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Abstract
Football is the most popular sport in the world. There are literally millions of people gearing up to watch it on the weekend, unable to contain their excitement. Chatter in the workplace, in school, down the pub is always about the game at the weekend. How Liverpool are going to blow Arsenal away, or how Manchester City have been humiliating Manchester United all year with their style of play. Then the banter turns to: ‘Well, of course, they would, have you seen how much Guardiola has spent on players?!’ This has become a familiar theme in recent years, where money is the answer or the problem depending on which side of success your team is on.
My aim in this study is to see how globalisation has impacted football. Firstly, I will do some secondary research before delving into the primary research for personal opinions and experiences. The three aims I have are as follows;
· To identify how globalisation has impacted football in the last twenty to thirty years, and to look at how it is continuing to impact the game and shape the future of football.
· I intend to find out how globalisation has impacted the fans, through increased prices for tickets, merchandise and so forth. The impact on the players and the managers/staff, with increased pressure from owners and sponsors I expect to find out why and how the players and staff are being forced to market themselves on behalf of the club through social media and trips abroad.
· Finally, I hope to find out who is profiting from the changes, be it through financial or even political gain.

After concluding my research, I found that globalisation is having an impact on football. This had many advantages but also some drawbacks. Financial aspects mainly impact the fans, as the sport is one that was built and has grown on the passion and the emotion of the fans, many found that the heart of the game was drowning in the money. And that owners of the top football clubs had ulterior motives to those of the fans.
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Introduction. 1
Globalisation is what all businesses want isn’t it? The opportunity to be recognized globally and have various people from all sorts of backgrounds and cultures want and need their product. In modern football, you could argue the exact same. Football clubs, perhaps to be more specific, the owners and sponsors of any given team want their team to be recognized from America to Asia and back again. The potential ‘business’ involved in top-tier football and the Premier League, in particular, is enough to make the business heads involved weak in the knees. ‘To say that I was somewhat shocked a few weeks back when I saw the Chelsea FC logo painted onto Kamui Kobayashi’s Sauber Formula One car during the Monaco Grand Prix would be an understatement. I thought that it was only the biggest global brands and not football clubs that sponsored F1 teams in a sport that symbolises money, glamour and exclusivity.’ (Clive, 2012) This shows how football clubs are making big strides to advertise themselves globally on the same level as big brands. And why not? Football clubs have millions of followers worldwide so why not take advantage of the market to attract new fans, a normal business would.
On the other hand, this isn’t really what the local die-hard fans want. The history of football is very interesting, widely seen as the game of the people and a sport that connects fans, passion and loyalty are a couple of factors that make football the game we all know and love. Perhaps one of the most memorable images of the Christmas truce during World War One was the image of enemy soldiers laying down their arms and having a game of football with each other. This encapsulates what football is all about, the love and passion of the fans. Is football losing that special touch?
With football having come a long way in the past twenty to thirty years, in particular, players are now earning sums of money beyond comprehension with thanks to foreign billionaires. This means for the loyal fans of many decades, rising ticket prices and expensive merchandise. One way to view this is a problem of success, clubs growing means more money, better players and more glory, at least that’s the dream for the clubs.
I will be looking at globalisation, and how it has impacted football, particularly in the last twenty to thirty years. The reason for choosing this time frame is because of the introduction of the Premier League, arguably the turning point in football in terms of big money changes to the game. The reason behind looking at football from a globalisation stand point is that, many if not all top level football clubs now operate like businesses all over the world, Premier League teams have fans in every corner of the World and they intend to make the most of it much like a global brand like McDonald's or Coca Cola would do, so to put it simply I intend to find out how globalisation has changed football and how it is shaping the future of the game and what that means to fans, players and others involved in the beautiful game. To do this there must be specific areas in terms of business and football that I should and will be concentrating on. Before doing my literature review I get the impression that marketing will be a key factor as clubs have become increasingly commercialised, flying out to foreign countries in preseason to try and expand their fan base for example, and rebranding clubs with rich histories often to the dissatisfaction of the fans. Players are often referred to as assets, a term usually used in business when something belongs to a company, could this be a subtle sign of what the motives of the owners are? I will also delve into who is profiting from football becoming global and whether or not it is beneficial to the fans and the players, as ultimately, they are the most important people involved in the game.
To begin then, what is globalisation? There are a number of theories on the topic which I will look at in greater depth during the literature review. To start us off simply, globalisation is the process in which companies start to develop an international influence or start to operate on a global scale. As Gibson-Graham (2006) writes, globalisation is; ‘a set of processes by which the world is rapidly being integrated into one economic space via increased international trade, the internationalization of production and financial markets, the internationalization of a commodity culture promoted by an increasingly networked global telecommunications system’ (p.120) (Gibson-Graham, 2006) Looking at globalisation from this angle, it links to football very well. In terms of becoming one economic space football has now, long been like this. Players from all over the world playing in a European league, American Leagues, Asian leagues and so on, players in a sense are assets that can be sold and bought with relative ease to any country. 
Also, increasingly networked global telecommunications systems are perhaps one of the main reasons football has become so global? Richard Guilianotti writes; ‘We should underline here the substantial role played by mass media and telecommunications corporations in football’s contemporary globalization. World cartels of satellite, cable and free‐to‐air broadcasters have emerged to distribute football images globally, such that the game is now an important constituent in the ‘banal cosmopolitanism’ of popular culture.’ (Guilianotti, 2004) 
With broadcasting companies such as Sky and BT showing games from all sorts of different leagues to people from all over the world, football has become accessible to everyone and rightly so, albeit at a cost. Many people believe that football and sports in general should be shown free of charge to everyone, especially with child obesity an increasing worry for the world in general showing sports on the television would help generate even more interest and perhaps help children take up the sport from a young age.
For football, it is fantastic that the whole world can get involved and support their teams from home despite living thousands of miles away. But this comes at a cost, the cost of the Premier League TV rights for three years (2016-19) was over £5,000,000,000 thus meaning that the consumers must pay if they want to watch their favourite team play, many people will argue that companies like Sky have ‘ruined’ football because they have introduced such large sums of money that are changing the game for the worse. 
For example, players are now being bought for millions of pounds and it is seen as normal, they also pick up six-figure weekly wage packets which is now also normal. For fans, especially fanatics who have followed their club for years through the good times and the bad, it is understandable that they feel exploited by clubs because the cost is passed on to them, especially in the Premier League. Merchandise such as a kit is easily £50 minimum, season tickets are easily £400 minimum, much more if you’re an Arsenal fan! Criticism is fair in this regard, but to ‘blame’ Sky for footballs new direction is perhaps naïve and unfair given that there are many positives regarding money in football which I will delve into later.
 
