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The essay revolves around the two multinational hotels, six senses and Moxy which have a huge number of customers that it caters to through its various products and services.  The essay sheds light on exploring the various aspects of the two hotels which includes a wide array of elements. The essay includes a brief insight or summary of the two hotels highlighting its origin, its operational activities, its locations and many more. Furthermore, the essay outlines the strategies of marketing that have been incorporated by the two hotels, the direction that they have chosen and many more. The essay also outlines the viewpoint and plans the two hotels have considered while approaching various contemporary issues and the idea of sustainability. Lastly, the essay also includes the overall message that the company has been sending to its customers regarding marketing and how they have changed over the years with the passage of time.
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The multinational hotel, Moxy is one of its kind and is very affordable to its customers, has various interactive practices and is stylish in nature. The hotel is among the various brands that have been introduced by the company Marriott. The hotel, Moxy, first came into business in the year 2014. The hotel established its first chain in the line of many at Milan and currently it has been recognised as one of the biggest hotels globally with its key operations taking place in three major continents which are Asia, North America and Europe (Moxy Hotels, 2019). The hotel currently has been set up in more than 70 locations that span all over the world. The rooms that are offered by the hotel are in tune with the basic needs of today's current demands making it fit for today's travellers and tourists looking to have a more youthful yet luxurious experience. The hotel has been using a low pricing strategy as compared to its competitors in order to gain the necessary advantage in the market.
The hotel Six Senses is also one of the biggest hotel brands currently existing in the world. The hotel was introduced in the year 1995 with the primary goal of giving its customers a unique experience during their stay in the hotel by offering them beautiful views in remote locations such as mountains, coral bays, high tech cities and many more. The hotel has its main headquarters based in Thailand and is currently operating in more than 17 countries all over the world and has more than 20 prime locations or properties which acts as its biggest advantage (Sixsenses, 2023). The ethos of six sense was one of the first resorts that was developed as a way to enter or penetrate the hospital industry with its basic principles of foundation aligning with the idea of sustainability. The hotel aims to provide its customers with a rich experience as they get to enjoy the natural beauty of various landscapes while making use of the modern facilities and services to give them a unique experience overall. 
In regards to the marketing decisions that have been made by the hotel Moxy, the hotel has been making digital transformation within its working environment as it strives to focus more on using digital platforms such as its own website and the various social media applications as a way to increase its marketing activities. The hotel has been spending a huge amount of its resources in running numerous advertisements in social media platforms such as Twitter, Facebook, Instagram to reach a much wider demographic of potential customers and gather exposure (eZee Editorial Team, 2019). It has also been developing an interactive and customer centric website which highlights its various services, offers and many more which would help drive in more traffic and customers.
The six senses on the other hand has taken a different route by making use of traditional methods of marketing such as emails, billboards, word of mouth and many more. The hotel had been crafting various specific messages that it sends out to its wide number of customers which highlights its new services, products being launched and the benefits they would receive through direct booking and many more. It also uses the word of mouth to promote its various services as it aims to give high value services to its customers hoping that it would spread the word around and gain the mercenary customers for the hotel. 
There have been various strategies that have been incorporated or implemented by the two hotels regarding their marketing activities and a way to increase its efficiency, effectiveness and overall results. The hotel moxy has currently been investing a huge amount of its resources which includes both financial as well as other resources in increasing its SEO within its website. The hotel has identified the relevance that keywords and optimisation of websites holds since a large majority of customer’s book hotels online (Lacalle, 2021). The company has also been investing more time on collecting digital data and information through its wide number of digital platforms by conducting numerous surveys within its customers and potential customers as a way to improve its overall reach and to understand the market environment more comprehensively to understand their needs and demands. 
The hotel Six senses on the other hand has also been taking a different approach regarding its marketing strategy such as mapping their customer journey along their trip to identify the various needs and responses towards services being provided as a way to craft individual plans and services that better suit the customers. The hotel has also given primary focus on its customer service such as staff check-ins from time to time and many more. The hotel has also given a major focus on rewarding customers and individuals in regard to direct booking. The elimination of the middle man or third party via direct booking benefits the hotel allowing them to give various rewards, offers, discounts to its customers which help in building customer loyalty and acts as a huge marketing tool to gather more customers which aid in helping generate more revenue and sales (Sixsenses, 2023.).  
The two multinational hotels have been putting in a lot of effort and focus into addressing the various issues regarding sustainability and other social, contemporary issues. The two hotels have been making various changes within its business chains such as acquiring materials which are recycled, sustainable in nature and do not cause any harm to the environment. The hotels have also been using plastic free materials, paper bags, limiting the use of one time use utensils and many more to introduce sustainability within its working structure (Core Hospitality, 2021). The hotels have also been reducing its carbon footprint by limiting the production of various toxic wastes, planting more trees and plants within its premises and been giving financial aid to various NGOs aimed at conserving the environment in an attempt to incorporate sustainability within its working structure. The two hotels have also been using its human resource principles to introduce free and fair selection of employees, implementing equal wages, avoiding any form of discrimination based on religion, gender, race and many more as a way to tackle the social issues of discrimination and unsafe working environment taking place in various businesses all around the world. 
In earlier times, the two hotels had been primarily focusing on promoting its various services and products that they have within their portfolio as part of their marketing message. This message included the location of the two hotels, the natural environment that surrounds the hotel, it's usage of various modern technologies such as wifi systems, e-cards for access, spas, interactive activities and many more to draw in more customers. However, with the changing time and the growing increase of the idea of sustainability and preservation of the environment, the two hotels have now been focusing on incorporating the idea of sustainability within their marketing messages. The hotels have been highlighting its green plan initiatives, the charities that it donates to in order to save the environment, the sustainable materials that it uses within its work environment, the various changes that it has brought about in order to reduce its carbon footprint and many more in order to attract more customers. These elements have been added to its previous marketing messages as per the changing environment and the market demands that have been growing. 
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In conclusion, the essay is focused on the two multinational hotels which are six sense and Moxy. The essay gives detailed background of the two hotels highlighting its establishment, expansion and many more. It also includes the choices of developing SEO, collecting data, mapping customer journey and many more as their marketing strategies and the use of social media, email and word of mouth as their individual’s approaches towards various marketing decisions. It also outlines the steps taken by both hotels regarding introducing sustainability, tackling social issues of discrimination unfair employment practices in the workplace environment and many more. Lastly, it sheds light on the changes that have occurred in regards to their marketing messages that they have adopted with the changing times.  
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