Dissertation discussion
Increasingly, information about job candidates is being accessed through social media platforms during the process of selection and recruitment (Boulaie, Nargesian & Nik, 2019). Through accessing such information during the screening process, it is likely that the decisions made regarding the candidates invited to interview will be affected by both job related, and non-job related information (Forgas & Langham, 2009). The aim of this study was to investigate whether participants would rate an applicant as more, or less employable after having access to their social media page. Within this study the social media page was manipulated to display the candidate as having either an extraverted or introverted personality, through changes in textual information. 

The primary study hypothesis, that the candidate would be rated more employable when presented to be extraverted through their Twitter page than when presented to be introverted was not supported. Participants ratings of the candidate’s employability were not affected by exposure to the social media page, in either the extraverted or introverted condition. Contrary to the wealth of research identifying the presence of cognitive biases within review of both paper based, and social media based information (Brown & Champion, 1994; Cole, Field, Giles & Harris, 2008; Dipboye & Jackson, 1999; Forgas & Langham, 2009), it appears that participants did not infer dispositional personality traits about the candidate that affected their judgement, or if dispositional inferences were made, they did not impact their employability judgements. 

· This could suggest that no bias is taking place 
· This could suggest that as a result of the subtleties of the manipulation an effect was not identified by the participant

Complete steps 2 and 3 for each hypothesis (each question considered isolation missing)

The final hypothesis, that individuals with hiring experience would be more greatly affected by the available information on the social media page was supported. Participants with previous employment experience rated the candidate to be more employable after they had viewed the social media page, for both the extroverted and introverted condition. 

· Powerful result as highlighting less impact of exposure on those with no experience. In line with the suggestions of Dipboye and Jackson (1999), perhaps individuals with no hiring experience are considering the participant on the grounds of work ability alone, paying little attention to personality information. Or it is possible that the relevance of the personality was not clear to individuals with no experience within hiring and recruitment. 


Methodological considerations

The overall research product identified that moreso than the textual personality manipulations, exposure to greater information about a candidate through social media effects individuals with hiring experience, giving a greater employability score with access to this information. But that this effect was not present within individuals with no hiring experience. One of the primary strengths of the study lies in the experimental design (Coolican, 2014), participants were randomly allocated to the condition of either extravert or introvert social media page (between subjects), and completed an employability questionnaire before and after exposure to the social media page (within subjects). The inclusion of a within subjects pre and post measure allowed the initial measure to serve as a control, which meant that the difference between the employability score pre and post exposure to the twitter page, was a result of the information accessed from the twitter page. 

However, some methodological issues arose during data collection and analysis. Firstly, the study investigated the role of a specific personality dimension (extraversion/introversion) with a specific manipulation (textual content) on employability ratings for a psychology lecturer position. The study was highly controlled to minimize confounding variables, to ensure that the personality manipulations within the social media page caused any change in employability ratings. Although a methodological strength, the study cannot be generalized across different occupations. For example, extraversion is a highly valued trait within sales and hospitality environments (Groblena, 2015) whereas this trait may be less desirable within a computer programming job. 

 A further area for consideration is whether personality inferences were made by the participants at all. Many studies regarding the inference of personality primarily utilise images rather than textual information. Although research has identified that personality inferences can be made from a curriculum vitae, consisting of only textual information (Brown & Campion, 1994; Cable & Judge, 1997), social media pages focus considerably on imagery to draw and hold attention (Li & Xie, 2020). It is possible that participants did not pay a great deal of attention to the written information provided on the pages. The majority of research investigating the ability to infer personality from social media information is investigating the accuracy of such judgements (Blackwell et al., 2017), and as such participants are actively asked to make judgements of personality. Interestingly, within this study participants that had previous experience within recruitment and selection rated the candidate as more employable after being exposed to their social media page. Such an effect could result from experienced interviewers possessing more complex knowledge structures, through which they form judgements (Dipboye & Jackson, 1999). 

Future direction 
Understanding the attribution process of recruiters when screening applications and social media pages have a number of important implications, in savings of both time and financial costs.

· Future research could involve the development of an interactive social media page, and/or access to social media pages on multiple platforms. 
· Future research could utilize a sample of both recruiting managers at different levels of experience to investigate differences in perceptions as expertise develops. 
· Future research could investigate a number of attributes, other than personality and the inferences that can be drawn as a result. 



Stacey, the sections in bullet points will become paragraphs within their own right with further development. 
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