Research Objectives 1.1
[bookmark: _Hlk513128039]The objectives of this study are to identify how globalisation has impacted football in the last twenty to thirty years, and to take a look at how it is continuing to impact the game and shape the future of football. I intend to find out how globalisation has impacted the fans, through increased prices for tickets, merchandise and so forth. The impact on the players and the managers/staff, with increased pressure from owners and sponsors I expect to find out why and how the players and staff are being forced to market themselves on behalf of the club through social media and trips abroad. Finally, I hope to find out who is profiting from the changes, be it through financial or even political gain.
To achieve my goals and objectives I will be doing a literature review, looking at many theories and ideas on globalisation, then incorporating those findings to understand how it’s become a part of football. To see how it’s truly had an impact on the game, obviously there will be research carried out, more specifically primary research with the hope of using mixed methods to attain various information and opinions. There will be questionnaires with questions specific to each of three research objectives, and then interviews with football fans who have been impacted by the changes, and hopefully if I’m lucky an interview with an employee or even a player of a top club to gain an inside perspective.
After collecting my data through interviews and surveys and carrying out my research, I will hope to have arrived at my goals and objectives, thus allowing me to answer my main question. I believe the topic is worth discussing as the world itself is becoming more globalised and football is the world’s most popular sport, therefore there’s no hiding from either topic. Also, my data will hopefully provide some helpful insight as to what we can come to expect in the future with regards to football. 
Literature review. 2
Introduction and Globalisation. 2.1
‘Many authors have attempted, with relative success, to define globalization in a variety of ways. Some claim that it cannot be done, others claim that it would constrain the meaning to do so, and still others have defied these two beliefs and have constructed a working definition. Despite differing opinions about developing a definition, all authors agree on one thing: that defining this term is anything but easy.’ (Dr Nayef Al Rodhan, 2006) Despite being a difficult phenomenon to define, for the sake of my research it is important to have some sort of guideline or to define globalisation as best we can. Professor Roland Robinson suggests that globalisation is the process in that the world becomes a single place, the compression of the world and the intensification of consciousness of the whole world as one place. 
Despite the term globalisation only recently having gained more attention than perhaps it should have, the forces behind the trend can be traced back to the end of the European Middle Ages. Premodern societies were defined by localism and decentralisation, nearly everybody stayed in their country or even town/village of birth their entire lives. People would only migrate elsewhere to settle as a result of perhaps a war or local pressures. Markets were confined to neighbourhood trading of common goods, such as meats, dairy, cotton and so on, items needed to live and lead a basic life. Luxury goods were almost always long-distance trade and only affordable to the elite and the wealthy. Whereas now we live in times where we are eating Indian food cooked by Indian people just down the road, wearing clothes made in China and shipped to the UK for our convenience, and we watch American television programmes on our Swedish furniture. 
There is a stark contrast between the past and the present and how everything has changed. The Industrial Revolution sparked changes and a vast improvement in human technology and opened up trade across the globe, with Europe and America benefiting on one hand with the rest of the world lagging behind on the other. The main point being that globalisation has been occurring for centuries but has not received a lot of attention until the last few decades, similarly to the way money has exploded in football during the last twenty, thirty years.
In terms of football, you could perhaps argue the same thing. Money has always been involved in football, at the end of the day, being a professional footballer is a career and a fulltime job like any other (ish). When football first started back in the late nineteenth century, there was a scandal when Lancashire club Darwen had been paying two of their players. Shortly after, professionalism within the game was legalised and in 1901 a wage cap of £4000 was introduced. Twenty-seven years down the line in 1928 we have the first £10,000 footballer when Arsenal bought David Jack from Bolton. With World War 2 interrupting not just football, but the entire world we had to wait until 1962 for the figures to rise significantly again, when Manchester United forked out £110,000 to sign Denis Law from Torino (singing a British player form an Italian team showing a small sign of globalisation). 17 years later we have a significant rise when we see the £1,000,000 football player in Trevor Francis when he signs for Nottingham Forest. Slowly but surely the figures do rise, albeit in decades. Whereas nowadays we see transfer records broken almost every season. Looking at picture number two in the appendices we can see the staggering fees being paid, and how often they are now occurring in contrast to how it was in the nineteen-hundreds.
Main Body. 2.2
As mentioned briefly in the introduction the topic or two topics I will be focusing on are globalisation and football. Tying these two together was a simple choice as football is the world’s most popular sport and a long-term obsession of mine, whilst globalisation is a big subject in business, especially when talking about ‘big business’ which is often a cliché in football. Manchester City’s CEO says that clubs are massive brands but absurdly small business. (Soriano)
Another reason for choosing this sport is because in footballs modern era clubs are now operating like businesses, marketing themselves to make money and attract more fans or as they see it, customers. For this reason, I see marketing being the main point of discussion, as globalisation and marketing go hand in hand. Football has changed drastically since the introduction of the premier league before then you could argue that football was competing with other sports such as rugby and cricket for recognition whereas now on news websites football has its own column away from the sports section. So why has it become the dominant sport so quickly?
I’m hoping to find out in this essay how football has changed since the introduction of the premier league, why are clubs beginning to act more like businesses? Who is profiting from the changes? And also, what it means to fans, players and staff – the three groups arguably most important to a football club and the sport itself. 
There are several clubs that I could look at, but the one that is really of interest to me is Manchester City. A well backed club financially and one that is becoming successful quickly, it will be interesting to see how they are growing on the field and how the off-field marketing and growth is playing its part.
Harald Dolles (2005) suggests that in recent years, football has increasingly become recognized as an industry. The industries characteristics are edging closer to those of the service and the entertainment business, as people globally may choose perhaps to go to the cinema, to an amusement park or to the stadium to watch a match. ‘The ranking of football as a business activity has risen in the economies of those countries where football is promoted as national sport. In many of these countries, it represents today a large percentage of a nation’s GDP, because football events also drive a considerable number of other sectors, such as media and different services, like catering and transportation. The globalization of the football industry has provoked a concentration of resources in the hands of a few big European and South American clubs, which have had the ability and, most of all, the economic resources to face enlarged competition from foreign clubs and other businesses in the entertainment industry.’
As a metric, football may be used to measure transnational, political, and social connectivity. FIFA has a larger membership than the United Nations (208 to 192, as at end 2008), and holds jurisdiction over thousands of international fixtures each year. As a mirror, football is used by different peoples as a global looking-glass, as a means of imagining and reflecting upon their appearance, status, and identity, in relation to changing transnational audiences. As a motor, football may be understood as accelerating particular global transformations. In the early twentieth century, for example, football advanced the participation of non-European societies, particularly South American nations, within the emerging international society. More routinely, new social relations are developed across participants at major international football fixtures and tournaments. Finally, as a metaphor, the ‘global game’ provides a benchmark for comparing the transnational popularity of other cultural forms, while figuratively depicting the making of global consciousness (such as when images of a football and the earth are blended). (Guilianotti, 2011) 
Clubs have started to market themselves much like many global organizations would, clubs are now playing preseason tournaments abroad as it is all about tapping into a new fan base and new markets. But there are several ways that they are marketing themselves off the field, the first example is an obvious choice, social media. Having a social media presence for any company is massive as it allows the company/club to interact with fans in several ways. Eileen Brown writes the following; ‘Why are networks so important to you and your business? Social media impacts your sales, gives a great insight into market intelligence and gathers information directly from your customers. It can refine your logistics, contribute to your research and refine your product development cycle. It is crucial to your success in business.’ Every single professional club in the UK and I would suspect in the world has a social media platform. It gives them the opportunity to interact with fans by simply announcing the team lineup and running ‘Man of the match’ polls post game on match days, to be able to promote and market partnered brands and sponsors which reels in the money. 
There are countless businesses/organisations in the world now operating globally with the ability to influence and control several things such as markets and production. And we have football which now is also very much a global sport, it’s perhaps easy to see that a top football club such as Manchester United and an international brand such as Adidas would make quite a pair, perhaps even creating an oligopoly, as television and sports in general have done. Lawrence Wenner suggested that the sports relationship with television broadcasters is one of an oligopoly and is unlikely to be altered anytime soon. They go together like bread and butter, everyone has a tv and nearly everyone enjoys football – to supply football at a cheap price would not make sense to anyone hence why perhaps Sky and BT offer port packages which are probably just about worth paying for if you are a common man.
The owners really peak my interest, as football clubs are NOT good businesses to invest in, they often come with an unhealthy amount of debt and a wage bill incredibly large. It begs the question, why would you want to buy a football club? A very interesting statistic on the world’s most famous football team, Real Madrid is as follows; ‘Finnish financial analyst Matias Mottola calculates that in terms of revenue, Real Madrid would still only be the 120th largest company in Finland’. (Kuper and Szymanski, 2014). With Real Madrid being worth well into the two or three-billion-pound mark it’s strange to see them be considered so small as a business. This makes you wonder where do investors see the logic in investing? 
Well another extremely rich club, nowhere near the size and stature of Madrid is Manchester City, owned and backed by the country’s sovereign wealth fund, Sheikh Mansour of the UAE whose family is worth in and around the £500bn mark has a plan for global domination (in a football sense, not a 1940’s Germany sense) - ‘With their backing Soriano is now upending football’s established order by building its first true multinational corporation – a Coca-Cola of soccer’ (Giles Tremlett, 2017) – Ferran Soriano is the CEO of Manchester City and the man in charge of their rise, so let’s take a look at how him and his staff are doing through a SWOT analysis. 
To begin with, many people even professional players admit that they did not know that Manchester, in fact, had two professional teams, this is a threat to Man City but one that can be easily turned to opportunity, with middle eastern owners behind them it would be relatively easy for them to tap into that market, an opportunity to expand their fan base and create revenue through merchandise sales, especially as foreign markets are usually more open to new teams and some fans are motivated to support a team based on success. Now since the big money take over from the middle east they’ve grown into one of the most popular clubs in the UK, they have yet to reach and are a long way from same city rivals Manchester United but their fan base has grown rapidly, a look at figure one in the appendices shows the distance between the two Manchester clubs, this shows not only popularity but also how hard it can be to gather new fans as fans are usually very loyal to their club, be it Liverpool or Hartlepool.
As mentioned already many people from abroad especially were not aware that Manchester did, in fact, have two teams until the takeover. ‘Sheikh Mansour was set to use Manchester City as a springboard to improve football in the Gulf and enhance the international reputation of the United Arab Emirates.’ (Booth, 2008) By reading this I get the impression that many owners have many ulterior motives bar the success of the football club. Here we have an extremely valuable owner from a country/gulf way behind in football who perhaps is using the recent popularity of Man City and football as a geopolitical tool. Evidently, he has succeeded with Qatar set to host the 2022 World Cup. The revenue that comes along with a World Cup to the host nation is fair to say healthy at least. And also, it’s a chance for the host nation to improve their standard of football, with automatic qualification and the chance to play against the best teams, it’s only benefits that I can see for Sheikh Mansour and the Middle East and he’s definitely seized an opportunity here with Man City. 
A big strength of Man City is that they play scintillating football, like Guardiola’s Barcelona, they’re fluid, easy on the eye, and deadly in the box. This is what all football fans want to see, even when they’re playing through your own team like a knife through butter it’s hard not take your hat off to them. So, when a new fan of the sport in general tunes into his first game and sees Man City, he’s blown away by the product, imagine a child biting into his first McDonalds, 99% of the time they’re going to fall in love with it and get excited every time you drive past the big yellow ‘M’. What I’m getting at is; if a customer perceives a good as valuable or positive to him/her it creates a longer-term emotion and a loyalty to it. When building a brand, emotion needs to be generated in two speciﬁc areas: the ﬁrst is regarding your actual product or service; the second is regarding the customer experience of your whole operation. In other words, it’s everything in your business that the customer deems important. (Hammond, 2011) 
Relationship marketing is an important topic in every business. Knowing the target market and then establishing, maintaining and enhancing long-term customer relationships is a key component of any long-term business success. Considering how big football is today, it is surprising that this crucial approach to marketing has yet to be fully recognized. (Bühler, 2012)
For football fans, the sport is all about emotion, it is everything otherwise the sport wouldn’t exist. Fans feel a connection to their club, it is a family and a way to escape reality for a couple of hours on the weekend. So, when new fans look for a new club, it is easy to see why so many new fans recently and probably in the years to come will be rooting for Manchester City, they’re successful which is important to the young fans especially, because they don’t fully understand the emotion involved until they’re in their teens. So here we have emotion in both areas, the product: the club and their fantastic football and: the success that the product brings which is trophies and championships, which Man City for example are on route to collect come May.
As clubs and organizations market themselves, they must create an image that customers can grow to trust and recognize that differentiates them from the rest of the market. Companies do this by creating a brand, football clubs now often referred to as a brand, much to the fans’ disapproval. In the scenario of today's Information Society, social networks are powerful promotional tools that football clubs can use to their own advantage by managing efficiently and effectively their image to enhance their appeal to sponsors and firms looking for marketing and advertising for their products. (Araújo, 2014)
Cardiff City is a great example of branding within the sport, back when they reached the Premier League under Malaysian owner Vincent Tan he proposed that Cardiff also referred to as the Bluebirds, changed their famous blue kit to red. At the time he saw this as a marketing decision and a way to expand into an international market, understandable from a business perspective but to the culture and history of a football club, it was a massive sign of disrespect and it showed a disregard to the feelings of the fans. Here is what Cardiff and Tan had to say regarding their reasoning for the changes - ‘To those I would like to say that this was not a decision that has been taken lightly or without a great deal of thought and debate. "There is no getting away from the fact that history and traditions are the lifeblood of any club and as such should be jealously guarded and preserved. "Both the board and our investors fully understand and respect this and will do their utmost to uphold, protect and promote the values and virtues which the club stands for." Whitely said the driving force behind the move was to put Cardiff on a firm financial footing, allowing them to reach the Premier League. "By securing this investment we can safeguard the immediate and long-term future of this club," he added. "The changes to the home kit and badge introduced as a consequence of the investment package are designed to help the club to develop its brand and to allow it to expand its appeal to as wide an audience as possible, with a view to delivering local success via an international and diverse market.’ (BBC, 2012) Looking at these quotes it is very simple to see what the owners were prioritising when they went through with the decision, despite acknowledging the fury of the fans and the tradition that they were destroying, it is clear that money and profits were the motives for Tan and co. They did mention that this was all in favour of securing funds to establish Cardiff’s long-term future as a Premier League team, so when Cardiff were relegated, well these excuses were ultimately worthless. 
Harald Dolles and Sten Söderman write; ‘The formation and the diversity of most types of organizations going international are well researched. However, some aspects of postmodern life, such as sports and entertainment, are presently growing in importance and management complexity. Team sports, and especially football, are capturing more and more of the minds of people in the developed world. Many great football clubs are successful on the pitch but show sizable economic deficits. A global strategy with a strong focus on Asia seems to be the new recipe of the top clubs.’ (Dolles & Söderman, 2005) This quote reinforces Vincent Tan’s Asian ambition and how he saw an opportunity for a new customer segment which is good from a business owners standpoint, with Cardiff set for a return to the premier league it will be interesting to see how they fare during their second tenure in the big leagues, and also to see Vincent Tan’s methods in terms of spending on new talent and how Cardiff City’s merchandise and ticket prices will change.
Clubs becoming businesses not only impacts the fans and the staff but also the players. Ex-Manchester United and England defender Rio Ferdinand speaks of the changes with regards to PR days at Manchester United from the time he arrived as a youngster to the time he left as a veteran. ‘When I walked into Manchester United the first year a PR day, a commercial day was ball signing on a Thursday, few shirts, twenty balls, fifty balls that was it for the sponsors. By the time I left the whole training ground had turned into a commercial compound, where all the sponsors, fifty plus sponsors would come to the training ground and have stations all over the training ground and the players would do two, three or four hours after training on a Thursday. And that’s in your contract in the small print!’ (Rio Ferdinand, 2016) This shows the commercial influence and pressures exerted from sponsors on clubs, especially in the premier league. In return for the players’ time and effort after hours on the training ground, the club will receive huge sums of cash which they can then spend on new players, wages etc. Understandably, for the clubs, if they want the huge money deals, then they are going to have to give something back to the sponsors. But, this comes at the sake of the players, many people will argue – ‘well I would happily do that for £100,000 a week’ but the reality is that the players have families and other priorities outside of work. The fact that it is written into the contract in small print shows, yet again the priorities of clubs – in any other industry, valuing your employees and being transparent is critical, in this scenario it seems to me that the players are being exploited albeit in a small way. 







