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The survey was successfully completed by a total of 69 applicants over the duration of a few days. They full survey was sent out via link on a social networking platform. This was targeted to local people, construction people and all living in a coastal town. Each question has been analysed and presented below. 

Questions 1.

Do you recognise or understand the term ‘green wall’ or ‘living wall’?















As shown above, even with a mixed group participating in the group the slip is nearly even on understanding green walls. This question was to devised to confirm whether the term or construction method was well understood in a town when it had already taken place. By understanding my audience’s knowledge, it is advantageous to the over research. The topic includes residential input and knowing or understanding their stance further will assist in successfully portraying their views. 

Question 2. 

How familiar are you with the term ‘green walls’ or ‘living walls’? 

Understanding how much the audience knows on the topic can guide the surveyor on any information that effect the remainder of the questionnaire. If the majority had chosen ‘somewhat familiar’ to extremely familiar’ there could have been a large sway on the finished results of the questionnaire. The more knowledgeable the audience are on the topic the more opinions might have already been forged and could directly influence the overall results. 





















Question 3. 

Given a brief description of 'green/living walls' do you feel this is something that would benefit your community?

Prior to question 3, the audience was given the below description. 

"A green wall is a vertical built structure intentionally covered by vegetation. Green walls include a vertically applied growth medium such as soil, substitute substrate, or hydroculture felt; as well as an integrated hydration and fertigation delivery system." (Wikipedia, 2022)

The description was given to allow for all the audience to continue the questionnaire on a more equal field. It was at this point that the questionnaire was beginning to become more filtered, and it would benefit the results if all the audience were on a more level playing field. Having established that more than half of the participants recognised the term but more than 80% were not familiar it was important to include more detail on the topic for more clear results. 

Question 4. 

Have you directly benefitted from the installation of ‘green’ or ‘living walls’? 

















As the author of the questionnaire with the pre-knowledge of pre-constructed living walls in the area where the audience live, this question was the narrow down on the already accumulated results. This filter question would separate any participants from the group if they had any previous experiences with living walls. This would help analyse the answers for question 5 in more detail.   

Question 5.

What benefits do you feel ‘green/living’ walls offer to your community? 

Without offering any information prior to this question, it was in hopes to analyse what information the audience might have previously learned or understood on the topic. The pre-selected answers would guide some participants if they were unsure and additional option for ‘none of the above’ and ‘others’ were given. This was to offer any one the opportunity to voice an additional information. The audience were given a multiple choice, where more than one answer could be chosen. 





















Question 6.

Do you feel the introduction of ‘green/living’ walls directly benefits you as part of the community? 















The purpose of this question was to further analyse how the audience perceive the topic to directly affect them. Additionally, it was to confirm or deny whether the audience where aware of the construction method in their areas and if this would conflict with the answers provided in question 4.  
Question 7 and Question 8. 

Are ‘green/living’ walls something you wish to see more of in your area?















The final two questions where to collate and compare the audience’s overall stance on the topic. Question 7 was given prior to additional information to gain the audiences initial opinion on the subject and question 8 was to confirm their stance following a rough guide on build cost. As the questionnaire was to be carried out by people both in and out of the construction industry it was vital to ensure the information provided in-between the question s was not complex or deterring. Having full participation on both questions would be important in the final analysis. 

The statement provided before questions 8 is as follows. 

“A 'Green/Living Wall' can cost between £300 - £500 per square metre to build in the UK. This includes plants, integrated systems, and production.” (Jilly, 2014)

Knowing a rough guide on cost, is this something you would still consider beneficial to your community specifically? 
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Q6



Yes	No	84.06	15.94	
Q7

[CATEGORY NAME]
[PERCENTAGE]

[CATEGORY NAME]
[PERCENTAGE]


Yes	No	92.75	7.25	
q8


[CATEGORY NAME]
[PERCENTAGE]

Yes	No	72.459999999999994	27.54	
Q1



Yes	No	55.07	44.93	
Q2






Extremely familiar	Very familiar	Somewhat familiar	Not so familiar	Not at all familiar	2.9	10.14	40.58	15.94	30.43	
Q3




Yes	Somewhat	No	82.61	10.14	7.25	
Q4



Yes	No	11.59	88.41	
Q5







None of the above	Well-being	Aesthetic	Anti-pollution	Tourism	Ecology	5.8	65.22	66.67	72.459999999999994	21.74	72.459999999999994	
