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Introduction

- This presentation will analyse the use of social media by Project Play.

- ProjectPlay is a charity in northern France, which provides play sessions and
advocacy for children on the move.

- Project Play uses social media for a variety of different functions such as fundraising,
advocacy and information sharing.

- This presentation will examine how effective Project Play is with its social media
presence and the choices they have made.
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What do Project Play do?

« NGO in Northern France
- Play sessions for displaced children

« Every child hasthe rightto play -
learning, mitigation of stress, building
self-esteem

« Volunteer run
- Advocacy

- Fundraising
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Image and text from Project
Play (2020a)



What does it mean to be a 'displaced child?

NOUN
1. a person who is forced to leave their home country
because of war or persecution; a refugee.

traveller rambler hiker wayfarer migrant

globetrotter roamer rover itinerant v

(Oxford Languages,
2024) T
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EVICTIONS (Project Play, 2023a)
PRACTICES THAT VIOLATE

CHILDREN'S RIGHTS ON THE
FRANCO-BRITISH BORDER

(Project Play, 2021)
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What social media does Project Play have?

projectplayfrance Following v/

409 posts 3,539 followers 430 following

Project Play

Non-profit organisation

Project Play supports displaced children in northern France by providi
and build self esteem.

B3 GetInvolved 3

@ linktr.ee/projectplayfr

Followed by mathildadellatorre, familiestogethercoalition, humanrightsobs + 29
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Advocacy Behind the Sc... Fundraising Activities

Project Play

2.9K likes « 3.2K followers °© Message
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(Instagram, 2024) (Facebook, 2024)



How can social media be used by charities?

Inexpensive way to connect with public (Seelig et. al., 2019; Guo and Saxton, 2014) \/
Advocacy (Guo and Saxton, 2014) \/

Way to express/spread opinions (Seelig, et. al., 2019) \/

Brings attention to issues ignored by traditional media (Guo and Saxton, 2014) \/
Distribute petitions (Seelig, et. al., 2019) \/

Fundraising (Seelig, et. al., 2019; Vlaicu, 2017) \/

Recruiting volunteers (Seelig, et. al., 2019) \/

Share their research (Guo and Saxton, 2014) \/

Share events (Vlaicu, 2017) \/



Use of colour

- Attention grabbing material = people
stay longer (Bilgin and Kethuda, 2022)

- Vivid images work well (Tsdiras and
Nerantzidou, 2019)

- Brighter, more saturated images
(Banerjee, 2018)

- Content should be easy to navigate
(Tsdiras and Nerantzidou, 2019)

(Project Play,
2024)
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(Project Play, 2023b)



. . | : : .
Showmq Ch||dren S Project Play lr%ave chosen to show images of children,
but never their faces...

faces e

| We Couldn’t Do I
Without You

(Project Play, 2023c) (Project Play, 2023d)



Images e
e@

PROS CONS
- Emotive pictures increase chance of - Pictures can be saved and used by people
donations (Bennett, 2016) who may want to harm the child or gain

sexual gratification from the picture

- Story-telling increases engagement with i :
(Manotipya and Ghazinour, 2020)

content (Wallace et. al., 2017)
- Canleadtobullying (Korajilija, 2020)

« Child cannotgive informed consent
(Alderson, 2007)

- Canidentify the child's location (Korajilija,
2020)

Humanising or dehuminising?



Dangers of revelling child's location

- Children may become vulnerable to
abuse, if untrustworthy people know
their location (Korajilija, 2020)

- Confusion around Article 31 of the
refugee convention (House of
Commons, 2021)




(Project Play, 2021)

Humanising or dehumanising?

« Some may argue that images of children help tell a story
and evoke empathy (Bennett, 2016; Wallace et. al., 2017)

- However,

« Repeated exposure to images can negatively impact a
person's compassion, as they become aware of how little
they can do to put an end to their suffering - compassion
fatigue (Azevedo et. al., 2021; Aldamen, 2023)

- May actually reduce donations and volunteering numbers
(Aldamen, 2023)

« No photos of children in living spaces...



