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Introduction
[bookmark: _Int_TUUko5Gs][bookmark: _Int_mbpPX7Z4]I will be writing a reflective report on my personal journey of online learning. After studying the topics in each unit of the Changemakers Creativity and Value Creation module, I have learnt many various skills. I will elaborate on the key points that I have identified while studying the online e-learning material. Then I will reflect on my experiences in relation to one topic from each unit, while creating my innovation. This will include reflection on the knowledge and critical understanding that I have gained in relation to the following units; innovation, creativity solutions, mobilising support and evaluation. I will include what skills I have acquired throughout this module. Finally, I will analyse how creativity contributes to the general welfare within the health and social care sector to conclude my findings.
















Unit One – Ideas and Values
I chose the topic about how innovation can change the world from the unit ideas and values, it has helped me recognise that innovation can be introduced through many ways to benefit organisations. As suggested by Runco (2003), innovation is not just a trait of famous intellectuals or merely successful professions, everyone has the capacity to be creative. Creativity is the development of unique goods and services (Kimble and Massoud, 2017). 
[bookmark: _Int_jgnrdeOe]During my learning I found that creative innovation can change the world for the better if the relevant methods are applied. This has helped me on reflecting how I created an idea regarding a health condition, which is a fast-growing condition. Certain issues can be addressed by innovations, according to Kahn (2018), benefiting the health sector through contribution of awareness and understanding. Collaboration is a key component of changing and improving any innovation to benefit and improve people's health (Roussos and Fawcett, 2000). Attaining a higher performing care service, according to Byers (2017), a study investigates how innovative thinking and imagination may be generated and promoted through management, cooperation and partnership.
[bookmark: _Int_W6vPFfil]This module helped me recognise the value of evolution's positive effects on society's capacity for creativity and innovation and how it will benefit people in a positive way. Social innovations, according to Osburg and Schmidpeter (2013), is beneficial to individuals, businesses, communities and the environment. This learning taught me to understand how to use my visionary abilities to visualise the worth of my ideas by applying this concept when I created my poster with the intention of raising awareness to delaying and preventing the beginning of diabetes. As mentioned by Shamsi et al., (2022), a diabetic medicine poster was received favourably by doctors to reduce side effects and expenses while raising awareness. I gained knowledge how links between the structures and process can support specific models of innovation. As mentioned by Ramadani and Gerguri (2011), there are various forms of innovation or methods that businesses can use to innovate across their entire organisation. This is relevant in today's organisations as innovation is the best approach for businesses to get a competitive advantage (Ramadani and Gerguri, 2011). Creativity involves three distinct elements, a result, a method, and a mentality to be developed and used to one's advantage (Kahn, 2018).
Unit Two - Creative Solutions 
During this unit i have gained knowledge and understanding of how the process of an act can create value to an innovation. Creativity is the most effective means of generating value (Dahesh et al., 2020). The historical technique of origami, which involves folding tiny sheets, has gained popularity to its usefulness in a variety of industries, including construction, healthcare, the creation of clinical stents, transmission range and automation (Liu et al., 2021). The utilising of the origami technique has shown me that a creation can be brought to existence and add value. I applied this learning while producing my idea, to build and structure my poster, by giving it value in perspective of others. The significance of an improvement technique is shown through the art of origami (Fuchi et al., 2015). The knowledge I gained from this lesson, I was able to reflect on how to develop effective creative talents and get more imaginative in designing an idea that will intrigue others and bring them to the innovation.
[bookmark: _Int_G4meUOqo]The value creation pedagogy, which promotes the development of human character traits so that life contributes to the greatest benefit for us, communities and society, is another primary factor that I have become aware of while studying this topic. Teaching must emphasise an integrated approach to pedagogy, according to philosopher John Dewey (Miller, 2014). Individuals are motivated in a variety of ways, and each person is a changemaker in their own distinct way (Runco, 2003). 
Additionally, it is important to have key skills that are valuable to people, one of them is active listening this helps make a change become successful. Actively hearing can result in the creation and support of evolutionary (Martínez et al., 2022). I realised that it is important to hear what other people have to say. According to Flores (1993), the first stage in producing a unique concept is to connect with other people through listening. This is an effective changemaking technique since it will reveal what individuals value in a change. A firm can establish lasting, beneficial connections with its customer segments by practising listening skills (Johne, 1994). This unit has motivated me to use this strategy while analysing how to enhance an idea, how to make it appealing and how to turn it into a winning proposition. 