Methodology. 3
Introduction. 3.1
In this section of the study I will be explaining why I chose my methods and how I went about gathering my primary research. I will explain the different methods of collecting data and the theories that can be followed and used in the acquisition, assembly and analysis of the data.
Research aims and objectives. 3.2
My goal for this dissertation was to identify how globalisation has impacted football in the last twenty to thirty years, and to see how it is continuing to impact the game and shape the future of football? I also wanted to find out how this impacted the common people like myself, so the everyday fans, how it has impacted the players and staff and what direction is the sport going in? 
Finally, I also wanted to see if globalisation was one of the reasons football was becoming more like an industry and if this is what is in store for the long run.
Overview 3.3
For me to get a rich insight but also the figures to reinforce my findings I have decided to use a mixed methods approach for my data collection. I have decided to use this approach as I believe I will need a lot of data and statistics, but also the qualitative elements too in order to back up the numbers. ‘A research design may use a questionnaire but it may be necessary to ask respondents to answer some open questions in their own words rather than ticking the appropriate box, or it may be necessary to conduct follow-up interviews to seek to explain findings from the questionnaire. Equally, some qualitative research data may be analysed quantitatively, or be used to inform the design of a subsequent questionnaire. In this way, quantitative and qualitative research may be viewed as two ends of a continuum, which in practice are often mixed.’ (Saunders, Lewis and Thornhill, 2016) As Saunders suggests in the above, I believed that when undertaking my data collection that some elements of my research required data and statistics, whilst some of my questions ached for an explanation or the chance to describe what the interviewee meant in greater detail. Due to this I opted for the mixed methods which in hindsight I believe was the correct choice, and if I were to undertake this again I would do it with the same methods.
Throughout my dissertation I thought that there would be a lot of emphasis on money and spending, therefore I believe that for this sort of aspect the quantitative method would be more beneficial. On the other hand, there were also parts of the data analysis that required more specific insight and perhaps a richer experience beyond what the numbers alone would have given me, so therefore I believe this is where I took advantage of the qualitative methods, together both methods helped shape my dissertation and help me dig out the answers I was looking for. ‘One method (e.g. qualitative) may be used to help explain relationships between variables emerging from the other (e.g. quantitative)’. (Saunders, Lewis and Thornhill, 2016)
In order for me to gain the data and the numbers I created surveys/questionnaires on the website ‘Survey Monkey’ for my quantitative side, I then proceeded to send them out through the website and also, I printed off my surveys and got responses from friends and fellow football fans which gave me a great insight into many different perspectives. Then for the richer and more specific insight, I conducted several interviews. Once all the evidence was collected I put the data into graphs and charts to get a better perspective into what I gathered. 

