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Business has increasingly embraced Corporate Social Responsibility (CSR), which encompasses ethical, social, and environmental dimensions. CSR is crucial since the hospitality industry has a significant economic, social, and ecological footprint. Marriott International's corporate social responsibility policy is critically examined in this essay using sustainable hospitality and tourism management as a context. Topics discussed include government legislation, the evolution of corporate social responsibility in hospitality, historical environmental impacts, Marriott's corporate social responsibility initiatives, and challenges and criticisms. Marriott's CSR approach and its effect on the industry are examined in this analysis.

Government legislation plays a pivotal role in shaping CSR policies in the hotel industry. Regulations and mandates often compel hospitality companies to adopt sustainable practices. For instance, emissions reduction targets, waste management laws, and eco-labelling requirements can influence Marriott's CSR strategy. Understanding Marriott's commitment to sustainability is crucial to analysing how it aligns with or exceeds such regulations.
Government legislation plays a crucial role in shaping CSR policies in the hotel industry (Carroll, 1991). Marriott International adheres to various local and international regulations governing environmental conservation, labour rights, and responsible business practices to ensure compliance and sustainability (Marriott International, 2021a).

The evolution of CSR in the hospitality industry is a noteworthy transformation. Customer satisfaction and profit generation have been the primary focuses of the industry historically. The environmental and social responsibilities should have been more noticed. However, as global awareness of sustainability and ethical issues increased, the hospitality sector began recognising the need for responsible practices. In recent decades, CSR in the hospitality industry has evolved significantly. As an organisation pursues sustainability, it also engages in ethical sourcing, community engagement, and employee well-being and incorporates technology and innovation into operations. This transformation is driven by growing consumer demand for ethical and sustainable travel experiences. Over time, corporate social responsibility practices have evolved in the hospitality industry, shifting from philanthropy-based initiatives to more holistic sustainability initiatives (Jones et al., 2016). CSR integration into Marriott's core business strategies is emblematic of Marriott's CSR journey (Marriott International, 2021).
Historically, a significant environmental impact has been associated with the hospitality industry, including hotels. Overuse of natural resources, high energy consumption, and extensive waste generation are some of these issues. Despite Marriott's prominence in the sector, it has yet to be immune from these challenges. A key aspect of its CSR journey has been addressing its historical environmental impact. To comprehend its corporate social responsibility initiatives, thoroughly examining Marriott's historical ecological footprint is crucial. Understanding Marriott's CSR efforts is essential, considering its historical ecological impact (Morrison & Mill, 2002). Historically, substantial resource consumption and waste generation have been associated with hotels. Marriott has recognised this impact and has embarked on sustainability initiatives to mitigate it (Marriott International, 2021b).

Hotel companies like Marriott are moving towards CSR due to consumer awareness and preferences. Travelers today are increasingly looking for accommodations and experiences that are eco-friendly and socially responsible. Marriott has proactively adapted its offerings to align with customer preferences, recognising the importance of customer satisfaction. As a global company, Marriott must incorporate CSR into its business model to comply with these regulations. Responsible practices, such as energy efficiency, waste reduction, and community engagement, enhance an organisation's positive image. Additionally, they reduce risks, save money, and improve operational efficiency. Marriott's proactive engagement in CSR reflects this commitment to responsible and sustainable hospitality practices.
A comprehensive and integrated approach to sustainability and responsible business practices is the hallmark of Marriott International's Corporate Social Responsibility (CSR). The company has developed a multifaceted CSR strategy under "Serve 360: Doing Good in Every Direction. Among Marriott's CSR initiatives are sustainability, responsible sourcing, community engagement, and employee well-being (Marriott International, 2021b). By implementing these initiatives, the company has committed to ethical and responsible business conduct (Rupp et al., 2011). As part of this strategy, Marriott outlines its goals in environmental stewardship, ethical sourcing, community engagement, employee well-being, and technological innovation that guide its CSR initiatives.
Marriott is committed to reducing its carbon footprint and minimising resource consumption. The company has set Water and energy consumption as ambitious goals worldwide. Among Marriott's commitments to environmental sustainability are energy-efficient building designs, water conservation efforts, and renewable energy sources (Marriott International, 2021). In addition to its hotels, Marriott is committed to sustainability across its guest experience. During their stay, guests are encouraged to make eco-conscious choices, such as digital check-in, participating in towel reuse programs, and using smart thermostats to conserve energy. Through these initiatives, Marriott reduces its environmental impact and raises awareness among guests about sustainable practices. Sustainable development goals are aligned with these practices (UN et al. Organization, 2021).
Marriott supports local communities, ethical supply chains, and responsible sourcing practices (Kim et al., 2013). They contribute both to sustainability and to community development.
The company recognises the importance of ethical and sustainable procurement practices, particularly in the hospitality industry, where sourcing products and services can have wide-ranging social and environmental implications. Supplier sustainability practices at Marriott include responsible seafood sourcing and efforts to reduce food waste.
Additionally, Marriott prioritises local sourcing whenever possible to support local suppliers and communities. Aside from enhancing local communities' economic well-being, this approach aligns with the hospitality industry's growing trend of promoting locally sourced and artisanal products. Marriott's commitment to responsible sourcing has contributed to its reputation as a socially responsible corporation.
Marriott's Corporate Social Responsibility (CSR) initiative extends to meaningful community engagement. The company needs to support its communities and be a responsible corporate citizen. Marriott's various community engagement programs include disaster relief and initiatives to combat human trafficking (Marriott International, 2021b). Marriott's "Spirit to Serve" program represents this commitment by focusing on philanthropic and community outreach efforts. The program entails partnerships with charitable foundations and non-profit organisations. Marriott's CSR strategy fosters a diverse, inclusive workplace and promotes social equity and justice.
Marriott's CSR policy emphasises employee well-being as a core component. The company recognises the importance of a satisfied and engaged workforce to achieve success and sustainability. In addition to diversity and inclusion, career development, competitive benefits, and health and wellness support, Marriott is committed to employee well-being. Diversity is celebrated and valued at Marriott because it is an inclusive workplace. The company promotes diversity through mentorship programs, training, and equal-opportunity recruitment practices. Training and development programs, diversity and inclusion initiatives, and health and safety initiatives are all part of Marriott's commitment to employee well-being (Sigala, 2017). Overall well-being and job satisfaction are enhanced because of these benefits.
Innovation and technology are essential in Marriott International's Corporate Social Responsibility (CSR) initiatives. Integrating innovative technologies into operations can enhance operational efficiency, as sustainability goals can be met. Technology is integral to Marriott's commitment to sustainability and efficiency (Marriott International, 2021b). Environmental impact can be reduced in intelligent building systems and digital platforms (Weaver & Lawton, 2014). Marriott deploys energy-efficient technologies in its properties as part of its innovation efforts. Energy-efficient lighting systems, advanced HVAC systems, and smart thermostats are being introduced to reduce energy consumption and greenhouse gas emissions. The company saves money and benefits the environment with these technologies.
Marriott's CSR efforts are commendable, but challenges and criticisms exist (Marriott International, 2021b). The company's extensive hotel network has been the subject of occasional allegations of greenwashing. Addressing these issues remains challenging (Ashley & Roe, 1998). Marriott's portfolio is diverse, which poses several challenges. A Marriott hotel can range from a luxury resort to a budget-friendly hotel; not all hotels are committed to CSR. CSR practices can be implemented consistently by Marriott due to this diversity, affecting Marriott's sustainability efforts overall.
Critics also argue that Marriott's CSR efforts are driven more by marketing and reputation management than by a genuine commitment to sustainability. Despite Marriott's progress, the authors contend that transparency and accountability in reporting CSR achievements and goals have room for improvement. It is still a significant concern in the industry regarding the authenticity of CSR implementation.
Global hotel chains, including Marriott, have also been criticised for their carbon footprints. Marriott's operations contribute significantly to carbon emissions despite efforts to reduce them. Critics argue that more aggressive measures are needed to mitigate the industry's impact on climate change, such as setting more ambitious carbon reduction targets.

