Customers benefit from businesses using internet marketing 
[bookmark: _GoBack]Internet marketing is a form of marketing and advertising which uses the internet to deliver promotional marketing messages to consumers. It's an all-inclusive term for marketing products and/or services online and like many all-inclusive terms, internet marketing means different things to different people. Firstly, internet marketing gives us the ability to compare and select product providers such as price comparison websites like www.comparethemarket.com. These help customers find out where the best place to buy their product from for the best possible price. For example, iPhones are sold by multiple places but consumers want to get the best value for their money so they can research the prices for an iPhone at Apple, Carphone Warehouse, o2, etc. Customers can search for price comparisons and discounts to ensure they get the best value for money. Buying online is convenient for some customers who live busy life styles. It is quick, instant and easy and can be done 24 hours a day. You can arrange to collect your purchases or have them delivered. Customers have a wider range to choose from and can see if the stock is regularly available. Customers like to be given the options of how they want to communicate with the business, e.g. email. This method is available 24 hours so customers can email whenever (Learn Marketing, 2019).
Although there are many benefits to internet marketing from a customer’s point of view, there are also many drawbacks. One of these are though using internet marketing to research online for information or to purchase things to be delivered or collected is beneficial, consumers will always have the fround/identity theft concerns. Some customers do struggle to trust online shopping because there are people hacking into others accounts and finding out their card details, so this could lose sales for businesses by having this potential threat. Another drawback is while internet marketing is detailed with a load of information that is necessary so people know what they are buying, sometimes people can become overwhelmed by information and it's too much to process. This can put people off when all they want to know is something small, it's not just stated, it's around a load of other information. Although price comparison websites can be useful, they can be complicated, and some people won't understand how to use them. This could then result in them buying from the first place they see. With internet marketing being available 24 hours a day, it is dependent on internet and people. For example, if you ordered something online and it didn’t state a date when you would receive it and you emailed the company. They can take up to weeks to reply as they are very busy whereas when you buy things instore, there isn't this problem. (Quora, 2018)







