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Introduction 

The procedure through which it is recognised what the individual has learnt through their past failures and achievements are considered as Reflection (Lussier and Achua, 2015). It assists the individual in developing their knowledge and quality through evaluating past procedures and mistakes. Reflection is mainly about learning and improving from past experience. Reflection assists in identifying the main cause of failure. For me, marketing is my favourite subject. The development of modern digital world and the improvement in marketing procedures has attracted me always. 
This report of reflection is conducted in accordance to my personal experience, gathered information and research to perform a group task on the marketing fundamentals of Dove. For proper contribution and betterment of task, we decided to distribute it accordingly to members. 
This reflective study has been conducted with the main purpose of giving critical and analytic review of the significant factors regarding the presentation preparation to the reader, which I have been performed with my team on writing marketing blogs on Dove. The Kolb’s learning cycle on reflection can be considered as the main tool to analyse regarding reflective study to give the context. The conclusion will be also provided on the last part of the study. 




Reflective account

According to Kolb’s learning cycle, it is stated that reflective writing helps the person to improve their performance by evaluating the past experience. The cycle comprises four processes that should be there for learning to take place. The four processes are concrete experience (feeling), reflective observation (watching), abstract conceptualisation (thinking) and active experimentation (doing). 
On the grounds of the theory, the first function of this style performs with the experience through learning from specific experiences. The provided experience can be considered as the reflection of my team work in accordance to my observation. In present business condition it is vital to contribute and participate in the team as it assists the company in accomplishing the task by the teams (Sheila, 2009).The collaboration and contribution in a team assist in enhancing the skill and knowledge on gathered experience.

Product( Georgiana-Andreea Ene – (1813123)

Dove is one of the most recognised brands of Unilever. The products of the Dove are skincare, washing, deodorants and hair care. The brand is well known for its haircare products which are often recommended by dermatologists. It always launches new hair care products for its customers and recently has forayed itself with baby care products from diaper cream to baby lotion.   
I prepared properly from my side for the blog by creating sufficient notes and following various theories and studies of product promotion. I have analysed the brand Dove deeply for our task. I shared my gathered information, ideas and suggestion to my team which assisted in accomplishing the task. In general, I regard myself a much confident and strong person. 
In order to perform the team, work properly it is vital to manage the task including correct actions, clear objectives and observing the progress. The positive part by this group work is that it gave me opportunity to perform at the same goal with my team. The blogs we performed is about conducting good market analysis of Dove as every member of the team contributed in different parts of the task.

Promotion( Ioan Madalin Petrovici – 1813112)

The promotional strategy of Dove is widespread. Its campaign for real beauty focuses on women with self-esteem. In all its advertising campaigns, the company uses non-models to show that the company’s products could be used by people of all genders and ages. 
[bookmark: _GoBack]The task assigned to me is to make a blog on one of the marketing mix elements of Dove, promotion. My group was of the 4 members. I have also worked with other team earlier thus; I have not experienced any communication problem. During the initial period of the task, writing the blog was very challenging for me. Soon after starting to write, I realised that with little bit of concentration, this task could be done. Learning how to write the blog assisted me writing the blog in an informative way so that I can draw readers and persuade them towards Dove commodities.  



Place( Irina Bejenari – 1812797)

The products of Dove are sold in more than 80 countries. For reaching down its customers, the company uses distribution channel of its parent company, Unilever. The products are available in supermarkets, general stores, wholesalers and also chemists. 
We divided and distributed the task to the members on the basis of our ability, knowledge and skill. We provided limited time to every team member to accomplish their assigned task so that we can get enough time to link the entire task together to perform the final presentation. I requested my group member to put efforts and focus to the task so that we cannot face any last-minute issue. I also made a WhatsApp group to share information and ideas to each other which covers the fourth part of the cycle of active experimentation. 
I divided the task because it assists in succeeding the task as I observed it with my past experience. Marketing involves the execution and planning so that we also followed the same. Every members of the team were free to share their ideas and suggestion. With the completion of the blog, I analysed that group works are very important in escalating the teamwork and also has a possibility of brainstorming, which result in getting more facts. It is also very beneficial; in solving complicated problems and complete difficult tasks. I also developed my communication and interpersonal skills as every team member had different skills and abilities. 



Price( Violeta Roxana Zanfir – 1813454)

Being one of the most successful brands in body care, Dove always uses competitive pricing strategy to hold its market share. However, the products are still slightly priced higher than its competitors to show its premium demand. As it is the part of Unilever, the pricing strategy is mostly governed by competition prices. 
At first, writing the blog on pricing strategy of Dove looked very difficult to me. However, with the support of my team members and little bit of concentration, I write the blog in a way that it attracts the attention of the viewers. During the team work, I analysed that when functioning in a group, a lot of meeting needs to be planned. If it is not handled correctly, it could outcome in loss of time and also reduces the effectiveness of the team. With successful completion of the blog, I learned that working in a group is effectual and influential way to learn and is highly pertinent to the workplace and work type. Some of the skills I learned during the group work are effective learning skills, active listening skills, communication skills, workplace relevance and use of social networks.      






Conclusion 

It can be stated in conclusion that to enhance the collaborative skill for the individual it is important participate in team works. The main cause of our successful completion of the task is that we do have developed professional action, good time management, explained planning and regular improvement to reach the aim of the presentation. In order to accomplish the task properly, it is very vital to have these. 
Gaining the experience and performing with the group have assisted me to analyse myself from various viewpoint as it also assisted to make me aware of wrong condition for further tasks. For a better team work, different skilled members need to work together effectively and must have clear ideas about how the task needs to be done. The discussions should be taken altogether and everybody must learn from the experiences.  
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