Week 6

ARTICLE — Evaluating the effectiveness of brand-positioning strategies from a consumer perspective

Instructions:

Please read pages 1 through to 6 (excluding ‘Study hypotheses’), and

1 - Select a brand for which you are tasked to

(a) Select two superior dimensions for positioning; and
(b) Justify why these dimensions have been chosen

2 — Identify a brand that

(c) Can be defined as a commodity; and
(d) Explain what this means

3 —Single out (and clarify) a possible branding strategy for

(e) bet365.com; and
(f) Toblerone



