ph
	£11.99 day
£15.99 night after 19.00hrs

	After-clean
	no
	no
	yes
	no
	yes

	Deterrence
	none
	spray
	airhorn
	none
	airhorn

	Insured
	yes
	yes
	yes
	yes
	yes

	Training
	no
	yes
	yes
	no
	yes

	Pet first-aid
	yes
	yes
	yes
	yes
	yes

	Distance
	Works from home
	3 miles
	Works from home
	10 miles
	10 miles

	Other services
	Dog sitting
	grooming
	Dog sitting
	none
	Dog nutrition

	Equipment
	none
	yes
	yes
	yes
	yes
















Appendix 8 
Van for transporting dogs Citroen Berlingo
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Appendix 9
Dog walking times 
	
	07.30hrs
09.00hrs
	
	10.00hrs 11.30hrs
	
	13.30hrs
15.00hrs
	
	16.30hrs 18.00hrs
	19.00hrs 20.30hrs                      
	
	21.30hrs
23.00hrs








Appendix 10
Dog walking liability / Insurance
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Appendix 11
CV

William Lee Stewart
Email: Billy22stew@hotmail.co.uk
M: +44 (0)7414 726485	
Availability: Immediate; Full clean Driving Licence: Cat B & C UK; SIA Licence Number: 1085171159958247 (CPO)
 
Profile 


William is a security professional, discrete, commercially astute, and forward-thinking with over 15 years of experience in the Military, High Court Civil Enforcement and Security Operations. William has a strong understanding of Security Operations, Project Management, Training and Development. As a Frontline SIA licensed Level 3 Close Protection Officer, William has achieved a plethora of Pre-Hospital Care qualifications to add to his trauma management experience (MIRA, FPOS L4 & FREC L3). 
William demonstrates strong Leadership & Management traits. Through the management of a small team where he was responsible for responsible for administration, logistical support, and welfare. William has a proven track record dealing with a high workload, ambiguity, complex issues. Working with his teams, William can identify training needs, motivate, and promote strengths in groups and teams. William has excellent communication skills with extensive experience in planning, coordinating, and delivering training and briefings to team members and clients. William is Proficient in the use of all Microsoft Office applications. 
As part of his professional development, William is undertaking a CertHE Skills for the Workplace (Business and Management) through the University of Wales Trinity Saint David. William has an exemplary military conduct record having served 13 years with 1 Royal Irish Regiment and 1 PARA/SFSG (Special Forces Support Group). William is HEPCO trained and have extensive hostile environment experience to add to his working knowledge of residential and personal security.


Key Skills
 

· Risk and Threat Assessment 
· Residential Security 
· Close Protection Operations 
· Electronic Surveillance and Alarms 
· First Responder and Remote Medicines 
· Paediatric First Aider 
· Patrols 
· Incident Management and Response


Work History: Post British Army
 
GA Security - Security Officer						02/2020 – Present 
 
· Responsible for the safety and security of customers and staff at licensed premises and public events. Secure premises and personnel by patrolling property; monitoring surveillance equipment; inspecting buildings, equipment and access points and managing access control and performing search operations of venues, vehicles, and people.
 
Excel Civil Enforcement - Security Enforcement Officer                                                 		 02/2018 – 02/2020
 
· Working on behalf of county courts, local authorities and civil enforcement agencies assisting with the collection of outstanding debts. Responsible for serving notices of intent and accurate record keeping. Incident reporting, management and helping the emergency services. 
 
Work History: British Army                                                         
 
Deputy Team Leader/Storeman, C Company, Special Forces Support Group (SFSG) 09/2016 – 02/2018
 
· Employed as a Rifle Section, Deputy Team Leader and later during the reporting period as the Company Storeman/Armourer under C Company Logistics Manager where I was tasked with administrating the Section of eight men, food, water, ammunition resupply, casualties, stepping up as Section Commander as required.
· Rifle Company Storeman maintains the fighting troops with supplies and all other necessities to allow the Company to continue with its mission (whatever that may be). In the field and whilst in camp.
· As the Company Armourer, my responsibilities included accounting for all weapons systems, associated parts, sighting systems and other serialised items (night vision goggles, tripods). Ensure that things are either on the shelf in the actual armoury or signed out to an individual.
 
Team Member, A Company, SFSG. 						01/2013 – 08/2016
· I conducted Counter Terrorist (CT) and Maritime Counter Terrorist (MCT) training packages throughout the UK.
· Training with UK Special Forces, National Police Forces as well as other emergency services. High emphasis on Close Quarter Combat (CQC), fitness, rotary air drills, Blue Light driving, rope access skills.
 
Transfer to the Special Forces Support Group					09/2012 – 12/2012
· Further infantry training at Depot PARA, Catterick, P Company, Parachute Training.
 
