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[bookmark: _Toc28967921][bookmark: _Hlk28272532]Part 1 Literature Review on Female Entrepreneurship
[bookmark: _Toc28967922]Obstacles to female entrepreneurship
Despite the rapid development of women's entrepreneurship, Global Entrepreneurship Observation ( GEM)) .The survey data from (2013) clearly shows that from a global perspective, the rate of entrepreneurship of women in most countries (including China) is significantly lower than that of men, and women still face certain barriers to entrepreneurship due to historical and cultural reasons(Gu, 2016). Ingrid Verheul's research based on data from more than 8,000 entrepreneurs in 25 EU member states and 29 countries in the United States, Norway, Iceland, and Liechtenstein found that women lack entrepreneurial experience in related industries, assume more family responsibilities, and lack entrepreneurship Relevant knowledge and skills lead to lower entrepreneurial willingness and actual entrepreneurial ratio of women than men (Xu, 2015).

The masculine entrepreneurship and norms due to historical and cultural factors make female entrepreneurs naturally have insufficient legality problems caused by gender in the entrepreneurial process（Ahl & Marlow，2012）. Stereotypes of entrepreneurial gender will negatively affect the external awareness of female entrepreneurs. The legitimacy of entrepreneurship also affects women's perception of themselves and opportunities, which in turn affects women's entry into entrepreneurship in general. Studies have shown that the role of education for female entrepreneurs is more important than that of male entrepreneurs and is the key to women's human capital. And in some regions and countries, women generally have lower education levels, which is also one of the factors affecting women's lack of entrepreneurship. (GU, 2016)

The researchers also found that in all the samples, women were less confident in entrepreneurship, and women tended to see themselves and the entrepreneurial environment in a lesser way than men, regardless of their motivations..(Bruin, 2015)
the difficulty encountered by women in obtaining financial resources induces them to choose low capital-intensive activities, like those in the services sector.(Bruni, Gherardi and Poggio, 2004; Xu, 2015)

[bookmark: _Hlk28443145]Women's family responsibilities will affect the efficiency of their business management. Therefore, women entrepreneurs are at a disadvantage in terms of credit ratings, which in turn leads to difficulties in financing for this group(Bruni, Gherardi and Poggio, 2004). On the other hand, women's family responsibilities will make it difficult to balance between traditional family roles and entrepreneur roles, which will cause their own role conflicts and family conflict.(Loscocco and Bird, 2012) In this way, female entrepreneurs have to learn, accept and replicate male norms, while female entrepreneurs who cannot adapt to male norms encounter great resistance（Ahl & Marlow.2012;(Li, 2019).

The reasons for the lack of optimism about the quality, entrepreneurial activity index and innovation ability of Chinese female entrepreneurs are: the lack of social tolerance for women's entrepreneurship and the lack of family encouragement for women's entrepreneurship; the lack of gender awareness in entrepreneurship policies and the lack of gender awareness in entrepreneurship education ; The ideological and political education in women's entrepreneurship education lacks scientificity, pertinence and effectiveness(Jiang, 2017; Li, 2018). The number of women turning to self-employment and business ownership in the Middle East has increased over the past 30 years. More and more women are starting businesses. However, their percentage is still low compared to men, because of lack of skills and knowledge and high fear of failure(Hattab, 2012; Bönte and Piegeler, 2013; Gu, 2016)

The funding for women's entrepreneurship is mainly from personal savings, and there is very little investment from financial institutions. Therefore, the lack of support from financial institutions makes it more difficult for women to start their own businesses. Women's entrepreneurial choices are mainly in the service industry, of which the ratio of women in the catering and retail trade industries is significantly higher than that of men. Because these industries with lower entry barriers mean less entrepreneurial risk and funding requirements. Women's entrepreneurial strategies tend to be sporadic, that is, women's lack of prior preparation when making entrepreneurial decisions, especially for women with lower education levels, the occasional performance is more obvious. This also reduces the success rate of women's entrepreneurship.(Tang, 2016)(Kalnins and Williams, 2014)

In addition, women face more obstacles than men in seeking to develop social capital. Women have fewer social resources than men have. For example, a particular problem with social activity is that it often extends working hours, which poses special obstacles for women with family responsibilities. Even when candidates for employment or promotion have similar human or social capital, employers may react differently to them because of their gender. There is also evidence that women are often excluded from formal and informal social networks, which negatively affects their ability to accumulate human and social capital. (Kumra, 2010; Jennings and Brush, 2013)

