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Executive Summary
This report examines the most prominent cultural differences, attitudes, and customs in Japan and France. The primary purpose of hotels in the hospitality industry is to provide exceptional service to international tourists. To make an experience unforgettable, it is critical to understand and respect the needs, values, and standards of individuals from all cultures. The importance of body language in Japanese and France communication cannot be overstated. Eye contact is often seen as a sign of respect and honesty. Although English is widely spoken in many Japanese cities, french is widely spoken in France. Some visitors may not be proficient in English in both countries. When interacting with Japanese people, being brief, utilizing proper vocabulary, and avoiding vernacular are essential. Food has a high importance in Japanese culture. If the hotel serves Japanese cuisine, the hotel's staff members must know how to consume it properly. Take note of what the Japanese people want, need, and are concerned about. Put the hotel's visitors' satisfaction first and go above and beyond their expectations. Try to predict what the people want as much as the hotel's staff members can. Customers and employees should not be misrepresented or degraded in any manner. Checking in and out should not be rushed or unpleasant for Japanese visitors. While when dealing with visitors in France, great guests with formal titles (e.g., Monsieur or Madame) Serve guests quickly and efficiently, wear a uniform that reflects the hotel's image, and respect guests' privacy, e.g., knocking restrooms. 
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[bookmark: _Toc134718138]Introduction 
The main intention of hotels in the hospitality sector is to provide excellent service to visitors from outside. Understanding and upholding the requirements, cultures, and expectations of people from various nations is crucial for creating an engaging and memorable experience (Timm, 2011). The employees can guarantee that each customer gets individualized treatment and feels welcomed and valued during their stay by being knowledgeable about basic cultural differences, customs, and ways of acting (Wall and Mathieson, 2006). This report aims to evaluate key cultural differences, customs, and behaviours of Japan and France. The cultural customs, differences, behaviours, and do's and don'ts of the hotel staff member will be discussed in this report. This report will give hotel workers instructions on how to deal with foreign visitors, notably those from Japan and France.

[bookmark: _Toc134718139]Key Cultural Differences, Customs, and Behaviours for Japanese Guests 
The important cultural distinctions, customs, and behaviours must be understood by the hotel's staff members if they are to guarantee the satisfaction of their Japanese and French visitors (Jandt, 2016).

[bookmark: _Toc134718140]Respect for authority 
According to Bob, Japanese culture is fundamentally based on respect for authority and law. Japanese people have a tendency to revere elders and those in positions of authority. All visitors must be respected, but it is particularly important to speak politely to senior visitors and listen carefully to what they have to say (Samovar, 2009). French society respects teachers, employers, and government officials. Unless invited, address persons as Monsieur or Madame. Respecting authority is expected.

[bookmark: _Toc134718141]Nonverbal Expression
It is impossible to emphasize the importance of body language in Japanese communication. Many people think that staring someone in the eyes communicates honesty and respect. The hotel's staff members should try to establish eye contact while speaking with Japanese visitors (Johnson et al., 2022). To gauge the guests' comfort and satisfaction levels, pay attention to their body language and facial expressions—French places a premium on nonverbal cues in conversation. When engaging with French people, it's crucial to respect their personal space, greet them with a light kiss on both cheeks (les bises), look them in the eye, use proper hand gestures, and pay attention to their expressions and body language..

[bookmark: _Toc134718142]Thinking about the Language 
As per Moran (2018), despite the fact that English is widely spoken in many Japanese cities, some visitors may not have a solid command of it. It's crucial to be concise, speak clearly, and avoid vernacular while conversing with Japanese people (Kipnis, 2019). Use translation tools or hire people who can speak many languages to improve communication. The  main language in France is French. However, many French people understand English. Respecting the local language and culture means learning greetings, polite expressions, and simple phrases.


[bookmark: _Toc134718143]Gift-Giving
Gift-giving is common in Japan, particularly for professional and festive events. When a Japanese individual gives a gift to a staff member, they want them to accept it with both palms raised in thanks (Methan, 2001). Keep note of any presents the individual gets and notify the proper employees or management to adhere to hotel policies and standards. In France, On significant occasions or when welcomed to someone's home, it is customary to give  a gift. Wine, chocolate, flowers (excluding lilies and chrysanthemums), and other modest expressions of appreciation are all appropriate gifts. Unwrapping presents is a common practice after receiving them. When choosing a present, it shows consideration to think about what the receiver enjoys doing in their spare time. When giving or receiving a present in French culture, it is customary to show your thanks and gratitude, 
[bookmark: _Toc134718144]Dining Manners: 
Eating has a great priority in Japanese culture. It is crucial to know how to eat appropriately if the hotel's staff member provides Japanese food (Mackay, 2011). Japanese visitors may be grateful that utensils and other necessities are readily available. Learn the fundamentals of table etiquette, including waiting for the host or the oldest guest to begin eating before the individuals do. In France, one of the cultures is Start eating when the host does. Avoid resting elbows. Except for bread, use utensils instead than hands. To show satisfaction, leave a little food on your plate.


