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Executive summary
There are numerous impacts of applying the modern technologies in the organisations including the health and social care sectors. The report has covered the influence of modern technologies for the organisations and has provided a detailed comprehension of the social media marketing. In addition to this, the report has depicted the contemporary techniques that can help the management of the organisations to efficiency as well as employability of a workplace. The report has not particularly emphasised on the health and social care organisations however have provided a brief co-relation with the parts of the reports. Furthermore, the report has portrayed the benefits that an organisation can receive through successful application of technologies and the benefits in its benefits in the marketing procedures of an organisation.
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[bookmark: _Toc5382663]Introduction
There is a dire need for the application of modern technologies in the workplaces in order to increase the efficiency as well as employability. With the development in the technological sectors, the organisations are using the modern technologies in several fields of operations to receive favourable outcomes. The report will be covering the influence of the modern technologies for the development of the operational procedures and increase the productivity as well as efficiency. The report includes detailed comprehension of the application of social media in the marketing procedures of the organisation. The report will verify the various types of social media sites, which will be helpful in the organisation to advertise their products and services, the comparison between Facebook and twitter, will be emphasized in these report. In addition to this, the report has also reflected on the contemporary techniques for workplace efficiency and employability of organisations including the health and social care sectors. 


[bookmark: _Toc5382664]Importance of modern technologies
In the modern generation, numerous organisations are striving towards providing excellent services to their customers in order to gain a significant competitive advantage. The growth as well as development of the operational procedures of the organisation highly depends on the application of modern technologies as it allows the management of the organisation to increase the overall efficiency as well as productivity. The rapid changes caused due to globalisation also play a significant role in the application of the modern technologies so that the development procedures of the organisation can receive a boost on the grounds of both employability as well as efficiency. In order to embrace the rapid changes caused due to globalisation, it is obligatory for the organisations to make use of the modern technologies. The modern technologies not only enhance the operational procedures but also provide the organisation with a significant competitive advantage that can allow the organisation to survive in the highly competitive market (Acemoglu, 2015). 
With every step towards the future, the organisation count is increasing rapidly. Therefore, the competition in the market is extremely high, which results several of the organisations to receive a huge loss and permanent breakdown. The operational procedures including manufacturing, production, marketing, financial and communicational procedures highly depends on the application of technologies (Kaplan et al., 2016). The efficiency of the operational procedures are highly increased from the application of the suitable technologies as they are developed in order to reduce the human effort and deliver greater services to the patients. There are several projects that are needed to be handled by the organisation and the project management software helps the project managers in delegating, building, assessing and reviewing the tasks. This helps the project managers to receive favourable outcomes of the variables of the project that eventually results in a successful project. 
According to Mao et al. (2016), it is extremely beneficial for the management of the organisation to consider the adaptability of the modern technologies as it allows the organisation to receive both tangible as well as intangible benefits. This not only allows the organisations to receive significant profits in the revenue but also help the organisation to deliver the services that can meet the high demands of the customers. The entire organisation structure, efficiency, culture, and relationships with the stakeholders depend on the technologies. The application of the modern technologies can greatly enhance the medical services that are provided by the health and social care organisations to the patients. 
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Figure: 1 Influence of technology in health and social care 
(Source: Lopez et al., 2017)
Furthermore, technology helps the organisations to make development of the products and services that are available for the customers and promote the growth of innovation. According to Helm et al. (2015) innovative products highly promotes the growth of the organisation as unique products are highly preferred by the customers in the market and the Unique Selling Proposition of the products allow the management of the organisation to make further alterations in their commodities. Furthermore, the technologies enhance the accuracy of the data that are recorded by the functional departments of the organisation. The data are comprised of several influential information of the organisation including expenditure, salaries of the employees, absenteeism of the employees, performance of the employees, undergoing project and several other similar variables. Therefore, the modern technologies such as excel spreadsheets are extremely beneficial for the organisation as there are numerous mathematical formulas that are available in the excel spreadsheets.
The growth of the health and social care organisations highly depends on the communicational procedures and security provided by the organisation. The influx of the technologies has allowed the organisations to make revolutionary developments in the telecommunications procedures that allow the organisation to communicate with any of the functional departments anywhere anytime (Osborne et al., 2017). This highly increases the collaboration between the organisations and enhances the services significantly. Furthermore, the data security of the organisations are considered to be extremely important as the there are several bugs and cyber attacks that can permanently damage the influential documents of the organisation. Therefore, the organisations use the several software protection and antivirus software to provide security to the files as well as documents (Lopez et al., 2017). 
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The development of the organisation highly depends on the application of the marketing procedures. The marketing procedures highly depend on the promotion of the products as well as services that are available for the customers. The developments of the services of the organisation are also included in the marketing procedures. 
Nowadays, the standout organisations uses the social media to deliver suitable information to the customers regarding the development of the products, upcoming events of the organisation and build healthy relationships with the customer. The social media also allows the organisation to analyse the strengths as well as weakness of the organisation and their competitors. There are various social media sites like Facebook, WhatsApp, WeChat, Instagram and Google. Social media is ever changing therefore the business organisations should include these sites to advertise their products and reach to their customers. (Wang et al., 2018).
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Figure 2: Influence of technology in marketing 
(Source: Kaplan et al., 2016)
Facebook: in the rise of the Social network site (SNS), Facebook is one of the most top listed and most used social media sites used by a large population. Facebook had 2.32 billion users in the year 2018.The Facebook has become the most used site in compared to Instagram , Twitter and WhatsApp(Psych.utoronto.com, 2019). The social media site has more than 1 billion users, which log in to Facebook everyday
Twitter: The twitter is social networking site, which provide micro blogging services for their members, which give short posts, called tweets. Celebrities generally use twitter. Twitter members can use multiple platforms and can connect twitter from any devices.
Cloud Storage: The cloud storage is a model by which we can store data‘s in the form of logical pools. The cloud storage physical environment is protected from unwanted users and they are blocked from accessing the data. Although, the storage providers are bound to keep the data accessible to the employees of the organisation where there is the cloud storage.
The difference between the Facebook and Twitter will be depicted in a table below:
	Facebook
	Twitter

