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In today's article, I will be speaking and analogizing two big names of resort chains in the UK and Internationally.
Let’s take a journey in the past and speak about how these two brand  appear in the hospitality industry.
First brand that appear in the hospitality industry was Six Senses founded in 1995 when Sonu Shivdasani started with the first resort. Six Senses brand wanted to have their own vision on how the brand will go into the world business. Their vision was from the way they designed their buildings to the way they prepared the food to treated the guests in their original way. They wanted to come with something new on the market those are called magic elements. ( their own brand of drinks, food and buildings all based on  a healthy ecosystem).
From the beginning, the role of wellness played in their story. That’s why they started to incorporate Six Senses Spa into every resort. It took a while till they’ve expanded internationally but they wanted to become internationally with a name and a brand that not that many competitors could offer. In 2014 they had a lot of programmes that could fit for any guest.  They had lot’s of initiatives  which brought a whole range of benefits. 
In 2019, Six Senses had a massive change and became part of IHG family of brands. By joing IHG they had access to a wealth of systems but it was hit hard by the covid but they still managed to continue with physical and mental well-being- at home which the wellness board reached out to guests trough live at home with Six Senses digital content.
They haven’t stopped for a second and they have opened new locations all over the world and now the main project is to take over Saudi arabia’s West coast.


The other brand Moxy was founded a lot later than Six Senses, in was opened in 2014 in partnership with the Swedish furniture brand IKEA. The founder of Moxy brand is Birger Hatlebakk.
The first hotel was opened in Milan.  Moxy is an affordable and stylish hotel brand designed to give guests everything they want and nothing they don’t. With more than 70 hotels across worldwide break the rules of a conventional hotel stay. The most bizarre thing is that the check-in starts at the Bar. The rooms are created for guests so they can save space calling them smart bedrooms with lot’s of programming to plug and play. The Moxy experience is based more on programs that offers to the guests an exclusive experience and more benefits including free nights and elite status recognition.  Moxy hotels is more considered one of Marriot International Hotel chain in the world trying to create the most innovative economy lifestyle brand.

It is a major contrast between these two brands from the beginning of history. Six Senses has the benefit of being first and holding a better prosperous history than Moxy till the present, but Moxy has a good future onwards and it may become a lot more effective than it is now in 28 years of history Six Senses.
Six Senses already created a reputation for their extravagance services and zones which for Moxy Brand is simply the beginning of attempting to reach the top and compete with their strong rivals. There are two diverse methods of assuming these trademarks.
Six Senses desires to show the most suitable services for their visit with their own trademark of beverages, nutrition, and programs of social adventures, activities, and provincial culture, and not the final thing to be ecological.
On the different side, Moxy wants to be more inventive and have a financial lifestyle. In the same period, they desire to deliver everything to their visitors with plenties of programmers and adventures.

Six Senses in comparison with Moxy is well known that is more pricey, it has more suitable zones, it has more adequate services, more extravagance, much more extensive and more satisfactory in any mode than Moxy but let’s carry all this step by step and create a distinction between these two trademarks.
The first distinction between these trademarks is the expenses, if you reserve an advancement room with few weeks before you travel you can get a room in Six Senses places starting from 600 pounds a night depending on what zone are you selecting because costs can go up to 1500 pound a night and a room in Moxy starting from 100 pounds if you are trying to get a room from day to day the expenses goes indeed high for both trademarks but always Moxy has a lower rates. If you reserve day by day Six Senses fees start from £1000 pounds for a normal room and on the different flank at Moxy 370 dollars which is still a big discrepancy. If you are varying for the top executive presidential suits in these brands the costs are even higher starting from a range of £1300 – £1800 in Six Senses and from a range of £350 - £750 relies on how you reserve the rooms, in the advancement of few weeks or day by day. I must note that these costs are for the greatest places.



In Moxy Brand a normal room at a reasonable price of £100 a night includes: 

Double bed  
Mini Bar
Free Wi-fi
Tea & Coffee facilities, 
Vanity area Hairdryer
Parking included in majority of the places. 
Breakfast included
Gym and spa access depends on location 
Different activities for guests included or not included in price it all depends on guest requirements.





In Six Senses for a normal room you will pay a expensive price around £600 and included
Transfer from airport can be arranged.
King size bed  very spacious room with a preferred view sea or mountain
A mini bar included in room price  
Unlimited access to wifi. Ironing and washing services
Dinner and Breakfast are included.
Gym Spa free access
Activities like skying, diving, swimming, boats trips, air ballon and a lot more deepening on guests requirements.
When you book you can choose your preferences and your activities that are available at that resort or near the resort.

All these contrasts that I have said above regarding costs and services that every trademark requests are all regarding what individuals want and expect. If they desire to pick luxury assistance and include better chances to select from their intention go for Six Senses.
If they simply desire a sufficient night of rest and not an extravagance and additional alternatives they choose to go for Moxy.
Again, it regards funds as well because some guests won’t hold the funds to spend for more pleasing services or they will think that with the discrepancy in costs, they can disburse it somewhere else on other items depending if they touring for relaxation or for company. Moxy is always a powerful trademark and some of their resorts present identical benefits as Six Senses for a less costly but the only issue is that they don’t own resorts in every city that will deliver the exact benefits as Six Senses.
In comparison with Moxy, Six Senses resorts will present identical assistance in any place in the world and is already a trademark that built a reputation for itself. When you speak
Six Senses carries your mind straight to extravagance and opulence, It also indicates that the guests who stay in Six Senses have a diverse stateliness from individuals who pick Moxy.
All I wanted to communicate is that it doesn’t count what trademark are you selecting as long you exit the Hotel or the Resort satisfied with the assistance that you spent for. Funds don’t buy satisfaction but they can buy benefits that make you satisfied.
In Conclusion, Six Senses luxury resort is one of the best accommodation brands.
It delivers high engagement in both needs, nationally and internationally and it has a better method than others competitors.
Moxy brand at the moment has a high concentration in the global market likewise but it would never compete with Six Senses because Six Senses is viewed more as a luxury resort than a hotel brand like Moxy.
Moxy must concentrate and advertise its products in a method that helps to make an enterprising side. This may be achieved by involving adequate publicity channelers and modernized technology. The Moxy trademark refinement should assure that growing a business using media channels is both immediate and avoiding. Straightforward admission may contain the website, sales, and marketing experts as fresh and influential publicity and commerce campaigns as Six Senses did.  
       We believe in the transformative   impact of travel, from your experiences to your well-being and the world around you. That’s why long-term positive change is woven into the fabric of every Six Senses property
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