	LCLM4002- Digital Skills- Task-3


		Student Number
	2511404
	Student Name
	Mohammod Amirul awal chowdhury




		Website Chosen
	The Cooking Academy




		Hyperlink of the Website
	https://www.thecookingacademy.co.uk/




	Evaluation

	Section – 1: Usability

	Question 1a - How quickly and easily does the website load?

	Answer: Usability is one of the key factors that determines a website's value (Kaur et al., 2016). Loading is one of the key features that the user would always consider while navigating a website. The Cooking Academy website very quickly and easily loads. Furthermore, there is not interruptions while loading the website. 

	Question 1b – Does the website contain many sub-pages? How does a prospective customer navigate these?

	Answer: The chosen website is an educational website, from which the user will learn how to cook. According to Kaur et al. (2016), users of educational websites are mostly concerned with finding information such as syllabuses and course-related details. Therefore, it is important for The Cooking Academy website to have various contents in a form of sub-pages. This website has multiple sub-pages such as Cookery classes, Shop, Cookery team building Events and so on. The following metrics are commonly used to measure effectiveness, which is related to the completeness and accuracy with which users accomplish the designated goals: The ratio of successful user activities to incorrect ones, The user's cognitive load, which refers to the usage of resources like memory, attention, creativity, etc., and the percentage of features and commands used (greater is preferable) (Bakaev et al., 2016). There are few ways visitors can navigates the sub-pages, such as the can simply hover their curser on the menu, then a list of options will be appeared. By selecting the option from the list, they navigate the website.

	Question 1c – Can a customer make a booking via the webpage?

	Answer: Yes, the customers can easily book a class through the website. To do that they need to register first in the website. 

	Question 1d -What improvements could be made to the usability of the website?

	Answer: This website has too many options to navigate. Therefore, it is difficult for the user to find the options they are looking for. Moreover, they also added some sub-pages together that are serving different purposes where each section should focus on single type of options. To mitigate this issue, The Cooking Academy can design their website more synchronised and remove the unnecessary pages from it.

	Section – 2 -Pleasure – Customer Experience

	Question 2a – How pleasant does the webpage look? Are there any differences in appearance on a mobile phone versus a computer?

	Answer: This website is looking very wonderful as it has several colourful as well as relevant pictures. According to Rose et al. (2011), identifying the elements or states that make up an experience is necessary for a viable conceptual model of online consumer experience (cited in Jongmans et al., 2022). The layouts of the websites are completely different for the mobile and the computer. The mobile version the website is portrait, and the computer version is landscape. The author finds the mobile version is easier for navigation. Another noticeable difference is mobile version loads faster then the computer version. 

	Question - 2b- How does the website use imagery, video and colour?

	Answer: The visual design of a digital interface, which refers to the sensory and structural characteristics from which consumers form a global attitude towards an interface's appearance (Mishra et al., 2015 cited in Jongmans et al., 2022). This website’s imagery, videos and colour are very consistent and attractive. The developers have used many images and added YouTube videos in the webpages.

	Question - 2c- Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service?

	Answer: The website made a very useful online chat tool which is AI supported and responses immediately. This chat tool is informative for the general queries but cannot provide precise answer if it is asked something complex. Instead, it refers contact their customer services.

	Question -2d – How effective are the social media links on the website?

	Answer: The have five different social medias in their contact page, those are Facebook, Instagram, Twitter, Linkin and YouTube. These social medias link are very effective and easy to visit by just one click on the logo. 

	Section – 3 – Perceived Value

	Question 3a – How are the services offered by the company made clear to customers?

	Answer: A system's perceived usefulness and perceived ease of use can be used to gauge user acceptability of the system, which is determined by two factors (Davis, 1989 cited in Smith, 2008). Therefore, it is very important for the business to provides the information quite easily to their customer. If customers do not find the website comfortable, they would not visit again. The Cooking Academy website provides many useful information in the websites; however, it is to some extent difficult to fine the desired options. 

	Question 3b – How are customer reviews made available? Are these up to date?

	Answer: The customers’ reviews are available on the website and mentioned which client has shared their experience with The Cooking Academy. However, it is difficult to say whether the feedback is recent or old. Moreover, to give any feedback, the author could not find any options, it seems users need to register to provide any feedback. 

	Question 3c- How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member?

	Answer: They have provided details on their services and products. The customers can read all the required information from the website and decide whether they would but these or not. A well-designed website enables or encourages virtual interactions between the company and customers, creating "flow opportunities" in which the customer is fully absorbed in their computer connection (O’cass and Carlson, 2011). The reason I would suggest to friends and family is the website has efficient design that would help the user to interact comfortably.  

	Question 3d – Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices?

	Answer: This company is providing various services such cooking lessons, products for cooking and so on. All products or services that they offers has a price mentioned below the description which help the customer to decide easily. I believe that the prices reflect products quality.  

	Section – 4 -Searchability

		Question 4a – What three words would you type into Google to find this type of service?
	1. Cooking 
2. Training 
3. Centre 




	Question 4b-When you type these words into google, does the company’s website appear in the top ten websites?

	Answer: Unfortunately, when I searched in google, The Cooking Academy website did not appear in the top ten websites. There is a likelihood of the SEO is not very effective of this website. Weideman (2009) defines search engine optimisation as the process of creating or modifying a website so that search engines can locate and index it more easily, leading to higher ranks (cited in Visser and Weideman). 

	Section – 5 -Reflection and Conclusion

	Question 5a – Do you feel that websites still have relevance in modern UK business? Explain your answer.

	Answer: I personally believe that these websites still have relevance in modern UK business. If we consider the factors that discussed above such as usability, customer experience, perceived value, searchability. Even though, this website needs many improvements, it has required features that will help it to continue to do business in a very competitive market UK. This website has very attractive layouts, AI supported chat tool, social media links, online payment options, previous clients feedback and so on. These are all fundamental features that an e-commerce website needed to attract the customer. 

	Question 5b – If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement?

	Answer: This company needs to improve their Search Engine Optimisation as when I tried to find the website by writing only three words into the google, I could not manage to find it in the top 10 options. The primary service they provide is cooking instruction, therefore, when customers will try to find any suitable options for the websites should appear at top of the links in google search. So I strongly believe that they should improve their SEO to attain sustainable competitive edge. 
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