	1. Facebook is a networking site where people connect each other

	1. Twitter shares ideas and give the people a platform to express their views and opinions in the twitter.


	2. In case of Facebook, we can write many words and express their view leniently that includes much word count.
	2. Twitter has a limitation of 140 characters per tweet.

	3. Facebook allows the use of hash tags to ideas and topic and ideas was originally taken from twitter.
	3. The first usage of hashtag was done by Twitter in case of topics and ideas.

	4. Facebook always allows more options and easy access for connecting people
	4. Twitter does not provide such varied options 

	5. Facebook has 2.32 billion users 
	5. Twitter has 321 million monthly users making it the world’s biggest twitter.

	6. Facebook allows having friends and they can like your picture
	6.Twitter allows followers

	7. Most of the marketing organisation prefer making their Facebook pages to connect people and get  more customers around the world
	7. Twitter is for the trending topics and writers, bloggers; celebrities mostly prefer to share their views and writings.


Table 1: the difference between Facebook and Twitter
(Source: Created by the learner)
As per the knowledge provided by Sajid et al., (2016) the marketing department of the organisation has to analyse the market in order to identify the ongoing trends and the preferences of the customers. The social media provides a platform to the organisation to present their products and services. The way of approach and the written communication are highly regarded while writing the content of the products through blogs and articles. In order to increase the customer base of the organisation, an active social approach is mandatory as it allows the organisation to build a consistent interaction with the customers. The loyal fan following on the social sites allows the organisation to gain a significant competitive advantage and gain a significant competitive edge as the followers can turn into customers. However, Hill et al., (2016) argued that in order to ensure that the followers are turned into loyal customers, the organisations have to provide constant offers and discounts and organise events that can attract the customers.
The following are the benefits of social media in the marketing procedures:
Promotion: The social media are used by the organisations in the present generation to promote their commodities. The social platforms such as Facebook, Instagram, and Twitter have become common among the common people across the global platter. Therefore, these are highly used by the organisation in order to promote their respective products as well as services The social media allows the management of the organisation to analyse the trends in the market that helps them to make suitable developments of the products that are available for the customers. 
Consistent branding: The social media allows the organisation to maintain a consistent brand image. The social platforms have a massive number of audiences and as a result, the organisation can spread their ideas and views to the large audience at a cheap cost (Godey et al., 2016).
Feedbacks from the customers: The application of the social platforms also allows the organisation to deliver yardstick services to the customers as the customers provide their respective feedbacks on the official pages on the social platforms. This feedbacks provided by the customers are highly valuable for the organisation as it allows the organisation to comprehend their own loopholes and make suitable modifications in the products and services that can meet the needs as well as requirements of the customers (Fernandes et al., 2016). 
Communication of the employees: The social media also allows the employees of a workplace to communicate with each other and develop healthy relationships. This allows the organisation to increases the productivity as well as efficiency as it is extremely important for the employees to interact with each other. This allows the employees to comprehend the characteristics of each other and deliver an appropriate behaviour that does not violate the mental state of an employee (Berman and B., 2016).
Track new competitors: The social media also allows the management of the organisation to track new competitors in the market. This allows the organisation to take suitable initiatives to provide competition to the new competitors. 
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In order to increase the efficiency as well as employability of the workplace, the management of the organisation has to ensure that the employees are provided with abundant motivation. According to Berman (2016), this helps in increasing the efficiency as well as productivity of the employees and the role of technology is obligatory in enhancing the workplace efficiency. The recent up-gradation in the technologies has played an intrinsic role in the development of the organisations. The following depicts the contemporary techniques for workplace efficiency and employability:
