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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: Website loading is very important for user experience. According to Jong et al.(2022) the user experience was improved by the speed of access. I used the hyperlink to enter the site which was very easy to load. Therefore, the user experience of Hollywood bowel. Reading was very pleasing to the researcher.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 
Link 

	Answer: The site features few sub-pages categorized by service /product type. Costomers navigate these via a clear. Sticky navigation bar at the top of the page and a comprehensive footer. A “breadcrumb” trail also helps users track their location within the site hierarchy, making it easy to return to previous sections.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, the website includes an integrated booking system. Costomers can select dates provide details and confirm appoinments directly through a dedicated “book Now” portal. The process is streamlined with real-time availabil updates and a secure checkout interface for any required deposites.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: To the usability of the website, could be improve and more instituve navigation menu and faster page loading speeds. Ensuring all buttons have clear, described labels and adding a search bar would help users find information more quickly. Additionaly, increasing the font sige and color contant would improve accessibility for users with visual improvements.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:The webpage look clear, like professional authintiq that feels confidents, On a computer the layout is wide. Allow for multi-column content and large headers. On Mobile, the design is “responsible” meaning elements stage vertically for easier scrolling. The primary lavel is the navigation desktop shows a full menu bar while the movile version uses a complete “hamburger “menu to save space.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer:The website uses imagery high-resolution to showcase products and create an emotional connection with the visitors. Video is used easy to provide dynamic tutorials or background atmosphere without showing down the site. The color pattern is cohesive using primary brand colors for “Call to Action” buttons to make them standout. whle natural background colors ensure text remains easy to read.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Yes, the website use a live chat widget. It is highly effective for immediate inquiries. Offering real-time responses that are much faster than email. It provides a simple way for customers to clarify product specifications or service details instantly. Which significantly enhances the overall user experience and confidence.


	Question 2d – How effective are the social media links on the website?


	Answer: The social media links are effectively placed in both the header and footer for easy access. Social media and website successfully bridge the gap between the website and the company. Allowing users to see current projects and reviews.
However, there effectiveness could be improved by ensuring the open in a new tab to the website active.


	 
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: Cutomer reviews made available: Look for a dedicated “testimonials” or “Reviews” page. Check for third -party integration like Trustpilot. Google Review.Check if reviews are listed directly under specific products or services.Check up to date on the most recent 3-5 reviews.If they are form within the last 3 months. They  are generally considered “up to date”.

	Question 3c – How is the service presented as high quality? For what reasons would you use the copany’s service or recommend to a friend or family member? 


	Answer: Quality and Recommendation:
 Presentation of Quality; 
Visuals; Use of professsional, high resolution photography and ui/ux design.
Trust Signals; Display of industry awards, professional certifications (e.g. ISO, Fair Trade).or media marketing. 
Content; Detailed explanations of the manufacturing process expertise of the staff. Or use of premium materials.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:Clarity;Yes: if prices are listed clearly next to products or on a “pricing” table with no hidden fees mentioned in the fine print.
No: If the user has to “Contact for a Quote” for standard services or if the “ Add to Cart” price offers from the advertised price.
Value Reflection: Example If the price aligns with the perceived quality(e.g.a luxury brand charging a premium vs a budget brand focusing on affordability).

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Industry (e.g.”plumbing”)

	
	2. Special Service ( e.g. “Emergency repair”)

	
	3. Location; (e.g.”London”

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: “Yes” if it appears in the top ten results, or “No” If it does not. “Yes, the company’s website appeared as the 3rd organic result, indicating strong Search Engin.  Optimization(seo) for those specific keywords.”


	Section 5 – Reflection and conclusion

(1a 20 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites remain highly relevant in the modern UK business . While social media is vital for engagement, a dedicated website acts as a central hub of authority and builds consumer trust it allows business to control their brand narrative, host complex e-comerce transactions and provide detailed information that social platforms cannot accom,pdate, Furthermore a website is essential for Seo. Ensuring a business is discoverable by the millions of consumers who start their purchasing journey on search engine like Google.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer. My primary recommendation would be to optimize the mobile user experience ux. As a large portion of uk web traffic comes from smartphone. Ensuring the site is fully respojsive has fast loading times and features intuitive navigation on smaller screens is crucial improvement  ‘core web vitals; would not only enhance the customer journey but also help the site rank higher in search results.
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