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Introduction:
In present world technology is term that in a way refers to the life changing element of any place. Technology is the tool developed by implementing scientific ideas that have been playing a great role in increasing the efficiency of a workplace to a large extent (Newton, D. P. and Newton, L. D., 1996). Technology has transformed the scenario of the workplace by taking over almost all the sectors. In the 21st century a workplace without technology is now bound to fail to reach its goal. Thus technologies have become a must in order to increase the speed, accuracy, efficiency and perfection of a workplace. Not only that, social medias are also playing an immensely important role in enhancing the efficiency of communication and advertisement of the workplaces. At present I am working as a manager of a super shop named Honey Bee. This is a workplace of a large number of people serving the A great number of effort and coordination is required in order to give the desired service to the customers. Thus technology helps to a great extent to maintain the quality of service and divide the work among all to enable a proper completion of the work to get the best customer satisfaction.
Types of Technology Used in Workplaces:
We know technology is everywhere. Different types of technologies are used in order to make the workplaces more efficient. In Honeybee, a large number of technologies are used. They are listed below:
Computers: Computers is considered as the best invention of technology. Ever since its invention, computers have made its place in different work places to make works simpler. It was first invented to make calculations easier, therefore, firstly in it used in workplaces to keep a track of the calculations of the items and daily profits (Deloitte, 2016). Computers have taken over all the desks in the workplace and along with calculations it also helps to keep track of all the other tasks like, availability of the products, record of the employees and their details and a lot more. 
Smartphones: Smartphones are now seen in everyone’s hand. It has now become a must for the people. Now smartphones are not only used for entertainment but for makes communication more effective in workplaces. Smartphones makes it easier to connect with people faster and get services done. As honey bee also provides home deliveries it helps to communicate with the customers and also the salesperson in order to send the delivery on due time.
E-mail: E-mails are a means of communication between individuals. Emails are widely used for professional communication worldwide. Therefore, it is an essentially important and used technology in a workplace. In honey bee it helps to communicate with the dealers and enables orders to be placed and received easily. It also helps to remain connected to the clients.
File Storage: Technology has advanced to such a pace that it also enables files to be stored in hard disks (Deloitte, 2016). Thus the files do not need a lot of space to be stored and also do not have the fear of being lost. Therefore, important information about the employees, products and the workplace can be stored with the use of technology.
Web conferencing: Long ago people had to travel long distances and wait for years to meet people living in different areas or countries. Now the innovation of technology has made it easier. People now no longer have to travel, miles but can communicate using technology. Organisations can conduct meeting with partners or clients sitting miles apart. They can now exchange ideas and opinions more easily. In as honey bee is a super shop it needs to import a lot of products thus through web conferencing it has now become easier to conduct meetings and communicate with the partners and clients.
Usefulness of Technology: 
The usefulness of technology in a workplace in inevitable. It has become a necessity in every sector of a workplace in order to provide the best output. Some of the usefulness of the technology are stated below:
Increases Efficiency of work:  Technologies has come as a blessing in the lives of all, also has brought a benchmark revolution in the workplace. It enhanced the workplace efficiency at such a pace that the progress of the organisations and speed of the works have doubled. Technologies enable the most tough and complicated works to be handled with great ease. Therefore, the load and utmost pressure on the employees have been reduced enabling them to concentrate on the completion of the works with more perfection and thus bring out the best profit.
Enhances Coordination: As we know technology has made communication easier it has also made coordination easier. As the employee and employers can communicate more easily within and outside the organisation the works can be distributed among the employees more easily (Holland, Bardoel, 2016). Not only that, orders can be placed and received on time. As everything can be communicated easily the glimpse of a good coordination becomes visible due to the introduction of technology within workplaces.
Increases scope of Innovation: Technologies has made the minds of people broader. Now the employees within a workplace got more scope of imagination and new creative ideas to be included in the workplace which greatly enhanced the quality of products and its delivery to the customers. For example, in Honey Bee 
Boost up Profit: Since technologies made the workplace more efficient it is obvious that technology would increase the profit of the organisation (Zysman, Kenney, 2018). In honey bee, due to the involvement of technologies more orders could be placed by the customers, also the products could be more easily. Due to the easier communication process the building a good customer relationship was possible which played a great role in boosting the profit. Not only that, as the coordination among the employees were boosted the responsibilities could be divided depending of the expertise of the employees. Therefore, they completed he job even better and therefore bringing more profit for the organisation.
Consistency: We know that, human may make mistakes but technologies only perform the tasks they are instructed to perform with utmost accuracy (Oakley, 1976). Thus technology enables the organisations to make consistently good products unlike human who may fluctuate in the standard of making a product (Holland, Bardoel, 2016). Therefore, technology helped to improve the consistency of the products and also the consistency of maintaining the trust of the customers in honey bee.

