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HealthyHarvest is an organic grocery business that sells many fresh organic products like olive oils, natural skincare products and olives. They have loyal customers, but their current website does not work well for users.
The website has several issues. It is hard to navigate, looks old and does not work well on mobile devices. There is not information about products and some users cannot use it because of accessibility issues.
The goal of this project is to redesign the HealthyHarvest website to make it look modern and work well for all users. It is not building a working website it is a design plan using Figma.
This work focused on making the website easy to use, accessible and visually consistent. Also make the HealthyHarvest brand look strong and encourage users to try products and sign up for subscriptions.
HealthyHarvest website needs to be improved to make it better for users and help the business grow. HealthyHarvest aims to be an online organic grocery store and a good website is important for that.
The design process followed a few key stages. A mood board is for establish the overall visual direction and brand identity. Wireframes are developed to define the website structure, page layouts and content hierarchy before any visual styling applied. After this, interactive prototype will be created with five key website pages, demonstrating the proposed user journey and interface interactions across desktop devices, together with a responsive mobile version of the homepage.
This report analyses the weaknesses of the existing HealthyHarvest website, explains the importance of responsive design in modern e-commerce and presents the completed website design [1], [2], [3].
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The existing HealthyHarvest website provides to customers access to a wide range of organic products, but some aspects of its design reduce the overall user experience and limit its ability to support business growth. During the analysis of the website, was identified some usability and interface issues. These issues affected the redesign process and became the foundation for the proposed design solution.
One of the most significant issues is the website navigation. The existing navigation structure did not clearly prioritise important sections of the website, making it more difficult for users to locate products and essential information efficiently. A lack of clear information hierarchy increased the amount of time users needed to complete common tasks, such as browsing products or finding subscription options [1], [6].
The website also suffered from an outdated visual design. Products reflected HealthyHarvest's organic and sustainable values, the interface did not communicate the same brand identity. Inconsistent spacing, limited use of modern visual hierarchy, and low-quality imagery reduced the overall impression of the website.
Another important issue is the presentation of products. Product information lacked clear visual hierarchy, making it more difficult for customers to compare products and make purchasing decisions quickly. Product images did not effectively highlight the quality of the items.
Absence of clear category navigation is another identified issue. Users had limited support when browsing different product groups, requiring additional effort to locate specific product types. This reduced the output of product researching and potentially increasing customer frustration.
Opportunities to encourage customer engagement and long-term retention are limited. Subscription is not presented in a proper way, main benefits are not mentioned in the subscription information. It is reducing opportunities to increase repeat purchases and customer loyalty.
Finally, mobile shopping continues to grow rapidly within the e-commerce sector, the existing website provided a limited mobile experience. The website is not optimised for mobile screens, poor readability and navigation are making less comfortable shopping experience for mobile users.
These identified issues are making the base of the redesign process, with each design decision aiming to improve usability, strengthen HealthyHarvest's brand identity and create a more engaging shopping experience across both desktop and mobile devices.
[bookmark: _Toc235217260]Proposed Design Solutions
Redesign of the HealthyHarvest website focused on improving usability, strengthening the company's identity and creating more intuitive shopping experience. Every design decision is made to increasing customer engagement, improving conversions and encouraging subscription sign-ups.
To improve navigation, a simplified and consistent header is introduced across all pages of the website. The navigation menu contains five pages: Home, Shop, Categories, Subscription and About. This structure enables users to find information more efficiently while reducing cognitive load during navigation. Maintaining the same navigation layout throughout the website also makes consistency and helps users move easily between pages.
A natural colour palette is used, based on backgrounds with olive and light green tones. These colours reinforce the company identity.
Two typefaces are used throughout the design. Playfair Display is used for headings to creates a premium appearance. Inter is used for body text for maximise readability on devices.
The design has spacing, high-quality imagery and corners are rounded. All these elements combine to establish a visually balanced interface [4].
Product presentation got a lot better with the design of product cards.
Each card now has a product image, product name, price and "Add to Cart" button that’s hard to miss. This makes it easier for customers to compare products and decide to buy faster. When all product cards look the same, it makes shopping feel more consistent and enjoyable [1], [4].
The new layout helps customers focus on what’s important like the product image and price, so they can buy what they want quickly. Product cards are now more visually appealing. Customers can easily find what they need and add it to their cart.
Categories page makes it easy to find products. This page has five categories: Olive Oils, Olives, Olive Oil Skincare, Balsamic & Dressings and Gourmet Gifts. Pictures used to show what is in each group so people can see what they want and get to it quickly [5].
There is also a subscription page that helps keep customers interested and wanting to buy from HealthHarvest website. Asking for an email address, it tell users what they get if they join subscription programme. They get discounts, new products before others, rewards and information about wellness. On this way customers know what they are getting before they sign up, so they understand what subscription programme is [6].
The new design makes HealthyHarvests brand looking good. It has a page that tells users the story of HealthyHarvest, its values and how much HealthyHarvest cares about the environment. This helps customers trust HealthyHarvest as the reliable company. The pictures on the website are high quality and harmoniously selected. The words are easy to understand, which makes users feel like HealthyHarvest is a high-quality brand [4], [6].
There is a version of the homepage for mobile phones. It shows how the design looks on small screens. The mobile version has all the information in one column, and main menu is hidden behind a burger button. Mobile site is following the desktop version design, so customers know it is still HealthyHarvest [3], [7].
The new design uses ideas to make a website looks nice and easy to use.
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Responsive web design is an essential component of modern e-commerce because customers more often access online stores via different devices, including mobile phones, tablets, laptops and desktop computers. So responsive website, which changes its layout to fit different screen sizes is important for stores [3], [7].
For e-commerce businesses, responsive design directly affecting customer satisfaction, making them more open to make a purchase. If a website is difficult to navigate on small screens, users are more likely to stop their shopping journey before finishing any purchases. Websites that provide a smooth and user-friendly mobile experience most likely achieve higher customer retention and improving quantity of purchases [6], [7].
Responsive design also helps make websites user-friendly, makes sure that customers can read the content and discovering products easily. This means that users can do what they need to do quickly and have a better experience overall. These improvements allow users to complete common things more efficiently and making better overall user experience [2], [3].
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To address the growing importance of mobile commerce, a responsive mobile version of the HealthyHarvest homepage is designed alongside the desktop interface. The objective was not simply to reduce the size of the desktop layout but to reorganise content in a way that better suits smaller screens and touch-based interaction.
Several important design adaptations implemented. The desktop navigation menu replaced with a burger menu, reducing visual clutter while maintaining access to the website's primary sections. Content, previously displayed horizontally was reorganised into a single-column layout, allowing users to scroll naturally through the page without excessive horizontal movement.
Interactive elements like buttons and email input field redesigned with larger dimensions to improve usability on mobile devices. Product cards resized and displayed vertically, ensuring that product images, prices and call-to-action buttons are clear and easy to interact with.
The responsive design also preserved visual consistency by using the same colour palette, typography, imagery and branding across both desktop and mobile versions. This ensures that users experience a familiar interface regardless of the device they choose.
Finally, the responsive implementation demonstrates how adaptation of layouts and interface components can improve usability, accessibility, customer engagement and providing a good shopping experience across multiple devices [3], [4], [7].
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[image: The image displays a product page for organic olive products, promoting fresh, locally-sourced groceries for a healthy, sustainable lifestyle.

