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Jonathan Barnbrook (born 1966)  is one of the 
UK’s most active graphic designers. Pioneering 
the notion of graphic design with a social 
conscience, Barnbrook makes strong statements 
about corporate culture, consumerism, war 
and international politics. Working in both 
commercial and non-commercial spheres, 
Barnbrook combines originality, wit, political 
savvy and bitter irony.

In line with this, Barnbrook was also influential in 
setting up the First Things First Manifesto 2000.



Founding his design studio in 1990 and Virus 
Foundry in 1997, Barnbrook is perhaps best 
known for his provocatively named fonts, such 
as Mason (originally released as Manson), 
Exocet, Bastard, Prozac, Nixon and Drone.

virusfonts.com



Since graduating in graphic design from Saint Martin’s 
School of Art and the Royal College of Art in London, 
Barnbrook has developed a multifaceted practice which 
includes graphic design, typeface design and motion 
graphics. He has worked with clients as diverse as 
Damien Hirst and anti-corporate collective Adbusters.



Barnbrook were amongst the pioneers of motion 
graphics typography in UK advertising. Having started 
with stop motion animation they moved on quickly to 
using the primitive video grab camera in edit suites to 
produce sophisticated looking animations.



https://vimeo.com/barnbrook



http://www.barnbrook.net/



Today Barnbrook continues to work with a variety 
of clients producing work in house and with 
production facilities. Barnbrook have won many 
awards for commercial work including a D&AD 
silver and an Epica Grand Prix.



https://virusfonts.com/



Most recenlty Barnbrook worked with the late 
David Bowie on his last album Black Star, the 
design of which remains subject to many rumours.



On Black Star Barnbrook collaborated closely 
with Bowie.The design follows much of the 
themes in the lyrics and the feel of the music. As 
a tribute to Bowie, the graphics for the album 
were released under a creative commons licence 
for fans to remember him by. A special edition 
of the font, Virus Déjà Vu, was released with all 
the logos etc in for people to use as they wish.



Of record covers Branbrook says:“When I got 
to college, and was told about the logic behind 
logos and corporate identities, I just found 
record covers far more visceral and exciting.”

Of his work for Bowie he says: “I wanted do 
graphic design a bit of a wider service by 
showing that design is very much a conceptual 
process, not just a commercial one. There isn’t 
enough clear explanation of work by designers, 
not about why they did such a nice branding 
job, but the larger cultural and conceptual issues 
that designers do face when sitting down to do 
their work.”



On Black Star there’s no image of the artist, no 
immediately recognisable name or title - instead 
a star shape is used as a flat graphic symbol 
and also a cut - out. It is stripped back, with 
simplicity at its core. “Nowadays, .... we are 
assaulted by thousands of images of different 
ideologies everyday – and the only way to break 
through this is with simplicity and clarity.”



Talking about the creative process Barnbrook 
says: “I also know he [David Bowie], like 
everybody creative he works with, wants you to 
push yourself and rethink entirely what you are 
doing. It is such a refreshing attitude.”

“Vinyl is in an interesting place at the moment, 
similar to letterpress where the craft and tactile 
quality of it is everything. So that’s why the 
cover is cut away and you can see the physical 
record - the opposite of the digital download, 
I wanted to give it the feeling that it contained 
something quite threatening.”



“The typography for the new album I hope is 
elegant, but is big, bold and direct. I do think 
sensitive use of typography is at the heart 
of creating an album cover which is a good 
representation of the music. It is the tone of 
voice in the music.”

Throughout the whole design Barnbrook 
provided the musician’s fans with a range of 
hidden elements to discover.











Stefan Sagmeister (born 1962) formed the New 
York based Sagmeister Inc. in 1993 and has since 
designed branding, graphics, and packaging for 
clients as diverse as the Rolling Stones, HBO, the 
Guggenheim Museum and Time Warner.



His motto is:

 “Design that needed guts from the creator still 
carries the ghost of these guts in the final execution.”



Sagmeister goes on a year-long sabbatical 
around every seven years, where he does 
not take work from clients.



