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Introduction
The main content of this essay is to assess and analyze the importance of establishing relationships for international business communications. Hall's high-context and low-context culture and Ttompenaars and Hampden-Turner's 7 Dimension of Culture have important impact for international business communications. High context culture is the process of communication, the communication of a lot of information is indirect, implicit, communicative context is very important, people pay more attention to context rather than content. Low-context culture is the language that conveys a lot of information and communication is clear and direct, the communicative context is unimportant (Matthew Maclachlan, 2010). Ttompenaars and Hampden-Turner's 7 dimension of culture includes Universalism and particularism, Communitarianism and individualism, Neutral and emotional, Defuse and specific cultures, Achievement and ascription, Human-Time relationship, and the relationship to nature (J Manktelow & K Jackson, 2017).
Main Body
High context culture and low context culture have important implications for building relationships. High-context culture and low-context culture have different characteristics. High context culture emphasizes context and the message is indirect. For example, China and Japan are high-context cultures. The low-context cultural content is very important, the communication is clear (Matthew Maclachlan, 2010). For example, the United States and Germany are low-context cultures. In the international business communication, two different cultural communicators in communication, due to the different cultural backgrounds, ways of thinking and ways of communication, people may have different understandings of the same sentence and may be misunderstood. Therefore, cultural differences may impede the communication of international business. Establishing effective international business communication requires understanding of different cultural backgrounds and modes of communication. For example, when communicators of high-context culture and low-context culture conduct business negotiations, low-context cultural communicators may not accurately understand the meaning of high-context cultural communicators, leading to barred negotiations or even negotiations fail (Jennifer, 2003). If no relationship is established, the communicators of the two cultures may misunderstand each other because they fail to understand each other's meaning, leading to the failure of the negotiation. Establishing the relationship can promote understanding of different cultural backgrounds and modes of communication, identify problems in the communication and solve them in time. Establishing a good relationship has a positive impact on international business communications, so establishing relationships is important for international business communications.
Universalism and particularism have important implications for the establishment of international business communication. Universalism believes that rules apply to any situation and are always valid, focusing more on rules than relationships. For example, the United States and Britain are universalism. particularism believes that rules can change based on specific relationships and circumstances, and more attention to relationships. For example, China and South Korea are particularism. The culture of universalism and particularism is different, so there are many problems in international business communication (Fons Trompenaars, 2011). For example, a person with a universalism cultural background and a particularism cultural background make a commercial contract. Universalism considers that the contract should be executed in accordance with the rules and can not change the content of the contract, particularism believes that the rules of the contract can change the contract according to the specific circumstances and relationships. Universalism considers it unfair to change commercial contracts, the content of the contract must be enforced, and particularism feels rude that it does not change the content of the contract. If you do not establish a relationship, the problems arising from international business communications will lead to the failure of business cooperation. Effective international business communication requires the establishment of relationships, and only the establishment of relationships, universalism and particularism can increase mutual understanding of each other's culture, Universalism considers the rules important and particularism considers the relationship as important,  Establishing relationships can reveal different issues in both cultural dimensions and can find a suitable way to solve the problem, So establishing relationships is important for international business communications.
