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INTRODUCTION

A brand extension
occurs when a company
has an established
brand name to launch
new product in different
category(keller,2013).
Meta all Ready has
smart glasses named
Meta Ray-Ban smart
glasses and now Meta is
going to penetrate into
cognitive assistive
medical device market
with a new product
called BRAIN.

BRAND EXTENSION AND
SUSTAINABILITY

It's a problem solving
product for the people
with memory loss
problems and also makes
them independent and
reduces the burden of
caregiver and also at
same time conserves
family relationships.

BRAND EXTENSION

Meta is a present brand
with the existing product
like Ray-ban stories smart

glasses and will launch

the new product name
BRAIN with category
extension and the target
audience will be early
stage memory loss
patients and elderly
individuals.

CONCLUSION

META BRAIN is a
problem solving
product with large
opportunities in the
new category - a
brand extension that
is profitable,
purposeful, and
perfectly matched
with Meta's mission
toreach out to
people.
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BRAND EXTENSION AND
CURRENT TRENDS

The global market for
smart glasses is
expected to reach up to
$50 billion by 2030

(Grand view
research,2024).Overall
40% of the market share
is held by Meta in the
smart glasses market
because of their
partnership with Ray-
Ban.
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