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The hotel sector, which has been recognised for its notable ecological footprint stemming from elevated energy and water usage, as well as the utilisation of disposable products, currently finds itself at a critical juncture. The concept of sustainability has become a prominent issue, leading organisations, namely those in the hotel industry, to include Corporate Social Responsibility (CSR) in their fundamental plans. This article aims to conduct a thorough analysis of Marriott International's corporate social responsibility (CSR) strategy, focusing on this prominent player in the hospitality sector. This study aims to examine the several reasons that motivate hoteliers to prioritise sustainability, encompassing heightened governmental constraints and intensified rivalry. Furthermore, we will explore the interrelation between corporate social responsibility (CSR) and the circular economy, while critically examining the Triple Bottom Line framework and the fundamental principles of sustainability. (Songur, 2018)

To start, let's define CSR in the hotel industry. Corporate Social Responsibility (CSR) refers to a company's dedication to ethical, social, and environmental responsibilities that extend beyond maximising profits. In the hotel industry, CSR encompasses sustainable practises, community engagement, and ethical business conduct. This comprehensive business approach is crucial in the 21st century, as it addresses global concerns regarding the environment, social equity, and ethics. (Ertuna, Gu, and Yu 2022)

Marriott International, a global hospitality behemoth, has set an inspiring example by incorporating CSR into its fundamental business strategy. Their CSR policy includes environmental stewardship, community participation, and ethical business practises, among other aspects of sustainability. Marriott's CSR activities serve as an industry beacon of accountability, highlighting the company's steadfast commitment to responsible business practises.  (Kumar, and Sharma, 2014)
Marriott's significant efforts to lessen its carbon footprint demonstrate its dedication to environmental care. The corporation has established strict goals for reducing emissions across all of its global assets. By means of investments in state-of-the-art energy-efficient technology and sustainable construction practises, Marriott has effectively mitigated its environmental impact in addition to adhering to regulatory requirements. 
For example, the incorporation of solar panels, energy-efficient lighting, and sophisticated HVAC systems into their establishments has not only decreased energy usage but also functioned as a prototype for environmentally friendly hotel design in the hospitality sector. (Singal, and Rhou, 2017)
Marriott's Corporate Social Responsibility (CSR) strategy prioritises responsible community participation and environmental considerations. This dedication is demonstrated via the "Serve 360: Doing Good in Every Direction" programme. Through this programme, Marriott gives back to the areas in which its hotels are located by volunteering and participating in charitable endeavours, which has a positive impact on society.
Additionally, Marriott actively engages in partnerships with neighbourhood organisations to address critical community needs including healthcare, education, and disaster assistance. Their emphasis on community development shows a sincere desire to have a meaningful, long-lasting influence on the areas they serve, going beyond simple generosity. (Xie, 2022)
Marriott's CSR policy is based on the fundamental principle of ethical behaviour. Honesty, openness, and ethical sourcing are highly valued by the organisation. In order to guarantee that its goods and services are obtained responsibly and ethically, Marriott keeps a close eye on its supply chain.
To further demonstrate their dedication to moral business practises, they have also put strict anti-corruption policies into place as well as moral standards for partners and staff. Marriott's moral behaviour not only complies with international norms but also helps to foster stakeholder confidence. (Nelson, and Stout, 2022)

