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What is Fair Trade?  What problems does it face in the implementation of its main aims?

In beginning to answer the question posed ‘What is Fair Trade?’[footnoteRef:1] It is important to note that there is Fair Trade the concept, which is a dynamic social movement globally that includes many stakeholders, including the ‘World Fair Trade Organisation’, ‘Fair World Project’, ’Ten Thousand Villages’, ‘Non- governmental organisations (NGO’s) and Alternative Trade Organisations (ATO’s)’ (Anderson, 2015); helping to ensure fair and equal conditions for trade between the Global North and poor of the Global South.  There is also the well-known ‘Fairtrade’ International and its certified labelling of products and produce that is prevalent on our supermarket shelves and various retail outlets; recognisable to many by the iconic logo (Fig.1).   [1:  The Cambridge English Dictionary defines Fair Trade as ‘fair trade (also ‘Fairtrade’) a system of trading with a developing country in which good price is paid for their exports, and the people who produce the goods have good working conditions and are paid a fair wage’.  This definition forms the foundation of the Fair Trade Movement globally. (Cambridge University Press, 2020) https://dictionary.cambridge.org/us/dictionary/english/fair-trade [accessed 13/06/2020]] 


This work will aim to demonstrate how there are many Fair Trade initiatives and organisations, and what this means for the poorest growers and producers of the world.  Fair Trade, as can be seen in contemporary times, has its roots in the not-so-distant past and has not had an easy passage.  The implementation of projects, with goals and aims, has received criticism and faced many issues and in answering the question ‘what problems does it [fair-trade] face in the implementation of its main aims? This work shall not shy away from the criticism  but will discuss concerns in answer to ‘What problems does it face in the implementation of its main aims?’

The ‘‘Fairtrade’’ is an organisation, which can be said to be a phenomenon that, over three decades, has become ever-more recognised by consumers of the Global North.  Supermarket shelves now display an ever-growing choice of products that have been awarded the right to display the ‘Fairtrade’ Certification Logo[footnoteRef:2] (Fig.1).  Sainsburys is an example of a UK supermarket that has a dedicated selection of home branded products showing their commitment to ‘Fairtrade’ (Fig. )  Michael Anderson wrote in 2015 that ‘‘Fairtrade’ has been hailed as one of the retail success stories of the past decade’ (Anderson, 2015).   [2:  FLOCERT is an independent verifier of fair-trade organisations globally, founded in 2003.  Ensuring ethical practices are adhered to.  As independent auditors of ‘Fairtrade’ International, FLOCERT ‘check compliance with [‘Fairtrade’] social and environmental standards’.  https://www.flocert.net/about-flocert/ [Accessed 11/06/2020]] 

The ‘Fairtrade Foundation’, in 2017, said of the UK consumers ‘that 93% of people are aware of ‘‘Fairtrade’’ while 83% of people trust Fairtrade’ (Fairtrade Foundation, 2018).  The ‘Fairtrade’ mark is used in over 50 countries worldwide and arguably one of ‘the most globally recognised ethical label’ (Fairtrade International, 2018).  UK retailers such as the Co-operative Society, Waitrose and Tesco (to name but a few) have made commitments to change their product ranges and to replace items, such as cocoa, tea, flowers, bananas and wine, with only ‘Fairtrade’ certified items.  Driven by consumerism and public support for growers and producers of the poorest countries, retailers have had to embrace and indeed drive change.  Consumers have become ever aware of how produce is grown, how products are made, and by whom, and are better informed of the conditions of those producers, which in turn has created a consumer expectation that retailers should and must take responsibility when sourcing goods for the supermarket shelves, cafés, coffee houses and clothing outlets.  

‘Fairtrade’ commodities cover an extensive range of ingredients, whole foods and textiles; these include coffee, tea, sugar, cocoa, quinoa, bananas, cotton, fruit and fruit juices, herbs and spices, honey, nuts/oils, rice, vegetables, wine, gold, sports balls, textiles, carbon and composites and are to be found predominantly in the Global South (Fairtrade International, 2018).  It is estimated that ‘Around the world, nearly 1600 producer organizations, representing more than 1.6 million farmers and workers, are active in ‘Fairtrade’ (Fairtrade International, 2018).  
‘Fairtrade’ International encourages big company names to sign up to their cause and to participate in a global and dynamic movement to improve the lives of the producers of much of the staple commodities needed or wanted in the more affluent countries of the world.  ‘Fairtrade’ certification gives the consumer the confidence that the product has met stringent targets and that co-operatives of growers and producers have been treated fairly and that they have used ethical and sustainable methods of farming and production.

