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Task 1A
Promotion is an important aspect of any business organization which helps to attract customers, persuade them to buy more products and create loyalty. Based on revenue, Amazon now  is considered biggest online-based company currently in the whole world. So, our focus is to use various internet commercialization channels to direct potential customers to our website by using promotional strategies. 
[bookmark: _GoBack]Amazon uses sponsored searches, email marketing campaigns, portal advertising, advertisements in social media and smartphones and any TV publicity. Amazon also gather necessary information from search engine providers like Google or Bing and will place ads for products customers are trying to buy. Amazon leans towards using television advertising in order to promote new electronic devices such as Kindle or the Echo device. Amazon offers the widest range of products for the customers and accounts for their preferences and suggests products they might be interested in via a customer-friendly interface. Customers all around the world are accustomed to the ease of use Amazon website provides and many coupons and limited-time sales on products are also attracting new customers. Amazon spends a big sum of money on attracting and retaining customers. Its expanses grew past 10 billion dollars in 2017 from 7 billion dollars in 2016 according to Dudovskiy (2020). Amazon generally adopts unconventional and exciting promotional methods to reach its customers.
Amazon must maintain proper promotional strategies to gain more customers and retain the existing ones. In recent years, the power of internet-based marketing has widened the scope of products and its reach to customers. So, as an internet-based company, Amazon came up with exciting strategies to engage with its customers via the internet. Such as:
1. Search Engine Optimisation
Advertising to target customers is Amazon’s primary measure to expand its customer base. The company based both on demographic and psycho segment of the mondial markets. It concentrate on middle and upper-class customers ,possessing a fundamental base of technologies skills, so that they can carry out the process of online purchasing, but they lack interest in physical shopping. When people search for a product online, Amazon links are almost always at the top and the interactive user interface attracts customers to purchase and get suggestions for products they might be interested in according to Decker (2020).
[image: ]
Figure 1 Online Shopping (Decker, 2020).
2. Social Media
Amazon uses various social media platforms to boost its image and reach new customers. Currently, Amazon has more then  30 million likes on the Facebook page according to www.pvtl.io (2020). Such an astounding figure is possible because Amazon replies to an immense and huge of comments on own posts by providing helpful acquaintance and news and links in a polite, customer-friendly manner.
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Figure 2 Facebook Comments (collected from the Facebook page)

Social media is a platform where people want to be listened to and Amazon does that job brilliantly by listening to their customers’ needs. As well, builds  and is involved to conversation that is essential for company image recognition and popularity in social media. Not heavily relying on promotional aspects, Twitter campaigns provide Amazon for motorize its 2.7 million followers to additional services ,like  Prime Video or Amazon music. On the other hand, platforms like Pinterest basically assist and is considered as an extension of its main online store.
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Amazon.com @ Thank you, Vicki! Your kind words mean
a lot to us. Thank you for being an amazing customer
and have an excellent day!

-SaraS.
[+ )v R

Like - Reply - 6d

Amazon.com @ We certainly appreciate your feedback,
Rochelle! When our customers voice their concerns, we
do take note. Customer feedback can help us make
things better! We appreciate you!
Chuck H
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Amazon.com @ Hi Chasity, sorry to hear this. Have you
contacted us directly regarding this? You can reach us
here: http://amzn.to/NASkipLogin

- Elaine
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