Unit Three - Funding my idea
[bookmark: _Int_VQoPHrQ5]In this unit of the change makers module, I have learned new facts about the business world, how an idea may be supported in a variety of ways to help society, regions and firms. There are charitable organisations, traditional and social enterprises, including crowdfunding campaigns. Crowdfunding has become a substitute method of raising money for many kinds of ventures (Moritz and Block, 2016).
One appealing approach for young business owners is to gather the necessary funds to support their venture through crowd sourcing (Zamri et al., 2018). Agrawal (2023) suggests, a crowdfunding campaign has twelve key strategies that should be used when launching a new business for it to become successful. Crowdfunding occurs when a group of people contribute a small sum of money to a promote an innovation (Parhankangas et al., 2019). Charities do an outstanding task of generating money for organisations that need help to prosper, organisations may become increasingly appealing to investors by coming public with a cause programme (Cone et al., 2003). A charity will get up again with a new cause and carry on with their previous assistance and support. This is how charity firms contribute and benefit organisations, including the health and social care sector. The most crucial elements of industrial progress and making profits in the market is inventions (Dahesh et al., 2020). 
I gained knowledge that there is a difference in traditional and social enterprise businesses in the way they fund ideas. A traditional business makes money when there are direct sales and where people go to purchase goods. These companies retain their profits for the founders and shareholders to use for personal expenses (Haigh and Hoffman, 2011). Social enterprises and traditional businesses differ in the way that they fund innovations, they are likely to provide a significantly favourable, lengthy effect on people and the environment (Reiser, 2012). They also sell products and provide services in exchange for payment, just like other traditional businesses. However, social enterprise is a company that prioritises specific goals over the requirement to maximise revenue for organisations and stakeholders, with profits returned in the company or the society for these purposes (Alter, 2007). Social enterprises are companies whose primary reason for being is to promote a social purpose (Wilson, 2012).
This has inspired me to think about all the numerous ways I could utilise funding to invest in a project, this will transform the way society views health and social care. I applied this learning to help me write my speech that I will use to pitch my idea to potential investors when requesting funding for my new venture. This is a very crucial aspect for investors as they risk funding, with a secondary audience for individuals hoping to build a business (De Clercq et al., 2006). This has aided me to reflect on how to select appropriate sources of funding for future innovations.
Unit Four – Evaluation
This module has provided me with the importance of evaluating educational targets to determine if new or enhanced material has been obtained. I learnt that once a task or assignment is completed, students need to look back at what they may have achieved. Driessen et al., (2008), mentions that reflecting may be aided through learning, reflecting on one's expectations and evaluating whether they were satisfied or not is a fundamental component of learning. I have understood that reflection does not only come from information but experiences, according to Jasper (2003), the practice of personally analysing a challenge that has been revealed through an activity is known as critical reflection.
Through this topic I have identified that there are different methods of how lecturers teach, and students learn. Teaching is based on how students can process information, as people learn in diverse ways. If educators seek to improve their student’s academic skills, they need to recognise how their pupils learn and how the environment influences their teaching methods (Senemoglu, 2011). 
[bookmark: _Int_BmBLAtE0]I have looked back on my experience during the learning of this subject, particularly the blogs i wrote, these were immensely helpful in structuring my assignment. I have gained new skills and attributes, such as; creativity, active listening, critical thinking, communication, public speaking and visionary skills throughout the whole module. All the talents i learnt were applied to my assignment. I gained knowledge about innovation from unit 1 which helped me to create a poster, unit 2 taught me how to add value to a creation, as this can be beneficial (Dahesh et al., 2020). Finally, I understood through the lessons in unit 3 about the different fundings that are available for new and existing ventures. 
Conclusion
[bookmark: _Int_vK28wZPO]After finishing the changemaker and value of creation modules, I have learned that anyone can develop creative skills and be creative. These units have helped me through my academic journey and will assist me further in my learning for the future. The growth of new talents that have been obtained through completion of my work has been identified by me after reflecting on my work, such as; visionary, creative, critical thinking and active listening skills. These talents helped me create a poster, craft a pitch for selling my idea and build my assignment. In addition, I gained knowledge on how to select the right financing investors for my idea to succeed and improve health and social care in society. Using this learning concept, I have been able to identify how the values of creativity and innovation can be developed through a variety of strategies that enhance the field of health and social care. 
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