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The journal aims to discuss the change in the skill sets required in food and beverages and how it varies with business and service type; along with that, it highlights the learning from the activities in class and from experiences. Likewise, it highlights the hard and soft skills that change with the change in the changing service styles. 
The module starts with the discussion of module outcomes, as the first week was introductory, which contains module introduction and the effective ways of writing reflection; I learned about the Gibbs reflection model and how it is helpful in developing self-awareness. Likewise, the food and beverages industry is very systematic and the module helped to understand different roles and responsibilities in the food and beverages industry, different operations and the consumer's needs. It also helps to understand the management styles which are prevailing in the food and beverages industry and the recruitment and training methods (Sousa Rocha, 2019). The module also highlighted the skills that are required in the food and beverages industry which include hard and soft skills. As understanding the services and the products offered by the food and beverage companies are important, the food and beverage companies get licenses for serving alcohol. Along with that, it offers different services, including preparing for services, bookings, greetings, serving food, billing and clearing.
Different companies in the food and beverages industry offer a variety of services and products which vary with the changing needs of consumers; the food and beverages companies offer different services in different styles, such as the services offered by the companies are self-service, table serving and single-point serving, which requires a different set of skills (Salman and Broten, 2017). The table serving requires the employee to have a positive and effective communication style with the consumers. For example, the hotels offer specialized services to their consumers and also require their employees to have hard skills like certifications in hotel management and soft skills like communication and problem-solving. As technology has emerged and I felt a change in the services offered by fast food companies, like the single point serving that KFC is providing to its consumers. It also changes the hard skills which are required for fast food employees (De Rios et al., 2017). Further, the food manufacturing companies changed the skills needed for the employees because technology literacy was not an important part of the skills for the employees whereas today it is important for the employees in the food and beverage industry to have the technical knowledge and also have hard skills like digital marketing skills. 
The requirements for hard and soft skills change with the changing level of the services; the employees in the food and beverages require effective communication skills while performing greetings to the consumers, whereas employees who are performing their duties in the kitchens require skills like proper chef certification. The employees who are responsible for the table setting need to have proper knowledge about the table setting and etiquette (Sekaran and Bougie, 2016). I have experienced a bit of change in employees' behaviour when I deal with different businesses in the food and beverage industry. I have found that the employees in restaurants are good at communication, and they know how to manage the situations and the consumers, whereas the fast food business employees do not require proper interaction with the consumers due to single-point service behaving differently (Bessen, 2016). They are polite and deal with the consumers. Likewise, manufacturing businesses in the food and Beverage Companies require their employees to be more innovative and come up with new and effective ideas, and hotels want their employees to work on branding and have social media marketing skills to develop brand awareness and acquire more consumers. As it has been identified that technical skills are important in the labour market (Bougie and Sekaran, 2019). 
Through the module learning, I found that soft as well as hard skills are important for employees but these skills and their requirement change with the change in the business and their service methods (El Sawy et al., 2020). I learned that there are different types of services that the food and beverage companies offer for their consumers, and soft skills like communication and problem-solving skills and hard skills like literacy of technology and any certification vary with the services offered by the company (Burke, 2016).
As an aforementioned discussion, it has been identified that the food and beverages company offer a variety of services to their consumers, which affect the employees and the skill requirements. It has been identified that manufacturing companies in the food and beverages industry require encouraging innovation and new ideas, whereas employees in hotels require soft skills to deal with consumers easily.  
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