Deputy Team Leader, 1 Royal Irish                                                                 07/2012 – 09/2012
· Responsible for all logistics issues (within the Section) including the accounting and serviceability of all serial number items including weapon systems, communication equipment, vehicles as well as fuel, food, and water supplies. 
· Management of issues and returns.
· Section Deputy Team Leader ensure the health and safety of all Team Members.
· Present a set of battle orders in conjunction with the Team Leader, ensuring every member of the Team understands his job for the objective to be successful.
· Learning how to give lessons and teach others.
· Having the responsibility of the other members of the Team
· Being able to plan and execute tasks in stressful situations.
 
Sniper Platoon, D Company, 1 Royal Irish                                                      08/2011 - 09/2012.
· Act as the Unit’s eyes and ears assess battle space and send situation reports back directly to the Commanding Officer. Act as a Force Multiplier with Sniper Section members.
·  I was an expert in navigation techniques, judging distance, target acquisition, vehicle recognition, observation skills and precision long-distance marksmanship.
 
Reconnaissance Platoon, D Company, 1 Royal Irish				03/2007 - 02/2010
· Tasked with watching and reporting on enemy forces while in a concealed OP (Observation Post) either under the ground or above, (Surface/Subsurface) OPs for periods for up to several days within a four-person team by day or night or whatever the weather conditions sending back enemy forces movements via secure communications.
· Op Herrick 13, 1 Royal Irish Battle Group, Afghanistan. 09/2010 - 04/2011- As Part of ISTAR (Intelligence, Surveillance, Target Acquisition, Reconnaissance) conducted operations throughout Nad-e-Ali in Helmand Province IN Afghanistan, as well as an Air Assault operation Tor Zhemay.
· Op Herrick 8, 1 Royal Irish Battle Group, Afghanistan. 03/2008 - 09/2008 - I was deployed as a Point Man within a small team in Sangin, Helmand Province while pushing out the forward line of enemy troops [FLET] whilst conducting offensive operations and mentoring a small contingent of Afghan National Army.
· Op Telic 6, 1 Royal Irish Battle Group, Iraq 09/2005 - 02/2006 – I was deployed as a Light Machine Gunner, tasked as Top Cover/Security Overwatch on various armoured military vehicles, conducting patrols in and around the AO and Securing the US and Coalition communications installation on top of Safwan Hill, Safwan province, Iraq.
 
Qualifications, Professional Development and Licences 
 
· Cert HE Skills for the Workplace (University of Wales Trinity Saint David) 	Commences October 2020
· Property Maintenance (Building Heroes)				             Mar – April 2020
· Domestic Gas Engineering (Brookhouse)				Jan – March 2018
· Horizon Level 3 Close Protection Course 				Valid until 25 /04/2022
· Medicine in Remote Areas (MIRA) Royal College of surgeons Edinburgh Valid until 03 /04/2022
· First Response Emergency Care Level 3 (FREC L3) 			Valid until 03 /04/2022
· First Person on Scene Level 4 (FPOS L4) 				Valid until 02/04/2022
· Horizon Hostile Environment Close Protection course (HECPO) 		Valid until 06/04/2022
· IQ Level 4 Managing Surveillance Operations ISS 			Completed 28/04/2017
· European Computer Driving License (ECDL) Part 1 & 2 			Completed 17/02/2017
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Petplan

Sanctuary Call 0345 070 1064

Your Quote

Activities - Dog Walking and Pet Taxi

Click @ for information about the section - including excesses

Benefits Sum Insured Who is this product suitable for?
The cover you have chosen meets the demands and needs of a
Public Liability @ £5,000,000 business/organisation that wants insurance cover for

« Damage/loss of goods (excluding animals) being transported
in the business/organisations vehicle in connection with the

Professional Indemnity @ £100,000 business/organisation.
» Replacing locks and keys, if the keys to a lock (which secures
Loss/Theft of Keys @ £10,000 the buildings used in connection with the

business/organisation) are lost or stolen.
« Veterinary fees if animals in the business'/organisations care
1,250 require treatment for iness or injury.
o Costs to the owner of animal, if an animal in the
business/organisations care dies of is lost/stolen.
Custodial Responsibility @ £10,000  Cover in respect of costs and expenses incurred in defending
or setting any claim for negligence made against you by any
person utiising the services supplied by you under normal
contract or conditions of business.
Optional Cover « Employers’ legal liabilty to employees/volunteers in the event
of death, injury or disease sustained whist working in the

Care, Custody and Control of Animals
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Own Goods in Transit @

Computer and Other Business Equipment @

Optional Services

Service

Paper copy of documents required (by post) @

Premijum and Documents

B Policy Information
M Policy Terms and Conditions
A Terms of Business.

B Whois this product suitable for?
(demands and needs)

Petplan Sanctuary i a trading name of Allianz Insurance pc, registered office address: 57 Ladymead, Guildford, Surrey GU1 1DB United Kingdom. Registered in
England no. 84638. Petplan Sanctuary is soid and administéred by Brooks Braithwalte (Sussex) Ltd, registered office address: Third Floor Front, Oakfield House, 35

£500

Price

1 monthly payment of:
20.54

followed by 9 monthly payments of:

20.54

Annual Premium: £205.40

“This quote is valid untl 16/07/2021

Pr:

All premiums quoted include insurance Prer

Tax (PT)
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