Governments everywhere have realised how critical it is to solve current environmental problems, such as pollution, resource depletion, and climate change. As a result, they have imposed strict laws and incentives to promote sustainability in all sectors of the economy, including hospitality. Marriott and other hotel operators have had to adjust to these changing regulatory environments.
Marriott has responded to political pressure in a variety of ways. According to Marriot Internatiol, they have established strict goals for emission reductions across all of their properties globally as part of their ambitious efforts to lessen their carbon footprint. By means of investments in state-of-the-art energy-efficient technology and sustainable construction practises, Marriott has effectively mitigated its environmental impact in addition to adhering to regulatory requirements. In order to further establish themselves as leaders in the sustainability space, Marriott also actively participates in industry groups and works with legislators to support sustainable measures. (Cundy, 2021)
Energy efficiency is one of the main areas where Marriott has advanced significantly in response to government pressure. They have included cutting-edge technologies to track and lower their homes' energy usage. Along with lowering energy use, the development of occupancy sensors, smart thermostats, and energy-efficient lighting has also resulted in significant cost savings. (Abdou, Hassan, and El Dief, 2020.
In order to adhere to governmental laws, Marriott has also put in place extensive waste management programmes. On their premises, they have implemented waste reduction techniques, composting programmes, and recycling activities. Marriott lessens its environmental impact and supports regional waste management initiatives by keeping garbage out of landfills. (Lund-Durlacher, Brewi, and by Marriott, 2014)
Success in the fiercely competitive hotel sector depends on distinctiveness. Hoteliers have been greatly influenced by the acts of their competitors to include CSR practises into their business. In an increasingly eco-aware world, hotels that disregard sustainable practises run the danger of losing market share to more environmentally conscientious competitors.
Marriott has skillfully adapted to competitive constraints by implementing sustainable practises and informing customers about these initiatives. Their dedication to responsible hospitality is demonstrated by their "Serve 360: Doing Good in Every Direction" programme. Through the promotion of their sustainability programmes, Marriott has managed to keep its current clientele while simultaneously drawing in eco-aware tourists who are actively looking for sustainable lodging choices. (Donnelly, and Wickham, 2021)
Marriott, for instance, has implemented a number of cutting-edge sustainability initiatives, including recycling bins in rooms, initiatives to reuse towels and linens, and energy-efficient heating and lighting systems. These programmes not only reduce the environmental effect of business operations but also appeal to travellers who choose environmentally responsible travel choices. (Merriot International, 2019)
Marriott understands that communicating their commitment to sustainability requires openness and communication. Through a variety of platforms, including as their website, social media accounts, and in-room brochures, they have provided customers with access to information about their CSR programmes and sustainability aims. In addition to increasing customer trust, this openness sets an example for the sector on how to properly convey sustainability initiatives. (Font, Walmsley, Cogotti, McCombes, and Häusler, 2012)

The hospitality industry's CSR philosophy and the circular economy are highly compatible. In order to lessen its influence on the environment, a circular economy aims to maximise resource reuse, minimise waste, and promote material recycling. Adopting the circular economy necessitates a radical change in the hotel industry from the conventional linear paradigm of resource use and waste production.
Marriott has made a number of noteworthy moves in the direction of adopting the circular economy. They have implemented programmes to reduce the use of single-use plastics, maximise the use of energy and water, and procure sustainable products. Their "Plastic Straw and Stirrer Ban," which outlawed the use of plastic straws on their properties globally, is a good example. In addition to drastically lowering plastic waste, this move demonstrates Marriott's dedication to sustainable business practises. (Okumus, Altinay, Chathoth, and Koseoglu, 2019)

The transition to circularity is aided by the removal of single-use plastics. Marriott has shifted to biodegradable stirrers and straws made of sustainable materials in favour of plastic ones. This programme not only lessens the negative effects of plastic waste on the environment, but it also complies with customer demands for plastic-free products. (Whitfield, Svobodova, and Webber, 2022)
Water and energy efficiency are crucial components of the circular economy. Marriott has implemented water-saving technologies such as low-flow faucets and water-recycling systems in their properties. These measures not only conserve precious resources but also contribute to cost savings.
Similarly, Marriott has invested in energy-efficient lighting and heating systems, as well as smart building technologies that optimize energy consumption. These efforts not only reduce the environmental footprint but also enhance operational efficiency. (Bhagtani, 2022)
Marriott regularly engages in efforts aimed at promoting the principles and practises of a circular economy. Marriott undertakes collaborative efforts with suppliers to get items derived from recycled materials, so mitigating the need for virgin resources and making notable progress towards achieving circularity. Through the implementation of circular economy concepts, Marriott effectively mitigates its ecological footprint while simultaneously fostering a more sustainable supply chain. (He, Morrison, and Zhang, 2021)

