



Website Evaluation Report
Task 3 – Digital Skills Portfolio

Module: LCLM4002 – Digital Skills

Student Name: Ioana Mihaela Bitu
Student ID: 2510729








Table of Contents
Task 3 – Website Evaluation Report: Cleaners of London	3
1. Introduction	3
2. Website Purpose and Target Audience	3
3. Website Structure and Navigation	3
4. Visual Design and Layout	4
5. Functionality and User Experience	4
6. Content Quality and Relevance	5
7. Accessibility and Inclusivity	5
8. Search Engine Optimisation (SEO)	5
9. Social Media and External Communication	6
10. Security and Trust Features	6
11. Recommendations for Improvement	6
12. Conclusion	7
References	8




[bookmark: _Toc216367234]Task 3 – Website Evaluation Report: Cleaners of London
[bookmark: _Toc216367235]1. Introduction
This report provides an evaluation of the Cleaners of London website (www.cleanersoflondon.co.uk), selected from the list of small business websites provided in the module assessment brief.
The purpose of the evaluation is to assess the website’s structure, design, usability, accessibility, content quality, search engine presence, and integration with digital communication channels. The report also presents evidence-based recommendations for improvement. The evaluation demonstrates the ability to navigate and analyse digital content, as required in the learning outcomes and applies research to support the analysis.
Cleaners of London is a professional domestic and commercial cleaning company offering services such as end-of-tenancy cleaning, carpet cleaning and regular housekeeping. As a service-based business operating in a highly competitive London market, the functionality and clarity of its website are essential for attracting customers, building trust and encouraging online booking.
[bookmark: _Toc216367236]2. Website Purpose and Target Audience
Cleaners of London’s website is designed primarily to attract customers seeking reliable and flexible cleaning services within the London region. The site aims to provide key information, build credibility and encourage conversion through online quote requests and bookings. The homepage clearly communicates the business purpose with prominent service descriptions, customer ratings and calls-to-action. This aligns with the guidance for Task 3, which emphasises the importance of understanding business-to-customer communication.
The target audience appears to include private households, landlords, estate agents and small businesses. The website caters to individuals who prioritise convenience and professionalism, reflected in the streamlined layout and the option to book services online. Research suggests that service-based SMEs rely heavily on their websites to build trust and convey service reliability (Smith, 2021), making clarity and consistency essential.
[bookmark: _Toc216367237]3. Website Structure and Navigation
The website’s structure is straightforward and user-friendly. A horizontal navigation bar clearly labelled categories such as Home, Services, About Us, Prices and Contact. Each category offers drop-down sub-menus, enabling visitors to access specific information quickly. This structure minimises cognitive load and supports intuitive user journeys an essential factor in website usability (Nielsen, 2020).
Pages are logically arranged with consistent headers and footers, which enhances navigation and helps users orient themselves. The footer offers quick links to booking forms, FAQs, and contact information. However, while the site structure supports usability overall, a site map linked in the footer could further improve navigation for first-time users, especially those seeking specific information such as service policies or coverage areas.
From an accessibility standpoint, the navigation menus are accessible by keyboard, which is an important requirement for inclusive design. Nonetheless, drop-down menus would benefit from clearer focus indicators to support users with visual impairments.
[bookmark: _Toc216367238]4. Visual Design and Layout
Cleaners of London use a simple and professional visual design dominated by shades of blue and white, which conveys cleanliness and trust. The design is consistent across all pages, with a good balance of text and images. Images depict staff and cleaning environments, reinforcing authenticity and service relevance. According to research on small business website design, consistent and professional imagery improves perceived credibility (Lopez & Martin, 2022).
Typography is highly readable due to adequate spacing and clear font hierarchy. Headings are bold and easy to distinguish from body text. The website also uses icons to break up content and support visual communication, which benefits users who prefer quick scanning of information.
One issue, however, is that some pages contain large blocks of text that could be visually overwhelming on mobile devices. Implementing collapsible text sections or bullet points could increase readability for users accessing the website on smaller screens.
[bookmark: _Toc216367239]5. Functionality and User Experience
The website offers several key functional features, including an online booking form, service enquiry options and integrated customer reviews. These enhance user experience by supporting a seamless customer journey from browsing to booking.
The booking interface is functional and clearly laid out, allowing users to choose preferred dates, times and service types. However, the system occasionally loads slowly during peak times, which may negatively affect user satisfaction. Research indicates that even small delays in page load speed can reduce conversion rates by up to 20% (Google, 2023), so this is an important area for optimisation.
Interactive elements such as buttons, sliders and forms work well across devices, and links are functional with no evident errors. However, some call-to-action buttons appear below the fold, meaning users must scroll to find essential actions. Placing key actions higher could increase engagement and encourage more online bookings.
[bookmark: _Toc216367240]6. Content Quality and Relevance
The website provides detailed descriptions of each cleaning service, including prices, cleaning checklists and optional extras. This transparency can increase customer trust and reduce uncertainty before booking. The writing style is professional and clear, showing good alignment with the transferable skills guidance.
Content is regularly updated, as evidenced by recent blog posts related to cleaning advice and industry news. This supports search engine performance and reinforces the brand’s expertise. Research shows that up-to-date content improves search rankings and customer engagement for SMEs (Hughes, 2020).
However, there is limited use of multimedia content such as explainer videos or customer testimonials in video format. Adding these could appeal to visual learners and increase emotional engagement with the brand.
[bookmark: _Toc216367241]7. Accessibility and Inclusivity
Accessibility is an essential requirement for modern websites, ensuring equal access for users with varying needs. Cleaners of London’s website meet several accessibility standards, including:
· alternative text for most images
· readable colour contrast
· mobile-responsive design
Nevertheless, some improvements could be made. Certain images do not include descriptive alt text, and some headings do not follow a hierarchical order (e.g., using H2 before H1). According to the Web Content Accessibility Guidelines (WCAG), consistent structure and meaningful alt text are vital for screen reader users (W3C, 2018). Updating these areas would significantly improve accessibility.
Additionally, the website offers no language translation options, which could disadvantage non-English speaking customers a notable demographic in London’s multicultural community.
[bookmark: _Toc216367242]8. Search Engine Optimisation (SEO)
Search engine visibility is crucial for a service business. Cleaners of London appear to incorporate several SEO best practices, including:
· well-structured service pages targeting location-based keywords
· meta descriptions and titles that accurately describe content
· internal linking improving site navigation and ranking signals
However, certain areas require improvement. For example, some pages contain large images that are not fully compressed, slowing load speed one of Google’s key ranking factors (Google, 2023). Moreover, several older blog posts lack keyword optimisation or updated links.
Competitor analysis shows that many London cleaning companies use strong local SEO strategies, including Google My Business optimisation, structured data and more frequent blog posts. Cleaners of London could improve competitiveness by adopting similar practices.
[bookmark: _Toc216367243]9. Social Media and External Communication
The website integrates social media through icons linking to platforms such as Facebook and Instagram. This supports cross-platform engagement and reflects the assessment requirement to evaluate the role of digital communication tools.
While links are functional, the social media presence could be more prominently displayed. Current placement in the footer means users may overlook them. Additionally, social platforms appear inconsistently updated compared to the website. Research suggests customers expect consistent cross-channel communication, which can strengthen brand trust (Khan, 2021).
The website also features Trustpilot review integration, which is highly effective for building credibility. These external ratings appear prominently on the homepage, reinforcing positive customer sentiment.

