Creative Brief
Surface Pattern for Greetings or Stationery
Project Overview:
To develop a cohesive product range for either:
· Everyday Greetings Products or
· Everyday Stationery Products
The aim is to explore how surface pattern can enhance ordinary, everyday moments—from sending a card, wrapping a gift, sending a quick note or writing a shopping list—through thoughtful, original, and market‑aware design.
Your designs should demonstrate how pattern can communicate mood, personality, and purpose while remaining commercially viable and appropriate for mass-market.

Project Aim:
To design a commercially relevant surface pattern collection that functions across multiple related products, showing strong visual consistency, creative concept development, and an understanding of end use.

Options (Choose One):
Option A: Everyday Greetings Products
Design a coordinated range of everyday greetings products
Products to include:
· Gift wrap (roll wrap)
· Gift Bags with gift tags (a mixture of sizes, each in a different but co-ordinating design)
· Gift tag packs
· Greetings card
· Gift boxes
Consider:
· Choose and apply a clear theme and genre (contemporary, humorous, traditional, celebratory, thoughtful)
· Colour palette.
· Typography.
· Pattern placement and scale
· Repetition vs focal motifs
· Specification and finishes of each product.
· Shelf appeal and gifting context

Option B: Everyday Stationery Products
Design a coordinated range of everyday stationery items.
Possible products include:
· Notebooks (a mixture of sizes/styles, each in a different but co-ordinating designs
· Diaries or planners
· Sticky notes
· Folders or files
· Pencil cases
Consider:
· Choose and apply a clear theme and genre (contemporary, humorous, traditional, celebratory, thoughtful)
· Colour palette
· Typography
· Pattern placement and scale
· Repetition vs focal motifs
· Specification and finishes of each product.
· Shelf appeal and gifting context
· Durability and usability


Target Consumer:

Clearly identify who your product range is for.
Who is the end user or buyer of your design?

Target Market:

Consider where your product will be sold:
· Mass‑market retail
· Independent gift or stationery stores
· Online direct‑to‑consumer brands


Brief Requirements:
Base your work on a strong central idea, supported by research and experimentation.
Consider:
· Themes (e.g. ritual, routine, connection, optimism, humour, nostalgia)
· Visual influences (nature, architecture, typography, illustration, cultural references)
· Pattern style (geometric, illustrative, abstract, hand‑drawn, minimal, decorative)
You should aim for a collection that feels cohesive but not repetitive.
Your final submission should include:
· A minimum of 4–6 coordinated surface patterns 
· A minimum of & 4-6 coordinated motifs
· A defined colour palette
· Clear demonstrations of pattern repeats.
· Visuals showing patterns & motifs applied to products.
· Evidence of design development (sketches, tests, colourways, refinement)
Patterns may be created digitally, by hand, or using hybrid methods.

Key Question to Consider
How can surface pattern elevate everyday objects into items that people enjoy using, keeping, or gifting?

