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Introduction
This report is about an upgrade of the Healthy Harvest website, a popular online organic grocery store that sells prepared meals, organic veggies, pantry staples, and subscription-based shopping boxes. Over the years HealthyHarvest has developed a strong and devoted client base, but, the current website is old fashioned and does neither meet the needs of the modern user as well as sufficiently support its continued growth. As customer demand for reliable, convenient and accessible online shopping experiences continues to grow, the website has to offer a seamless and captivating digital experience. This report will attempt to analyse the major usability and design issues of the present Healthy Harvest website and propose solutions based on user-centred design principles and modern web development techniques. There are a number of issues such as confusing navigation, outdated look and feel, bad responsiveness on mobile, lack of product and ingredient information, accessibility issues, ineffective checkout procedures, slow website performance, lack of personalized features and trust building components. These problems reduce consumer enjoyment, negatively impact conversion rates, and make it more difficult for the business to retain clients and drive repeat business. The report will discuss the existing website, target user demands, and business objectives, and will recommend improvements that will boost usability, accessibility, visual design, and overall performance as part of a digital agency team assigned to the redesign of the website. The proposed makeover will not only increase consumer interaction, drive sales and nurture long-term commercial success but will also contribute to creating a modern, responsive and user-friendly website that reflects Healthy Harvest’s commitment to the environment.


Task 1
Click On Me To See zip File!
Task 2 
[1]HealthyHarvest Website Redesign
	Issues 
	Observation
	Solutions

	Crowded navigation
	Navigation items are too close together and the cart symbol looks full.
	More space and uniform alignment of items. The active page should be marked.

	Inconsistent search bar
	The search bar and placeholder text change from page to page.
	Use a single search component that has the same appearance and positioning on the page.

	Weak visual hierarchy
	Lots of headlines, prices and buttons all competed for attention.
	Increase header widths, make use of consistent font and highlight main activities with colour and spacing.

	Background colour
	Background bright yellow-green, visually overpowering.
	Replace it with a softer neutral background (light grey or white) and preserve green as your major brand hue.

	Image alignment
	Product photos and content on pages are not exactly aligned.
	Use a grid layout to uniformly align cards, photos, and text.

	Inconsistent spacing
	Margins and Padding are Different for Sections.
	This is a way to make things feel more human.

	Button consistency
	The buttons are of different sizes and colours.
	Standardize button styles, hover and border radius across all pages.

	Typography
	Different font sizes and font weights decrease readability.
	Use one font family with consistent heading and body text hierarchy.

	Accessibility
	Reading small print is tough. Low contrast in certain shade combinations.
	Improved colour contrast; keyboard navigation and screen reader compatibility; larger text size (minimum 16px).


	Mobile 
responsiveness
	Only layout seems to be for desktop.
	Responsive layout and breakpoints for tablets/phones using Flexbox/Grid.




[2]Responsive Design Implementation
An method to web development known as responsive web design (RWD) allows a website to automatically adjust its information, pictures, and layout to various screen sizes and devices, such as desktop computers, tablets, and smartphones. Using responsive design has become crucial for e-commerce companies to boost customer satisfaction, boost conversions, and stay competitive as mobile commerce (m-commerce) continues to expand.
Enhancing the User Experience (UX)
Improving the user experience overall is one of the most important effects of responsive design. Regardless of the device a user is using, a responsive website guarantees that they can access pages with ease. Users may easily explore products, read descriptions, and make purchases without having to zoom, scroll horizontally, or deal with improperly aligned text.
Using responsive design, the HealthyHarvest website may be improved in a number of ways:
With fixed-width content that would not look good on smaller displays, the current layout seems to be optimized for desktop use alone.
To cut down on clutter, the navigation menu should collapse into a mobile-friendly hamburger-style menu.
Instead of showing several narrow columns, product cards should automatically stack into a single column layout on smartphones.
On touch devices, buttons like "Add to Cart," "Buy Now," and "Send Message" ought to be bigger and simpler to press.
To improve readability on all screen sizes, the bright yellow-green background should be changed to a softer white or light neutral background while maintaining green as the main brand colour.
These enhancements minimize user annoyance and make surfing more natural.
An increase in mobile sales
Purchase behaviour is directly impacted by responsive design. Customers are more likely to leave a website if it is challenging to use on mobile devices, according to numerous studies. Responsive websites decrease cart abandonment and motivate visitors to finish purchases by offering a seamless buying experience.
Responsive enhancements for HealthyHarvest would consist of:
Quicker access to product categories.
Checkout pages that are easier.
Mobile-friendly search capabilities.
Clear product photos that are the right size.
Payment buttons and quantity selections are simple to use.
A simplified purchasing procedure boosts conversion rates and boosts client confidence.
Extended Availability
Because they adapt to various screen sizes and user requirements, responsive websites are typically more accessible. Better spacing, scaled font, and larger touch targets make websites more user-friendly for those with limited dexterity or visual impairments.
Accessibility could be enhanced by HealthyHarvest via:
Raising the body text to a minimum of 16 pixels.
Enhancing the backdrop and text's colour contrast.
All product photos now have alternate wording.
Enabling keyboard navigation.
Using assistive technology with semantic HTML elements.
All users gain from these enhancements, which also help the website comply with accessibility guidelines like WCAG.
Improved SEO (Search Engine Optimization)
Mobile-friendly websites are ranked higher by search engines. Search engines can more easily crawl and index material when a responsive design uses a single URL for all devices.
Advantages consist of:
Higher Google rankings.
A rise in natural traffic.
Improved indexing of pages.
Decreased problems with duplicating content.
Better SEO would assist HealthyHarvest draw in more clients who are looking for organic products, fresh veggies, or nearby farms.
Quicker Performance of Websites
Image optimization and effective layouts that speed up mobile device loading are common components of responsive design. Faster websites lower bounce rates and increase user happiness.
HealthyHarvest must:
Reduce the size of product photos.
Put lazy loading into practice.
Reduce the size of JavaScript and CSS files.
Optimize icons and fonts.
A website that loads more quickly encourages visitors to keep exploring and raises the possibility that they will make a purchase.