[bookmark: _Toc28967923]Advantages of female entrepreneurship
A Japanese study found that strong recognition of their family roles, especially the role of mothers, put Japanese women on the path to entrepreneurship. The identity of companies, the products and services they provide, and their organizational structures and practices also reflect a strong sense of gender role identity. The study concludes from data collected from cases and interviews that gender role identity is not a constraint, and motherhood is a driving factor for women's entrepreneurship. ( Leung, 2011). There is a saying in China: "Women are weak, but mothers are hard." After women become mothers, women are willing to try various entrepreneurial opportunities and take more responsibilities in order to promise a better future for their children.(Leung, 2011; Guo,Da Zhang, 2018)

More than half of the women in the two provinces of Jiangsu and Zhejiang are in a dominant position in entrepreneurship. Although their profits are low, the entrepreneurial spirit of female entrepreneurs is outstanding and their management is more humane. (Zhang, 2015)The new type of urbanization is a fundamental change in the industrial and social structure. The industrial structure of modern cities has been continuously optimized, and the transition from the secondary industry to the tertiary industry and modern service industry has brought new opportunities for women's entrepreneurship.(Jiang, 2018)

Participating in or following entrepreneurial activities has obvious benefits for women's entrepreneurship. Firstly, participating in or following entrepreneurial activities can effectively improve women's self-efficacy, reshape and position women's self-perceived gender roles, and implicitly change learners' perceptions of their abilities, thereby reducing risk or uncertainty for women. The impact of entrepreneurial decision-making has enabled women to accurately recognize that "I can also become an entrepreneur."( Jennings and Brush, 2013) Secondly, participating in or following entrepreneurial activities can enable women to acquire the skills needed for entrepreneurship, thereby reducing the risks and uncertainty in entrepreneurship, reducing the possibility of entrepreneurial failure, and effectively deepening women's perception of self( Kalnins and Williams, 2014 ).Thirdly, participating in or following a startup means accessing or obtaining the resources needed to start a business. The acquisition of resources and self-assessment in the entrepreneurial decision-making process can effectively enhance women's self-confidence, which largely offsets the impact of women's gender on entrepreneurs' gender norms. Women's connections are generally deeper, and women's social networks exist Entrepreneurs can help them understand the start-up of entrepreneurship (ideas, access to resources, etc.) and processes, risks and problems in entrepreneurship, and the benefits brought by entrepreneurship, so as to help eliminate the fear of women due to lack of understanding. (Kumra, 2010)

Women prefer to build connections, while men prefer their own personal interests. Therefore, women are better at balancing various interests, which is the longer-term development of enterprises. (Gu, 2016).According to the study of women's leadership, women have unique advantages in the management of flat organizations, information sharing, informal communication, and decentralized decision-making (Li, 2019).In the 1990s, the female leadership style doctrine held that female leadership styles emphasize communication, coordination of interpersonal relationships, and collective success. Female entrepreneurs are compassionate and able to think for others, be good at listening, look forward to cooperation, and value both rationality and intuition. Treating employees is not simply giving orders, trying to control others or using people to oppress them, but strives to guide, persuade and influence And other methods to achieve management purposes. Female leadership styles are more effective and humane than male leadership styles, and they demonstrate superior interpersonal talents and leadership flexibility and tolerance in the leadership process. (Xu, 2015).

The ability to innovate—often regarded as a patent for men. Because men live for society, they are inherently rational; while women live for families, they are more emotional. Today, however, innovation capabilities are increasingly becoming the highlight of knowledgeable and professional women. As the era of the knowledge economy comes, women have amazing vitality and creativity because of their ability to innovate. The personality of women has undergone great changes under the influence of the business wave. They pay more and more attention to the details of life, their body language, and the social value of appearance.(Li, 2018) 

[bookmark: _Hlk28454773]The Internet has narrowed the gender divide, and the Internet has weakened physical requirements at work and interference in the workplace, increasing employment flexibility. In addition, the Internet has reduced the cost of information search, promoted online job search behaviors, improved job matching efficiency, and increased opportunities for women to get jobs. The Internet focuses on user experience, emotional thinking, and communication. (Chen, 2017)Jack Ma said that the Internet economy is an experience economy, and women have a natural instinct in the experience economy. The Internet has given young women who are self-reliant, self-love, self-confidence and self-confidence a chance to pursue their dreams with men. (Gu, 2016)

