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Sustainability is a discussion that had been around since the eighties amongst the literate personnel representing major companies talking about climate change and increasing population around the globe. The issues around global warming has caught the attention of experts from as early as before the first World War but only opened the eyes of billions of people when the pandemic of covid hit and experienced the first ever global lockdown. Sustainability is a one way of putting many different methods of saving of planet from climate change together as one creative solution that all individual and companies are capable of practising to reduce the ever increasing threat. Todorov, V. I. and Marinova, D. (2009)

Hospitality is an industry and the hotel sector in particular that produces high carbon footprints in many different  ways due to their energy consumption in providing power to many different services such as spa, gymnasium  and many other amenities within the hotel and  depending on their star ratings some produces higher  carbon emissions than others. The star ratings of hotels and the energy consumption per room usually also have a strong positive link while heating and cooling continued to be the primary sources of energy use. Goldstein, K.A. and Primiani, R. V. (2012)

This essay aims to  further explore the ideas of sustainable hospitality in hotels that are currently  working efficiently in practice and  at the same time look at their profitability, social responsibilities, economical contribution and their awareness to  environmental issues and their commitment to solving the problem. Hamilton, C. (2009). The Wellness of  workers having good  work life balance, safe working environment and contribute positive impact to the environment. What steps are hotels currently taking developing sustainability strategies and how they educate the people about sustainability, carbon footprints and renewable energy and how it can be adapted by the hotel industry. Pryce, A. H. (2001). What challenges the hotels are currently facing in  pursuit of becoming carbon neutral towards sustainability. What is being done to balance the impact of these changes to the whole customer experience in the hotel as the most important matter. Any progress on new tactics and strategy of different organisations towards their company’s sustainability plans. Analyse some of the examples and models of these different strategic  programs being practiced in many different hotels. Jackson, T. (2006). And then finally evaluation of the best methods to use in hotels to confidently claim being a sustainable hotel.

Sustainability in general brought passionate people to committed their life to ensure the correct practice is being followed by all the major industry around the world. In Advertising and marketing are widely focused on sustainable development. Jackson, T. (2006)

Hotel sustainability is ideally generating profitability on hotel holidays and tourism as well as carbon emissions. While the majority of the medium sized hotels have started practicing different ways of working towards sustainability like using biodegradable materials to serve their customers such as paper cups, straws or even plates. Being the biggest threat or say near future challenge, climate change is now the most talked about subject around the globe. Hotel Analyst (2012)

Because of the seriousness of this matter and the sustainability that will support it hotel companies now have to employ sustainability experts to have full accountability of creating strategy for its development and  most of the time the whole new department builds a whole new team to carry this  special role as the company sustainability manager or representatives  with a single task to focusing on research and updating the company and latest concept, technologies and models in sustainability looking internal reconstruction of structures educating every key members imperatively organising appropriate training courses on sustainable hospitality and  proper education for every individuals working  in the company. Hotels are currently in a different level of competition as essentially the more people  to have knowledge about sustainability and  understand the importance the better chance of success. In all the same importance is future negative impact if this matter is ignored. So it is essential that a system to measure success of the changes are in place such as some key performance indicators. Diesendorf, M. (2000)

Although nowadays In many occasions hoteliers invest in sustainability by involving the local communities in education around global warming or climate change inviting the locals to attend training course in hope that so they participate in this  planet saving operation commitment. To have a good idea about proper waste management for local community in time will be a  huge positive impact. And  at the same time contribute towards social community which in a way will provide a sustainable sources of marketing and advertising through word of mouth. Goldstein, K.A. and Primiani, R. V. (2012)

Some hotel operator companies have implemented a massive company policy on recycling their own waste as one of methods in reducing their waste and highly important use of recycled and recyclable materials. Buying organic products from as known green carbon neutral  sources. In many hotels these days are using renewable energy coming from solar panels attached in their own roofs. And big name hotelier like Hilton international or the NOBU have all inclusive holidays that introduces the local amenities to their guests while providing waste bins around their town to ensure cleanliness are kept in sustainable matter. Heardable (2012)

Sustainability revolves around the benefits concerning social, economic and environment as well as profitability when applied to business such as a hotel.  According to the world tourism organisation, all forms of tourism in all types of places including mass tourism and specialist tourism segments can benefit from sustainable development principles and management techniques. Hamilton, C. (2009).

It is also a huge problem with big investment firms the relationship between the operator and the investor or stake holders in relation to the level of understanding the long term benefits of sustainable hospitality so agreeing in one common sustainability vision becomes a barrier.
Nowadays investment firms invest in acquiring assets or hotels buildings that was initially designed with the sustainable materials as a fully sustainable source of cash or capital.  And looking at the matter deeper, the challenge is greater than what many people see outside the hotel industry because many hotels are  challenged in  turning to a fully sustainable business which means overall design  and construction of the hotel buildings are in compliance with using  the long list of materials building it. Steurer, R., Langer, M. E., Konrad, A. and Martinuzzi, A. (2005). This is a critical decision for the investors specially those invested in a franchising company as it  holds their flow of income and growth and In many occasions the majority of the profit in the hotel is immediately transferred across the globe to the franchiser. It immediately affect the decision to reconstruction of  sustainable hotel specially those whom invested in the already operating premises and in need of total refurbishment  because it contradict on the sustainability ideas. Barter, N. (2011)

However, sustainability can be achieved one small step at the time from using sustainable material to be used in their operations such as changing the sheets and beddings to a sustainable materials or using refillable bottles and reusable products avoiding plastic. A sustainable  tourism would simply mean the use economically viable option and accessibility of local resources  but keeping it in a good condition for the reason of which the future of tourism will depend totally on the physical environment in the social fabric of the host community. Amsler, S. S. (2009)

According also to the world tourism organisation, the sustainable tourism should make optimal use of environmental resources yet constitute a key element  maintaining essential ecological processes and helping to conserve natural heritage and biodiversity. Roper, J. (2012)

Reducing waste in many ways possible in every hotel is already  an act of caring for the environment and the future of sustainable hospitality. Articles seen everywhere from all the the hotel companies have one thing on common. They all agree on the accepting their own Individual role as a protector of the environment and commitment towards sustainability to fight climate change with all having one duty to mankind. The duty of care to reach other and the world we live in and the for the generations to come. Being aware that it takes all of the people to gain knowledge and understanding to follow the practical responsible action towards sustainability for this whole idea to work. Bowen, D. (2003)

In as well developed world A vital mass education on  environmental issues and knowledge around  sustainability must be increased and shared continuously is the ultimate act of  responsibility to save and conserve natural resources and protect global ecosystems to support healthier sustainable lifestyle. Zink, K. J. (2005)
 
As an effective example of good practice in educating people on climate change and sustainability is happening in one of the USA territory. A number of students and tourism entrepreneurs gathered along  the entire coastal municipality of Costa Rica to participate actively in taking care of the beaches and contributing effectively to the various educational programmes under the Blue Flag ecology programme.  since then it has been one of the most  sustainable holiday destination in the world where tourist are also being educated on how to make optimal use of natural resources while taking care of them at the same time. Learning systematic ways to reduce waste and recycling materials. Pryce, A. H. (2001)

This clearly shows that at least we  one region closer in achieving the worldwide goal for tackling climate change starting from being fully sustainable. A small step for men and a giant leap for mankind. Armstrong 
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