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Introduction
Over the past two decades world has changed the perception of handling knowledge in volume and speed. A digital era requires support in managing information and Business intelligence represent the ‘’systems and tools’’ that effectively is used in everyday activity (Murugesan and Karthikeyan, 2016, Niu et al., 2021).) From the method of processing, organization are updating regularly fresh data and it becomes manipulative and addictive for the decision. Knowledge provided by Business intelligence about clients, and competitors can be used for a new production and improving the performance of the company(EIDIZADEH et al., 2017) This report is based on Niu et al., 2021 and will provide knowledge about how Business intelligence generates data to create opportunities for taking a better decision in risky situation.
                                                                                     
Discussion 
1. Background
1.1 BUSINESS INTELLIGENCE 
Business intelligence is an artificial ability for transforming a big capacity’s of data in actual
Information (Niu et al., 2021) Based on the past data BI is a strategy to analyse and provide results that will create company’s future step. It is engine process that stores and gather data with knowledge management. Burstein and Holsapple 2008 specified it as a ‘’Decision supporting system’’  for development the combined autonomic internal systems that are able to make real-time decisions. That’s a essential virtual organization in today’s economy. The sources of data are growing in a rapid way. Business intelligence is infiltrated with theories, methodologies, processes, architectures and technologies that basically converts all big data into useful information Every business is competitive and the ability of manipulating data gives an opportunity to take a decision faster than other competitors (Murugesan and Karthikeyan, 2016) 
1.2 Business analytics
For improving the records and quality of decision-making BI combines the operational data and analytical tools for the required final information that will modulate the plan.
There are three types of Business Analytics in terms of action making:
· Descriptive – That’s a simple description of what happened. Appropriated for past events it creates the roots of situation. Mainly can be found on the Business reports, dashboards, and data warehousing. With descriptive data the company can find the business problems and opportunities.
· Predictive – This type of data is drawing the possible outcome and reason of it to happen. Here through data mining, web/media mining and forecasting are projected the future states and conditions
· Prescriptive or perspective – the outcome that builds the company’s decision. It provide best decisions and transaction through simulation, optimization and decision modelling.

1.3 Big data
Busines is about transactions – sales, shipments ,orders etc. , and it contains a huge amounts of data that processed is transformed in transactional data and it is primarily used for supporting a decision (Larson and Chang, 2016). The three key feature that forms Big data are Volume, Variety, Velocity alliterated by Daveport, 2014 (p.7) as the ‘’3 V’s’’. Besides it’s features big data is structured, semi-structured, and unstructured.
1.4 Big data analytics
There is a lot of ways for companies to use data for it’s advantage. Big data creates an opportunity for organizations to enhance buyers loyalty, build an intelligent strategy for the situation and make an important decision(Božič, and Dimovski, 2019). A retail company like Walmart for example, in 2012 moved from 10-node to 250node Hadoop cluster and in result the BDA was producing faster and better e-commerce technologies programmed for the comfortable consumer shopping experience(Grover et al., 2018)The willing to analyse big data should be prioritized as this process would improve any company’s decision-making (Niu et al., 2021)

1.5 Big data issues in BI
The main challenges are the absence to access the network capacities for active apps and lack of smart data sources (Araz, Choi, Olson & Salman, 2020). Problem is accured in the deployment exploration with expensive computer parametares that requires more resources for research. The amounts of big cumulative data from different sources became a target for attackers. The rules in administrative standards and data protection legislation are critical (Ain et al., 2019) Bulila et al. 2018 assumed that the existing large-scale analytics are at infant levels, and the safety of big data collection has no rules that might badly influence the public confidence.
2. Technolagies and cloud service
2.1 Technolagies in Big data
Basic extraction of data is identifying useful trends in databases, but large-scale data are analysed by BIG data analysis. The most used softs are historical Hadoop, Redis and much new and complexed are SPSS and Excel. There are much more technologies for big data analytics and some examples are data services provided by Google or the social media giant as Facebook that stores more than 15 PB of data, and 60 TB of new day everyday (Thusoo et al., 2010).
Companies use predictive analytics to detect possible fraud, to evaluate risks and research the market. It creates models for the buyers behaviour what provides loyalty for the future of company. If utilized correctly BDA is the key is the key for the future as it processes data faster the human minds and much spectral insights are provided for the certain decision.
2.2 Models for cloud service
Cloud based technologies are designed in four pieces: Service information, System software, Service platform, and Infrastructure. BDA creates a service that becomes product for the costumer, and it gives access to previously developed software in data base. Customers are having just a part of control of cloud-base. They do not have permission to change the software’s design, eliminating the need to reinstall the cloud systems.
2.3 Deploying Large-scale data cloud service analysis
On the cloud bases BDA is a business system that uses different methods and tools for outlining classified big data and access it easy on the web browser. Usually such cloud-based analysis are sold for a price depending on how is used. Companies would be able to simplify operations in any targeted point. Companies are under opportunity to automate their decision-making for real-time responses and based on accessible data short-term and long-term risks are in state to be reduced.
2.4 BUSINESS organizational benefits
The study showed that based on the demand companies can extend their facilities just by accessing the link and Big data softs are fabricated under organizations’ preferences. Data is available in real-time on the internet and can be accessed from any device. In the relation with consumer it is programmed to satisfy his need that could increase sales. The customers’ product depend from the details provided to the company. All information left at the organizations camp enables to customize the products demanded and services designed exactly how sales are generated. Big data analysis can improve the management, buyers awareness, and operations in the process of innovation of forward services and products.
Conclusion
This study referred the knowledge about BI impact on companies decision making.A huge amounts of data is collected by organizations and is used to know the demand of the costumer and form it for future events. Technologies for service are continuously on innovative growth and it controls the satisfaction of customers and stability of management. 
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