


Customer Service 


       Into a following essay I will discuss in a detail, purpose and examples for great customer service. Why this is important and how this helps into any business environment. Why many companies invest millions every year for improving their relationship with the customers. Some common methods for dealing whit people and various situations. According some of the best expert in that science called ‘’customer service’’, we will describe which are the most successful strategy for reaching customers love.
  Good service must be one of the very first priorities to the companies if they want to achieve big income and profits. 
Considering examples such as IKEA, Ritz-Carlton Hotel, and The LEGO Group, companies’ each one leaders in their business environment. 
We gain knowledge what the consumers society needs.
How to bring more clients is our business, how to keep they for long and how to turn them into a lifetime engaged customers for our brand and mission. 
We go to discuss some of the main principles working with customers, some psychological tricks, represented with real examples, some of the most popular brands, across the world.
How new technologies helps businesses and developing feedbacks to a new level of customer service.

         According the article from (Wright, 13.02.2013), there are few very important fundamentals customer service philosophy methods.
1.Common sense- ‘’the basic level of practical knowledge and judgment that we all need to help us to live in a reasonable and safe way’’ (Cambridge Dictionary).  However, simple put treats your customer, clients on the way that you want to be treated. Make sure that your team members respect the product/service which they sale and they respond in a proper way to any customer. That increases significantly chance your product or service to be recommended.
2.Flexibility-adapt your team and company policy to any customer. We all know the cliché ‘’customer is always right’’, and that true if we want to have successful business no matter what area you are in. Complaints, inquiries, information, for any needs, you are there to listening your customers and come up with solution, in adequate way for your business and clients. There are different types of customers, some of them are quite rude, some are over-reacting, some of them asks a lot of questions, sometimes even not related with you or with your business. But however, your staff should have ability to work with any kind of customers.
Customers behaviour is another very sensitive topic, which I want to emphasize. 
How to recognize different customers behaviour and what is the right approach to them. 
Many companies rely on practical training for the employees.

