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QUESTION 1
Walk About Ltd makes and sells product A. The current selling price is £11 and the total of variable costs per unit is £6. The fixed costs of production are £350,000 and the company currently sells 75,000 units.

Answer 1:

(a) 350 000 : (11-6)=70 000 units
(b) 5*75000=375000 profit
(c) Advertising campaign: 350 000 + 10 000 = 360 000
Revised Variable costs: 6+1+7
Revised contribution ( New SP - New Cont) 13-7=6
Revised total contribution (New contribution * Revised sales) 6 * 80 000 = 480 000
New profit (rev. total cont - adv. campaign) 480 000 - 360 000 = 120 000









Answer 2:

A) Management, or managerial accounting, is used inwardly to run companies and help managers make important financial decisions. Managers have to think about the future of the company, so management accounting is majority in planning ahead financially and projecting development based on rating of what will happen. Financial accounting secure investors and tax professionals the hard business facts founded on assets, liabilities and equity, so they can decently assess a company's performance and tax obligations.

B1) Financial planning is the act of settling in advance about the financial activities necessary for the attention to achieve its primary objectives. It includes  both long term and short term financial objectives of the initiative , putting together financial policies and growing the financial procedure to achieve the objectives.

B2) The techniques of such analysis are relative financial statements, trend analysis, cash funds flow statements and ratio analysis. This analysis results in the presentation of information which will help the business, investors and creditors.

B3) The management accountant also uses the technique of marginal costing, differential costing and break even analysis for cost control, decision-making and profit development .
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