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AI Acknowledgement  
Examples of statements If you have not used AI
I confirm that I have not presented any AI generated materials as my own work. 
I confirm that I have copies of my drafts, notes, and other resources I used, which I may be asked to provide in evidence.
Examples of AI statements if you have used AI
Example 1: 
I acknowledge the use of Grammarly (https://www.grammarly.com/) on Date to check my work using the prompt(s): 
1. Please check the following text for readability, grammar and syntax. 
I confirm that I have not presented any AI generated text as my own work. I confirm that I have copies of my drafts, notes, and other resources I used before, and after the use of AI tools which I may be asked to provide in evidence. 
Example 2: 
I acknowledge the use of SciSpace (https://typeset.io/) on 7 March 2024 to support my research using the prompt(s): 
1. Please provide me with materials on the biology of the liver. 
2. Please provide me with materials on liver cells. 
I confirm that I have not presented any AI generated text as my own work. I confirm that I have copies of my drafts, notes, and other resources I used before, and after the use of AI tools which I may be asked to provide in evidence. 
Example 3: 
I acknowledge the use of ChatGPT (https://chatgpt.com/) on 13 April 2024 to write my notes into submission format using the prompt(s): 
1. Please write up these bullet points as an essay paragraph at university level. 
I confirm that I have not presented any AI generated text as my own work. I confirm that I have copies of my drafts, notes, and other resources I used before, and after the use of AI tools which I may be asked to provide in evidence. 
Example 4 - acknowledgement of the use of multiple AI tools: 
I acknowledge the use of SciSpace (https://typeset.io/) on 28 June 2024 to support my research using the prompt(s): 
1. Please provide me with materials on the American Civil War. 
2. Please provide me with materials on the reception of Gone with the Wind. 
I confirm that I have not presented any AI generated text as my own work. I confirm that I have copies of my drafts, notes, and other resources I used before, and after the use of AI tools which I may be asked to provide in evidence. 
I acknowledge the use of Adobe Express (https://www.adobe.com/express/) on 24 June 2024 to edit photographic material: 
1. Remove background from Figure 1. 
I confirm that I have not presented any AI generated materials as my own work. I confirm that I have copies of my drafts, notes, and other resources I used before and after the use of AI tools which I may be asked to provide in evidence. 

**The above are examples, you must write your own AI acknowledgement.
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[bookmark: _Toc211416044]Task 1 – Research and Synthesis
During my research into the role of influencers in modern marketing I have found two sources that compare the different opinions that people have about the influence that influencers give in marketing, the first source that I have got my information from is available  at socialwick.com this source is a credible source as it gives the same information as many different  websites, it is a recent source and within researching through the website I have found that they agree having influencers is a powerful strategy to use in businesses as they can provide an effective way to build better connections with people. It will engage and drive sales throughout as they can have power over audiences' opinions, this can happen with their audience as they will build connections within their fan bases over time as their audience grows larger the more power they hold within people's thoughts and opinions. Following on these consumers will want authenticity, guidance so businesses providing a base of influencers that they recognize and have connections with they will want to be a part of these businesses, organisations this information I have also found in the source Lindenwood University Online (2024) The power of influencer marketing in the digital age. The next source I have researched is from University of Portsmouth (2025) New research unveils the dark side of social media influencers and their impact on marketing and consumer behaviour this website has published a journal article that speaks upon the “ the dark side of social media”, in which it is apparent that they have many disadvantages with influencers being involved within modern marketing the first being regulations many different sources agree with this Clark Chronicle (2024) The dark side of the screen: the negative impact of influencers in society, this being a source that agrees with the negatives of social media. With influencers they do not have regulations compared to other business partners this can cause a negative impact as it gives a business lack of control as it can result in consumer disaffection and may cause potential legal issues Gordonsols (2024) Influencer marketing: implications of the DMCC Act 2024.Another reason regulations cause a negative impact is the decreased trust, consumers may lose their trust in brads that do not adhere to regulations this will cause a decline in the customer loyalty and will affect the businesses reputation. Furthermore, another reasoning that this source has disagreements with influencers working with marketing is the promotion of different products some giving a negative impact such as diet pills, detox teas and alcohol this is detrimental to consumers mental health as it can cause various mental issues information provided from The Debrief (2024) Misinformation, deception and harm: reveals dark side of influencer culture, alarming study says.
 As fan bases have a deep connection with the influencers they follow, they will trust and engage with what influencers promote this causes a miscommunication between sellers and buyers as if influencers are not correctly researching what they are promoting it can cause many problems. Researching these two sources it is apparent that there are many different opinions on influencers in modern marketing and with these sources it is clear that it can be a positive approach in having influencers' promote your brands and the positives that it brings but following on it proves that there are many disadvantages and in doing so,  it is crucial that businesses are doing their research when asking influencers promote their businesses. In these sources the information I have gathered is that there are many different types of opinions in having influencers being involved in marketing.
