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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads fairly quickly, with only a minor delay. Overall, the loading speed is good and does not significantly impact the user experience.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the website contains four sub-pages. However, two of these are largely occupied by a Google Map, which makes it difficult for prospective customers to navigate through all the pages easily. To improve the overall user experience, it would be beneficial to move the map to the bottom of the page, allowing clearer access to the main content and navigation links.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: No, bookings are handled through the contact form (which sends inquiries to email) or by phone.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: The Google Map should be placed only on the Contact page, where it is necessary. Currently, its placement obstructs the visibility of other sub-pages.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The colour palette is pleasing. Only the mobile version the sub-pages list / button was hard to locate as it blends in with the map


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website uses good images that represent the spa, the colours are good however the font and font colour used makes it hard to read the content


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: No online chat, however there’s a contact form that you can send your enquiry through 


	Question 2d – How effective are the social media links on the website?


	Answer: No social media links


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: There is a treatment sub-page that clearly list services offered and prices.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: No reviews available on the website


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Facials describe what they conditions they treat 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes the prices are clearly shown and are similar to their competitors in te area


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Birmingham

	
	2.Spa 

	
	3. Treatments

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: No


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, reason being. Websites it best way to display the answers for common questions/queries that prospect customers may have, such as services, prices and location information. In addition in the current times people rely on websites for credibility of business, make quick booking and see services without having to contact someone.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
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