‘Fairtrade’ may be well known today, but the concept of Fair Trade and the social movement to bring to the attention of the world the plight of Global South artisans and growers, is said to have had its humble foundation back in the 1946 when a lady by the name of Edith Ruth Byler began ‘importing needlecrafts from low income women of South America’, helping them to raise much needed funds for their communities.  Supporting ‘small -scale artisans in developing countries’ was the idea Edith Ruth Byler had, she began the ball rolling by selling the work of Puerto Rican women from the trunk of her car (Mosaic, 2015) in North America.  The Mennonite Central Committee, of which Edith Ruth Byler was an active member, ‘saw the long term value that sustainable income opportunities would bring to impoverished villages’ (Ten Thousand Villages, 2018) and supported Edith in her quest.  ‘Ten Thousand Villages’[footnoteRef:3] is a fair trade organisation that has grown from Edith Ruth Byler’s initial entrepreneurial concept; the organisation embraces the need to support individual artisans and their communities by ‘bringing their products and stories’ (Ten Thousand Villages, 2018) to the public and prospective consumers of the Global North.   [3:    The ‘Ten Thousand Villages’ organisation name was inspired by Mahatma Gandhi quote ‘India is not to be found in its few cities but in the 700,000 villages…we have hardly ever paused to inquire if these folks get sufficient to eat and clothe themselves with’ (Ten Thousand Villages, 2018)] 

