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Tesla
[bookmark: _Toc160013071]Introduction:
Tesla is a well-known American EV and renewable energy company. The company was created in 2003 by Martin Bernhard and Marc Tar penning. Chief executive officer Musk became board chairman in 2008. He was the company's most important factor in popularity, profitability, and international reputation (Kakapos 2019). Tesla aims to boost worldwide renewable energy usage. The Tesla Roadster, a Lotus Elise-based all-electric sports car, made the company famous. Tesla started making cheap electric cars after the Roadster's success. Public consumption is these vehicles' objective.Tesla Model S luxury cars are known for their high-performance electric drivetrains and long-distance driving. Popular Tesla product: Model S. Tesla introduced the luxury electric Model X after the cheaper Model 3 and Model Y compact SUV. Also launched was the tiny SUV Model Y. Tesla automobiles are famous for their design, technology, and sustainability.Tesla sells electric cars, solar energy, and energy storage (Alghalith 2018). The company makes residential and commercial solar panels and roof tiles. Powerwalk and Power pack are renewable energy storage solutions from the firm.Tesla leads the world in renewable energy and electric mobility due to its environmentally responsible transportation and energy policies (Terence 2018). This commitment has made Tesla a movement leader. Businesses innovate to transform the auto and energy industries.
[bookmark: _Toc160013072]Main body:
[bookmark: _Toc160013073]Founding and Early Years:
· It was in the year 2003 when Martin Bernhard and Marc Tarpenning established this corporation (Kim 2020).
· When Elon Musk became the business's chairman and CEO in 2004, he took over the corporation.
· In the beginning, the primary focus was on electric sports vehicles.
[bookmark: _Toc160013074]Mission and Vision:
· Everywhere in the world, we are working to hasten the shift to energy that is more environmentally friendly (Shiddiq2020).
· In the process of developing new technology for electric vehicles and solutions for renewable energy sources.
[bookmark: _Toc160013075]Product Portfolio:
Tesla Vehicles:
· Customers are given a demonstration of the Tesla Roadster.
· [bookmark: _GoBack]There has been the introduction of models that are priced more affordably, such as the Model S, Model X, Model 3 (Welchman2015), and Model Y from Tesla.
· The capabilities, performance, and safety of long-range vehicles are stressed while discussing these vehicles.
Energy Solutions
· Both solar panels and solar roof tiles are examples of products that are associated with solar energy (Karamitsios 2013).
· A power wall and a power pack are the two varieties of energy storage that are available to consumers.
[bookmark: _Toc160013076]Innovation and Technology:
· As a result of the groundbreaking advancements that have been made in the field of electric drivetrains and battery technology, we are thrilled to communicate with you about these breakthroughs.
· This package contains both software upgrades that are delivered over the air as well as the addition of features that are designed to facilitate autonomous driving (Chowdhury and Donada 2019). Inclusion of both of these functionalities is guaranteed.
· Both the ongoing enhancement of energy efficiency and the preservation of the environment are objectives that ought to be pursued through the pursuit of environmental sustainability.
[bookmark: _Toc160013077]Market Impact and Growth:
· The growing popularity of electric vehicles is producing a significant amount of disruption in the automotive industry. This is a direct outcome of the fact that electric vehicles are rapidly becoming more popular (Sayyadi 2022).
· The market capitalization of traditional vehicle manufacturers has overtaken that of other companies operating within the industry of automobile manufacturing.
· Growth in sales volumes and expansion into new areas throughout the world?
[bookmark: _Toc160013078]Challenges and Controversies:
· During the course of the production process, there have been a variety of challenges and setbacks that have occurred.
· In addition, there are concerns surrounding the product's quality control as well as the overall safety of the product.
· When it comes to the technology that is utilized for autonomous driving (MacDuffie2018), the legal and regulatory sectors have a wide selection of perspectives to pick from.
[bookmark: _Toc160013079]Environmental and Social Initiatives:
· Unwavering dedication to the reduction of carbon emissions and the conservation of the environment against the impacts of climate change!
· Both the utilization of renewable energy sources and the encouragement of behaviors that do not have a negative impact on the environment are examples of practices that are considered to be sustainable (Chenand Perez 2018).
· Participation in the community and actions connected to corporate social responsibility are two examples of the kinds of activities that fall under this category.
[bookmark: _Toc160013080]Future Outlook:
· In addition to the introduction of a few new components (Rao 2001), there are plans in place to carry out more expansion.
· It is the process of allocating financial resources to the development of innovative products and technology.
· Both the energy industry and the automobile industry are in a state of perpetual transformation (Valentin 2019), which means that both of these businesses present the possibility of hurdles as well as the chance of opportunities of immense proportions.
In order to provide a comprehensive overview of Tesla, the objective of this section is to cover a wide range of topics, including the company's history, mission, products, inventions, market influence, issues, initiatives (Perez 2018), and future prospects. This document also contains a discussion on the potential prospects that the company may have in the future.
[bookmark: _Toc160013081]Conclusion:
Tesla invented cars and green energy. Unique leadership, technology, and sustainability may explain the company's success. Other factors may matter. Since its founding, Tesla has pioneered electric cars. Despite its niche, electric cars are popular. Tesla's solar, energy storage and electric cars changed renewable energy consumption, travel, and collection. Tesla products affect us.Tesla innovates despite obstacles. Mission accomplished despite challenges. Production and regulation monitoring. It supports greener, more efficient futures with automatic driving and battery technology.Tesla may change industry conventions, motivate competitors to use electric mobility, and change customer green energy and transportation options. Tesla might alter the market to allow these options. Tesla advocates clean, electric futures. The company's ambitious growth, innovation, and global expansion aspirations caused this.Tesla empowers with brilliance, persistence, and a bold social vision. Tesla focused on potential. Tesla could revolutionize its business and the world if it can handle the fast-changing automotive and energy sectors. Tesla benefits from both.
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