3.’’Do not say first goodbye’’- even if you think you have done everything to satisfy your customer’s needs. You are the one, who represent the company. Always look forward how you could help your clients with questions as ‘’Is there anything more that I can do for you?’’ 
4.Try to save your customers for as long as possible. – Offering good customer service is one of the best ways to keep your clients loyal to your brand/service/product. Research show that is much easier to keep old customer then to make a new one.
   Considering these principles of excellent customer service, we understand that how mass of users knows your company, and what is your image in front of the world is very important.
A good name and attention to the client, could help a lot in deciding by the client,
 , Where I want to spend my money?’
 ‘’You never get a second chance to make a good first impression. When someone contact your company for the first time- whether via telephone, internet, or in person- remember just how important that first impression can be. Making that stranger feel wanted and appreciate can turn him or her into a lifetime advocate for your service or product offerings, whether he buys or not.’’ (Shapiro, ‘’ The Welcomer Edge). 
The way how we are talking, acting with customers has strong impact on whether you will be able to win this client. Dealing with customer directly face to face, have many advantages, is considerably easier to ‘’cheating’’ with client in person. Therefor many companies invest big part of their capital to improve customer service and relationship with the clients. 
Keep your brand name good and decently for rest of the world is expensive undertaking but necessarily.  When consumers know your name reputation and trust to this reputation, they are inclined to recommend it to their circle of acquaintances, social media or happy feedback from them. 
Betting on high standards for customer service is one of the best things you could do to your busines.  Useful strategy for many companies is to invest money for training their employees, how to be able to work with any kind of customers. Teaching them in a new method for interaction with customers and proper work attitude. 
Some big companies go beyond usual customer service, and they inspire new modern and innovative ways to satisfy their customers. 
Example for that businesses are some of the most popular brand around the world. Working in various fields areas business, (https://blog.hubspot.com/service/good-customer-service). 
 Hotel Ritz- Carlton their motto is ‘’At the Ritz-Carlton Hotel Company, L.L.C., "We are Ladies and Gentlemen serving Ladies and Gentlemen." This motto exemplifies the anticipatory service provided by all staff members.’’ , (https://www.ritzcarlton.com/en/about/gold-standards). 
And their customer service is legendary, with attention to any details even the smallest one. 
‘’ If this customer service sounds over-the-top good, it is not. Ritz-Carlton's commitment to exceptional customer service is so strong that any employee is independently authorized to spend up to $2,000 per day to improve guest experience. That is right -- whether an employee works at the reception desk, in the restaurant, or cleaning hotel rooms, they can independently decide to make guest's experience exceptional.
In an interview with Forbes, The Ritz-Carlton Group President and COO, Herve Humler, describes the organization's key to making customer service so stellar: employee engagement. Humler noted, Ritz-Carlton is committed to excellent service, and its mission -- "We are ladies and gentlemen serving ladies and gentlemen" -- serves to reinforce and promote employee engagement in their day-to-day work to look for moments when they can transform a customer's experience.’’, (Bernazzani, 16.08.19) .
This incredible example just shows us how with good enough team, devoted to your business cause, and enough funds, you can keep your company brand over any other in same area. 
Over 70 percent of customers feedbacks about this hotel are positive. 
The Ritz-Carlton is and always would be emblem for extremely high customer service and professional attitude. 
Form hospitality busines let us goes to something little bit different area, namely the world of worlds toys.  
 The Lego Group-the company is founded by Ole Kirk Christiansen in 1932. 
The company motto is ‘’only the best is good enough’’(https://en.wikipedia.org/wiki/Lego).
The company mission is ‘’ LEGO® Life’s mission is to build the largest creative, kid-safe community in the world. A place where children get inspired, have fun and are empowered to express themselves and their creativity.’’, (https://www.lego.com/en-us/life).
Things such as friendly staff, great offers, free delivery over £35, rapid respond to any feedback are only few of the reasons why LEGO’s customers are so attracted to the brand.
They go one step forward even in their mission to make any kids around the world happy.
‘’ Ever order a Lego set and found that a tiny, yet instrumental piece was missing? Lego offers a missing-pieces service which delivers bricks that are accidentally left out during packaging. Additionally, when the piece is delivered it is accompanied by a personalized apology from the company, even if the piece was lost after packaging, Lego may still replace your order.’’ (https://blog.hubspot.com/service/good-customer-service). 
This attention to any detail and clients does not go unnoticed. That is why in February 2015, THE LEGO GROUP replaced Ferrari as ‘’the most powerful brand’’. 
IKEA- is the place where you can ‘’touch’’ a good customer service. You can sit on it, you can have lunch in one of the many restaurants there, you can leave your kid po play on their Children play centre, while you choose your new one sofa for your living room or fully equipped kitchen. 
All this is to make shopping in IKEA, not like any others, their strategy is to make your shopping unforgettable. 
The company motto is ‘’ creating a better everyday life for the many people’’
Investing money to keep clients all day at the shop.
How smart is that?
Making everything ‘’in one hand distance’’, is what invite millions of customers every day in each IKEA shop around the world.  
       Small things like offering coffee/ water to your customers after they have entered your store or interest in really understanding your customer’s needs and helping him choose the most suitable product for him, make a difference.  Peoples likes to be listening and understanding, especially when they go out with the idea in their mind, to spend money. 
I could give example from my own experience. Once I brought sunglasses for £200 just because I spent about one hour in the shop, talking with the customer assistant. The lady there were so kind and with such a convincing voice, that I even could not realize when I went to the checkout station and I left the shop with sunglasses for £200 in November. 
But the feeling that this lady gives it to me was irreplaceable. While on my way for home I was thinking about what was happened there. Then I really understand that some people are born for customer service. I strongly believe that to be successful one business you need people like this. Employee with boundless confidence and an innate sense of approach to the customers. 
Good customer service depends largely on this how your employees are filling at work. If they are happy and satisfied with the work, conditions and opportunities offered to them. They would give the maximum of their capabilities at work. 
Strategy delight your employees happy to have a happy customers and happy profits. It is very true and proven over the time.


    Overall, training employees, investing money in better environments for direct communication with the clients and attention to any detail, they are always rewarded and have a positive impact on business and their profit at the end. 
Make the customer wanted and he or she will always come back to you and your service. 
That is the main priority.   
Demand determines supply. Nowadays the competition in every aspect of buying and selling services or products is significantly more comparing ten to twenty years ago, when the supply determined demand. 
 Exactly because of this every company attempt to attract more and more loyal clients, as the most successful of them go beyond status quo understanding for satisfy their customers by approaching new innovative method. 
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