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Introduction:
This report will focus on the UK event Reading Festival. In this report, will consider impacts of visitor numbers, trends, visitor typologies, needs, demands and visitor expectations.

Reading Festival is one of the longest standing 3-day annual outdoor music festival that take place every August Bank holiday. Reading festival has a rich history, dating back 1960’s in its origin it was called ‘The National Jazz Festival’ it later evolved to become the infamous Reading festival providing entertainment on larger- wider scale, appealing to all music lovers.  Readingfestival website (2023).  

Impact of visitor numbers:
UK parliament (2020), states that events and festivals play a pivotal role that contributes to £1.75BN to the UK economy, and this relates to reading festival as it would contribute significantly to this figure.  As of 2019, statsisa (2021) data shows that 87,000 people attended Reading festival, coming in third place with the attendance of visitors to the UK biggest festival Glastonbury (prior covid).  

Although, to elaborate further Geddes (2023) revels  the visitor attendance at UK festivals in 2022 37.M, and this associates with Reading festival, according to Reading.GOV (2022) Reading Festival saw a surge in visitor numbers attracting over 100,000 festival-goers, this shows that there has been increase previous years, but also it can be suggested that the pandemic had massive impact, the demand for people wanting to travel, experience activities and events that they have missed out on is evident, as it clearly shows from the increase of visitor numbers. 

As reading festival attracts a high volume of visitors, this matter would have economic, social, and environmental impacts which can be both positive negative impacts. 

Team, T (2022) states that Reading Festival is a global brand with visitors from worldwide but also Musicians (2023). Says, with an average of 112,000 searches being conducted in the uk and additional 31,000 searches being conducted outside of the UK, this can suggest that Reading festival is attracting both domestic and international tourists. 

According to Osborn - ONS (2022) there were 3.5M visits to the UK by international visitors in August 2022, which can indicate some of these visitors are attending UK festivals like reading, as Reading festival among others are hosted in August. 
World Travel & Tourism Council (2023) claimed that in 2022, international visitor spending in the UK increased by 81.9% which still remain behind 2019 previous numbers as well as domestic visitor increased by 20.4% which can relate back to UK festivals, as visitors travelling to attend events and will spend money. 

When Reading festival take place, a lot of revenue is generated by the high level of visitor expenditure on-site, via tickets sales, merchandise sales, food, and beverage, premium areas, and parking fees, additional add on’s.  In addition, Finkel and Plat (2020) empathizes that increased spending off-site also, as other tourism sectors within the area benefits from events like festivals such as local businesses, accommodation providers, transport services, retail among others.

Musicians (2023) also states that festivals it is estimated that between £8-£12million per day or around £25-30million per event, which evidently shows that Reading is bringing in a high amount of money benefiting the local economy significantly and with this, successful festivals like Reading, creates ‘ripple effect’ which refers to the multiplier effect. The multiplier effect refers to an economic term, where tourist expenditure are multiplied and circulates through the local economy that creates jobs, directly and indirectly. Tourismteacher (2023).   

Gursoy, et.al (2020) states the surge in festival demand leads to temporary employment opportunities when festivals takes place. This can be considered as positive and negative impact as it support jobs for local, although can offer low pay. 

Furthermore, Dwyer (2022) says the benefits for holding events, the government often provide financial support to improve the infrastructure and facilities. This suggests that this can be beneficial to the local people, improving standard of living which can long term benefits and facilitate tourism. On the contrary, Dwyer (2022) also argues that events does have economic constraint factors such as prices increases on goods and services, infrastructure can be costly.

Mair (2019) highlights that events like Reading festival can attract visitors from far and wide, who may not be aware of the host area therefore events can form a positive image area. Indicating, that Reading is known to host a successful music festival due to being annual, and the high number of visitors stimulating growth and investment.

Small (2007) expresses Festivals act as catalyst for strengthing communities and bringing people together from a mix of diverse backgrounds and cultures to enjoy, experience and connect with each other, fostering sense of unity, pride.   

On the contrary, small (2007) does argue that events can have adverse effect, including traffic congestion, noise pollution, parking problems, crowding, anti-social behaviour. Anti-social behaviour seems to happen a lot at Festivals like Reading, Tetzlaff (2022) states on the final day festivalgoers set fire to tents, fighting, rocks were thrown. 