[bookmark: _Toc134718145]Dos and Don'ts for Hotel Staff 
japan
	Dos and Don'ts for Hotel Staff Members

	Dos
	Don'ts

	· Do pay great attention to the wants, needs, and worries of Japanese guests. Show that the individuals care by offering prompt support (Lewis, 2008).
· Do place a high priority on guest happiness and go above and beyond their expectations. As much as the individuals can, try to anticipate their potential wants.
· Do recognize and accept regional variations. When speaking with Japanese visitors, take into account their traditions, customs, and social mores.
· Do follow the hotel's dress code or uniform, if any, and present their selves professionally.
· Do address guest complaints and concerns with kindness, empathy, and a positive outlook in order to identify appropriate answers.
	· Don't bring up private or improper topics in conversation. Always conduct their selves responsibly.
· Don't make promises or agreements to the Japanese visitors that the hotel's staff members cannot maintain (Lewis, 2005). Regarding their ability, be honest and reliable.
· Don't disparage or share false information about customers or staff. Maintain a friendly and polite work environment.
· Don't provide anybody with personal information or facts if they are not authorized to receive them (Jandt, 2016).
· Don't rush or put visitors under any strain during check-in and check-out. Verify everything and include all necessary information.



 France
	Do's 
	Don'ts 

	· great guest with formal titles (e.g., Monsieur or Madame) 
· Serve guests quickly and efficiently.
· Wear a uniform that reflects the hotel's image
· show respect for guests' privacy. e.g. knock rest room; rooms
·  use polite words such as "Merci beaucoup" (Thank you very much) for appreciation 
· Resolve visitor issues quickly and efficiently to ensure satisfaction.
	· Avoid being intrusive with guests or overly familiar
· Avoid political, religious, and cultural discussions.
· Avoid assuming guests' nationalities or cultures.
· Keep guest information private.
· Do not be racist or sexist against guests.
· Avoid making unfulfillable promises to guests.



[bookmark: _Toc134718146]Conclusion 
In conclusion, the primary purpose of hotels in the hospitality industry is to provide exceptional service to international tourists. The rule of law and respect for authority are important both to France and Japanese culture. Both also value body language in communication. Eye contact is often seen as a sign of respect and honesty. Japanese is widely spoken in Japan, while French is widely spoken in France. Although English is widely spoken in both countries, some visitors may not be proficient in it. Take note of what the Japanese people want, need, and are concerned about. Help individuals immediately away to demonstrate individual concern for them. Checking in and out should not be rushed or unpleasant for Japanese visitors. Verify everything and include all that is required. While in France, great guests with formal titles (e.g., Monsieur or Madame), Serve guests quickly and efficiently, wear a uniform that reflects the hotel's image, show respect for guests' privacy, e.g. knock rest room and rooms, use polite words such as "Merci beaucoup" (Thank you very much) for appreciation. 

[bookmark: _Toc134718147]Recommendations 
[bookmark: _Toc134718148]Encourage cultural awareness and understanding: 
Moran (2018) stated that staff members of hotels must be culturally aware to understand and accommodate the varied interests and expectations of foreign visitors. Hotel staff members may benefit from participating in cultural seminars or listening to guest speakers share their experiences and viewpoints to get a greater awareness of diverse cultures. Encourage guests to have an open mind, embrace other people's beliefs and customs, and show respect for those from various cultures. People will feel appreciated and understood as a result of this, and the workplace will look more open and accepting (Timm, 2011). Staff members should make an effort to provide personalized treatment by considering cultural variations and modifying their approaches.

[bookmark: _Toc134718149]Continuous improvement and training: 
Encourage hotel staff to take advantage of chances for continuing education and development in order to improve their capacity for communication, cultural awareness, and customer service, and provide those regular seminars, lectures, or online training. This will be advantageous for both the staff members individually and for customer service as a whole (Johnson et al., 2022). Employees are better prepared to provide great service and confidently manage a range of visitor circumstances by staying up to date on industry trends and best practices.
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