Research approach. 3.4
There are a number of research approaches that can be followed, but the overriding issue when selecting research methods is the who/what/why of the research subject. When evaluating research approaches they usually fall into two main categories: can questions be answered with a yes/no, or do they follow an analytical construct? Or is there a phenomenon being observed that can be given meaning? These categories form the basis of each the quantitative and the qualitative research methods, they can either be explored and used individually, or you can use both methods in a ‘mixed-methods’ approach. What forms the overall methodology is the manner in which the methods are used and how the data is gathered and constructed. 

Qualitative Research. 3.5
Monique Hennink suggests that qualitative methods allow you to gain more valuable and insightful data from qualitative methods. She also suggests that this approach allows you to identify issues from the perspective of your participants and allows you to understand the meanings and interpretations they give to behavior, events or objects.    
The qualitative methods I decided to use were interviews, and some of the surveys I conducted offered a chance for the people answering them to voice their opinion on certain topics, and some questions required a written answer, they weren’t limited to just ticking boxes because some of my research requires not just simple answers but also the insight. For example, I needed to know how fans were affected by the financial changes to the game, how it impacted them and how they feel now? Figures and yes or no answers are useful, but the qualitative aspect humanizes the research and gives it personality. 
I created a ten-question survey with a large emphasis on the financial side of the game. I asked fifty people in total to fill out the surveys, the survey can be seen in the appendices, pictures number three and four show some of the questions that were asked and the variable answers that helped me gain different perspectives.
With regards to the interviews in particular, I believed that doing qualitative research this way really helped me get a different sort of ‘data’. By this I mean being able to observe the participant’s body language with regards to certain topics that perhaps seemed controversial for example. Also, the interviews allowed me to build on topics that the surveys would not let me, this then led to us down other roads where the other person in this instance would tell me about football when he was a child and how going to games or watching on television was so much different twenty years ago. He could then take this in many different directions and open my eyes to a number of things, therefore more questions were posed from his experience as the interview went on which he would then explain without me even needing to pose a new question. 
Phenomenology in its broadest sense describes a person’s experience and perception of the meaning of an event or topic as opposed to the actual event that exists and brings to life the experience that people have regarding the subject in question (Heidegger, 2005).
The purpose of interviews in phenomenology research is to gain a perspective on that person’s experience. These perspectives are best obtained via a semi-structured interview of the participant’s, lived experiences (Knorr, et al., 2011). The interviews followed a semi-structured approach as the semi-structured interview (SSI) is used for gathering qualitative information in specific situations from smaller samples (Laforest, 2009) and allows the interviewer to intervene in the respondent’s speech in order to direct him or her to the desired topics (Iconaru, 2012) or to entice deeper meaning out of the responses. SSI’s are the most common form of qualitative research methods in a mixed-method approach and can form the basis of quantitative data as the text derived from the interviews can be assigned numerical value or can work alongside independent quantitative data from the likes of a questionnaire as per this study (McIntosh & Morse, 2015). While the interview questions were independent of the quantitative questionnaire, the initial data gathered formed the basis and framework in which the interviews would be structured. 

