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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads quickly and without any issues. The main content appears almost instantly, within just a couple of seconds, and within about 3 to 4 seconds everything is fully ready. When you click through the subpages, the images and text also load right away, so there’s no waiting around or anything that slows down the navigation. Overall, it feels fast, responsive and easy to move through.
 

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the site has 7 sub-pages with many different options available. A potential customer can easily navigate because the main questions can be answered on these sub-pages, these being the Timetable page, the Events section, the Courses page, the About page, the Osteopathy page, the Shop, and the Book Now. 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customers book an appointment directly through the website. There’s a black “book now” button in the top right corner, and it’s easy to spot and use.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The events section feels somewhat chaotic and visually confusing, which makes it harder for users to quickly understand what is being presented. The layout could benefit from a clearer and more organized structure, such as reducing the amount of information displayed at once or separating the content into more specific categories. Adding clearer headings, improving spacing, and incorporating filters or sorting options would also make navigation smoother and help users find what they’re looking for more efficiently.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage has a clean, modern and minimalist look, which makes it pleasant to navigate. On desktop, the layout feels more open and the subpages are displayed directly on the screen. On mobile, the structure changes a bit, the subpages are grouped inside a side menu accessed through a button, which keeps the interface organized and easier to use on a smaller display. Overall, both versions are visually consistent, with small adjustments to fit each device.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website keeps a very minimal and discreet colour palette, mostly using black and white. This makes everything feel clean and easy to navigate. The images are all high-quality and visually pleasing, which helps create a more polished and professional look. There’s also a sense of consistency in the way the photos and videos are presented, everything feels intentional and aligned with the minimalist aesthetic. Overall, the combination of colour, imagery and layout gives the website a clean, organized and modern feel. 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website includes a contact section; however, it does not currently offer any type of online chat tool. While the existing contact options allow users to get in touch, the lack of a live chat or instant messaging feature may slow down communication. Introducing an online chat function would make the enquiry process faster and more efficient, allowing users to ask questions in real time and receive immediate support, which could significantly improve the overall user experience.

	Question 2d – How effective are the social media links on the website?


	Answer:  They are very effective and easy to find because they are at the top of the site.They work well and fast. The access buttons were strategically placed at the top of the site for easy access and high visibility. 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:  They are offered very clearly, with an individual description of each one in detail for easy understanding. As for payment and class package options, the number of students per class and the prices are all well specified.

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: I couldn’t find a section with customer reviews on the website. However, it would be very interesting and valuable if there were one, as it could provide additional trust and reassurance for customers who are undecided about whether or not to sign up. Having real feedback from previous clients would make the services feel more reliable, help users make informed decisions, and encourage them to take action with greater confidence.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is clearly presented as being of high quality because the website provides many detailed and thorough descriptions of the services offered. The photos of the studio are excellent and convincing, showing an organized, clean, and welcoming environment. The studio participates in various events and offers a wide range of classes for different profiles and needs. The teachers’ qualifications and extensive experience are highlighted, creating trust and confidence. Overall, the services appear very high quality and I would recommend them to anyone.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The prices are presented clearly and transparently, making it easy for users to understand the cost of each service. They match the quality provided, considering the variety of schedules and classes available, as well as the team of experienced and highly qualified teachers, which adds real value to the services offered. 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.  Yoga studio

	
	2. Mum and baby classes

	
	3. Pilates classes

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: The company’s website does not appear in the top ten search results, making it harder for potential customers to find.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: I do think websites are extremely important for modern businesses in the UK. Today, the internet is the main tool people use to search for information, products, and services, so having a website acts as a crucial showcase for any business. A website allows a company to present its offerings, share important details, and connect with potential customers in a professional and accessible way. Without a website, a company lacks visibility and credibility and is much harder for people to find or trust. In today’s competitive market, a business that does not maintain an online presence is at a clear disadvantage compared to competitors who are easily accessible and provide information online.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer:  I would recommend placing the feedback after the description and price of each class type, as this would add significant value and help potential customers make informed decisions. Additionally, including a gallery with real photos of the classes would generate more interest and encourage engagement. For example, while taking this test, I became genuinely interested in one of the services, but I would feel more confident in purchasing it if I could see real images of the space, the equipment, and the environment where the classes take place. Providing these visual references not only reassures potential customers but also makes the website feel more transparent and trustworthy, increasing the likelihood of booking a class.
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