The concept of the circular economy is gaining prominence in various industries, including the hospitality sector, due to its potential to enhance sustainability and reduce the environmental impact of businesses. A circular economy, instead of a linear one, focuses on minimising waste, promoting resource efficiency, and ensuring that products and materials remain used for as long as possible. In the hospitality industry, adopting circular economy principles can bring several significant advantages. First and foremost, the circular economy is instrumental in reducing waste generation. The hospitality industry has long been associated with considerable waste production, encompassing discarded amenities, food waste, and outdated furnishings. Through circular practices, hotels can implement strategies to minimise waste. Instead of disposing of used or obsolete furniture, hotels can refurbish or upcycle these items, extending their lifespan and diminishing the need for new purchases. This reduces the environmental footprint and results in cost savings for businesses. Marriott has historically implemented various environmentally friendly programs to reduce its environmental impact. This includes energy and water conservation initiatives, waste reduction, and responsible sourcing. Efforts are being made to reduce their carbon footprint and increase their energy efficiency. Marriott has adopted more circular economy practices in their business operations.
The pyramid outlines four levels of responsibility, starting with economic, legal, ethical, and philanthropic responsibilities. In support of a broader framework of corporate responsibility and sustainability, Marriott actively integrates economic, legal, ethical, and philanthropic factors into its corporate social responsibility strategy.

Marriott International's commitment to Corporate Social Responsibility (CSR) in the context of sustainable hospitality and tourism management underscores the evolution of CSR within the hospitality industry. The company has demonstrated a strong commitment to responsible and sustainable practices in various key areas, including environmental sustainability, responsible sourcing, community engagement, employee well-being, and technological innovation.
Marriott's initiatives in environmental sustainability, such as energy-efficient technologies and sustainable building practices, reflect the company's dedication to reducing its ecological footprint. Additionally, its focus on responsible sourcing and community engagements demonstrates its commitment to ethical and sustainable business practices. Marriott's efforts to support employee well-being and foster diversity and inclusion further exemplify its dedication to social responsibility. Moreover, its embrace of innovation and technology aligns with contemporary trends in sustainability and enhances the guest experience.
However, Marriott is not immune to challenges and criticisms, such as inconsistencies in CSR implementation across its diverse portfolio and concerns regarding the authenticity of its CSR efforts. Additionally, the company faces the challenge of addressing the carbon footprint associated with its global operations.
In conclusion, Marriott International's CSR initiatives are a commendable example for the hospitality industry, demonstrating that large hotel chains can take meaningful steps towards sustainability and responsible business practices. CSR impact can be further enhanced by investing in innovative solutions to reduce Marriott's environmental footprint. By doing so, Marriott can maintain its reputation as a CSR leader and contribute significantly to the broader goals of sustainable hospitality and tourism management, ultimately benefiting society, the environment, and its long-term success.
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