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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website is very easy to access and it took less than two seconds to load the whole page. According to (Ellis, C. (2022) the average load time should be 2.5 seconds on desktop and 8.6 seconds on mobile.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website have many sub-pages that are easy to access and view. Subpages creat a clear hierarchy and the structure helps both users and search engines understand the relationships between different parts of the site says Acciyo. (2025).


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Customers are able to make bookings very easy on the webpage. Booking via webpage is important as customers can book whenever it is convenient for them and see the real time availability and prices. This affirmation is sustained by WooCommerce. (2019).

	Question 1d -  What improvements could be made to the usability of the website?


	Answer: My recommendation for improvement of the website would be to add a live chat so customers can ask the questions they have more quickly. I suggested this improvement because the website do not have online chat.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The webpage is very well structured, has many subpages what helps customers to find more information about everything the service offers. Anon, (2022).  says that the differences from mobile phone and computer are user interaction, in design screen size. The website performs well on both computer and mobile phone.

	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website use very clear images, videos, the colours are vibrant showing happy customers who enjoy the services offered by the center.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:The website has not used an online chat tool on the website,but have a free callback from a member of the team option, email and phone numbers.


	Question 2d – How effective are the social media links on the website?


	Answer: 
Social media links are effective on website because customers can access and see other customers reviews, pictures, videos,and find out more information.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
Company made clear the services they offer by subpages, external links, online booking, reviwes, offers they have for different occasions. Webpages have high expectations from customers, to be available 24/7 from anywhere in the world, usable on any device and size. ardalis (n.d.).

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: The customers reviews are made available for everyone who want to find out the experiences they had at this entertainment place. They are made available through different methods including write them directly on the website,external links,badges

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The services this company offers are presented as high quality, have so many offers and entertainment spaces. I would definitely recommended the company services because is afforable, have a high variety of entertainment spaces.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, the prices for the webpage are very clear when you make online booking, affordable for everyone.T hey have many offers for families, parties, charity and many more.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Bowling 

	
	2.Bowl

	
	3. Hollywood

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes the company website appear in the top 10 websites into Google search bar.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Websites are still very highly relevant for modern UK business, and the data shows that they are becoming more essential.UK customers increasingly expect a business to have credible online home. Customers always check a website before they decide to visit, buy or make a booking.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer:My recommendation to improve the website would be reduce the number of subpages and the lenght of the page as you have to scroll to much to can find what you need and to make online booking.
And i would change the colours of the website as are to bright and to vibrant. I suggested all from above as it takes long time to make a booking, and when you open the page the colours are to bright.
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