Based social impacts, relating to ‘Doxey Irridex 1975’ model Wrang (2022) describes that residents changes on their perspectives towards tourism that passes through phases Euphoria, Apathy, Annoyance, Antagonism.  It can suggest that people attitude towards Reading, could be annoyance phase due to the influx of visitors during festival period. Furthermore, Wrang (2022) also says the butler model (1980) corresponds to Doxey irrdix’ as event or destination go through six stages, for example the stage of stagnation people attitude would conform to Doxey ‘annoyance’.

SMGO (2020) reports that musical events can have detrimental impacts, by the influx of visitors on the environment include the following, generating a large amount of waste, 25,800 tonnes of waste annually e.g. food waste, camping festivals, energy that is used along with transport is large carbon emitter for festivals. 

Relating to a trend, in recent years people have become more aware of the environment and seeking of going to events that are minimising concerns and promoting tourism practices and this can relate back to Reading Festival stakeholders. Reading website (2023) reports that Reading festival are implementing sustainability practices by working towards the goal of reducing 50% of gas emissions by 2030 and how they are doing this include working closely with sustainable travel programs, reducing the use of plastic, using renewable sources, three-bin systems.











Visitor typologies, demands, wants and expectations. 
Analysing Similar web (2023) 27.80% of ages between 25-34 are the visitors attending Reading festival following 25.24% of ages between 18-24, which proposes that Reading Festival is targeting a younger audience.

Caldwell (2011) say that people seek leisure, for relaxation, diversion, social interactions, personal development. Torklidsen (2005) defines leisure as freedom from constraint, time after from work or free time after required tasks have been fulfilled. Furthermore, Torklidsen (2005) has anxdioms of leisure which are the following leisure is time, leisure is made up of activities, state of being and holistic concept.  

Maslow Hierarchy of needs theory that relates to leisure.  Bladen et al. (2022) states that humans are social species who develop social interactions which facilities the needs for events.  As events can fulfil physiological needs, support personal growth. The McClelland’s theory also relates as it gives people the motivation for attending festivals they provide opportunities, bring people together, and often involve leadership roles for individuals. 

Ticket Master (2019) highlights the main motivation why people attend festivals is because of the experience.  Walls et.al (2011) categories visitor experiences as ordinary-extraordinary and emotive-cognitive.  Reading festival faces lot of competition with other UK festivals, Glastonbury, LEEDS, therefore delivering high quality experiences is essential. 

It can be suggested that Reading festival offers an memorable and immersive experiences for many individuals with the entertainment value of seeing their favourite bands and artists, socialising, and having that desire to escape from their daily lives immersing themselves in the festival experience. Furthermore, people purchase early access tickets to attend before even the event starts, suggesting excitement for these visitors on what to come. 

Hooking (2019) highlights that the role in technology enhances experiences with new technology trends emerging, mobile app showing when artists are on, e-tickets, which relates to Reading Festival as it has adapted new technology, to enhance people experiences. 

Furthermore, visitor expectations and demands can include array of factors.  Brown (2022) says that music festivals has other forms of entertainment and activities beyond music, which can be significant element of festival expectations. For instance, reading has stalls for shopping, silent discos, funfair etc which would suggest that it would exceed visitor expenditures. Furthermore, visitors will expect wide range of food options, adequate facilities, and amenities e.g. parking, toilets, medical tents. Reading Website (2023).


Conclusion:
To conclude, the prominent findings show that Uk festivals are significant contributor to the Uk economy and brings many benefits into the area. Furthermore, another clear finding, festivals like Reading is now focussing to become a more sustainable event, by implementing various sustainable practices, which help stakeholders for future tourism planning.  One recommendation for stakeholders for future could be collaborating with more transport sustainable programs, to encourage people travel to travel more sustainable.
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Figure 2: The number of UK residents&#x27; visits abroad falls in July 2022,
but continues to rise in August
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Main reasons people attend festivals
Bose: Festival fans = 3987

Indeed, our app data analysis
shows that 75% of people's time

at a festival (excluding time at the
campsite) is spent by the stages ~
showing that the thrill of live music is
still top of the agenda. On average,
fans visit three stages during a
festival, 20% will visit more than five.

Our study shows a few other great
reasons for heading to a festival -
with 31% going for the experience,
25% for the social aspect and 15%
for a sense of escapism.

As fans get older their reasons for
attending evolve. Younger fans are
more likely to want the experience

For three in ten fans, festivals are all and feeling of escapism, while older
about the music with 29% saying fans are there for the music and to
it's their main reason for attending. socialise.
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