The "Internet + Era: Women Entrepreneurs Report" released by Alibaba shows that female entrepreneurs in the traditional field account for only 3.6% of the total female population. In the Internet context, female entrepreneurs occupy "half the sky". On the one hand, the Internet brings entrepreneurial dividends to women by providing entrepreneurial information and resource communication channels, reducing entrepreneurial costs and thresholds, and breaking barriers to time and space in entrepreneurship. The Internet embedding method has a significant impact on women's entrepreneurial ability. Online community embedding is promoting the improvement of women's entrepreneurial capabilities (Xiao, 2019)

[bookmark: _Toc28967924]Female entrepreneurship policy
There is a need to strengthen supply-side structural reforms and improve entrepreneurial policies, optimize the environment for women's entrepreneurship development, strengthen women's entrepreneurship training, build a social service platform for women's entrepreneurship, guide the mass media to create a female entrepreneurial atmosphere, and form positive energy for women's entrepreneurship(Jiang, 2018). Jiangsu Province should form a cultural norm to encourage female entrepreneurship, expand the scope of female entrepreneurial social capital, and further improve the female entrepreneurial business environment (Zhang, 2015).

We must give full play to the leading, demonstration and leading role of men in entrepreneurship, and at the same time adhere to the principle of equality between men and women in entrepreneurship, and give women more policy support and social attention in terms of entrepreneurship education, risk identification, entrepreneurial atmosphere, financial support, and rights protection. Gradually eliminate the “gender barriers to entrepreneurship” and truly form a new pattern of entrepreneurship for all(Tang, 2016). Establish an institutional environment and policy support system that reflects gender awareness. Establish an entrepreneurial training system that stimulates the potential of female groups to innovate and start businesses. Build an entrepreneurial education system that reflects women's gender characteristics. (Hao, 2019)

Laws that favors women's entrepreneurship are important. In India, amendments to inheritance laws not only allow women to inherit family property, but also increase the incentive for families to educate their daughters. In Ethiopia, amendments to the family law have raised the minimum age for marriage, granted wives equal control over common property of husbands and wives, and removed the rule that husbands can refuse wives to work.(Field, Jayachandran and Pande, 2010)

[bookmark: _Toc28967925]Female entrepreneurial motivation
It is expected that necessity entrepreneurship is common in developing countries or low-income countries while opportunity entrepreneurship is more prevalent in developed countries (Hattab, 2012).Terjesen and Amorós, 2010).

Starting a business, hoping to get rich, and survival needs are the top three drivers of entrepreneurship. The corresponding types of entrepreneurship are active entrepreneurship, passive entrepreneurship, and accidental entrepreneurship. Passive entrepreneurs accounted for 31.78% of the total number of people surveyed; active entrepreneurs accounted for 30.24%; casual entrepreneurs accounted for 37.98%. Among them, the "80s" female group's entrepreneurial motivation is more inclined to internal motivation such as "realizing personal value" and active entrepreneurship. The supportive motivation for women's entrepreneurship is still mainly from the family; women's perception of psychological gains and losses in entrepreneurship tends to be balanced; and women's entrepreneurial advantages and disadvantages also tend to be balanced. Women's gender awareness is related to entrepreneurship planning: Women with positive gender awareness are more likely to expand their scale and seek better development; women with negative knowledge show self-limitation and fear of success in entrepreneurship. Therefore, the external entrepreneurial environment and female self-perception are the two major factors that affect female entrepreneurial mentality.(Liu, 2015)

A study found that there is an inverted U-shaped relationship between the social capital of female entrepreneurs and their entrepreneurial choices, that is, at low and medium levels, social capital can promote women's entrepreneurial activities, but when women's social capital exceeds a certain threshold, they participate in entrepreneurship On the contrary, the willingness of activities to weaken with the increase of social capital is consistent with the expectation that women generally prefer employment rather than entrepreneurship. Secondly, women's human capital has a substitute effect on social capital, which will weaken the role of social capital. (Li, 2017)