Strong Brand Experience
Customers are guaranteed to receive the same branding, colors, font, and functionality on all devices thanks to responsive design.
HealthyHarvest's green color palette and logo already exhibit consistent branding. Nonetheless, the following could enhance consistency:
Utilizing same navigation designs on all pages.
Standardizing the size of buttons.
Preserving uniform typography and spacing.
utilizing a consistent search bar style across the entire website.
Customer trust and brand recognition are enhanced by a consistent experience.

Reduced Development and Upkeep Expenses
With responsive design, developers can manage a single codebase rather than separate desktop and mobile websites. This lowers the chance of version inconsistencies, development time, and maintenance expenses.
Advantages consist of:
Simpler updates.
Reduced expenses for hosting.
Testing was made easier.
Quicker adoption of new features.



A benefit against others
More and more customers want websites to work perfectly on all devices. Companies who don't provide responsive experiences run the risk of losing clients to rivals.
By using responsive design, HealthyHarvest would be able to:
Boost client satisfaction.
Boost recurring purchases.
Make it look more professional.
Increase client loyalty.




Possible Difficulties
Despite the numerous advantages of flexible design, there are certain practical difficulties:
The initial costs of redesign could be high.
It could be necessary to significantly reorganize current layouts.
Further testing across various browsers and devices is required.
To prevent slowing down mobile performance, large graphics and animations need to be properly optimized.
The long-term advantages typically exceed the original investment, regardless of these difficulties.


[3]Implementation Section
Moodboard 
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Influence of Wireframes and Moodboard on Design

[4]Wireframes only focus on layout, UX hierarchy, and functional placement without the distraction of colours, typefaces, or high-resolution photos. Layout and Spatial Structure: In the wireframes (such as Frame1Home.svg and Frame2Product.svg), hero images, product thumbnails, and review blocks are shown as grey placeholder boxes. This establishes grid boundaries and spatial balance prior to the addition of ornamental elements. Navigation & Information Architecture: Wireframes dictate where the search bar, navigation links at the top, the logo in the upper left corner, and persistent action buttons like "Add to Cart" and "Send Message" are located. User Flow and Content Hierarchy: They select the first thing the visitor sees (e.g., Hero picture, Slogan, Featured Products, Customer Reviews), ensuring that the data makes sense to guide conversion paths.


Moodboard provide the project's visual language, brand ambiance, and aesthetic direction prior to the commencement of the complete design application process.
Colour Palette Selection: In the included MoodBoard.svg, a specific palette is created by combining natural greens, earthy browns, warm yellows, and clean cream border tones. This ensures that UI element colour choices align with an organic, health-conscious farm brand.
Imagery & Brand Tone: Genuine, dependable, and ecologically friendly visual tones are produced by real imagery. Fresh vegetable baskets, greenhouse views, and farmers in fields are some examples of this.
Design assets and iconography: Specific icon designs (shopping cart, search lens, delivery box, social handles) and distinctive graphic assets (carrots, beets, broccoli) are selected on the mood board to provide visual coherence across all pages.

[5]Conclusion
The HealthyHarvest website is a wonderful example of an e-commerce grocery website because it has a clear structure and consistent branding. However, layout consistency, typography, spacing, accessibility, and responsive design may all be improved. The interface would be easier to use and provide a more polished shopping experience if it adopted well-known usability concepts including preserving consistency, enhancing visual hierarchy, giving clear user feedback, and streamlining navigation.
The HealthyHarvest improves usability, accessibility, performance, and customer satisfaction across all devices, responsive design is an essential part of contemporary e-commerce websites. The purchasing experience on the HealthyHarvest website would be greatly enhanced by integrating adaptable layouts, enhancing mobile navigation, expanding touch-friendly features, optimizing photos, and switching to a softer neutral background while keeping green as the key brand color. These modifications would improve the website's search engine presence, lower bounce rates, encourage customers to finish transactions, and eventually boost mobile sales while producing a more polished and user-friendly online store.
Reference List:
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[3]	I. E. Drabo and A. V. Radionova, “Video tutorials on the theme ‘Creating vector graphics in the free editor Inkscape,’” Informatics in school, no. 2, 2023, doi: 10.32517/2221-1993-2023-22-2-73-78.
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