AI-generated content may be incorrect.]
Figure 1. Mobile Version of Home Page
[image: A webpage displaying a product card for a 150 ml bottle of garlic-infused extra virgin olive oil priced at ￂﾣ19.99.

AI-generated content may be incorrect.]
Figure 2. Mobile Version of Home Page, Featured Products
[image: The image depicts a webpage layout with sections for a shop's categories, subscriptions, headings, descriptions, and benefits, accompanied by various icons and images.

AI-generated content may be incorrect.]
Figure 3. Wireframe of Subscription Page part 1
[image: The image displays a simple, minimalistic webpage layout with sections for subscription benefits, an image placeholder, an email input field, and a footer.

AI-generated content may be incorrect.]
Figure 4. Wireframe of Subscription Page part 2

[image: The image depicts a website layout for a healthy and organic product page, featuring categories such as 'Extra Virgin', 'Olive Oil', and 'Harvest', with colorful swatches for product colors and a shopping cart.

AI-generated content may be incorrect.]
Figure 5. Mood Board
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Link of Mood Board in Figma: https://www.figma.com/proto/XZefdEA2EVIsBL0g2ZIcT5/Healthy-Harvest?node-id=7-30&t=yEQElldQw0mtGneM-1
The mood board created at the start of the design process and shows the direction of the project. It defines style, colour palette, typography, imagery and brand personality. These elements guided the development of the user interface.
Choosing olive-green tones and neutral backgrounds helps to reinforce HealthyHarvests organic identity. High-quality images of olive products, natural ingredients and Mediterranean landscapes, all this build authenticity and premium quality [4].
Playfair Display is used for headings and Inter is used for body text. This creates a balance, between elegance and readability.
The mood board also includes examples of interface elements and visual inspiration. 
By defining these principles before designing individual pages the mood board ensured a consistent and recognisable HealthyHarvest brand identity throughout the project.
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Link of Wireframes in Figma: https://www.figma.com/proto/XZefdEA2EVIsBL0g2ZIcT5/Healthy-Harvest?node-id=7-14&t=yEQElldQw0mtGneM-1
Wireframes developed to establish the layout, structure and hierarchy of each page before applying colours, images and detailed styling. This stage focused entirely on functionality, navigation and content organisation. It helps to figure out if the page layouts are good, find issues with usability and decide where to put navigation, product lists, content sections and buttons that tell users what to do. This is all done before spending a lot of time on making the design [1], [6].
Making wireframes before the final design save from making many changes later and giving a base to build the prototype.
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The goal of this project is to redesign the HealthyHarvest website, make it looks modern, easy to use and create more engaging online shopping experience.
Redesign focused on several key issues identified in the existing website. The navigation was confusing, poor visual design, it was hard to find products, subscription part was hard to understand to find out benefits of it and the website did not adapt well on mobile phones.
The new design introduced a cleaner navigation structure, improved product presentation, created category and subscription pages, stronger visual hierarchy and a modern interface. These design improvements aim to simplify user interactions, improve product researching, increase customer confidence and encourage both purchases and subscription registrations.
Completing this project gave valuable experience about designing things that're easy for customers to use. It also showed how important it is to plan be consistent and make sure things work well on all devices.
Proposed redesign provides a practical solution that supports HealthyHarvest's business objectives while delivering a more intuitive, accessible and visually engaging of customers experience [1], [2], [3].
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