Comparing women's motivations with men's motivations, the gender gap is even more pronounced. Women are more likely to be motivated than men when starting a business globally. In developing countries, because there is no job or any other income-generating opportunity, the vast majority of women engage in purely survival-driven entrepreneurial activities-out of necessity rather than opportunity.(Vossenberg, 2013)

Concerning about the motivation of female immigrant entrepreneurs in UK. First of all, the two most important entrepreneurial pull factors for female immigrant entrepreneurs are the need to challenge individuals / achievements (68. 00%) and the independence / ownership (62. 00%). Secondly, they are willing to take advantage of market opportunities to start a business because they understand the needs of certain specific immigrant groups and have relevant market information (45.30%). Prior work experience, family business traditions, and getting rich are also important entrepreneurial motivations, accounting for 24. 80%. Only a small number (16.60%) of the respondents will receive funding from the United Kingdom and the European Union as their entrepreneurial motivation. The most important driving force for women immigrant entrepreneurs to establish their businesses is increasing family income (42.70%), and limited career advancement opportunities in the job market (33.60%). 28. 00% of respondents believe that discrimination from the labor market is a factor that forces them to start their own businesses, and 25% of them believe that their motivation is to get more flexible working hours. 8. The proportion of people who choose to start a business because of limited job opportunities / unemployed is 8. 40%. The proportion of respondents using divorce, migration, etc. as motivation for starting a business is only 7. 80%.(Lu, 2017)

Another research result shows that strong recognition of their family roles, especially the role of mothers, has put Japanese women on the path to entrepreneurship. Corporate identity, the products and services they provide, and their organizational structure and practices also reflect a strong sense of gender role identity(Leung, 2011).We looked at whether self-employed mothers were skeptical of masculine stereotypes and became positive examples for daughters. Daughters born to self-employed mothers are more likely to become self-employed than housewives or mothers who worked early in life(Greene, Han and Marlow, 2013)(Kobeissi, 2010)

[bookmark: _Toc28967926]Critical review
Firstly, strengthen the scope of sample selection. The differences in the conclusions of the existing research literature (especially the impact of the academic factors, age factors, and fertility conditions reviewed above on female entrepreneurship, and even some completely opposite conclusions), mainly because the scope of sample selection is often limited For a very limited number of female entrepreneurs in a certain region, even cases of female entrepreneurs, this situation has made it difficult for existing research to form a representative and universally meaningful conclusion.

Secondly, the research methods in the literature are single. Entrepreneurship is a complex behavior, not only an economic phenomenon, but also a social phenomenon. The gender differences in entrepreneurship is affected by multiple factors, including psychological factors, management factors, economic factors and social factors, and each factor affects each other. A single research method cannot systematically and deeply analyze the gender differences in entrepreneurship, and it cannot effectively reveal the root causes of gender differences in entrepreneurship (P. Li, 2017). For research on gender differences in entrepreneurship, it is necessary to find research methods suitable for studying gender differences in entrepreneurship from psychology, management, economics, and sociology, and comprehensively use case studies, comparative studies, and combination of quantitative and qualitative methods to analyze the root cause of gender differences in entrepreneurship.

Thirdly, Strengthen the integration and connection between the various sub-themes. The current research around women's entrepreneurship is showing a rich kaleidoscope, and it also reflects the lack of clear and integrated context of research. Therefore, strengthening and establishing the links between the various subdivided topics will be a future research direction, which will help to uncover more important research opportunities.

Fourthly, try to establish the theoretical foundation and theoretical perspective of female entrepreneurship research. If a research field or research theme has a large development space and strong growth, it needs a solid theoretical foundation and a unique theoretical perspective. At present, most research on female entrepreneurship is at the level of describing phenomena and digging facts. In the future research, it is necessary to try and strive to establish the theoretical foundation and theoretical perspective of this topic(Bruin, 2015)

[bookmark: _Toc28967927]Conclusion
Women's entrepreneurship not only has economic significance such as increasing employment rates and increasing national income, but also has social significance in promoting gender equality and changing the gender structure. Therefore, strengthening female entrepreneurship research has strong theoretical and practical significance. (Gu, 2016) 

[bookmark: _Toc28967928]Part 2   A detailed discussion
[bookmark: _Toc28967929]Introduction
 "Motherhood and entrepreneurship: Gender role identity as a resource" will be selected as the object of discussion. The author of the article is Aegean Leung of Victoria University of Canada. The article analyzes the impact of Japanese female motherhood on entrepreneurship through multiple case studies, and concludes that Japanese female motherhood is the driving force for female entrepreneurship(Leung, 2011) .This paper will analyze the article from the perspectives of ontology, epistemology, methodology, axiology, reliability, validity ,bias and ethical consideration.