Fundraising - what Project play
does well

It’s important to provide comprehensive
and accurate information about the
charity’s activities - promotes credibility
and trustworthiness (Bilgin and Kethuda,
2022)

Fake news will reduce the trust in
charities (Kvalnes, 2020)

Information uploaded must be updated in
a timely manner (Bilgin and Kethuda,
2022)
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€10: SESSION RESOURCES

- By demonstrating where the money is
going, PP may increase donations, as
the individual feels more of a personal
connection with the charity and

€20: DAILY FUEL

€50: SET OF .
KURDISH/FARS! BOOKS believe the donation has a direct
impact on others (Wallace et. al., 2017;
€100: SESSION Bilgin and Kethuda, 2022)

EQUIPMENT

€250: MONTHLY
SECSSIAN RUNNING

(Project Play, 2020c¢)



- Tsadirasand Nerantzidou (2019) tested a
number of campaign methods and found that
lotteries were preferred by the public, as
people were incentivised by the opportunity to
win a prize.

Housmdhs
Gift Card




What else could Project Play dof

- PP could host question and answer sessions. This may help increase donations and
interest in volunteering, by allowing individuals to have their questions addressed
and connect with the charity on a personal level (Bilgin and Kethuda, 2022)

- Creating a symbol or hashtag to state that you have donated could lead to more
donations, as people will want to impress their friends and it will motivate others
who see it to donate (Wallace et. al., 2017)

- PP could increase donations by linking up with an organisation which will match
donations (Wallace et. al., 2017)

- Explicitly asking people to share posts online may increase donations, as people are
more likely to donate when specifically asked to by family and friends (Dean, 2020)



Conclusion

- Project Play is a charity in northern France which provides play sessions for displaced
children.

- Project Play has both Instagram and Facebook and makes use of both these platforms to
fundraise and spread awareness.

- Project Play does not show faces of children to help protect their safety and privacy

- Project Play fundraises through raffles and by creating brand trust through posting
regular, timely, accurate content.

- Project Play could improve their fundraising through social media by linking up with
organisations that will match funding and using hashtags.



Reference List

« Aldamen,Y.(2023). ‘Can a negative representation of refugees in social media lead to compassion fatigue? An analysis of
the perspectives of a sample of Syrian refugees in Jordan and Turkey’, Journalism and Media, 4(1), pp.90-104%.

- Alderson, P. (2007). ‘Competent children? Minors’ consent to health care treatment and research’, Social science &
medicine, 65(11), pp.2272-2283.

- Azevedo,R.T., De Beukelaer, S., Jones, I.L., Safra, L.. and Tsakiris, M., 2021. “‘When the lens is too wide: The political
consequences of the visual dehumanization of refugees’. Humanities and Social Sciences Communications, 8(1).

- Banerjee, S. &.(2018). ‘Likely to be liked? A study of Facebook images’, 4th International Conference on Information
Management (ICIM), 53-56.

- Bennett, R. (2016), “Preventing charity website browsers from quitting the ‘donate now’ page: A case study with
recommendations”, Social Business: an interdisciplinary journal, Vol. 6 No. 3, pp. 291-306.

. Bilgin, Y. and Kethiida, O., (2022). ‘Charity social media marketing and its influence on charity brand image, Brand Trust,
and donation intention., VOLUNTAS: International Journal of Voluntary and Nonprofit Organizations, 33(5), pp.1091-1102.

- Dean, J., 2020. Student perceptions and experiences of charity on social media: The authenticity of offline networks in
online giving. Voluntary Sector Review, 11(1), pp.41-57.

- Facebook. (2024). ‘Project Play France’ Available at: https://www.facebook.com/projectplayfrance [Accessed:
31/01/2024]



Reference List

«  Guo, C.and Saxton, G.D. (2014). ‘Tweeting social change: How social media are changing nonprofit advocacy’, Nonprofit and voluntary sector
quarterly, 43(1), pp.57-79

- House of Commons Library. (2021). Article 31 of the Refugee Convention. Available at: https://researchbriefings.files.parliament.uk/documents/CBP-
9281/CBP-9281.pdf[Accessed: 31/01/2024]

- Instagram.(2024).'Project Play France' Available at: Project Play (@projectplayfrance)  Instagram photos and videos [Accessed: 31/01/2024]

« Korajlija, A. (2020). ‘An Unfair Game of Virtual Hide-and-Go-Seek: The Passive Collection of Children's Information Online’, Canadian Journal of
Children's Rights/Revue canadienne des droits des enfants, 7(1), pp.326-349.

. Kvalnes, @dyvind. (2020) ’Digital Dilemmas Exploring Social Media Ethics in Organizations’, 1st ed. 2020. Cham: Springer Nature. Available at:
[https://doi.org/10.1007/978-3-030-45927-7](https://doi.org/10.1007/978-3-030-45927-7).