[bookmark: _Toc216367244]10. Security and Trust Features
A valid SSL certificate is in place, indicated by the HTTPS domain prefix, ensuring secure data transmission. Trust badges, customer reviews and transparent pricing further contribute to perceived safety and professionalism an important factor for customers booking home services online.
Privacy and cookie policies are accessible through the footer. Nevertheless, the cookie consent banner could be clearer and offer more choice regarding tracking preferences to comply with GDPR standards.

[bookmark: _Toc216367245]11. Recommendations for Improvement
Based on the evaluation, several improvements are recommended:
1. Improve page load speed
Compressing images, removing unused scripts and enabling browser caching would improve loading times and support both SEO and user experience. Studies show faster websites achieve higher conversion rates (Google, 2023).
2. Enhance accessibility compliance
Updating alt text, improving heading structure and offering translation options would make the site more inclusive and adhere better to WCAG guidelines.
3. Increase visibility of key calls-to-action
Placing booking buttons near the top of each page would encourage quicker engagement, especially for users accessing the site on mobile devices.
4. Expand media content
Adding videos, infographics or interactive cleaning guides would increase engagement and help differentiate the business in a competitive market.
5. Strengthen social media integration
Displaying social media feeds or placing icons higher on the page would make cross-channel engagement more visible. Regularly updating social content would also improve brand consistency.
6. Improve SEO through content updates
Updating older blog posts, improving keyword targeting and adding structured data can help improve search visibility, ensuring Cleaners of London remain competitive.

[bookmark: _Toc216367246]12. Conclusion
Cleaners of London provides a professional, functional and user-friendly website that effectively communicates its cleaning services and encourages customer engagement. The site demonstrates strengths in usability, visual design, content clarity and trust-building features. However, several areas, particularly accessibility, SEO, load speed and multimedia content offer opportunities for development.
Implementing the recommendations in this report would enhance the website’s user experience, widen its audience reach and strengthen its competitive position in the cleaning services market. The evaluation demonstrates the application of digital analysis skills and aligns with the assessment’s expectations for research-informed judgement and professional communication
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