Quantitative research. 3.6
Quantitative research is essentially about collecting numerical data to explain a particular phenomenon. Particular questions seem immediately suited to being answered using quantitative methods. (Daniel Mujis, 2010)
With regards to my quantitative research I created a ten-question survey on the website survey monkey which I then sent out via the site. I also printed off several hard copies that I then handed out to friends and team mates of my local football team, as well as the University football team. This gave me a very particular target audience which consisted mainly of men between the age of eighteen and say thirty-five, of course it was not limited to this range of people, but I believe that this was of benefit to the research as this group of people take an interest in football which made the results reliable and accurate. Reducing the risk of random answers from people without an interest or the required knowledge on the subject.
The survey included questions that covered a few topics; the money ‘issue’ in football and the accessibility to the sport. I believed that the less detailed questions here, when incorporated with my qualitative interviews would help shape my findings. 
Using a mixed methods approach allowed me to of course use both types of research. With quantitative, there were several advantages of using this type of data collection. 
To begin with, there was objectivity, given that the data was numerical it allowed me to investigate each question and compare the results. 
Secondly, with quantitative research, I was given the chance to use statistics/graphs/charts to analyse my data. The forms of statistical data analysis allowed me to understand vast amounts of the essential characteristics of the data.
Finally, with time limitations on the data collection, quantitative data can be collected quickly, but also analysed quickly which was very useful as the interviews conducted took a long time to arrange and conduct in comparison. 

Analysis of findings. 4 
It was my duty to collect the data, arrange the facts, and analyse them. Therefore, it was up to me to present both the narrative of the sequence of action and an explicit analysis of causation within that sequence. These activities not only involve theoretical choices, they also involve recognition of my inextricable involvement in the research process. (Stoecker, 1991)
Quantitative. 4.1
The quantitative research brought back some unexpected results but also some expected ones too. Many questionnaires were sent out via the internet and physical copies were also handed out to friends, teammates of my local football and University team which seemed appropriate as the topic was football, therefore the responses seemed much more relevant and reliable as all the subjects knew what they were talking about.
I managed to acquire a nice round number of fifty responses to my surveys. I found that the only ‘problem’ with my survey was that many people struggled to define globalization in the first question. Hopefully this did not deter them when answering the following nine questions. To begin with here are the results, I’ve decided to keep the graphs and tables here alongside the questions and my analysis rather than putting them in the appendices as it is easier to read them one after the other in my opinion rather than jumping up and down between the pages.
Q1) Are you aware of the term Globalization?


Q2) How do you feel about the money being spent in football?

Looking at the results like this, this shows that a majority of football fans do enjoy the financial aspects of the game, but it needs to be toned down and contained which is the responsibility of the governing body; FIFA. Many people think that money is the way forward for the sport and its growth. On the other hand, only a few, not to be judgmental but I believe the older subjects thought that football should go back to its roots.

3) Should at least one game of football be shown every weekend on national television free of charge?

The thinking behind this question was; should football be accessible to all? Meaning that if everyone could see a game free of charge every weekend it would help get children and even adults more involved in sports in general, leading to exercise and slowly reducing the obesity levels in the country. Nearly everyone agreed with the question, whereas three people decided against for reasons I cannot understand, perhaps they work for Sky!

Q4) In your opinion has the quality of football increased with thanks to the massive sums of money being spent and how?
This question was an open question with a text box for the subjects to write out in their own words how they felt, of course there was divided opinions so here are three examples of the different types of answers I received. 
For me, money hasn’t changed the quality of football at all, there has been great players in the past like Maradona, Pele and Cruyff. In todays markets they would be worth hundreds of millions. So, for me, money isn’t the reason behind great players, it is a combination of hard work and talent.


Money has helped the sport develop and become better, the football being played nowadays is brilliant, the likes of Barcelona, Man City and Real Madrid play amazing football which is only possible because of the funds to buy the top players though. On the other had the smaller teams play no football against these teams, they just park the bus and play for a point because they can’t compete. So, for me there are two ways to look at this.

I think that it has gotten better, money helps with everything such as research and data analysis, it allows clubs to build better facilities to develop players of all ages, and money is an incentive for clubs to stay competitive and maintain their players. In this day and age, we also have some of the most talented players ever all competing at the same time, in Messi and Ronaldo we perhaps may never see talent like this again at such a consistent level.


These responses were varied but many believed that quality had increased overall, this perhaps could be down to a small bit of bias, as many people asked were between the ages of eighteen and thirty. They wouldn’t know first-hand what football was like in the sixties or the seventies. On the other hand, the older generation perhaps have a little bias towards older football generations as they remember ‘how it used to be’ and that is what they long for. For me though these results were very interesting as people do recognize how football has changed regarding the data analysis and research now involved in football. This is all down to globalization as clubs look to remain on top and competitive.





Q5) The owners of top football clubs are only interested in the money.


There is a clear consensus here that many fans believe the owners have ulterior motives to the success of the football club. For fans of course, this will differ depending on the teams they support. For example, Arsenal fans over the past few years have been very unhappy with the lack of spending on transfers that has seen them slip away from being title challengers and a champions league club to a club competing for the top six. Not something that the Arsenal fans have taken well with current manager Arsene Wenger seemingly forced out by the board despite all he has done for the club and English football. On the other hand, again, we have the few people who disagree, again this could be because these fans have seen their club compete and spend money like Man City have recently, or fans do believe that most clubs do want status and silverware above profits. 





Q6) Do you see money ever slowing down in football with regards to transfer fees, wages etc.? Why? 

[bookmark: _GoBack]For so many people to say ‘No’ to this question shows the direction football is taking. People can only see the money rising, many fans, players and staff for that matter do not have much faith in FIFA due to the past corruption. Albeit there is optimism from a small group of people that the money aspect will slow down, perhaps because they believe it is not sustainable to keep spending hundreds of millions on players, teams that can afford to compete like this are numbered and we would not want to see the lesser teams really suffer as the competitive side of the sport especially in the Premier League is what keeps fans hungry, ambitious and excited. 

Q7) Would football be better off if the money involved was severely cut to ‘normal’ living standards?

Many people disagreed that cutting money would be better off. This could be due to several reasons; taking away money from the game would reduce the competitiveness at the top levels. It would make the sport less attractive. Short careers would leave footballers in a rut when the average player retires in their thirties. Money is an incentive for many players.