[bookmark: _Toc28967930]Ontology
Ontology is bout beliefs of reality. It’s important to understand ontology when you are learning about and critiquing research (Saunders, Thornhill and Lewis, 2016). There are two main type of ontology: realism and relativism. Realist believe that truth doesn’t change, truth only can be discovered by using objective measures and truth can be generalized to other situations. Relativist believe that there are multiple realities exist, reality is shaped by context and created by human beings, so the truth evolves and changes.(Mark Easterby-Smith, Richard Thorpe, 2015)

The article I chose is about the relationship between the motherhood and female entrepreneurship. The author examines the context of Japanese women's entrepreneurship and highlights the importance of "motherhood" to Japanese women. Outlines the institutional background of gender roles and female entrepreneurship, and uses two case studies of Japanese female entrepreneurs as examples to explore how to identify gender role identity as a core element of female entrepreneurship(Leung, 2011,p254).

The ontology of this article is relativism. Because in the author's perception, the relationship between the motherhood and female entrepreneurship is complicated. There are multiple realities exist, you need to understand the Japanese social context that women’s gender identity has been built around the notion of Ryosai-kenbo, which translates as “dutiful wife and nurturing mother” (Leung, 20).If you don’t dig deep the social context ,you will not find out the truth you expect. So, reality is not objective, but subjective, being created by human being. 

[bookmark: _Toc28967931]Epistemology
Epistemology is about how we get knowledge and how we discover new things, which examines the relationship between knowledge and the researcher during doing research.
There are two typical epistemologies: positivism and constructionism. Positivism see things from an etic view, and constructionism see things from an emic view.(Markee, 2012)

[bookmark: _Hlk28823051]An etic view is the perspective of an outsider looking in. Researchers look at issues from a neutral and objective perspective and avoid changing the objects they are studying through direct interaction. Researcher is a bystander; Data collection is used to evaluate propositions or hypotheses related to existing theories. However, a emic view is ultimately a point of view that focuses on the internal cultural differences that are meaningful to a particular member of society, and is often thought of as an "insider" point of view. Researchers themselves are a means of research. Researchers place themselves in the cultural context of the intended research, so they can better understand the psychological and emotional details of people which may be ignored, and better expose the nature of the phenomenon and understand the nature of the research object. Data collection is used to explore a phenomenon, identify themes and patterns and create a conceptual frame work. Of course, because it is subjective, it can be biased if you are not careful(Saunders, Thornhill and Lewis, 2016).

In the article, the author researched the impact of motherhood on Japanese female entrepreneurship from an etic view. The author examines the history of Japanese women's entrepreneurship, observes the status quo of women's entrepreneurship, and in-depth interviews with two mothers who successfully gave birth to a child and started a business, capturing information from the text of their interviews. The author hopes to use abstract case studies to abstract insights that can be applied to all Japanese women's entrepreneurship.
[bookmark: _Toc28967932]Axiology
Axiology is about the role of values in research and the way we treat our own values or deal with the values of research participants in research(Saunders, Thornhill and Lewis, 2016). If the findings are to be credible, the researchers' own values will play an important role at all stages of the research process. Heron (1996) believes that our values are the guiding reason for all human behavior. He further stated that researchers can articulate their values as a researcher about what they are doing and how they do it. Choosing one theme over another indicates that you think one of them is more important. The philosophy you choose reflects your values and the data collection technology you choose. For example, conduct a study in which you value the data collected through interviews, which shows that you value interactions with others more than the interviewees expressed in an anonymous questionnaire.