The Triple Bottom Line (TBL) framework is widely recognised as a good instrument for assessing a company's Corporate Social Responsibility (CSR) initiatives. The concept comprises three interrelated components, namely individuals, the environment, and financial gain. Within the framework of Marriott's Corporate Social Responsibility (CSR) policy:

1. People: Marriott demonstrates an unwavering commitment to social responsibility by actively engaging with local communities and investing in employee development and well-being. Their "Serve 360: Doing Good in Every Direction" program exemplifies this dedication to people-centric initiatives. For instance, they engage in volunteerism and philanthropic activities to support local communities, providing tangible benefits to society. Furthermore, Marriott's commitment to employee well-being extends to initiatives such as training and development programs, diversity and inclusion efforts, and employee assistance programs. By nurturing a positive work environment and investing in its employees, Marriott not only contributes to societal well-being but also enhances its brand reputation and employee retention. (Culler, 2015)
2. Planet: Marriott has implemented a range of sustainability initiatives with the objective of mitigating its environmental impact. The company has made a commitment to engage in ethical sourcing practises for seafood and is actively implementing strategies to mitigate food waste in its operations. In addition, Marriott has established precise objectives aimed at diminishing water and energy usage within their hotel establishments, so making a significant contribution to the preservation of natural resources and the safeguarding of the environment. (Legrand, Chen, and Laeis, 2022)
Furthermore, Marriott engages in proactive monitoring of its carbon emissions and has adopted several techniques to effectively mitigate and compensate for its carbon footprint. Marriott actively engages in collaborative endeavours with environmental organisations and carbon offset programmes, therefore implementing substantial measures to address and minimise its ecological footprint.
3. Profit: While CSR initiatives may entail initial costs, they can lead to long-term profitability through improved brand reputation, enhanced customer loyalty, and cost savings from resource efficiency. Marriott's focus on sustainability has yielded positive financial results. Their sustainability initiatives have resonated with customers, resulting in increased brand loyalty and positive online reviews. Additionally, their energy-efficient measures have translated into reduced operational costs over time.
Marriott's commitment to profitability extends beyond short-term gains. By embracing sustainability and CSR, Marriott positions itself for long-term success in an evolving business landscape where responsible business practices are not just a moral imperative but also a strategic advantage. (Sukhu, and Scharff, 2018)

In summary, the past environmental effect of the hospitality sector has compelled hotels, such as Marriott International, to place a high emphasis on sustainability by implementing corporate social responsibility (CSR) policies. The hotel industry has been motivated to prioritise sustainability due to heightened government demands and competitive dynamics, which have served as catalysts for change. This shift is necessary for hotels to maintain their competitiveness and ensure compliance with legislation.
When corporate social responsibility (CSR) is integrated with the concept of the circular economy, it enables hotels to envision and transform their operational practises to enhance resource efficiency and minimise waste. Marriott's steadfast dedication to corporate social responsibility (CSR) and sustainability serves as a noteworthy model for the industry, illustrating that ethical practises not only align with moral principles but also prove to be shrewd commercial tactics.
In the contemporary day, with the growing emphasis placed by consumers on sustainability, hotels that actively adopt corporate social responsibility (CSR) practises are strategically positioned to achieve success. Marriott's commitment to sustainability highlights the need of adopting a comprehensive business approach that incorporates environmental stewardship, community participation, and ethical behaviour. This approach is not only a responsible decision but also a crucial factor in achieving long-term profitability and success. Within the dynamic and ever-changing realm of the hospitality sector, the adoption of sustainable practises is not only a discretionary choice, but rather an imperative pathway towards a future characterised by enhanced prosperity and heightened environmental responsibility. The CSR policy of Marriott International serves as a guiding light, providing direction for the industry to pursue a sustainable future. (Ouyang, Wei, and Chi, 2019)
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