[bookmark: _GoBack]Whilst Edith Ruth Byler may have been raising awareness in North America, there were growing movements across Europe from the late 1950’s that were also aiming to assist refugees and the poor of developing countries.  One such organisation was the ‘Quaker-led Oxford Committee for famine relief’ (Bondarenko, 2018) known today as Oxfam International; beginning Fair Trade selling the arts and crafts of Chinese refugees, but by 1964 they were assisting developing countries by introducing sales to the Global North of handicrafts and cards made by poor communities of the Global South (Bondarenko, 2018).  
Another organisation, around 1967, the ‘charitable Roman Catholic organisation – SOS Wereldhandel’ (Bondarenko, 2018), later to become ‘Fair Trade Original’ was proactive in supporting artisans of Haiti, purchasing ‘wood carved goods’ (Bondarenko, 2018) to sell in Europe.  The organisation was dynamic, spreading the Fair Trade concept out to ‘West Germany, Austria, Switzerland and Belgium’ (Bondarenko, 2018).  A slogan that was gaining momentum across the US and Europe was ‘Trade not Aid’(Fig.5), a message, simple in its concept, that said that trade gave a far more sustainable future to the developing countries than aid alone.
Traidcraft is another organisation that was created to ‘Fight poverty through trade’ (Traidcraft, 2020).  To many UK citizens the name Traidcraft is synonymous with Fair Trade coffee and goods sold in churches and charity shops nationwide.  Their work has included campaigns to not only inform the public, but to also drive political pressure to improve conditions for the poorest people of developing countries and call for equality and trading conditions to help and support them in their growth and survival.  One such campaign was to ensure a Fair Trade future post-Brexit; with pressure and campaigning ‘products from the 48 least developed countries will continue to have duty-free access to UK markets’ (Traidcraft, 2020).
Fair Trade is driven by the continuous fight for justice and equality for all citizens of the world by many organisation but how this is achieved is demonstrated by the mission, aims and goals of the ‘World Fair Trade Organisation’ (WFTO) established in 1989 (World Fair Trade Organisation (WFTO), 2019), previously known as the ‘International Federation of Alternative Trade’ (Bondarenko, 2018).  WFTO define Fair Trade as ‘partnership, based on dialogue, transparency and respect, that seeks greater equity in international trade’ (World Fair Trade Organisation (WFTO), 2019).  The WFTO brings together organisations across the Fair Trade movement and with cooperation and a ‘unified vision’ (World Fair Trade Organisation (WFTO), 2019) established an agreed ‘Fair Trade Charter’ (fig. 3) for all stakeholders to follow.  Both WFTO and ‘Fairtrade’ agree on 5 points:
1. Market access to marginalised producers
2. Sustainable and equitable trading relationships
3. Capacity building and empowerment
4. Consumer awareness raising and advocacy
5. Fair Trade as a ‘social contract’ (Anderson, 2015)
These 5 points, working alongside the 10 principles of the Fair Trade Charter, put people and planet foremost and by ensuring compliance at every level by all, from the grower and producers upwards; it is hoped that poverty can see a huge reduction, marginalised groups can have a voice, the aims of the Sustainable Development Goals (United Nations, 2019) can be realised and food security can be achieved for not only the Global North but predominantly for the developing countries of the Global South.  Eradication of child labour, sustainable farming, gender equality, education opportunities, financial support and long-term investment in cooperatives are all goals and aims of WFTO and the multitude of organisations and charities working in the Fair Trade sector under the umbrella of WFTO.  
Like ‘Fairtrade’, the WFTO also has a recognisable label for produce sourced from its Fair Trade members worldwide.  Unlike the ‘Fairtrade’ FLO certification, the WFTO label (fig.4) is owned by WFTO members and does not require a licence fee from members who reach the Guaranteed status (World Fair Trade Organisation (WFTO), 2019).  
Fair Trade movements need consumers but that in itself is not sufficient.  Fair Trade requires informed citizens to look beyond their purchases.  Sustainability is a strong element of Fair Trade and it is not just for the developing countries to adopt and achieve.  To implement the goals and aims of Fair Trade there is a need for further awareness, education, understanding and a desire to keep change dynamic in an ever-changing world.  An example of raising awareness and challenging the barriers faced by Fair Trade is the national ‘Fair Trade Wales’, established in 2008, making Wales the first ‘Fair Trade Nation’ in the world (Fair Trade Wales, 2018).  From the Welsh Assembly Government to the nursery schools, Wales has made a commitment to buy and use Fair Trade products and produce and to support the Global South in developing and living sustainable lives and helping to improve conditions for all growers.  Through education programmes, provision of leaflets and resources, nation-wide support and events for ‘Fair Trade Fortnight’, along with year-long support, ‘Fair Trade Wales’ has led the way in Fair Trade awareness and a pro-active approach, and helps to ‘promote values, unity and development’ (Fair Trade Wales, 2018).  
Fair Trade is not without barriers and obstacles.  Fair Trade is competing in a globalised free trade market, where profit and consumerism are driven by the capitalism of the richest regions of the world.  Oxfam in 2015 criticised the World Trade Organisation (WTO) for not ‘delivering what the world urgently needs: a strong and fair rules-based trading system’ (Oxfam International, 2015).  Global members of the WTO may have signed up to the UN Sustainable Development Goals (United Nations, 2019), but the regional trade agreements made or proposed, do not support the Least Developed Countries (LDC) of the world; indeed some policies and agreements have detrimental effects on the poorest of the world.  The consequences of policies and decision making by the richest countries are acutely felt by the LDCs and it is these issues that Fair Trade advocates have to tackle.  Trade agreements such as the Trans-Pacific Partnership (TPP) and the Transatlantic Trade and Investment Partnership (TTIP), noticeably, do not include the countries of the African and Asian continents nor much of South America; it is in these regions that Fair Trade is predominant and where fair trading agreements could be said to be most needed.  
Agriculture is the main source of income for countries of the Global South and the produce from farming is the largest commodity of Fair Trade, but ‘farm subsidy, the economic tool that governments [US and EU] use to influence prices and maintain the food supply’ (eHow UK, 2020) creates a further hurdle to market access.  The subsidies received by Global North farmers contributes to ‘continuing over-production of agriculture goods in developed countries’ (Actionaid, 2002), and in turn this over-production leads to a decrease in prices worldwide, and the ‘domino effect’ means that prices and markets are destabilised in the LDCs.  Fair Trade organisations aims, and goals require WTO members to establish ‘trade deals that put people and planet first’ (Oxfam International, 2015) but instead they have continued battles with ‘profit before people’ corporations and governments.  
Lindsay Naylor writes that ‘Fairtrade’ states:
Our mission is to connect disadvantages producers consumers, promote fair trading conditions and empower producers to combat poverty, strengthen their position and take control over their lives’ (Naylor, 2019, p. 104).
For producers who are able to meet the stringent criteria to gain the coveted FLO certification this statement can indeed demonstrate how ‘Fairtrade’ can help to eradicate poverty and empower producers in LDCs; but what of those growers that are too small for ‘Fairtrade’?  Poor farmers are quoted as saying ‘to be certified by them [‘Fairtrade’]is success in the market, to be refused is a one-way ticket to oblivion’ (Anderson, 2015).  ‘Fairtrade’ is working within a global market, and it is successful in bringing sustainability, ethical production, improvements to living and working conditions to the consumers of the Global North, however, whilst there remains individual farmers and artisans that cannot enter the global markets because of unfair trading policies, practices and agreements, there will be a continued need to find better economic systems aimed at the inclusion of all citizens.  
Continuing the Fair Trade known today requires political discourse and a change from the colonial mindset of the past.  The economic models of the Global North are assumed to be the best and most effective market strategies; but to have millions of global citizens remaining in extreme poverty would suggest otherwise.


Illustrations.
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Fig. 1.  The ‘Fairtrade’ iconic logo.
https://1000logos.net/’Fairtrade’-logo/ [Accessed 09/06/2020] 
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Fig.2.  An example of the Fair Trade food products sold by Sainsburys.
https://recipes.sainsburys.co.uk/articles/cooking/its-’Fairtrade’-fortnight-but-what-does-that-actually-mean [Accessed 12/06/2020] 
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Fig.3.  The Fair Trade Charter of the WFTO at a glance.
https://wfto.com/who-we-are [accessed 2/06/2020]
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Fig.4. The WFTO, like the ‘Fairtrade’ organisation, has a certified labelling scheme that assures consumers of the Fair Trade practices, standards and guarantees. 
https://wfto.com/what-we-do [Accessed 10/06/20]


[image: Trade not Aid]
Fig.5.  The slogan adopted in the late 1960’s.
https://www.oneworld’Fairtrade’.net/pages/history-of-fair-trade [Accessed 11/06/2020]
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