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Introduction

Sustainable transportation refers to different modes of transport or travel options to get a person from one place to another without harming the environment or leaving a minimal in a way of not harming the environment or leaving minimal traces of carbon footprint. Sustainable transportation methods can include such things as walking, cycling, public transport (i.e. buses and trains), or even travelling via electric-powered vehicle (UNDP,2025).  Sustainable transportation is now more relevant than ever to tourism, as the younger generations care more about the planet crisis in climate change, transportation is one of the highest contributors to climate change because of the air pollution, noise pollution, and even congestion (Vávrová et al. 2025). Sustainable transportation matters heavily for the environment as it will reduce the carbon emissions and the damage it creates on the natural landscapes in the world like the biodiversity and natural habitats (UNDP,2025). For the image of destinations, it is also important for places like London to create a positive, sustainable image as it will pull more people in especially having things like e-bikes and electric buses available (Andrews, 2025). This research project is to cover how much are tourists willing to pay for sustainable transportation compared to other methods of transport? The region that the researcher will focus on is Swansea and the issues they are facing with sustainable transportation.














Research Methodology

The research method that has been chosen to complete this research project is mixed methods research; this was chosen to use both qualitative and quantitative research to gain a broad understanding of the research topic that will be delved further into (Taylor & Francis Group, 2025). Qualitative research refers to gathering and analysing data in order to gain an understanding of concepts and topics whilst also generating data on people's perspectives, opinions and experiences to further the research. It also is used to help complete interviews, surveys, focus groups and even observations. On the other hand, Quantitative research is the collection and analysis of data to measure patterns and trends. This focuses on testing relationships between topics as well as using statistical observations (Taylor & Francis Group, 2025). Mixed methods research is the combination of both, it is extremely helpful to conduct this level of research as it offers the opportunity of using surveys or other methods of gaining information, which can support the points that will be brought up further on. Benefits of mixed methods are precise results, strengthens the validity of the research and even aids if one method gives limited results. This method is suitable for the research being conducted because the researcher will gain an understanding from numerical and non-numerical data.
The choice of using a survey as a method to collect data has been made. Surveys are a way of collecting information from a particular group of people by asking questions or even asking for opinions. Analysing the results of that survey includes compiling them into some form of chart or even a graph to clearly visualise and compare the given results. Using the tool like a survey, they are used to conduct research mainly across fields of study like market research and even social studies (Qualtrics, 2025). When using surveys, you will typically pick a specific audience to question, in the case of this survey, the audience being surveyed will be Gen Z’s and Millennials. Surveying two separate generations/age range’s it will give you an insight to how both groups prefer to travel or even how much they are willing to pay as all age ranges have differing budgets when it comes to things like travelling, budgeting and even shopping. These factors have played a major role in the decision-making process on how the research will be conducted and collected.
The participants of the researcher's survey, and research presented will be based on those individuals aged 13-28 and 29-44 as of the year of 2025, these age ranges cover both Gen Z and Millennial's. These participants will be identified by sending the survey out to known members of that age range as well as snowball sampling, this can be completed by asking one or two members of those generations to forward the survey to more people or even posting on social media platforms asking followers and friends to partake in the survey. Snowball sampling is the act of reaching new members to research by asking or requesting family, friends or those close to you to spread the word (or in this case the survey), using snowball sampling is highly useful when trying to research out of the way people and it can also save a lot of time if there is a specific deadline to meet  (Nikolopoulou, 2022).

[bookmark: _Int_vJkVQF7L]With researching specific topics, it can come with many ethical considerations. Some issues that could be met include struggles, research issues and even unsuccess. One issue that is very apparent when conducting ethical research and also taking responses to surveys is informed consent. You must always communicate with survey participants that they do not have to participate if they wish not to as well as the fact that they can withdraw from completing the questions whenever they would like (GOV.UK, 2018). In order to send out and receive results to a survey, a researcher must obtain informed consent from the survey takers, this is usually done by ticking a box that may read something along the lines of  “Yes I consent to ...” or even “No I do not consent”, gaining consent is usually so that the researcher is allowed to use the responses in order to finish the task at hand (University of Pennsylvania, 2023). Ensuring that the survey takers responses are kept anonymous and confidential is extremely important in order to complete a fair research project. Confidentiality is when a person is held responsible for protecting personal, sensitive or even private information given by another individual. This is also another extremely important aspect of survey taking as it will build on trust, validity and even sticking to a given statement (NHS, 2021). An additional ethical consideration to take on board is data handling and even keeping things under a professional manner, data handling is the management of collecting and organising given and found data in order to analyse it to present the results in a clear and concise manner (GOV.UK, 2024).


