Individualism and communitarianism have important impact for building relationships. Individualism: People usually think of themselves as individuals and concentrate on individuals. It is important for individuals to contribute to the society. They achieve things alone and can assume individual responsibility. For example, both the United States and China are individualism cultural countries. The manifestations of individualism include: Individualism often uses the form of "I". Individuals have their own independent work and take personal responsibility. They are directly responsible for making decisions and taking personal responsibilities in commercial negotiations and do not need to discuss with groups (Steven.Lukes, 1985). Communitarianism: People usually regard themselves as part of a group, communitarianism advocates that individuals should be subordinate to society, people think that group concepts are important, and communitarianism advocates group work and shared responsibility in solve the problem. For example, Malaysia and South Korea are countries of communitarianism. The manifestations of communitarianism include: Communitarianism often uses the form "We", personal interests and the collective relationship, an organization in the decision-making need to be submitted to the Committee for discussion and make the final decision, in business negotiations, the decisions made by the representatives are collective and common decisions (Mooney Gavin, 2009). Individualism and communitarianism have different cultural backgrounds, so the two cultures make different ways of making decisions. For example: individualism countries and communitarianism countries for business cooperation, due to the different cultural backgrounds, the goal of individualism in making business decisions is to trade quickly, individuals can make quick decisions, however, communitarians need to discuss the details of business cooperation with the team and make the final decision, different cultural dimensions of decision-making will hinder business cooperation. In the business cooperation before the establishment of relations, due to the different cultures and ways, communitarianism can not accept individualism quick decision-making, communitarianism Decisions may take a long time to discuss, so business cooperation may fail. Establishing relationships can understand the differences between the two cultures, Through communication can find a decision-making method suitable for both cultures, the establishment of relations can make business cooperation process more smoothly, so establishing relationships is important for international business communications.
Emotional and neutral two different ways of expressing emotions have an important influence on international business communication. Emotional: Express emotions and thoughts, express emotions through body language and smile, people directly show their feelings and do not control their true feelings. For example, the Netherlands and Switzerland are emotional cultural countries. Emotional specific performance includes; people meet each other warmly greet each other, in conversations, people will be excited to speak loudly and express their true feelings, people like to use body language and strong facial expressions to express their feelings, they often express their opinions emotionally when expressing their opinions on things. Neutral: People will control their own feelings try not to show their emotions, reason will affect their behavior beyond their true feelings, people do not reveal their thoughts and feelings. They always keep their behavior calm. For example, Britain and Japan are neutral cultural countries. Neutral concrete performance includes: When people meet to control their own feelings, expressions and poses occasionally show a sense of tension, they are not very excited to speak loudly, they do not like physical contact, gestures and exaggerated facial expressions, when speaking, they often use a monotonous tone to express their opinions, and people do not reveal the true feelings (Lauren Supraner, 2010). Emotional and neutral are two different cultures. Different modes of expression will convey different feelings, so there will be problems in international business communication. For example, emotional culture countries and neutral cultural countries have a business project, in the communication of the project, the neutral culture will control their own feelings, they prefer to write the business item under discussion as written material, behave calmly when communicating, due to the lack of emotional expression, emotional cultural countries may think they are not interested in this project, emotional cultural countries do not control their feelings, they will be very excited to express their views, the neutral cultural countries will think they enthusiastically expressed their own views, they agree with this business project (Linda, 2017). Therefore, it is very important to establish a relationship, understand each other's cultural background and expression before commercial cooperation, learn and understand the meaning of different expressions, in business cooperation will not because of the wrong understanding of each other's meaning lead to cooperation problems. If do not establish the relationship in business communication will misunderstand each other's meaning and lead to business cooperation can not proceed smoothly, so establishing relationships is important for international business communications.
Conclusion
Hall's high-context and low-context culture and Ttompenaars and Hampden-Turner's 7 Demension of Culture have important influence for international business communications, different cultural backgrounds and cultural dimensions lead to different ways of communication, expression and understanding, effective international business communications need to build relationships and build relationships that better understand different cultures, solve misunderstandings and obstacles in different cultures, Therefore, building relationships is important for international business communications.
High contextual culture to convey the message is indirect, the message conveyed by the low context culture is clear, building relationships can make people with different cultural backgrounds understand the message more accurately. 

Universalism believes that rules can be applied to any situation and must strictly abide by the rules, particularism believes rules can change as the situation changes, building relationships can understand the rules of different cultural dimensions through communication.
Individualism often treats itself as an individual and can assume a significant responsibility, communitarianism sees itself as part of a collective, people think that group concepts are important, establishing relationships can find a suitable way of making decisions through communication.  
           Emotional culture can make people express feelings directly, people do not control their true feelings, neutral culture people control their feelings and behavior, establishing relationships can understand the expression of different cultures and avoid misunderstandings.
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