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[bookmark: _Toc212756774]Blog 1: Maternal Health and An Existing NHS-approved Intervention
[bookmark: _Toc212756775]1. Introduction
According to Johansen et al. (2020), maternal and child health greatly depend on pregnancy and early parenthood, but an evidence-based, UK-supported digital intervention can provide timely evidence-based information and self-care to an expecting couple.
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Figure 1: Early Parenthood
[bookmark: _Toc212756776]2. Chosen Health Problem
2.1 Maternal health is vital. Poor maternal wellbeing, reduced breastfeeding, and the inability to optimally develop an early child are consequences of insufficient maternal support in the course of pregnancy and heighten longer-term risks (Grieger and Clifton, 2014).
2.2 The annual rate of death among women propelled by pregnancy or childbirth causes is estimated at 260,000 people in 2023 (Hassfurter, 2025). Recent estimates showed that the global “maternal mortality ratio” (MMR) went down to 197 deaths per 100,000 live births (UNICEF, 2025).
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Figure 2: Maternal Mortality Ratio (MMR) Trends
(Source: UNICEF, 2025)
2.3 In the United Kingdom, 81 percent of women initiate breastfeeding and only 1 percent continue with exclusive breastfeeding at six months (Musgrave et al. 2021).
2.4 Although in the UK or other countries, maternity services and the use of digital tools are strong, the level of access to these services across the world is not yet equal. The problem of the UK is more about involvement and fairness than availability.
[bookmark: _Toc212756777]3. A Digital Health Intervention Currently Implemented in the UK
The Baby Buddy app is a free, mobile application created by the UK-based charitable organisation Best Beginnings and supported by health services (Brain Building, 2023). It provides individualised daily tips and articles, videos and interactive tools to pregnant women, fathers and co-parents between pregnancy and the first year of the child. 
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Figure 3: Baby Buddy App Mobile Application
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Figure 4: The process of Implementing the Behaviour Change Wheel on the Baby Buddy App
(Source: Musgrave et al. 2021)
[bookmark: _Toc212756778]4. Evaluation of the Digital Health Intervention
Initial assessments made better year outcomes of Baby Buddy than that of the non-user in terms of maternal self-efficacy and mental health (Musgrave et al. 2021). Yet, there are some obstacles in the presence of high-need segments, such as lower socioeconomic status and digital illiteracy.
[bookmark: _Toc212756779]5. Usage of Digital Technology
With the help of digital technologies, large-scale and low-cost personalised health messaging and interactive support can be achieved (Marques et al. 2019). In the maternal health sector, continuity of care is enhanced by mobile apps, wearable devices and online platforms, as well as telehealth, which also empowers women with guidance and information they require in a timely manner.
[bookmark: _Toc212756780]6. Advantages and Disadvantages of the Intervention
· Advantages: Large visibility, round-the-clock access, customised content, assists the mother and the partner.
X Disadvantages: Possible digital divide, unpredictable results on long-term behaviour change, self-motivation, possible data or privacy threats.
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Figure 5: Maternal Health
(Source: Healthline, 2023)
[bookmark: _Toc212756781]7. Solutions
The intervention can be augmented by establishing face-to-face contacts in underserved communities and providing offline or low-data options to the users that have limited connectivity. Moreover, gamification or internal motivation should be enhanced, whereas effective monitoring can be used to ensure the long-term results of various populations (Mekler et al. 2017).
[bookmark: _Toc212756782]8. Conclusion
Maternal wellbeing can be enhanced through apps such as Baby Buddy because, in these countries with high maternal health burden, lack of resources, and inequality, digital health can enhance access to timely, reliable information and services, particularly healthcare services.
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[bookmark: _Toc212756784]Blog 2: FitKids: A Digital Health Innovation for Reducing Childhood Obesity in the UK
[bookmark: _Toc212756785]1. Introduction
Obesity among children is one of the main challenges of our society, and digital innovation is one of the solutions to this problem (Patalano et al. 2021). Completely capitalising on the current problem of childhood obesity, the FitKids app is a gamified, family-based intervention meant to help children and to take care of them move more and eat better.
[bookmark: _Toc212756786]2. Chosen Health Problem
2.1 Childhood obesity is a risk factor predisposing to type 2 diabetes, cardiovascular and psychosocial issues, and commonly causing these issues in adulthood (Drozdz et al. 2021). Hence, the need to prevent it at an early age.
2.2 The number of overweight 5-19 years old children and adolescents living across the world is more than 390 million including approximately 160 million obese people (World Health Organization, 2025).
2.3 According to data as of 2022 in England, 15 percent of children aged 2-15 years that lived in the country lived with obesity and 27 percent were overweight or obese (NHS England, 2024).
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Figure 1: Obesity Trends among Children in the UK as of 2022
(Source: NHS England, 2024)
2.4 The UK is relatively well-monitored and family-healthy, which is why the issue corresponds well to the global trends, but the magnitude of the problem is typical of the world. The family behaviours that are digitally connected provide opportunities and pose particular challenges that are specific to the UK itself.
[bookmark: _Toc212756787]3. Choose a digital health intervention in the UK
I have modelled FitKids, which is a family application available in the UK to children and their carers between 6 and 12 years old. It plays the game of daily activity and healthy eating using the challenge of steps, active game missions, and meal-tracking badges. It is also built-in with wearables, which provide real-time feedback, adaptive prompts, and social mini-challenges.
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Figure 2: Kids’ Fitness
(Source: MentalUp, 2025)
[bookmark: _Toc212756788]4. Evaluating the Digital Health Intervention
FitKids is capable of improving motivation and a related capacity by using immersive gameplay with both kids and their parents yet might not be long-term real-world tested. Its USP is in personalised dashboards that are attractions to participation. 
[bookmark: _Toc212756789]5. Using Digital Technology
The digital technology allows the administration of scalable, engaging and interactive interventions, which may be delivered to children and families at home and on the move (Liverpool et al. 2020). 
[bookmark: _Toc212756790]6. Advantages and Disadvantages of the Intervention
Advantages: Involves children in funny, family-friendly action; real-time feedback; scaled; promotes the cooperation between parents and children.
Disadvantages: Difficulties in accessing the information by non-gadget-equipped or low-connectivity families; desensitisation might take longer than an app; behaviour change might not be as simple as an app; data security and screen-time anxiety.
[bookmark: _Toc212756791]7. Solutions
FitKids must fit in with schools and community centres, add affordable or offline access, update content with social aspects and track long-term results to amend the app through equity audits and feedback.
[bookmark: _Toc212756792]8. Conclusion
Gamified activities, parent-child cooperation, and scalability in the form of digital technologies such as FitKids can also be applicable in solving the problem of childhood obesity as long as they are carefully orchestrated and become part of the health-promotion ecosystem.
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Stage One - Understanding breastfeeding as a target behaviour 


Step 5: Document which intervention functions were used. 





Stage Three - Identifying content and implementations choices made  


Stage Two - Identifying how intervention and policy functions were used 


Step 1: Document how breastfeeding was defined in behaviour terms. 


Step 2: Document how breastfeeding behaviours were selected.


Step 3: Document how breastfeeding behaviours were specified, 


Step 4: Document what is needed to change to support breastfeeding behaviours. 


Step 6: Document which policy categories were used. 





Step 7: Document which behaviour change techniques were used. 


Step 8: Document why Baby Buddy was used to deliver the intervention. 
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