Motivation
In the organisational context, the employees have to play the most crucial role, as they are one who has to face the customers. Therefore, the employees are also regarded as the most valuable asset to an organisation. Therefore, the management of the organisation has to motivate their valuable assets in order to ensure that the efficiency and employability remains unthreatened. The provision of providing incentives has allowed the organization to increase the efficiency of the employees significantly. The incentives that are provided by the management of the organisation are based on the performance of the employees. There are two types of incentives namely tangible and intangible incentives. The staffs of the health and social care organisations have to motivate the employees under several unavoidable situations. The tangible incentives are provided to the normal employees based on their performance. The intrinsic incentives mostly supply the basic needs of the employees that primarily include money. On the other hand, the intangible incentives are provided to the employees in higher posts including the managers and leader. The intangible incentives constitutes of respect, fame, recognition and several other similar incentives (Wisener et al., 2018). 
Technology
An effective application of the technologies allows the organisation to enhance their productivity and efficiency. An effective implementation of the technological resources allows the management of the organisation to gain a significant competitive edge in the market. The operational procedures highly depend on the technological resources. The modern generation has replaced the application of pen and papers with high-tech computers and micro chipsets that can store massive amount of data and deliver efficient results. The health and social care organisations can deliver suitable services with the use of modern technologies to diagnose and cure diseases. The implementation of different hardware and software can result in alleviating the operational procedures for the employees. The organisations with geographically distributed setups can receive significant benefits from the collaborative application and the dispersed levels of expertise allow these specific types of organisations to receive significant revenue in the market (Taylor Buck et al., 2017). 
Skill development
The Human Resource Management has to recruit talented employees that can provide significant benefits in the productivity of the organisation. It is mandatory for the management to provide training and orientation to the new employees so that they can comprehend their respective roles as well as responsibilities for the betterment of the organisation. The management also has to initiate several initiatives that can help the senior employees to develop their skills. This allows the organisation to increase the efficiency and employability remarkably and consider lees regarding the negative ramifications. The NHS ensures that their employees are provided with suitable training so that they can contribute the organisational procedures of the organisation in the future (England, 2019).  
Develop communication
In order to increase the employability and efficiency of the organisation, it is extremely lucrative for the organisation to develop suitable communication with both the stakeholders as well as the employees of the organisation. Communication allows the employees to work accordingly and without communication, several uncertainties can arise. The communication includes verbal, non-verbal, written, formal, and informal communication. The hierarchy and expertise of the organisation has to be clear for the employees to reach for the right people for their concerns. The CQC organisation ensures that their employees maintain suitable communication that allows them to enhance the operational procedures (Cqc.org.uk, 2019). 


[bookmark: _Toc5382667]Conclusion
The entire report has revolved around the application of modern technologies in marketing procedures of an organisation. The report has depicted the health and social care organisations wherever possible. The report has a detailed abbreviation of the development of organisations and the influence of modern technologies including social media for the marketing procedures of an organisation. The report has depicted the numerous procedures that are available for the organisations to enhance their productivity as well as employability. In addition to this, the report has covered the marketing procedures that can be enhanced through the application of social media. The contemporary techniques that can enhance the workplace efficiency and employability have also been portrayed in this report. 
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