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Abstract
The journals that will be reviewed talk about some of the factors that effect “Big Data” . The two journals will be looked at and then contrasted to pick out the main argument and compare how they talk about big data as a whole journal are: ‘Data. You Don’t Need Big Data – You need the Right Data’ (Wessel, 2016) and ‘How the big data explosion has Changed Decision Making’ (Schrage, 2016). Big data is such a crucial factor within businesses nowadays because it helps to benefit the companies due to it outlining trends, differences, similarities and other various factors that may affect the business. Big data is generated by users, the companies will then analysis the data that’s been given to them from the users. Therefore, the companies then take the information they have been given and allocate it into specific areas and sections, this then segments the data. Segmenting the data makes it a lot more efficient for the business’s because they are able to pinpoint specific results from the newly found data they have received. 
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Introduction
Big data has been at the forefront of the business world, it helps to steer companies in the right path when making certain important decisions. It has a massive influence on companies because from the data collected, they can analyse it and pick out specific trends. The process that’s performed is made to be very efficient when handling the fresh and new data. Schrage says “But more effective agility frequently demands inclusive stakeholder involvement” (Schrage, 2016). This means that customer want more of an agile decision-making scheme when it comes to handling data, ensuring the customer’s needs are fulfilled it takes a lot of tension of the companies. Schrage is the only author to talk about Big Data being effective and efficient, Wessel does not include anything about efficiency in his journal. 

Main argument
Data is collected from numerous process’s performed, it’s all then stored in varies places and deciphered by specific teams within the companies. Some companies may use the RACI frame work when making decision within the teams,
“Responsible. Who is completing the task?
Accountable. Who is making decisions and taking actions on the task?
Consulted. Who will be communicated with regarding decisions and tasks? 
Informed. Who will be updated on decisions and actions during the project/process?” (Schrage, 2016). Big data has helped to reframe the decision rights and the RACI because for each part there has to be someone who is responsible for what happens with the data they’re provided. Brand managers need to consult data scientists when collaborating data because the scientist will have specific analytic tools to use. Schrage tries to stress’s that it is a must to use the RACI frame work because they way data is being handled is always changing and this is the most Efficient way of doing it. This is due to everyone knowing what they are doing. 

Big Data benefits
Using data, the right way can help to make or break a company, it is very beneficial that they look into the data and ensure that when its being looked at and analysed it’s done by professionals. This is because when data is analysed you are able to locate trends and possible underlying factors that can help the company’s profits. Big data helps when making very drastic decisions within the business, a lot of decisions will be made after the data has been analysed and collected. Uber is a success story when it comes to benefits of using Big Data, the reason for this is they’ve y used the right data. “sometimes the right data is big” (Wessel, 2016). Wessels main argument is how Uber is constantly collecting data from its users and how it’s then transferred into information. With the collected information from users using the Uber app it’s sent straight their databases. This then generates hot spots in local areas, and it means they can see if they need more cars in specific areas. Through the app you can see where your taxi is and how long it’ll be, this is due to the information that’s been given back to the Uber’s mainframe. This is very beneficial to Uber and their users because the users are getting direct contact from the data that’s being collected and then it’s being filtered and distributed in a way that the user will understand i.e. response times, how many cars are in the area and prices of the journey. Wessels outlines key factors of how successfully Uber have been using big data. 

Review of the How the big data explosion has Changed Decision Making’ (Schrage, 2016).

Schrage is very clear and precise when outlining what he’s talking about data. In his journal he refers to past experiences in his career when he’s had to use big data. When he was talking in his journal, he was revolving things around facts, referring to “efficiency” and “agility” within the company and how the customers he worked with demanded this from him. From how the journal comes across the reader gets a feel that he may be slightly biased due to him working with Big Data previously so he’ll be more drawn to the customer side of handling the data rather than how efficient it can be for a business, for example when he talks about the RACI frame work he talks about how effective it can be when used properly in a business environment, this may not be the case because it may not be effective in all businesses’. His audience would have been very niche due to how bias he came across at points. 
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