Q8) As a fan how do you feel about the costs that you suffer, such as ticket prices, merchandise costs, and television package costs? 
This question gave the subjects a chance to briefly explain how globalization in football had impacted them, especially the older fans. The responses were as expected, increased prices for tickets, especially when teams are yo-yoing between divisions. Merchandise has become very expensive especially as there are new kits every season, often limited-edition kits which parents do not like! Finally, television costs many believed were too high, buying Sky Sports for example doesn’t always seem value for money as most fans often only enjoy football and have no use for the other sports included in the deal.  
The reason for leaving an open question like this, was to mix a bit of quantitative with qualitative – but also to get the opinions of the ‘elderly’ as they have lived through the mass changes in the game which seemed like very valuable data and information. 
Q9) Do you think there would be as much interest in football globally if there wasn't as much money involved? 

A significant amount of people thought that that the interest in the sport would decrease in general, with many believing that that the sport would soon become irrelevant without the financial backing. Easy to understand, the sport is now globally glamorous, and the money is part of the attraction whether people see it or want to believe it is another thing.

Q10 Finally, if it were up to you, what changes would you make to the sport with regards to the money?
The main points I gathered here were as follows;
· Cap transfer fees and wages
· No changes
· Cap season ticket prices and matchday tickets
· Percentage of the money won and spent by major teams should be invested in grassroots football
· Players should not be payed when trying to force a transfer or refusing to train


A familiar theme that I found in my study was that people agreed that the money was definitely having a visible impact on the game, nobody was oblivious to that fact. But what was interesting was the divided opinions on whether this was a negative impact or a positive impact.
To begin with, a number of people believed that the money was the attraction to the sport, the big fees for the best superstars, who everyone wants to see globally. They believed that money has helped transform the sport in general with regards to style of play, individual quality, research and data has all improved because the money invested in technology has enabled that to happen. Essentially, they come across as if they see the problems in football as problems of success, the sport has grown so much globally that people are understanding when it comes to going to games and spending a lot of money on the experience. 
On the other hand, a lot of the data showed that many people were against the money. Perhaps, not to the stage where they believe that it should be reduced to a ‘normal’ wage. But they thought that the money needed to be severely reduced which is fine. It is understandable to see why many people feel robbed or ‘milked’ by their club for increased revenue.
All in all, this data set shows me how the fans have been impacted by globalization in the sport over the past twenty to thirty years which is one of the objectives set out to achieve.

Qualitative. 4.2
I decided to use unstructured approach for all the interviews I conducted in order to ensure that the participants were not inadvertently directed with their answers. This approach, although not commonly used in general (Wengraf, 2001), offers the opportunity to explore depth and insight which the essence of a subject demands. Phenomenological researchers favour the unstructured interview due to its conversational and dialogic nature, giving the opportunity to tell a story with some meaning (Vagle, 2016). The reason I opted for this approach was due to the fact that I wanted the interview to be able to flow smoothly with a free-flowing conversational type dialogue that would encourage the participant to not only answer the questions I posed but to be able to wander off down different routes relevant to the topic on hand of course.
Below are some of the questions that were asked during the interviews along with the responses of the participants. Some of the answers have been shortened to the key points as some of the answers were very long and occasionally lacked relevance when the person in question wandered off a little too far! Here are three questions with two responses to each.
Question 1: Do you feel that football is becoming more of an industry than a sport?
Response 1 - For me, I see a lot of owners which do not always have the correct motives which is perhaps why we see a lot of clubs nowadays perhaps not achieving what they should. Being a Swansea fan myself, these new American owners obviously do not have much interest in investing in the squad despite our obvious struggles over the past few years. This season has been a catastrophe and it is because we have not replaced Sigurdsson and Llorente properly. I mean, the fifty million we got for Gylfi has gone to their pocket and their pleased with that. 

Response 2 – I feel as if clubs in more recent times have started to market themselves a lot more. Players are always posting daft videos online, probably because their sponsors are paying them for it or they are getting paid by the social media post. Thirty years ago you wouldn’t have players dying there hair and dancing on and off the pitch.


Question 2) How do you feel about the rising prices in the sport, with regards to merchandise, tickets, stadium food and drink costs etc?

Response 1 – I’ve been going to live matches since I was a little boy, which trust me, was a long time ago! In the lower leagues the club felt more like a community, reasonable prices for tickets, food and drink was cheap. Nowadays the prices are much more, but how can we expect to compete in the higher divisions without making money somehow. Ultimately the fans are how the club make their money.

Response 2 – I think that if costs continue to rise then football will lose its identity, the game is for the people, really without the fans it would be nothing. Kit prices are ridiculous, fifty/sixty quid sometimes for one of four kits released each season. The common people are the ones who bring the atmosphere, and it would be a shame if clubs didn’t do more in the future to keep costs down.


Question 3) If it were up to you, how would you deal with the money situation in football?

Response 1 - For me, there isn’t really an issue. I see it as a problem of success for the sport, without the money, the sport would lose the glamour and the attractiveness. Of course, the transfer fees and the wages need to have some sort of cap. Financial fair play seems nonexistent and if it were up to me there would be regulations in play to stop the sort of fees we are seeing today.

Response 2 – That’s a tough question! I would like to see clubs cap prices on tickets, so children and the next generation aren’t frozen out. I feel as if money could be invested from major clubs into the grassroots level. Having a son, myself, games are often called off due to the weather and the bad drainage on the local fields. Obviously, nobody likes to see the bizarre amounts being spent on players, but if billionaire oil sheiks want to spend their fortune like that then crack on I say. 


Looking back at the interviews, perhaps there are a couple of things that could have been done differently given the chance to repeat the process. All in all, the data collected was very useful and gave a great insight into what real fans were feeling about the topic.


Findings and conclusion. 5
The research has now been concluded, the collection and analysis of the data required for this study has been completed.  This was undertaken using the methods already outlined in the methodology. The basis of this chapter is to analyse the findings from the interviews and surveys conducted and consider the themes in contrast to the secondary data from the literature review. 
The three primary objectives of this study were:
· [bookmark: _Hlk513546342]To identify how globalisation has impacted football in the last twenty to thirty years, and to look at how it is continuing to impact the game and shape the future of football.

· I intend to find out how globalisation has impacted the fans, through increased prices for tickets, merchandise and so forth. The impact on the players and the managers/staff, with increased pressure from owners and sponsors I expect to find out why and how the players and staff are being forced to market themselves on behalf of the club through social media and trips abroad.

