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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads quickly on both desktop and mobile devices. Pages transition smoothly, and images appear without delay. There are no noticeable lags or broken elements, which contributes to a positive first impression and efficient browsing experience


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the website includes several sub-pages such as “Our Menu,” “Stay With Us,” and “Celebrations.” Navigation is straightforward via a top menu bar and dropdowns. The layout is consistent, and key actions like booking or ordering are clearly signposted.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customers can book a table directly through the website. The “Book a Table” button is prominently displayed and links to a user-friendly booking form. Additional options like “Order to Table” and “Gift Vouchers” enhance convenience.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The site could benefit from accessibility enhancements such as alt text for images and better contrast for readability. Adding a search bar would also help users locate specific content more quickly, especially on mobile devices.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website is visually appealing, with warm tones and high-quality imagery. On mobile, the layout adjusts well, maintaining readability and functionality. The design remains consistent across devices, though some images appear slightly cropped on smaller screens.

	Question 2b -  How does the website use imagery, video and colour? 


	Answer: Imagery is used effectively to showcase food, interiors, and events. The colour palette is warm and inviting, reflecting the gastropub’s ambiance. While there are no videos, the static visuals are engaging and support the brand’s identity.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: No online chat tool is present. While the site offers contact details and booking forms, a live chat feature could improve customer support and allow quicker responses to enquiries.

	Question 2d – How effective are the social media links on the website?


	Answer: Social media icons are clearly displayed and link directly to active platforms like Instagram and Facebook. These channels showcase recent events and menu updates, helping build trust and engagement with customers

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
Services are clearly outlined through dedicated sections for dining, accommodation, and events. The homepage highlights key offerings, and each sub-page provides detailed descriptions, making it easy for customers to understand what’s available.

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: The site references a review from Olive Magazine and links to social media, where customer feedback is visible. However, there are no direct testimonials or review sections on the site itself, which limits transparency.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The site uses elegant design, professional photography, and descriptive language to convey quality. I’d recommend it for its stylish atmosphere, diverse menu, and convenient booking options—ideal for casual dining or special occasions


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are not listed on the website. This may be intentional to reflect a premium experience or allow flexibility for seasonal changes. Including sample prices could improve transparency and help customers plan their visit.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Edgbaston gastropub

	
	2. High Field restaurant Birmingham

	
	3.Peach Pubs Edgbaston

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, the website appears in the top results for all three search terms. This indicates strong SEO and brand visibility, making it easy for customers to find the business online.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites remain highly relevant in UK business. They provide a central hub for information, bookings, and customer engagement. A well-designed site builds trust, showcases services, and supports marketing efforts. Even with the rise of social media, websites offer more control over branding and customer experience. For hospitality businesses like The High Field, a website is essential for attracting new customers and managing reservations efficiently.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I recommend adding a customer review section directly on the website. This would increase transparency and build trust with new visitors. While social media offers feedback, having curated testimonials on-site would highlight positive experiences and reinforce the brand’s reputation.
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