He has spent many years designing for the music 
industry. Several years ago he decided to dedicate  
25% of his work to the art world, things like books and 
publications for galleries, another 25% to the scientific 
community, 25% to social causes, and the remaining 
quarter has stayed dedicated to the music industry.



Stefan Sagmeister at TED2008
Things I’ve learned in my life so far

https://www.ted.com/talks/stefan_sagmeister_on_what_he_has_
learned?language=en



https://sagmeisterwalsh.com/



The Happy Show created in 2012 blurs the 
boundaries between art and graphic design 
with a great mix of installations, imaginative 
typographical displays, and interactive artworks. 
The exhibition was punctuated with social 
data gathered from Harvard psychologists, 
anthropologists, and historians.













Jan Tschichold (born 1902) was a German 
typographer and author who played a seminal 
role in the development of 20th-century graphic 
design and typography. The son of a sign painter, 
Tschichold trained as a calligrapher and designer 
at the Leipzig Academy of Graphic Arts and Book 
Production (1919–21) and then freelanced as a 
lettering artist and designer.



The 1923 exhibition of the Bauhaus at Weimar 
introduced him to Modernist design, and he quickly 
joined the movement, rejecting traditional fonts and 
symmetrical composition and instead embracing 
sans-serif typefaces, geometric construction, and 
asymmetrical composition. 



His work which reflected the rationalism of the 
modern age, was functional, aesthetically satisfying, 
and designed for reproduction by machine-type 
composition and newer printing technology.



Tschichold moved to the forefront of modern design 
with elementare typographie, a special issue of the 
trade journal Typographische Mitteilungen in 1925, 
and with his book, Die neue Typographie in 1928 
which expounded the principles and functional 
uses of Modernist typography to printers, type 
compositors, and designers.







Tschichold was arrested in 1933 by the Nazis for being 
a ‘cultural Bolshevik’  so he fled to Switzerland and 
worked as a book designer. Finding that some of the 
absolute rules of modern typography were too close in 
spirit to the fascist movement, he began to work with 
more traditional typefaces and layout arrangements 
and designed the widely used Sabon typeface.





From 1947 to 1949 
Tschichold was typographic 
designer for Penguin 
Books in London, where he 
designed more than 500 title 
pages and specified the future 
typography for the Penguin 
series of paperbacks.



Selection from 
Phoebus Palace 
cinema poster 
series, Munich, 
1927-1928.



Eric Gill designed Gill Sans. The typeface 
was created in a search to design the ultimate 
legible sans-serif typeface. The source of 
inspiration for Gill Sans was the lettering 
was used for London Underground created 
by Edward Johnston. Gill Sans was released 
through the Monotype Corporation in 1928.





Giambattista Bodoni designed Bodoni in 
1798. The typeface follows the principles 
of John Baskerville’s typeface Baskerville. 
Bodoni has a unique style and a very 
pronounced contrast between the thick and 
thin stroke which makes its ideal for display.





David Carson (born 1954) is an American 
graphic designer, art director and surfer. He is 
best known for his innovative magazine design 
and use of experimental typography.  His 
boundary-breaking typography in the 1990s 
Ray Gun magazine ushered in a new vision of 
type and page design, It broke the traditional 
mold of type on a page. Carson believes that 
letters on a page are art.





Neville Brody studied graphic design at the London 
College of Printing and first became known for his 
record cover designs in the early 1980s. As the Art 
Director of Fetish he began experimenting with the 
beginnings of a new visual language that consisted 
of a mixture of visual and architectural elements. He 
put these ideas into practice through the innovative 
styling of The Face magazine (1981-1986). 



His work on magazines has firmly established his 
reputation as one of the world’s leading graphic 
designers. His artistic contribution to The Face 
completely revolutionised the way in which designers 
and readers approach the medium. Brody also won 
public acclaim through his highly innovative ideas 
on incorporating and combining typefaces into 
design. Designing his own typefaces made way for 
the advent of digital type design.









Other typographers of note are Phil Baines, 
Erik Spiekermann, Herbert Bayer, Laszlo 
Moholy Nagy, Zuzana Licko, Rudy VanderLans, 
Adrian Frutiger, Max Miedinger, Paul Renner, 
Carol Twombly and the list goes on ...


