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Focus, type and nature of the event

= Celebrating the cultural diversity through developing immersive

experience for the people from diverse background

= Event design, planning and marketing of the events help stimulate

the sensory of the people and deliver bigh end experience

= wworkshops will be there o learn hands-on experience in the cooking

of raditional dishes
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Target market

= all age group people who are having interest in the cultural

programs, educat

s, cultural enthusiasts and the artists

cross the globe

Sociographic and Psychographic segmentation help the event

totarget their market and develop market communication

= Global trends for cultural exchange, tourism growth, social

‘and educational demand are driving multiculural programs
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Operation Factors

= The criteria of sustainability is an important part in the

arrangement of any special events (Allen ez al., 2022).

=, The need for a proper workforce and the resources are

there to host any large sense of event (O’Toole, 2011).

= The area of the Hyde park is large and the execution

for the event will be carried out successfully

= The team development and the teamwork will be done

to manage the proper setup of the event
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Operation Factors (Contd)

The cultural event has the need for a higher level of security

for the guests (Mair ef al.. 2023).

The promotion of the culture and the ways of influencing
the diversity in any event can be done with keeping different

cuisines (Nadalipour ez al.. 2022).

The method of stage lighting is done using different colour

LEDs

The presence of multiple traditional cuisines will be present

to encourage the audience in the dishes of different nations
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Operation Factors (Contd)

Promotions will be used to attract the audience and for selling the

tickets

The cultural experiences are vital for the tourists in the MICE
industry (Wee ez al.. 2021).

Social media platforms like Facebook and Instagram are popular

for the promotion of cultural events (Mele et al.. 2021). ~

The seating arrangement of the seating for the audience in the
“multicultural event program” is about 1500
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= The accommodation of the funding will be done on the process of

merchandise sales

There is the presence of economic connections with the event

management (Rogers and Wynn-Moylan, 2022).

e promotion of the event and the sales of tickets will generate the

profit and make addition to the “feasibility”

The main sources of the funding for the “multicultural event

program” will be the sponsorships

Finance Factors
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Finance Factors (Contd)

Expenses Cost Sourceof the income Generation of revenue
Booking of the venue £35000 Ticket sales £50000

Decorative cost £25000 Mechantise £70000

Staff management £15000 Sponsorship £25000

Food facialites g £20000 Total £1.45000

Marketing andytéoﬁm £10000

Others £8000 Table 2: Proposed table for income generation
Lol / L3000 (Source: Self-developed)

Table 1: Cost-breakdown structure

(Source: Self-devel oped)
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Conclusion

= The market research has provided the feasibility to host
the cultural event in the desired location

The proposed idea of the event is expected to increase
the cultural diversity in the industry and for economic
development

he planning and the hosting of the “multicultural event
program” has been evaluated in the study

The promotion of the cross cultural program and the

experiences of diversity is the main idea of the event.
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Introduction

= Multcultural event programs are designed to reflect the diverse

culfural practces and showcase the distnctiveness

> Event tourism is beneficial for economic actvity, job creation

and spending.

= The event cursted for the intercultural exchange, social

inclusion and co-creative activities for host and guest (Kraff

and Jemsand, 2023)
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Event content and context

Event will be at the Hyde Park London on 4ih February named

“Crosstoads of clture, a fusion of diversity”

Live music performances, folk song and dance demonstrators, art and

craft exhibitions,

linary stalls

Wider collaboration, communication and specialsation helps align to

coordinate the successful event management