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In the digital age, it is apparent that the relationship between a brand and consumer has been reshaped by social media. Among the change of the digital age the most influential force are content creators or more known as influencers, content creators have had such a grasp over people as they build trust, relatability and authority when communicating with their community online, with the growth of influencers overtime they have become the biggest  strategy when it comes to modern marketing. This portfolio explores how influencers impact their consumers decision-making, brand perception and the marketing trends that they are involved in, while also exploring both the opportunities and challenges that they will face and bring in today's marketing world. Marketing has such a large impact on the decision-making process that is in everyday life but there are many types of marketing strategies that we see every day. Marketing involves an understanding of what customers care about, it provides influencing a product that solves problems and communicating this in a way that will encourage them to action whether this action is buying, signing up or engaging within these products, Management Enthusiast (2024) The importance of marketing in business: driving growth and success.
 As marketing is a core function that will helps businesses reach out to audiences and will try standing out from other competitors it will always come back on how to provide a good marketing strategy that stands out, there are many different ways to provide marketing some being tv adverts, radio advertising, newspaper and magazine ads and many more, while having so many techniques of marketing when brands want to stand out they will always be looking for the next best thing to add on to their strategies. Many big brands have had positive marketing and negative, some positive marketing techniques that have been done are Nike “just do it", McDonalds' “I'm Lovin in”, Advertising Week (2024) Positivity in marketing: winning hearts, not just sales. and many more with these brands having such a successful outcome it shows that a good marketing strategy even as simple as a headline it will always be recognized and remembered. Some negative marketing techniques that haven't done so well are Kendall Jenner “Pepsi ad” this made people feel so disconnected with this company as it was the wrong place and time in doing so it effected this company with a big backlash from consumers, another is the burger kings tweet on national woman's day as they made a post in saying “woman belong in the kitchen” many people felt deeply offended as this comment what was meant to try and make people laugh but backfired on burger king and caused an uproar on social media effecting the burger king brand into people not feeling connected and disconnected consumers into buying their products from here All Time Design (2024) 15 biggest failed marketing campaigns of all time: lessons to learn from them. Following on from this is shows that brands will have to provide good marketing techniques when it comes to building their brand, this is where influencers are introduced but firstly what is a influencer?  From researching a blog made by Jenneifer Lane, called digital trendsetters Backstage (2021) Social media influencer guide. It carries on explaining that influencers are “people who have used their skills, knowledge and personality to gain a following online”. This provides an outlook on how influencers will create an engaging content that fits themselves to try and create a community with others who are interested in some niche as them. There are many times of influencers, mega influencer's boast over 1 million followers and are usually very well-known induvial ,another type are macro-influencers they have between 10,000 to 1 million followers these are typically specialised in a particular filed and have created an active following , the next two types of influencers are micro-influencers and nano-influencers, macro influencers have between 10,000 to 100,000 these types of influencers have a dedicated and focused audience within a specific niche area, these types of influencers are a valuable for a tailored marketing strategy as influencers are more engaged within this tight community they have built together and finally bringing it on to nano-influencers these are a smaller group of followers that have between 1,000 to 10,000 followers this group of followers have a more intimate connection even though they are a smaller group if followers they are a higher engaged audience Walter,N,Ulrich Fohl and Zagermann,L.(2024).Big or small? Impact of influencer Characteristics or Influencer Success. Even with the big difference of followers between all the influencers they all have a distinct role in an influencer landscape, all these influencers will have a different type of marketing approach to bring to these brands. The type of marketing approaches that influencers will provide for companies are the following, influencers will influence a brand, this collaboration will influence a brands visibility and will create and drive engagement through an authentic content, another type of marketing that micro-and nano-influencers will provide are a hyper-personalization this concept of marketing is providing personalized content with creating a stronger affinity and trust. With these types of marketing it can provide a lot of positives as they will drive sales for brands with connecting with their followers to try to get them and engage with these brands, using influencers to be a marketing strategy will provide engagement and conversations this will make it a lot easier for brands to connect with their audiences and drive sales. With this positives there are also a lot of negatives when introducing influencers into the modern marketing strategy some of which can cause a large effect on a brands name some of these negatives are a promotion of harmful products, influencers will often endorse products can may be seen as unharmful or sometimes dangerous these can be diet pills, teas and alcohol without giving a proper explanation on these items, when a influencer has such a large community of followers it can lead to a negative consumption habit as followers may not read into themselves and may just take an influencers word for it, another negative impact that influencers may have within the marketing world is the authenticity issues, as influencers becomes more commercialized audience may become sceptical of products that influencers may provide engagement on, as these products may not align with the normal type of content that these influencer's provide so this may erode the trust that followers have with influencers. As a conclusion from researching into influencers in modern marketing it shows that they can provide a lot of positives for these companies by promoting their brand and making sure that their followers are engaging with their product. Following on from these positives there are also a lot of negatives that can backlash on both the influencer and brand when collaborating on promoting the brand, so with this is concludes that brands will have to research into what influencer will connect with their brand more.
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**Copy and paste your slides here. You will need to ensure you upload your PowerPoint in the correct format to the Presentation link so we have access to it on the day of your presentation.
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