In the article, the author believe motherhood has positive impact on female entrepreneurship in Japan, so she is interested in the topic that gender role identity of motherhood is a resource of female entrepreneurship. Motherhood is gentle and emotional, and cannot be measured directly. Therefore, the author’s value plays an essential role of the whole process of research, which determine the ontology, epistemology and methodology of the research. 
[bookmark: _Toc28967933]Reliability, validity and bias
Reliability refers to replication and consistency. If a researcher can replicate an earlier study design and make the same findings, the study will be considered reliable. Essentially, validity refers to the appropriateness of the measures used, the accuracy of the results analysis, and the generality of the findings.(Saunders, Thornhill and Lewis, 2016)

Reliability includes internal reliability and external reliability. Internal reliability refers to ensuring consistency during a research project. Where possible, reliability can be achieved by using multiple researchers in one research project to conduct interviews or observe and analyze the data to assess their level of agreement with the data and its analysis. Writing memos through research project phases to improve the stability of data coding, analysis and interpretation methods. External reliability refers to whether you repeatedly use data collection techniques and analysis procedures on other occasions, or if they replicate the data by other researchers, will they yield consistent findings. Validity includes internal validity and external validity too (Mark Easterby-Smith, Richard Thorpe, 2015). Internal validity is established when your research accurately shows the causal relationship between two variables. External validity is whether the findings of a study can be generalized to other relevant contexts or settings. (Saunders, Thornhill and Lewis, 2016)

[bookmark: _Hlk28821124][bookmark: _Hlk28649927]In the article, the two cases selected by author are not random and isolated cases, but are examples of an emerging trend in female entrepreneurship in Japan. Findings based on typical case studies can be generalized to other relevant settings or groups. And Case data were collected through archival sources in company web sites and media reports, and from interviews (approximately 90 minutes each in length) by the author with the female entrepreneurs. (Leung, 2011, p261) More than one source of data and method of collection was used to confirm the validity of research data. During the interview, the author truthfully took notes and asked the interviewees to confirm, and also quoted the interview content directly in the article. such as “It is not the time (nor the space), but the quality of the work, and the willingness to do what you can. We are not working in a factory environment, so we can work from anywhere. And it is very clear (to everyone) what needs to be done by when – we have reached that point, by natural progression (Teramoto, interview transcript, Leung, 2009)”(Leung, 2011) . The broad questions used as interview guide are presented in Appendix too. The authors reported each part of the work in a completely transparent manner so that others could judge for themselves and replicate the research if they wished.

Bias can easily occur especially in qualitative research, because many subjective things are involved. There are two kinds of bias in qualitative research: participant bias and research bias (Saunders, Thornhill and Lewis, 2016). Participant bias refers to any factor which induces a false response. So, the researcher should choose right place, right time to interact with participant. For example, conducting interviews in the open air may cause participants to worry that they are being tapped and provide falsely positive answers, rather than keep their anonymity.
[bookmark: _Toc28967934]Ethical consideration
Concerning about ethical consideration, the different stage of research has different specific ethical issues(Saunders, Thornhill and Lewis, 2016).At the stage of formulating and clarifying your research topic, the researcher should be honest and objective, recognizing the responsibilities towards those who will take part and the conflicting interests as well, doing risk assessment of potential harm before starting a research. At the stage of designing the research and gaining access, it’s necessary to guarantee the right to absence of coercion by researcher, sponsor or gatekeeper, participants’/gatekeeper’s right to be fully informed and to ask questions, right to give informed consent, participants’ right to privacy and participants’/gatekeeper’s/sponsor’s right to quality research(Saunders, Thornhill and Lewis, 2016). At the stage of collecting the data, in addition to the things mentioned above, the researcher’s right to safety, requirement to work within and maintain informed consent, right to confidentiality and anonymity of participants and need for debriefing should be focused on. At the stage of processing and storing the data, the researcher pay attention to protect the confidentiality and anonymity of the participants, observe the agreed consent, take responsibility to verify data, and use and secure the personal data. At the stage of analyzing the data and reporting the findings, those standards mentioned above must be followed too.

In the article, the author had followed those ethical guidelines above. Before conducting the interview, the interviewee was explained the purpose and significance of the research, promised to be anonymous, and the interview will not be disclosed if it involves privacy. The written consent of the interviewee was obtained too. During the interview, the appropriate time and place were selected, and the interviewees were highly respected and relaxed, so the interview was deeper and achieved good results. During the data collation and analysis phase, the author is loyal to the data and maintains an objective analysis.

[bookmark: _Toc28967935]Conclusion
In a word, the axiology of the author determines the research question, which determines ontology, epistemology.  The ontology, epistemology, axiology, reliability, validity, bias and ethical consideration of a research, which in turn determines the quality of the research. This article I chose pays close attention to all of the above, so it is a very high-quality article.
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