Role of Social Media
Social media is a technology based on computers. It enables virtual communication with people living at distances very easily. Not only that social media also helps in the transfer of ideas and helps to explore different innovations. Nowadays it has been broadly used in workplaces and its roles in a workplace are quite noteworthy. Therefore, Honey bee being no exception makes frequent use of the social media in its workplace and its role in the everyday activities and betterment of the organisation are discussed below. 
Publicity: Nowadays general people tend to spend a lot of time on social media. Thus as more people are spending their time on social media, they have now become an exceptional way of attracting and communicating with the customers (Bacon, 2011). Therefore, the advertisements of the different products of honey bee are posted on the social. Social media therefore helps to advertise the products and quality of the super shop honey bee, and as a result increases the popularity of the shop. 
Communication: Social media has now become a platform for making new friends and connecting with everyone around the world. It has become a great way of being acquainted with others customs, new ideas and development. Therefore, it is increasingly used in workplaces to increase the communication among the customers and the employees. The customers can now more easily place their queries which can be replied faster than before (Deloitte, 2016). Not only that, the customers can also place any complaint about the super shop through the social media which can then be resolved to improve the quality of the service. As the customers gets to communicate more they feel more transparent and gives them more reliability about the products of the super shop Honey bee. Thus along with improvising the communication the social media also helps to bring more customer satisfaction.
Information Gathering: Socials medias are now only used as mere source of passing leisure.  As more people are available on social media different surveys are carried out on social media which enables the organisations to gather information about the demands of the customers and the lacking in their service. Not only that, it helps to know more about their customers as people share their personal information on social media. Through this the workplaces like honey bee can reach their target customers enhancing the sales of the shop.



Usefulness of the social networking accounts:
In order to make use of the social networking sites for my workplace I have opened a LinkedIn and Facebook account.
Usefulness of LinkedIn account: Being the manager of honey bee it is always important to remain connected to the professionals who supply the goods and also the employees. Thus LinkedIn helped me to communicate easier with the professionals. Along with that, as LinkedIn is a business oriented network, there are great availability of new CVs. Therefore, LinkedIn makes it easier to reach new employees and hire them in need of the development of the workplace.
Usefulness of Facebook professional page: Facebook is the most commonly used social media. It is so popular that it is quite difficult to find people without having a Facebook account in the present world. Therefore, after opening the Facebook professional page for honeybee, it became very easy for me to advertise the products of the shop (Bacon, 2011). Not only that, as the followers of the page increased the amount of sales also seemed to increase. It also helped me to communicate with the customers by answering their queries and sharing the product details. This greatly enhanced the transparency among the customers and the shop this gained more trust of the customers. Apart from that it also became easier for the customers to share their disappointed which could quickly be resolved. And therefore, the quality of the super shop could be enhanced by the help of these social networking sites.


Conclusion: 
Therefore, it can be concluded by saying that technology has truly been a blessing for the workplaces. It has enabled the workplaces to become more efficient and productive. Technologies have also made communication easier and better, meetings with partners or suppliers could not be conducted more often without the need to travel miles. Also works could be distributed more easily and thus bring more customer satisfaction. Lastly, the social media also play a great role in the workplaces like honey bee. It can be used as an advertising tool or even for information gathering and for creating a better customer relationship. Thus in all, technologies and the social media works together to improve the quality of the workplace and provide a better profit for the organisations. 
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