Significance of The Study

The academic value of researching into how much tourists are in fact willing to pay for sustainable methods of transportation is due to the fact this is a topic that very few people even think about or even know much about and this is a topic that the reasearcher finds highly interesting because many people in today's day and age are more than happy to pay hundreds of Great British Pound’s for a single flight from the UK to Australia with no stop overs without even thinking of the damage that the aviation fuel would contribute to the environment on the globe’s O-Zone layer (Pearce, 1994). There are studies that detail on ‘Tourist’s Willingness to Pay to Improve Sustainability and Experience at Destinations’ as detailed on by Durán-Román and others for Science Direct, this study states that on average 3 in 4 tourists are genuinely interested and have a willing to pay to improve the sustainability in chosen destinations (Durán-Román, Cárdenas-García and Pulido-Fernández, 2021). Due to having read into this study, the researcher has found the willingness that tourists are willing to pay more or pay for sustainability if it were to improve the destinations or the overall improvement of climate change.
The findings of this study on tourists' willingness to pay more money for sustainable transportation could benefit Swansea by possibly understanding locals' perspectives on the issue that Swansea is currently facing due to a lack of electric modes of transportation or even easily accessible transport methods. Trying to hear out tourists' willingness to pay more money for methods of sustainable transportation offers immense benefits for Swansea. This research is to identify how environmentally sustainable this destination has the overall potential for. By sending out a survey and identifying how much money tourists and even locals are willing to pay and give to sustainable options of transport provides specific evidence to possibly feedback to Swansea Council in order to align both the visitor expectations (which should be important to a seaside town like Swansea) and even Swansea’s sustainability goals whilst also giving back to the climate and helping to improve it (Swansea Council, 2025). 
The topic of this study is aided by information from the UK’s Transport Policies, as of 2025 the UK government has been focussed deeply of lowering carbon emissions from all transport methods (more so with motor vehicles) as they are the highest method of transport that releases carbon emissions (Department for Transport, 2021). They are also aiming to cut emissions and go to a completely net-zero rail system by the year 2050 in order to improve the sustainability of the UK. 





Timeline and Budget 

Below you will find a clear timeline of research activities: 

	Day Research Was Conducted:
	Research That Was Looked Into:

	3rd November 2025
	Topic of study- How Much are Tourists Willing to Pay for Sustainable Transportation?

	5th November 2025
	· Sustainable Transportation
· Why it matters
· Research Methods

	8th November 2025
	Confidentiality and Data Handling

	10th November 2025
	‘Tourist’s Willingness to Pay to Improve Sustainability and Experience at Destinations’

	12th November 2025
	Budget Research

	14th November 2025
	UK Transport Policies



Budgeting is extremely important when conducting research for very many reasons, some reasons of which are to make sure you stick to set out plans and ensure that they are feasible, whilst also making sure that the resources are use in the most efficient way (Cote, 2022). The budget estimate for this specific research is a maximum of £600 as this is desk research and having the use of surveys to ensure the overall result and conclusion of the completed research is met and is written with factual information. Some potential costs that come with travelling to conduct this research will include the cost of travelling back and forth between the University and place of living, that comes to a rough price of £10 maximum. The use of a laptop is highly required for this research to be completed, the average price for a laptop is up to £300 (Hanson, 2025). 








Conclusions and Limitations

In conclusion to the points that have been brought up in this proposal, this research is to set out and find the amount that tourists are willing to pay when it comes to sustainable transport methods and improving them in the focused destination of Swansea. There are definitely many recognised concerns regarding the climate change of our planet and how significant these changes will be in order to improve the overall health of our planets system. Ensuring that the researcher understands the tourist's willingness to support greener transport links is majorly essential for cities like Swansea who are fighting for tourism which has been detailed on previously. However, Swansea is not trying to gain additional tourism in a negative sense, it is more in the sense to grow their income and economy and paint a more positive picture for the destination (Swansea Council, 2024). Additionally, adopting a mixed methods research approach that includes both the qualitative and quantitative research qualities, this study has gathered many rewarding insights that opt to statistical insights and gathering personal views on the proposed topics from survey takers (McLeod, 2025). This will allow for deeper research and how tourists value their choices in transport when visiting a seaside town.
[bookmark: _Int_UZMKItcp]Potential weaknesses that could come with this method of research include how time-consuming it could be and having to heavily rely on other people to take part in the survey as part of the research. These weaknesses highlight just how important it is on choosing differnt research methods based on your aims and objectives. These issues can be addressed by managing time effectively and meeting mental deadlines for certain research points and staying on top of checking the responses to the survey in order to spread it around more if necessary. To summarise on this, the researcher is willing to put time into the discussed research and look into the environmental and economic goals that Swansea holds. 
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