Genevieve Mary, 1808282	Module BMSK 4003, Digital Skills	UWTSD, Skills for the Workplace

- Access to questionnaire: 1808282gm@gmail.com, pw: “dob15.05.73”
-Contribution: I would not be able to tell you precisely the questions I came up with since we just threw questions and wrote them all straight away. I took an active part in at least eleven of them. The final wording is a common thought. I typed the questions and tried to make the order seem logical, starting with general questions and narrowing down, focussing on B&B interest and relevant services expected in a B&B.
The URL: https://docs.google.com/forms/d/e/1FAIpQLSd_CIrwrDnLuVDO5Md3p60Dk2t10nJ15qXFn6tNPCEe9Oo17g/viewform

Analysing the Questionnaire for our business Project in 250 words
The team for this module consists of Abul, Carl, Grace and I.
We are planning to open a B&B in Pontcanna, wealthy, lively area of Cardiff. It is also close to all Cardiff town Centre day and nightlife amenities (shops, restaurants, transport links, museums, stadiums, concert rooms…).
We created a questionnaire with google form to determine if some of the facilities we are planning for our business are relevant to reach our customer target.
On google form you can see the individual and summary answers.
I am more interested in the summary answers that give us a trend of who is our public target. 
[bookmark: _GoBack]
I chose to analyse the answers to the questions 1 and 2 of our questionnaire:
Analysis Question 1:
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Two third of these potential customers’ answers were stressing that they were coming to Cardiff to visit friends and family members. It allows us to understand their mind-set when visiting Cardiff. It is a leisure visit so they might be more receptive to any extra activity that we would have to offer as they are more relax.
The other third is coming for business purpose. That is why we have developed an offer towards them with a business equipment and conference room that can also be used for other small events.

Analysis Question 2:
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To this second question, a large proportion of people answered that they would come to Cardiff five times a year or more. This gives us an insight into the frequency people come to Cardiff. We can use it then to develop a reward strategy to entice people to use our custom.


Overall, the results of this survey highlight and reinforce the initial ideas we had formed about the potential target audience for our business. This therefore suggests that we can expect to have them as regular, loyal, users of our business.
This will also help us to choose the accurate keywords in the SEO tool to optimise our online visibility like “family”, “business”, “reward”, “visits”, “upmarket”, “classy”, “cosy”, “frequent”, “welcoming”, “hospitable” as we are a new business and need a push.
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1) Why do you visit Cardiff?
Business
Friends/family
Holiday
‘Sport/Concert event

Other.




image2.png
1) Why do you visit Cardiff?

6 responses

Business. 2(33.3%)
Friends/famity 4(66.7%)
Holiday (0 (0%)

‘Sport/Concert event |0 (0%)




image3.png
2) How often do you visit Cardiff?
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