· Finally, I hope to find out who is profiting from the changes, be it through financial or even political gain.
There was a lot of secondary data on globalisation in football. Perhaps not exactly titled as ‘Globalisation in football’, but topics such as social media, marketing, and how owners have gone about heavily investing in clubs for their own benefit are all related to my research. In two main points, I believe that there are two main ways in which the sport has been impacted. 
Firstly, the finances which is very obvious. Secondly, the number of British players plying their trade in the Premier League. Neither of these two points are negative in my view and here is why.
Looking back at the research, it showed that globalisation has changed football in the last twenty/thirty years and is continuing to shape the future of the sport. There are several ways in which the sport has changed. To begin with, in 1992 we were introduced to the Premier League, the most attractive and lucrative league in the world. The league where all the best players want to play to prove that they can compete with the best and win the greatest league in domestic football. There are no statistics or facts that state that the Premier League is the best league, but the number of world class players that grace the field each week and the number of English teams competing in European competitions makes it hard to see otherwise. Also, the competitiveness of the league with several potential title challengers each year, and with 5000/1 Leicester claiming the title a couple years ago it adds to the excitement and the unpredictability.
Since Sky created the Premier League we have seen the financial side of the game really explode. As we have seen in the literature review clubs are willing to spend tens if not hundreds of millions on the best players and pay them six figures each week. The reason for doing this is because football has become a global sport, meaning people from all over the globe watch it and therefore are willing to spend money to see their club of choice on television or are prepared to fork out for their merchandise each season. 
The fact that people are willing to pay was reinforced during my primary data collection. Although many people were unhappy about rising costs they did express that they were aware and could see why clubs were charging so much for merchandise. Many believed that season ticket prices were very high with regards to the common man, some clubs worse than others. Most people agreed that his was a problem of success not only for their club but for the sport too.
It looks likely that football will continue to grow, the glamour of financial side of the sport tied together with the emotion of everyone involved is what will shape the sports future. Money is not the only driving force, fans expressed that it was their passion and loyalty to their clubs that is what will keep football rolling.
The Premier League also attracts players from all over the globe, much like any other industry players must wait to be granted a work visa. This is a sign of globalisation with in the sport, players being sold and bought like assets. If we take a look at image five in the appendices we can see that the percentage of homegrown players in the Premier League has drastically decreased since 1992. The figures are more or less half of what they used to be, another sign of how globalisation is shaping the sport – foreign talent can be bought to replace lacklustre players. Much like any other industry, tech giants globally may hire from Silicon Valley or Mumbai because that is where the best in the business are. So, we should not be surprised when big teams by south American superstars.
Building on the above point, having looked at Man City’s Soriano in the literature review he was a driving force behind their growth and continued success. A business man who was driven out of Barcelona he has seen his ideas backed and come to life at Manchester City. Soriano was in charge of Barcelona’s finances for five years until 2008, he ran a US style political campaign in a bid to bring a new group of directors to the board in 2003. He had even written a book, La Pelota no entra por azar (“The ball doesn’t go in by chance”), in which he argued that Barcelona’s success – and, by inference, that record – was the result of good, creative business management. Political indifferences drove him away from the club the previous year. But even before that, he had seen one of his more ambitious ideas – to set up franchise clubs in other countries – thwarted at Barcelona. This was a step too far for a club owned by 143,000 voting fans, firmly rooted in their city and Catalonia.
But Soriano’s wish has now been granted two men who were watching very closely on the night Guardiola wept in Abu Dhabi: one is a member of the United Arab Emirates’ ruling family, Sheikh Mansour bin Zayed al-Nahyan, and the other is Khaldoon al-Mubarak, a youthful executive and adviser to the royal family. With their support, Soriano is now upending football’s established order by building its first true multinational corporation – a Coca-Cola of football if you like.
That corporation is City Football Group (CFG). They already own or co-own six clubs on four continents, and the contracts of 240 male professional players and two dozen women. Hundreds more carefully picked teenagers and younger children who aspire to greatness play in CFG’s lower teams. The long-term ambition is enormous. The company will scour the world for players – shaping and polishing them in state-of-the-art academies and training facilities across several continents, selling them on or sending the best to the clubs it will own (and improve) in a dozen or so countries. Supplied and shielded by the vessels around it, the flagship of this new football flotilla, Manchester City will continue its already startling rise to become the world’s greatest club.
That is the Soriano idea – or at least, a simplified version of a complex plan. The corporation is only four years old, but it is rapidly becoming one of the most powerful forces in the world’s favourite sport. (Tremlett, 2017) This here brings fear to what many fans thought during my primary research, that owners were only interested in themselves, with Man City on one hand not worried about spending money. They are it would seem using the club as a geopolitical tool for self-gain. As already mentioned they have clubs all over the world. This was bitter sweet to discover, as it answers my third objective both with the secondary and primary research, people are noticing what owners are doing. Marc Rohde suggests that the last two decades have seen a structural change in club owners, financial incentives, and objectives. (Rohde, 2016) Not only people who are payed to research this sort of information, but the fans are also aware of what is going on. So, for me, it was great to answer one of my questions, but upsetting to see that the reality is not always in footballs best interests.
The point here is that one corporation has already started to change the way football is run. With FCG owning more than one club it is showing clear business-like characteristics, such as franchising, hiring, training and many more. Is this the future for football, perhaps it is for the wealthy clubs? Let’s hope that this does not lead to monopolies within the sport. Fans in my primary research agreed that this could not be the case if the sport was going to hold the same values in the future. They more or less all agreed that the spending must be capped, and clubs can not be allowed to exploit FFP rules.