. Manotipya, P. and Ghazinour, K. (2020). ‘Children’s online privacy from parents’ perspective’, Procedia Computer Science, 177, pp.178-185.

- Oxford Languages (2024). Definition of Displaced Person. Available at: [Accessed: 31/01/2024]


https://www.instagram.com/projectplayfrance/

Reference List

- ProjectPlay (2020a). Play Against Boarders. Available at: Grassroots NGO | Project Play (project-play.org) [Accessed: 28/01/2024]

. ProjectPlay. (2020b). Evictions: Practices that violate children's rights on the Franco-British border. Available at: https://www.project-
play.org/_files/ugd/6fd156_4865186c5f264ad6b5¢139962958df6¢.pdf [Accessed: 30/12/2024]

. ProjectPlay (2020c). ‘Fundraising Story’ [Instagram] 13 April. Available at: https://www.instagram.com/stories/highlights/18211699213121211/ [Accessed: 31/01/2024]

. ProjectPlay. (2021). Weekly Theme: Weather' [Instagram] 18 November. Available at: https://www.instagram.com/p/CWa_FVYtTo4/?img index=1[Accessed:
31/01/2024]

. ProjectPlay. (2023a).'Is this a 'sensible investment' for UK taxpayers?' [Instagram] 17 March. Available at: https://www.instagram.com/p/Cp5g3BDow3W/?2img index=1
[Accessed: 31/01/2024]

- ProjectPlay. (2023b). ‘Human Rights Matter' [Instagram] 10 December. Available at: https://www.instagram.com/p/COrqt_4NdrF/2img_index=1[Accessed: 31/01/2024]

. ProjectPlay. (2023c).'We Couldn't Do It Without You' [Instagram] 18 September. Available at: https://www.instagram.com/p/CxVOIAJISmL/?img_index=1[Accessed:
31/01/2024]

. ProjectPlay.(2023d).'Today is Internation Children's Day' [Instagram] 20 November. Available at: https://www.instagram.com/p/Cz4TYWgoCUN/2img_index=1
[Accessed: 31/01/2024]


https://www.project-play.org/
https://www.instagram.com/stories/highlights/18211699213121211/
https://www.instagram.com/p/CWa_FVYtTo4/?img_index=1
https://www.instagram.com/p/Cp5g3BDow3W/?img_index=1

Reference List

- ProjectPlay. (2023e). 'Weekly Update' [Instagram] 28 November. Available at:
https://www.instagram.com/p/CONMT7eloHtk/?img _index=1 [Accessed: 31/01/2024]

- ProjectPlay. (2023f). 'Together, we can keep playing' [Instagram] 14 November. Available at:
https://www.instagram.com/p/CzpDCnXNylh/?img_index=1 [Accessed: 31/01/2024]

- ProjectPlay. (2024).'Our Year in Play' [Instagram] 17 January. Available at:
https://www.instagram.com/p/C2NZxevtMOu/?img_index=1 [Accessed: 31/01/2024]

- Seelig, M., Millette, D., Zhou, C. & Huang, J. (2019) ’A new culture of advocacy: An exploratory analysis of social activism on the web
and social media’, Atlantic Journal of Communication, 27:1,15-29

« Tsadiras, A. and Nerantzidou, M. (2019). An experimental study on social media advertising for charity. L-Universita ta' Malta.
- Vlaicu, L. (2017). ‘THE POTRAYAL OF REFUGEES IN SOCIAL MEDIA’. Agora Psycho-Pragmatica,11(1), pp.158-164.

. Wallace, E., Buil, I., de Chernatony, L., Lee, N. and Wymer, W. (2017). "When does ‘liking’ a charity lead to donation behaviour?
Exploring conspicuous donation behaviour on social media platforms’, European Journal of Marketing, (), 00-00.



	Slide 1: Project Play: Use of Social Media
	Slide 2: Introduction 
	Slide 3: Presentation Map
	Slide 4: What do Project Play do?
	Slide 5: What does it mean to be a ‘displaced child’?
	Slide 6: What social media does Project Play have?
	Slide 7: How can social media be used by charities?
	Slide 8: Use of colour
	Slide 9: Showing children’s faces
	Slide 10: Images
	Slide 11: Dangers of revelling child’s location
	Slide 12: Humanising or dehumanising?
	Slide 13: Fundraising – what Project play does well 
	Slide 14
	Slide 15
	Slide 16: What else could Project Play do?
	Slide 17: Conclusion
	Slide 18: Reference List
	Slide 19: Reference List
	Slide 20: Reference List
	Slide 21: Reference List

