
 

 

  

 

 

Programme: Certificate of Higher Education in Business 

Skills for the Workplace 

 

 

Module Code: LCLM4002 (Digital Skills) 

Report 

Analyzing the importance of Social Media Tools for a business to attract a 

wider audience 

 

 

Student Name -  Pirvu Matei Catalin 

Student Number – 2335712 

  

University of Wales 

Trinity Saint David 



 

 

Table of Contents 
Introduction ................................................................................................................................ 3  

Advantages of Digital and Social Media for Businesses ........................................................... 4 

Business branding .................................................................................................................. 4 

Improves Brand Loyalty ........................................................................................................ 4 

Developed conversion rates ................................................................................................... 4 

Boost leads for businesses ..................................................................................................... 5 

Disadvantages of social media for businesses ........................................................................... 5 

Low ROI ................................................................................................................................ 5  

Policy and security issues ...................................................................................................... 5 

Required to stay active and engaged ...................................................................................... 6 

Conclusion ................................................................................................................................. 7  

References .................................................................................................................................. 8  

 

 

  



 

 

Introduction 

Social and Digital media is a collaborated term for applications and websites focusing on 

interaction, collaboration, content-sharing and community-based inputs. This report will study 

the advantages and disadvantages by discussing how digital and social media can be utilized 

to grab a wider customer base for businesses.  

  



 

 

Advantages of Digital and Social Media for Businesses 

A business can use social media marketing to grow their business in various ways. Businesses 

can utilize it to build brands by targeting a preferred customer base. Some of the Advantages 

that social media has in grabbing a wider customer audience are-  

Business branding  

Social media platforms have the power to reach a wide base of customer that can help 

businesses to display their products, brand personality and services of the brand. The brand 

identity includes the visual resources that highlight the values, mission and vision of the 

business to the audience, including unique designs, colour and brand symbols (Sengar, 2021). 

The brand identity can help the business to help their customers feel connected towards their 

business including the people behind like designers, employees, founders and key 

spokespersons with the mission of the company.  

Improves Brand Loyalty 

Efficient engagement with customers on digital and social media can help businesses to make 

a loyal customer base. Social media advertising is often more about promoting the services and 

products of business. It provides an opportunity for businesses to make a connection with the 

target audience by leveraging meaningful connections for products or service purposes. Social 

media sites can be an efficient way to turn one-time visitors into lifelong customers (Infante, 

2022). For example- businesses can use social media to share customer testimonials and case 

studies to highlight the quality and feedback of their products.  

Developed conversion rates 

Social media can help businesses generate more conversions, resulting in more customers and 

awareness of the brand to a large audience. For example, a survey analyzed that almost 27% 

of people in Digital 2020 stated founding new products and brands through social media 

advertisements (CommonGround, 2024). Various ways of boosting social media and 

conversion rates for advertising help businesses grab new customers by leveraging the chances 

to deliver their products to various geographical locations. Moreover, platforms like LinkedIn 

and Facebook Ads Manager allow businesses to devise their preferred audience by providing 

targeting strategies and tools for ad campaigns.  By utilizing these ways, the business can 

ensure to make their ads target the desired audience and show their products to the people that 

have likely interests compared to the products that the business provides.  



 

 

Generate sales leads for businesses 

Social media is one of the greatest ways to bring the business in front and expand the customer 

base of the business. By simply running ad campaigns and lead generation strategies, the 

business can gain benefits from social media. Facebook’s messaging advertisements and ads 

for lead generation are some of the ideal solutions that can be used by businesses that are 

customer-facing and looking to bring more leads to their platforms (Veleva, 2020). Businesses 

can utilize lead generation ads on social platforms to motivate more people to sign up on their 

sites online for various events and grow their email lists. For example –businesses can attract 

customers by motivating customers to sign up for new product launches or other events that 

are related to the brand. Moreover, the businesses that are in the B2B business can benefit from 

platforms like LinkedIn advertising that connect the brand with distributors and suppliers that 

can purchase the products to resell in the market.  

Disadvantages of social media for businesses 

Apart from various benefits, Businesses can have major disadvantages from social media. 

Some disadvantages include –  

Low ROI  

A major negative aspect of social media for businesses is low Returns on Investments. The 

ROI from the social media platforms vary and some of the platforms give the lowest ROI and 

take effort, money and time to make things work for the businesses. Social media experts can 

benefit from social media by regularly posting and seriously engaging with social platforms on 

daily or for specific periods. Failing to post the content daily can result in lost followers on 

social media, which results in a reduced market for the businesses and can result in lower brand 

awareness for the brand (Olsson, 2021). The customers of today prefer the products that are 

trending and catching up with the ongoing trends in the market.  

Policy and security issues 

A major issue that businesses face from social media marketing are privacy and security of the 

brand. When businesses utilize social media for running ads, they surrender their information 

in personal and public to get the most level of outcome from the social media. Hackers and 

unethical people target social media platforms to thief the information of people and other 

important data of the company, the data remains at constant risk. For example- over 540 million 

records regarding Facebook users were publicly uncovered on the cloud computing service of 

Amazon according to a research firm cybersecurity (CBS, 2019).  



 

 

Required to stay active and engaged 

Time consumption with social media marketing is a constant issue and companies always need 

to constantly consumption with social media marketing is a constant issue and companies 

always need to constantly engage to monitor their performance and marketing efforts. The 

current social media is constantly adapting trends and is providing businesses with the chance 

to be famous and big by adapting the trends of social media. The trends help businesses to 

constantly display their products in various styles according to the trends, resulting in grabbing 

the attention of new potential customers by constantly following the trends in the market. 

However, not following the trends can result in lost customers or low reach to the targeted 

audience that the business desires.  

  



 

 

Conclusion 

Social media can have various advantages to the business and can help the business to get 

access to a wider audience to turn them into their customers. Social media can help to grow 

brand awareness, and brand loyalty, develop conversion rates and boost leads for the business. 

However, it can also have disadvantages including Low ROI, security concerns and 

requirements to stay engaged on the platforms. This report concluded the advantages and 

disadvantages of social media with a contrast to the businesses. Moreover, this report studied 

how social media can help businesses to access a wider customer base.   
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