Did I complete my objectives? 5.1
Briefly this small section will cover whether or not I have met my targets, and if not, why not? And what would I do differently next time to ensure better results. 
Objective 1:
To begin with, the first objective was to identify how globalisation has impacted the sport and how it will continue to do so.
I believe that this objective was met in both secondary and primary research. With the secondary research, I found out that clubs have begun to operate more like businesses in order to gain more fans and create their own brand as a club. This was due to the fact that clubs need money to compete and to please investors of course. This has impacted the sport, by causing clubs to increase costs and then passing those costs onto the fans. Clubs want to be the best and obviously make money, I found that this will impact the biggest clubs as they will need to spend more to get the best talent, but this is at the expense of the lesser clubs causing them to lose their stars and competitive edge. Clubs often refer to their players as assets and are often treated like that. Some clubs such as Man City have begun their plan to expand their corporation, and it would seem other clubs will try to follow suit. Globalisation has allowed players to travel globally from one club to another with ease, causing an influx of foreign players to the Premier League.
With regards to primary research, my surveys and interviews gave me the impression that globalisation has caused clubs to lose their identities. I found that the clubs who had lost some identity were the ones competing at the lower end of the Premier League, Swansea after the takeover from the Americans, and Cardiff when they were in top flight under Vincent Tan. And the global success of the sport has caused merchandise prices to increase along with television packages and ticket prices. Most people agreed that globalisation within the sport was set to continue and the consensus was that it was good for the sport.
Objective 2:
My objective here was to see how the fans, staff and players have been impacted by the changes to the game.
The secondary research was the better source of information here as I could not manage to get primary data such as interviews from professional players and staff despite my best efforts to speak to some of the Swansea players! The secondary research showed me that players and staff are essentially forced on preseason tours in order for clubs to market themselves. Amy Lawrence suggests that the preseason tour has become a significant moment in every club’s calendar, the marketing gurus circling dates months maybe even years in advance. Certainly, at the top level, the clubs who gear themselves towards growing their international fanbase, preseason is now extensively planned. There are millions to be made from the tournaments and friendly appearance money, sponsors are granted special access that is more difficult to accommodate in the season proper, and brand building with long distance or new fans is championed. (Lawrence, 2017). So, to put it simply, the staff and players’ summer holidays are cut short, so they can go and play in tournaments in Asia and America for the sake of expanding their fan base and impressing sponsors. For the fans, this is a strange situation, as several fans from abroad will get the opportunity to see their team for the first time whilst local fans who follow their team home and away will incur large travel costs and probably a weekend team with little motivation playing in Indonesia.
With regards to the primary data, as already mentioned I was unable to meet with any professional staff or players. So, my data was restricted to just the fans views which was a little disappointing as most of the responses were similar to the first objectives. As already mentioned the costs were the primary concerns to the fans. But there was also another concern from mainly the elder subjects I found which was interesting. They expressed concern over the values of the game, mainly due to the passion they feel some of today’s superstars don’t seem to show. Many of them felt that many players were happy to sit on the bench and just collect their salary weekly. This was a problem for them because it isn’t what they’ve come to expect from the sport they fell in love with forty years ago. One fan mentioned the time where at the time QPR player Bosingwa seemed to laugh and smile as he walked from the pitch following their relegation from the Premier League (image 6 in the appendices). This is not the only time something like this has happened in recent times, this is where I saw in the interviews the body language of the subject which seemed amazed with disgust and anger really. 
Overall the fans have been affected emotionally and financially by globalisation whilst players and staff have been impacted by the excessive travelling and the draining nature of the sponsorship life.
Objective 3:
My final objective was to see who was profiting from the changes to the sport, be it financially or politically or in some other form?
My secondary research was again very insightful, it came at no surprise to see that most of the profiting was through a financial form. Of course, sponsors want to profit from the teams and players they represent, for example; Ronaldo’s value is a cocktail of heavy social media usage and possessing the largest following of any athlete. He posted 580 times over 12 months with a sponsor mention or logo. Ronaldo tallied 927 million interactions (likes, comments, shares) and video views on his sponsored posts for an average value per post of $1.6 million for sponsors like Nike, Herbalife, Tag Heuer and Abbott Labs (his total interactions and video views were 2.4 billion, including non-sponsored posts). Ronaldo was the highest-paid athlete in the world for the second straight year with $93 million, including $35 million off the pitch from sponsors and licensing deals. Sponsors recognize the value Ronaldo brings to the table. Nike inked him to a lifetime deal at the end of 2016 reportedly worth as much as $1 billion. (Badenhausen, 2017) The amount of recognition Ronaldo gets daily and worldwide is insane hence why companies will pay top dollar for him to don their gear. Although this comes at a price, in the long run, the sponsors will most likely profit.
Geopolitical reasons some believe is the reason some owners, such as those of Manchester City have taken a keen interest in investing. Being from Qatar which is a developing country in terms of football, you can see why the oil sheikhs might see a World Cup in their country as a massive stepping stone for the home nation. The assignment of a World Cup greatly consequences on the geopolitical borders of football, just think about the next two editions of the event. The exhibition in 2018 was assigned to Russia, which crushed the competition of a giant like England, and that of 2022 to Qatar. Both editions have a clean break with the past, for years the award criteria were the same: from edition to edition, there was an alternation between a traditionally “football fans” country, to another an “football developing” country. (Scutti, 2016)
Primary research showed that the main groups profiting were the owners of the more glamorous clubs. Many fans throughout the interviews and surveys said how they felt clubs had lost their identity and soul, there are many clubs too showing how this is an ongoing problem, for example, Swansea, Cardiff, Hull. Swansea’s supporters have suffered as it seems the owners are happy to collect the profits from the sales of players with minimal reinvestment. Cardiff fans have seen their kit and crest changed from blue to red so that Vincent Tan can appeal to a new fan base for money. Whilst Hull came close to suffering a similar fate to Cardiff, as their owner wanted to change the clubs name to Hull City Tigers in order to become more appealing. In conclusion, the primary data suggests that it is the owners and sponsors who are profiting financially from the game at the expense of the fans.

How would I improve the study? 5.2
Briefly, if I were to repeat the study again in the future there are a couple of things I would change. Evaluation is a process that critically examines a program. It involves collecting and analyzing information about a program's activities, characteristics, and outcomes. Its purpose is to make judgments about a program, to improve its effectiveness, and/or to inform programming decisions (Patton, 1987)
In terms of the primary research, I think that perhaps the term Globalisation threw some people off during the surveys. As many weren’t aware of the term, it was also the first question, perhaps this caused slight confusion when they were answering the rest of the survey. If I were to reconstruct my surveys, rather than ask I would state the meaning of globalisation or change the wording of the question/study. 

Conclusion. 5.3
My study has found that globalisation has very much impacted the beautiful game, especially in more recent times. It also seems that football will only grow in the many years to come, with thanks to the money invested. The financial power that some of the top teams possess is mainly down to globalisation, with the sport being watched worldwide, many business men have capitalised on the popularity of the sport and are reaping the rewards. 
Globalisation has impacted the sport by causing an enormous increase in every financial aspect, fans have been impacted the most, with players and staff also suffering a little due to the excessive sponsorship strains, be it flying abroad to the other end of the world or signing merchandise for the sponsors to sell on after hours at the training ground.
The financial strain for the fans is mainly seen as a problem of success for the sport, seeing how popular the game has become globally is brilliant news. Other sports without much financial backing don’t draw as many fans, rugby for example. Of course, nobody wants to see rising costs in any industry, but for football to continue to grow around the world this is a problem that must be contained to ensure that the passion is not lost to money and self-interest. 
Marketing and social media have influenced the sport too, clubs marketing themselves to new fanbases and using social media to interact with fans has seen clubs gain millions of followers worldwide. But, it has also allowed fans from all cultures to interact and be a part of their team’s day to day activities. 
The older generations find it hard to accept how football has changed but this is because they’ve known the sport has been successful in the past, with time they will come to appreciate what is really happening. This again is a sign of the emotion in the game and what it stands for.
To finish off the study, globalisation has impacted football especially in the last twenty or so years. This has been helped by the popularity of the sport, emotionally and as a spectacle – and especially by the billionaire owners who are looking at a spot of self-gain from the fame of owning a football club. The game will only continue to grow, and the fans will hopefully have a louder voice in years to come, as the costs for them are not too high at the moment to push them away, but that is the threat to the sport we all know and love.
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Are you aware of the term Globalization?	Yes 	No	9	41	

How do you feel about the money being spent in football?

How do yuou feel about the money being spent in football?	Good for the future of the sport	Money needs to be contained	Ruining the sport	17	24	9	


Should at least one game of football be shown every weekend on national television free of charge?	
Yes	No	47	3	

Series 1	
Strongly agree	Agree	Neither agree nor disagree	Disagree	Strongly disagree	12	26	2	8	1	


Do you see money ever slowing down in football with regards to transfer fees, wages etc?	Yes	No	6	44	

Question 7	Definitely would 	Probably would	Probably would not	Definitely would not	6	9	22	13	

Column1	A great deal	A lot	Moderate amount	A little	Next to nothing	3	5	14	13	15	
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